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Dear colleagues
and partners!

We are pleased to share with you the second issue of
Tourism Explorer magazine. The strong interest and
valuable feedback we received for our first issue have
further reinforced our mission to stay attuned to the
pulse of the industry and to produce accurate B2B-fo-
cused content.

As HelloOtel, one of the priorities of our platform is to
enhance the quality of holiday experiences for tour-
ists. In this regard, we continue to develop solutions
that facilitate communication between hoteliers,
travel agencies, and guests. Our goal is to create an
ecosystem where international tourism professionals
come together, share knowledge, collaborate, and
shape the future.

In line with this vision, we officially launched the 2025
summer tourism season with the HelloOtel Inter-
national Travel Agents Forum, held in Antalya from
May 3 to 7, 2025. With over 500 participants from 26
countries, Antalya became the heart of global tour-
ism dialogue for five days. During the event, a total
of 5,406 B2B meetings were held, establishing strong
business connections among industry professionals.
These meetings not only deepened existing collab-
orations but also paved the way for new business
opportunities.

This second issue has been prepared with the same
vision: It not only brings together the experiences,
insights, and forecasts of tourism professionals from
different countries and areas of expertise but is also
enriched with exclusive content focusing on emerging
destinations, sectoral trends, and marketing strate-
gies. Our goal is to support this ecosystem developing
under the HelloOtel umbrella through the sharing of
knowledge and experience, and to contribute to the
construction of a more connected, more resilient, and
transformation-oriented structure within the tourism
industry.

| hope our new issue will inspire you and pave the

way for new collaborations and initiatives.

Yours sincerely,
Sabir Mizam
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Tourism Explorer dergisinin ikinci sayisini sizlerle paylasmanin
memnuniyetini yasiyoruz. llk sayimiza gelen yogun ilgi ve degerli
geri bildirimler, sektoriin nabzini tutma ve B2B odakli dogru icerikler
tretme misyonumuzu daha da pekistirdi.

HelloOtel olarak platformumuzun énceliklerinden biri, turistlerin
tatil deneyimlerinin kalitesini artirmaktir. Bu dogrultuda, otelciler,
turizm acenteleri ve misdfirler arasinda iletisimi kolaylastiracak
¢6zimler gelistirmeye devam ediyoruz. Hedefimiz, uluslararasi
turizm profesyonellerinin bir araya gelerek bilgi paylasiminda
bulundugu, birlikte drettigi ve gelecegi sekillendirdigi bir
ekosistem yaratmak.

Bu vizyon dogrultusunda, 3-7 Mayis 2025 tarihleri arasinda
Antalya’da diizenledigimiz HelloOtel International Travel Agents
Forum etkinligiyle 2025 yaz turizm sezonunun resmi ag¢ilisini
gerceklestirdik. 26 tlkeden 500'Un tzerinde katilimciyr agirladigimiz
bu organizasyonla Antalya, bes giin boyunca kiiresel turizm
diyalogunun kalbine dénusti. Etkinlik boyunca toplamda

5406 B2B goriisme gerceklestirilerek sektér profesyonelleri
arasinda gucli is baglantilarr kuruldu. Bu gérismeler hem mevcut
isbirliklerini derinlestirdi hem de yeni is firsatlarinin éndn agti.

Bu ikinci sayimiz da ayni vizyonla hazirlandi: Farkli Glkelerden ve
uzmanlik alanlarindan turizm profesyonellerinin deneyim, i¢gori
ve 6ngorilerini bir araya getirmekle kalmiyor, ayrica ylikselen
destinasyonlara, sektoérel trendlere ve pazarlama stratejilerine
odaklanan ézel iceriklerle de zenginlesiyor. Hedefimiz; HelloOtel
catisi altinda gelisen bu ekosistemi, bilgi ve deneyim paylasimiyla
destekleyerek, turizm sektértnde daha baglantili, daha dayanikli
ve donustime agik bir yapi insa edilmesine katki sunmak.

Yeni sayimizin sizlere ilham vermesini, yeni isbirliklerine
ve acilimlara zemin hazirlamasini temenni ederim.

Saygilarimla,
Sabir Mizam
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A New Eraat
Munich Airport:
The Luggage-Free
Travel Concept

Comfort of Flying Without Luggage
Passengers no longer carry their suitcases
during check-in. Munich Airport's new sys-

tem ensures that bags are collected from the
hotel and transported directly to the aircraft
hold. Travelers arrive at the terminal with
just their hand luggage.

Entire Process in Your

Pocket with a Mobile App

Check-in is completed in seconds via the
airport's mobile app. Passengers can track
their luggage in real time and proceed to
their departure gate without any physical
procedures.

Hospitality and Aviation:

A Seamless Partnership

The system works in integration with hotels
in the region, offering great convenience—
especially for tourists with long stays and
business travelers. On the last day of their
stay, guests experience no stress over bag-
gage handling.

Sustainability and Efficiency

This service not only eases passenger flow
but also boosts operational efficiency. It
reduces congestion inside the terminal and
shortens baggage queues. Following Munich,
airports like Frankfurt and Zurich are also
expected to adopt the system.

6 TOURISM EXPLORER

Miomh Havatmenancler
Yern Donem:

Bageysiz Sevahe
Konsepu

Bagajsiz Ucus Konforu

Yolcular artik check-in sirasinda bagaj
tasimiyor. Miinih Havalimani'nin yeni
sistemi, valizlerin otelden alinarak dogru-
dan ugak altina génderilmesini sagliyor. Bu
sayede terminale gelen yolcu, yalnizca el
cantasiyla seyahat ediyor.

Mobil Uygulamayla Tiim Siire¢ Cebinizde
Check-in islemleri, havalimani uygulamasi
tizerinden saniyeler icinde tamamlaniyor.
Yolcu, valizinin konumunu canli olarak takip
edebiliyor ve ucus kapisina yénelmeden
once hicbir fiziki islem yapmiyor.

Konaklama ve Havacilik Sektarii El Ele
Sistem, bolgedeki otellerle entegre ¢alisiyor.
Bu isbirligi, 6zellikle uzun konaklama yapan
turistler ve is insanlari icin biiyiik kolaylik
sagliyor. Konaklamanin son gtinii herhangi
bir bagaj stresi yasanmiyor.

Siirdiiriilebilirlik ve Verimlilik

Yolcu akisini rahatlatan bu uygulama

ayni zamanda operasyonel verimliligi de
artirtyor. Terminal ici yogunluk azalirken,
bagaj siralari da kisaliyor. Miinih’in ardin-
dan Frankfurt ve Ziirih gibi havalimanlarinin
da bu sistemi entegre etmesi bekleniyor.

The New

Luxury in Tourism:
Personalized Guest
Experience

Not One-Size-Fits-All, But One-of-a-Kind Service
Today's traveler is no longer looking for standard
packages-they seek experiences tailored to their
personal preferences. This makes personalization
the key to standing out in a competitive market. It's
not just about the accommodation itself: recom-
mendations that align with guests’ habits, prefer-
ences, and lifestyles are now an essential part of the
experience. For example, arranging a room layout
based on selections made during booking can leave
a strong impression right from the first interaction.

Not Just Data-Driven, But Emotionally Intelligent
Personalization begins with data-but it finds its
power in emotional connection. Recommending
local coworking spaces to a business traveler or a
gallery to an art enthusiast is not just about deliv-
ering information-it's about demonstrating under-
standing. Of course, this approach requires careful
balance: respecting guest privacy is crucial. Ethically
analyzing data and transforming it into genuine
hospitality is what defines success in this area.

Not About Opulence, But About Thoughtfulness
Personalization isn't limited to five-star resorts.
Small and boutique hotels can make a big impact
with intimate touches: greeting guests by name,
leaving a handwritten note in the room, or having
a favorite tea prepared in the morning. Sometimes,
these gestures are more powerful than multimil-
lion-dollar investments.

The Future Belongs to

Those Who Know Their Guests

In hospitality, personalization means stepping be-
yond the mold and turning each guest into a unique
story. Guests don't just want to be hosted-they want
to be understood. Properties that embrace this
mindset will not only be chosen but
remembered-and revisited.

Turizmce

Yo Luks:
Kisisellestriins
Misafr Dencyvimi

Herkese Uygun Degil, Herkese Ozel Hizmet
Bugtinlin gezgini, paket hizmetlerden ¢ok, kendine gére
sekillenen deneyimler ariyor. Bu da kisisellestirmeyi
rekabette farklilasmanin anahtari haline getiriyor.
Konu yalnizca konaklama degil: misafirlerin tercihleri,
aliskanliklari ve yasam tarzlari dogrultusunda sunulan
dneriler artik deneyimin ayrilmaz bir parcasi. Ornegin,
rezervasyon asamasinda alinan tercihlerle misafire
0zel oda diizeni saglamak, konaklamanin ilk temas
noktasinda ¢ok fark yaratabiliyor. Ya da misafirin daha
onceki ziyaretlerinden hatirlanan kahvalti tercihiyle
glini karsilamak, sadece memnuniyet degil, baghlik da
yaratiyor.

Veriyle Degil, Duyguyla Hizmet

Kisisellestirme veriyle baslar; ancak duyguyla giicle-
nir. Is seyahatindeki bir konuga cevredeki coworking
alanlarini 6nermek ya da sanatla ilgilenen gezgine
yerel bir sergiyi tavsiye etmek, yalnizca bilgi sunmak
degil; anlayis géstermek anlamina da gelir. Tabii
burada dikkat edilmesi gereken hassas bir ¢izgi var:
misafir mahremiyetini gézetmek. Verileri etik sekilde
analiz edip, samimiyetle hizmete déndistiirebilmek, bu
yaklasimin basarisini belirleyen temel unsur.

Liiks Degil, Yakinlik

Kisisellestirme yalnizca bes yildizli tesislerin ayricaligi
degil. Kiiclik ve butik oteller, samimi dokunuslarla
blyik farklar yaratabilir. Misafirin ismiyle karsilan-
masi, odasinda el yazisiyla birakilmis bir not, sevdigi
cayir sabah hazir bulmasi... Bazen milyonluk yatirimlar-
dan ¢ok daha etkili olabilir.

Gelecek, Misafirini Taniyanlarin Olacak

Turizmde kisisellestirme, kaliplarin disina ¢ikip her
misafiri ayri bir hikayeye dénustirmeyi hedefliyor. Mis-
afir yalnizca agirlanmak degil, anlasiimak istiyor. Bu
anlayist benimseyen tesisler, yalnizca tercih edilmekle
kalmayacak, tekrar tekrar hatirlanacak.

TOURISM EXPLORER 7



High Demand,

High Expectations:
Which Services Are
Travel Agencies
Highlighting?

Changing consumer behavior in tourism is no
longer limited to vacation preferences - it's reshap-
ing how travel services are delivered. And the ones

who feel the pulse of this transformation most
acutely are the travel agencies working directly in
the field. In today's competitive market, agencies
are no longer just intermediaries making sales;
they've become strategic partners managing the
customer experience from start to finish. Data
from the field and user feedback clearly reflect this
evolution.

At the forefront is the shift from standardized
packages to flexible and personalized services.
Especially among mid-to-upper segment travelers,
there's a rapidly growing demand for tailor-made
travel designs. Agencies are no longer offering
just accommodations - they now integrate a wide
range of services from end-to-end destination
planning to private transfers, guided tours, local
gastronomy experiences, and more. This layered
approach not only makes clients feel valued but
also strengthens long-term loyalty.

Another key area is the growing expectation for
multi-channel, fast, and digital service solutions.
Everything is mobile now - which means agencies
are expected to be present not just in offices, but
in travelers’ pockets. Younger and more profes-
sional travelers value speed, transparency, and
personalized information when making decisions.
As a result, digital platforms, reservation apps, and
online consultation services have become almost
indispensable.

8 TOURISM EXPLORER

Talep Yuksek, Beklena
Bintik: Aceniclor
Hemap Hizmetlen

One Cikanvor?

Turizmde degisen tiiketici davranislari artik yalnizca tatil
tercihlerine degil, seyahat hizmetlerinin sunum bicimine
de yon veriyor. Bu déniisiimin kalp atiglarini ise en
yakindan hissedenler, sahada birebir ¢calisan seyahat
acenteleri. Bugtiniin rekabetci pazarinda acenteler, yal-
nizca satis yapan araci olmaktan ¢ikip, musteri deneyimi-
ni ybneten stratejik yol arkadaslarina déniismus durum-
da. Alandan gelen veriler ve kullanici geri bildirimleri de
bu dénisiimiin nabzini net bicimde ortaya koyuyor.

llk sirada, standartlasmanin yerini esnek ve kisisellestir-
ilmis hizmetlere birakmasi var. Ozellikle orta-list segment
gezginler arasinda, “tailor-made” yani kisiye 6zel seyahat
tasarimlarina yénelik talep hizla artiyor. Acenteler artik
sadece konaklama degil; uctan uca destinasyon planla-
masi, 6zel transfer organizasyonlari, rehberlik hizmetleri,
yerel gastronomi deneyimleri gibi cok katmanli bir yapiyi
bir araya getirerek seyahati bir deneyime donusturiiyor.
Bu yaklasim, miisteriye “6nemsendigini” hissettirirken,
uzun vadeli baglligi da giiclendiriyor.

Dikkat ceken bir diger alan ise cok kanalli, hizli ve dijital
¢6ziim odakli hizmet beklentisi. Artik her sey mobil; bu
nedenle acentelerin sadece ofiste degil, cebinizde de
olmasi bekleniyor. Geng ve profesyonel gezginler, karar
stirecinde hiz, seffaflik ve kisisellestirilmis bilgiye 6nem
veriyor. Bu da dijital platformlar, rezervasyon uygu-
lamalari ve ¢evrimici danismanlik hizmetlerini neredeyse
vazgecilmez hale getiriyor.

Ayrica, tematik ve anlam odakli turizm drinleri artik
yalnizca bir trend degil, yeni nesil gezginlerin seyahat
motivasyonlarinin temelini olusturuyor. Saglik ve well-
ness turlarindan doga yliriydslerine, yerel kiiltiirle
etkilesimli rotalardan “slow travel” deneyimlerine kadar
genisleyen bu alan, seyahati bir ‘kagis’tan ¢ok bir ‘arayis’a
dondstlirtiyor. Acenteler ise lokal is birlikleriyle bu deney-
imleri zenginlestiriyor ve destinasyonlari siradisilikla 6ne
¢ikariyor.

The Era of
Metatourism Has
Begun: The First
Avatar-Based Hotel
Opensinthe
Maldives!

With virtual reality technology, “traveling with-
out going” is now possible. The age of meta-
tourism is here: avatars strolling on the beach,
virtual cocktails, and digital sunsets...

Tourism enters a new dimension in 2025: no
suitcase, no flights, no jet lag... but yes to the sea,
the sunset, the spa-and most importantly, you-or
rather, your digital twin: your avatar. A virtual hotel
called MetaEscape Maldives began welcoming beta
users earlier this year. By connecting via VR head-
sets, users enter a one-to-one digital replica of one
of the Maldives’ most popular resort hotels. From
check-in to yoga sessions, sunset happy hour to spa
experiences, everything is meticulously simulated.

What Is Metatourism?

Metatourism refers to digitally experiencing travel
destinations without being physically present. The
next level? Feeling the experience firsthand. Thanks
to artificial intelligence, haptic touch technology,
and immersive audio engineering, users can now
feel the sensation of walking on sand, hear ocean
waves and wind simulations, and even enjoy mas-
sage-like vibrations through their chairs.

Metatourism doesn’t completely replace traditional
travel, of course. But it makes tourism more acces-
sible, transforms marketing strategies, and creates
a more inclusive experience. Though it may sound
like a futuristic fantasy for now, virtual projects for
Pamukkale, Cappadocia, and Bozcaada in Turkiye
are already being discussed for the 2026 summer
season.

Mealanizm
Donenui Baslact:
Avalaric Cichlen

Ik Ol Malcholer cle
Aclct!

Sanal gerceklik teknolojisiyle “gitmeden gitmek” artik
miimkiin. Metaturizm dénemi basliyor: Plajda yiiriiyen
avatarlar, sanal kokteyller ve dijital giin batimlari...

Turizm 2025'te yeni bir boyuta geciyor: Burada bavul
yok, ugus yok, jet lag yok... Ama deniz var, giin batimi var,
spa var. Ve tabii ki siz - ya da daha dogrusu, sizin dijital
ikiziniz: avatariniz.

MetaEscape Maldives adli sanal otel, bu yil basinda beta
kullanicilarini agirlamaya basladi. Sanal gerceklik go-
Zliikleriyle baglanan kullanicilar, Maldivier'in en popliler
resort otellerinden birinin birebir modellenmis haline giris
yapiyor. Ustelik check-in'den yoga seansina, gtin batimi
happy hour'ina kadar her sey birebir simiile edilmis du-
rumda.

Metaturizm Nedir?

Metaturizm kisaca, tatil destinasyonlarini fiziksel olarak
Ziyaret etmeden, dijital ortamda deneyimlemek anlamina
geliyor. Bunun bir adim sonrasi ise “birebir hissederek”
deneyimlemek! Yapay zeka, haptik dokunus teknolojisi ve
ses miihendisligi sayesinde su anda

kumsalda yiiriime hissi, dalga sesleri ve riizgar
similasyonu, masaj ritmini taklit eden koltuk titresimleri
sunulabiliyor.

Ne Yapabiliyorsunuz?

Avatarinizla otele check-in yapiyorsunuz.

Deniz kenarinda yliriytse cikabiliyorsunuz.

Spa rezervasyonu yapip sanal masaj “hissiyati”
aliyorsunuz.

Kokteyl barinda oturup baska avatarlarla
sosyallesebiliyorsunuz.

Yoga dersi, paddle board, aksam partisi gibi aktivitelere
dijital olarak katilabiliyorsunuz.

Ve tiim bunlari yapmak icin ihtiyaciniz olan tek sey: bir
adet VR gozIik ve 60 dakikalik bos bir zaman dilimi.

TOURISM EXPLORER 9
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5 Days,

26 Countriés,
500 Delegates

The Tourism Season Opens at the HelloOtel
International Travel Agents Forum in Antalya

Aniabeiec s Gin, 20 Ulke, 500 T omisilc
Torizm Sezonu HelloOwe! Inicriemonal Travel

Agers Forwmn cla Aclct

Turbomarketing

MARKETING SYSTEMS

Held in Antalya from May 3-7,
2025, the HelloOtel Internation-
al Travel Agents Forum began
with an opening party at Kilikya
Palace Goynuk. Kemer Mayor
Necati Topaloglu delivered the
opening speech at the event,
which brought together over 500
tour operators and travel agency
representatives from 26 different
countries. Tourism professionals
gathered at Mirage Park Resort
Hotel to mark the beginning of
the summer season.

As a Tourism Explorer team, we
were there too-capturing insights
from select forum participants
for our readers.

3-7 Mayis 2025 tarihleri arasinda
Antalya’da diizenlenen HelloOtel
International Travel Agents Fo-

rum, 3 Mayis aksami Kilikya Palace
Goynuk'te gerceklestirilen acilis
partisiyle basladl. A¢ilis konusmasini
Kemer Belediye Baskani Necati
Topaloglu’nun yaptigi forumda, 26
farkli tlkeden gelen 5000 askin tur
operatéri ve seyahat acentesi tem-
silcisi bir araya geldi. Mirage Park
Resort Hotel'de bulusan sektér pro-
fesyonelleri, yaz sezonunu birlikte
karsiladi. Biz de Tourism Explorer
ailesi olarak bu etkinlikteydik ve
okurlarimiz icin forum katilimcilarin-
dan bazilari ile kisa séylesiler
gerceklestirdik.



JENYA
MELESHINA

Steigenberger Aldau Resort
Assistant Marketing Manager

"WHEN GERMAN DISCIPLINE
MEETS EGYPTIAN HOSPITALITY,
A LOYAL GUEST BASE BECOMES

INEVITABLE.”

One of the strongest tourism destinations

in the MENA region, Egypt is experiencing a
remarkable resurgence post-pandemic. We
had the opportunity to speak with Jenya Me-
leshina, Assistant Marketing Manager of the
acclaimed Steigenberger Aldau Resort, a key
player in this revival.

FACE-TO-FACE ENGAGEMENT

THROUGH THE FORUM

“This is my first time participating in such a
large-scale event in Turkiye. Events like these -
where agencies and hoteliers interact directly
- are invaluable. The chance for professionals
to personally present themselves, answer
guestions on the spot, and share their experi-
ence is fantastic. We're very grateful to
HelloOtel for making this possible.”

STEIGENBERGER STANDARD: GLOBAL
QUALITY, LOCAL SENSIBILITY

Our hotel is part of a renowned German
chain, so we blend German discipline with
Egyptian hospitality to deliver a high-standard
service experience. Sustainability and hygiene
are always our top priorities. Most of our
guests are German, and many of them return
time after time—which we take as a clear
validation of our mission.

TURKISH GUESTS ARE A KEY FOCUS
Interest from Turkish tourists is growing,”
Meleshina added. “It's important for us that
guests from Turkiye feel completely at home
with us.

14 TOURISM EXPLORER

JENYA
VIELESHINA

Steigenberger Aldau Resort
Assistant Marketing Manager

“ALMAN DISIPLINIYLE MISIR
MISAFIRPERVERLIGI BIRLESINCE,
SADIK BIR KONUK KITLESI

KACINILMAZ OLUYOR.”

rtadogu ve Kuzey Afrika’nin en gliclii turizm des-
tinasyonlarindan biri olan Misir, pandemi son-
rasi yeniden ytikselise gecmis durumda. Bizler
de bu ylkseliste onemli rol oynayan ve béigedeki
hizmet kalitesiyle dikkat ceken Steigenberger
ALDAU Resort'iin Satis Direktori Jenya Meleshina
ile kisa ama kapsamli bir séylesi gerceklestirdik.

FORUM ARACILIGIYLA ETKILESIM

Turkiye'de ilk defa béylesi biytk bir etkinlige
katiliyorum. Cok sayida acentanin ve otelcinin
bir arada bulundugu bu tir etkinlikler agik¢asi
cok énemli. Birebir etkilesimin oldugu bu gibi

bir etkinlikte profesyonellerin kendilerini bizzat
aciklamasi, gelen sorulari sahsen cevaplamasi ve
deneyimlerini ytiz yize aktarabilmesi muthis bir
olanak. HelloOtel’e bu anlamda miitesekkiriz.

STEIGENBERG KALITESI - ULUSLARARASI
STANDART, YEREL DUYARLILIK

Otelimiz, Almanya merkezli biytk bir zincirin
parcasi. Dolayisiyla Alman disiplinini Misir'in
misafirperverligiyle bulusturdugumuz yiiksek
kalite bir hizmet anlayisimiz var. Strddrdlebilir-
lik politikalari ve ytksek hijyen standartlari her
daim énceligimiz. Cogunlugu Alman olan misa-
firlerimiz genellikle otelimizi tekrar tekrar ziyaret
ederler, bu da bizim acimizdan misyonumuzu
yerine getirmenin en acik gostergesidir.

TURK MISAFIRLER BIZIM iCIN ONEMLI

Son dénemde Turk turistlerin Misir'a olan
ilgisinin arttigini belirten Jenya Hanim sézlerini
soyle tamamliyor; “Tiirkiye'den gelen misafirlerin
kendilerini evlerinde gibi hissetmelerini dnemsi-
yoruz.”

iZZET
BOZOGLAN

Granada Luxury Resort
Sales & Marketing Representative

“AT GRANADA, LUXURY
ISN'T JUST A PRIVILEGE-IT'S
AN ACCESSIBLE EXPERIENCE.”

Operating four facilities in Alanya and Belek,
Granada Luxury Resort is among the prom-
inent players in the Mediterranean tourism

landscape. We spoke with Sales & Marketing
Representative izzet Bozoglan about the re-

sort's service philosophy and its participation
in the forum.

FORUM SATISFACTION

This is our second time participating in the
forum organized under HelloOtel. Compared
to last year, we're happy to see even more
attendees. Events like this are always benefi-
cial for tourism professionals. We get to share
detailed information about our properties in
one-on-one meetings with agency owners and
ensure they know exactly who to contact.

GRANADA'S UNIQUE APPROACH

Granada appeals to all age groups. Our goal is
to offer not only luxury but also a wide range
of accessible services tailored to each guest's
needs. For families with children, we provide
extensive amenities, and for adult-only travel-
ers, our +13 beachfront hotel offers a peace-
ful getaway. Our Belek facility spans 100,000
square meters and offers guests a variety of
high-end experiences, from an amusement
park and aquapark to a semi-Olympic pool,
Maldives-style villas, and a dynamic ‘Snack
Street’ food court.

MARKET SHARE

In Belek, about 60% of our summer guests
are European, primarily from the UK and
Baltic countries. The CIS region accounts for
about 15%, and domestic Turkish tourists for
another 15%.

AT
BOZOGLAN

Granada Luxury Resort
Sales & Marketing Representative

”GRANADA’DAVLU'KS SADECE BIR
AYRICALIK DEGIL, ERISILEBILIR BIR

DENEYIM ANLAYISI.”

Granada Luxury Resort Akdeniz'in gézde
beldelerinden olan Alanya ve Belek'te, misafir
deneyimini liiks ve konforla harmanlayan
dort tesisi ile sektorde éne ¢ikan isimlerden
biri. Tesislerin hizmet detaylarini Granada
Luxury Resort’lin Satis ve Pazarlama Temsilci-
si [zzet Bozoglan'dan dinledik.

FORUM MEMNUNIYETI

HelloOtel btinyesinde diizenlenen foruma
Granada Luxury Resort olarak bu yil ikinci
katilisimiz. Bu sene gecen yila oranla daha
fazla katilmci gérmek bizi memnun etti. Bu
tur organizasyonlar biz turizm profesyonelleri
icin her zaman ¢ok faydali oluyor. Acentalar-
la yaptigimiz birebir gérismelerde tesisimizi
daha detayli anlatma firsati buluyoruz, acen-
ta sahiplerine kartvizitlerimizi veriyoruz ki, bu
sayede onlar da gerektiginde iletisim kurabi-
lecekleri kisilerle tanismis oluyorlar.

GRANADA’'NIN HIZMET ANLAYISI

Granada her yas grubuna hitap eden bir
tesis. Bizler sadece liiks degil, ayni zaman-
da erisilebilir ve ¢ok cesitli hizmetler sunma
gayretindeyiz. Bu anlamda her misafirin
beklentisine gére uygun alanlarimiz mevcut.
Cocuklu ailelerin rahat bir tatil gecirebilmesi
icin sunulan genis olanaklarimizin yani sira
+13 ve denize sifir otelimizle de ¢cocuksuz
tatilcilere daha sakin bir seyahat deneyimi
sunuyoruz. Belek tesisimiz 100.000 m2 lizer-
ine kurulu bir otel olup, lunaparki, aquaparki,
yari olimpik havuzu, Maldive evleri, Snake
(Street Food) caddesi gibi ¢ok cesitli olanak-
lartyla misafirlere yiiksek kalite hizmetler
sunmaktadir.

PAZAR PAYI

Belek tesisimizde bilhassa yaz aylarinda %60
civarinda Avrupali turist konakliyor. Cogun-
lugunu ingilizlerin olusturdugu misafir grubu-
muzda Baltik Bolgelerinden gelen turistler de
bulunuyor. BDT Ulkeleri Pazar payimizin yak-
lasik %15'ini olustururken, bir diger %15'lik
kisminda da yerli turistlerimiz yer aliyor.

TOURISM EXPLORER
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SELCUK
YAMAC

Maxeria Blue Didyma
General Manager

“SOMETIMES IT'S THE REGION,
SOMETIMES THE HOTEL - BUT
MAXERIA BLUE DIDYMA MANAGES
TO ELEVATE BOTH.”

Located in the serene Akbuk Bay of Didim,
Maxeria Blue Didyma has been gaining
attention for its focus on service quality and
guest satisfaction. We sat down with General
Manager Selcuk Yamac to discuss the resort’s
philosophy and the growing interest in Didim.

DIDIM IN THE SPOTLIGHT:

A COASTAL GEM ON THE RISE

At Maxeria, we place great importance on
promoting our region. Didim, with its histor-
ical charm and fantastic climate, is part of
the Ministry's development zones and is set
to shine even brighter. Our hotel, located in
Akbuk, is distinguished by its high service
standards.

GUEST-CENTERED SERVICE PHILOSOPHY
We specialize in family and child-friendly
concepts but also offer a versatile experience
for all guests. From our 24-hour restaurant
and Starbucks café to our premium culinary
offerings, we focus on delivering top-quality
service. Our restaurant features gourmet
dishes from both Aegean and international
cuisines, as well as regional Turkish delicacies,
including desserts and traditional breakfasts
crafted by chefs from Gaziantep and Hatay.

INTERNATIONAL MARKET PRESENCE

Our guest base is primarily British and Ger-
man, with additional visitors from Poland, the
Czech Republic, and Slovakia. While the CIS
market is currently slower, we are confident it
will rebound.
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SELCUR
Y ANIAC

Maxeria Blue Didyma
General Manager

“KIMI ZAMAN BIR BOLGE ONE CIKAR,
KIMI ZAMAN BIR TESIS. MAXERIA
BLUE DIDYMA ISE HER IKISINI BIRDEN

PARLATMAYI BASARIYOR.”

Ege’nin huzurlu kiyilarindan biri olan Didim, Ak-
biik Koyu'nda yer alan Maxeria Blue Didyma, bu
sezon artan ilgi ve kalite odakli hizmet anlayisiy-
la 6zellikle dikkat ¢ekiyor. HelloOtel biinyesinde
gerceklestirilen forumun turizm profesyonelleri
agisindan cok 6zel bir yerde oldugunu belirten
Otel muddri Selcuk Yamac ile gerceklestird-
igimiz soyleside otelin hizmet anlayisini, misafir
profilini ve sektérdeki kalitesiyle aldigi éddilleri
konustuk.

YUKSELEN BIR iLGI - DIDIM’E OLAN TALEP
ARTIYOR

Biz Maxeria Blue Didyma ailesi olarak her
seyden énce insanlara bolgemizi tanitmaya
calisiyoruz, zira énce bélgenin tanitilmasi dnem-
lidir. Didim, tarihi gtizellikleri ve mithis iklimiyle
Bakanligin proje alanlarindan biri ve énimiizde-
ki stirecte bilhassa parlayacak bir destinasyon.
Maxeria Blue Didyma da Akblik yarimadasinda,
Akblik koyuna konumlanmis, hizmet kalitesiyle
fark yaratan bir otel.

MAXERIA'DA MISAFIR MEMNUNIYETI ODAKLI
YAKLASIM

Bizler genellikle cocuk konseptine agirlik veren
bir oteliz. Buna karsin her zevke hitap eden ¢ok
iyi organize edilmis bir konseptin de sahibiyiz. 24
saat acik restoran ve barimiz, Starbucks kafemiz,
ust dizey mutfagimizla misafirlerimize yiiksek
kalite bir hizmet sunuyoruz. Restoranimizda Ege
ve dinya mutfaklarina ait seckin, gurme lez-
zetlerin yani sira geleneksel Tirk mutfagina da
agirlik veriyoruz. Antepli ve Hatayli ustalarimizin
elinden cikan tathlar ve yéreye 6zgi geleneksel
Ege kahvaltisi gibi seckin alternatiflerimiz mev-
cut.

ULUSLARARASI PAZAR

Ingiliz ve Alman miisterilerimizin cogunlugu
olusturdugunu séylemek mimkin. Bunun yani
sira Polonya, Cek Cumhuriyeti ve Slovakya gibi
farkli bélgelerden gelen misafirlerimiz de var.
BDT pazari su siirecte biraz durgun, ancak
ilerleyen strecte bu pazarin da kendini toparlay-
acagina olan inancimiz yliksek.

ALENA
KOZYREVA

Sunrise Resort & Cruises Egypt
Marketing Distribution Manager

“SUNRISE REPRESENTS THE MOST
REFINED FORM OF PERSONALIZED
EXPERIENCE IN EGYPT”

Sunrise Resort & Cruises Egypt, one of Egypt's
established tourism brands, focuses on differ-
entiating itself not only in hospitality but also
in guest experience. Alena Kozyreva, Mar-
keting and Distribution Manager, shared the
brand’s service philosophy and vision with us.

FORUM EXPERIENCE

HelloOtel organized a very special event in
Kemer. | found this platform, which brought
many agencies together, extremely useful.

| hope the number of such global events
increases over time. Sharing our experiences
together here is wonderful.

THE ADDRESS FOR

LUXURY HOLIDAYS IN EGYPT

We are one of the largest hotel chains in
Egypt with over twenty properties. Sunrise

is more than a hotel brand; the spirit of our
brand is shaped by the importance we give to
experience. As we expand our service variety
and experience zones, we pay special atten-
tion to luxury segment guests. Today's guest
expectations are much more individual, and
we customize our systems accordingly.

STRONG AND STRATEGIC TURKISH MARKET
Kozyreva noted the increasing interest of
Turkish guests in luxury hotels: “Turkiye is an
important market for us. We have a strong
connection with Turkish guests due to cultural
closeness and service expectations.”

\LENA
KOZYREVA

Sunrise Resort & Cruises Egypt
Marketing Distribution Manager

“SUNRISE, KISISELLESTIRILMIS
DENEYIMIN MISIR'DAKI EN RAFINE
HALL"

Misir'in kékli turizm markalarindan biri

olan Sunrise Resort & Cruises Egypt, yalnizca
otelcilik degil, ayni zamanda misafir deneyimi
agisindan da fark yaratmaya odaklaniyor.
Markanin Pazarlama ve Dagitim Mdddiri
Alena Kozyreva, Sunrise’in hizmet anlayisini
ve genel vizyonunu bizlerle paylasti.

FORUM DENEYIMI

HelloOtel Kemer'de ¢ok ézel bir etkinlik orga-
nize etmis. Pek ¢ok acentayi bir araya getiren
bu platformu her a¢idan ¢ok yararli buldum.
Umuyorum ki bu tir global etkinliklerin sayisi
sureg icinde daha da artis gosterir. Burada
hep birlikte deneyimlerimizi paylasiyor olmak
cok glizel.

MISIR'DA LUKS TATILIN ADRESI

Bizler Sunrise ailesi olarak Misir'in en biiytk
otel zincirlerinden biriyiz, béigede yirmiden
fazla otelimiz bulunmakta. Sunrise sadece
bir otel markasi degil; markamizin ruhu
deneyime verdigimiz 6nemle sekilleniyor.
Hizmet cesitliligimiz ve deneyim alanlarimiz
her gecen giin genislerken, Itiks segment
misafirlerin memnuniyetini bilhassa 6nem-
siyoruz. Gunimdizde misafir beklentileri ¢cok
daha bireysel. Biz de sistemlerimizi buna gére
ozellestiriyoruz.

TURKIYE PAZARI - GUCLU VE STRATEJIK
Turk misafirlerin 6zellikle liiks segmentteki
otellere ilgisinin arttigini belirten Kozyreva
sézlerini séyle tamamliiyor; “Tirkiye bizim icin
6nemli bir Pazar. Hem kiiltirel yakinlik hem
de hizmet beklentileri acisindan Tirk misa-
firlerle gtizel bir bagimiz var.”

TOURISM EXPLORER
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MUTLU
COSKUN

Sealife Group Hotels
General Coordinator

“SEALIFE DEFINES COASTAL
HOSPITALITY NOT ONLY

WITH ACCOMMODATION BUT
WITH SUSTAINABLE BRANDING"”

Sealife Group Hotels, one of Antalya’s long-es-
tablished hotel chains, focuses on guest
satisfaction and sustainable success again this
season. Mutlu Coskun, General Coordinator,
shared the hotel's outlook for the 2025 sea-
son with Tourism Explorer readers.

THE IMPORTANCE OF

ATTENDING THE FORUM

The primary importance of such fairs is
advancing our branding. Secondly, we can
present detailed updates about our facilities
directly to current partners and agencies,
enabling face-to-face interaction. This always
adds value during the season. Tourism is
becoming more global every day, and keeping
up is not easy. But the HelloOtel team manag-
es this very well. Tourism Explorer magazine
is the latest proof of this. | wish you many
more issues!

SEALIFE CONCEPT

As the Sealife family, we offer products for
various segments with resorts in Alanya,
Kemer, and Konyaalti. These include Sealife
Family Resort, Porto Bello Resort & Spa Hotel,
Sealife Lounge, Sealife Kemer Resort, Sealife
Buket Resort and Sealife Royal Suites.

HELLOOTEL SUPPORT

We established a joint roadmap with
HelloOtel Turbo Marketing from its inception
and have seen mutual benefits. We find this
platform important for correctly expressing
ourselves as a group and for conveying accu-
rate information to guests.
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VLT
COSKEN

Sealife Group Hotels
General Coordinator

“SEALIFE, SAHIL OTELCILIGINI S
ADECE KONAKLAMAYLA DEGIL,
SURDURULEBILIR MARKALASMAYLA
TANIMLIYOR.”

Antalya’nin kékli otel zincirlerinden biri olan
Sealife Resort Hotel, bu sezon da misafir mem-
nuniyetine ve sdrddrulebilir basariya odak-
laniyor. Sealife grubundan Genel Koordinatér
Mutlu Coskun, otelin 2025 sezonuna bakisini
Tourism Explorer okurlari icin anlatti.

FORUMA KATILIMIN ONEMI

Bu tir fuarlarin birincil 6nemi markalasma
anlaminda bir adim daha yol katetmemiz.
Ikincisi ise halihazirda pazarda bulunan or-
taklara ve acentalara tesislerimizde yaptigimiz
guncellemeleri detayli bicimde aktarabiliyor ve
yuz yiize etkilesime gecebiliyor olmak. Bu da
sezon icerisinde her zaman arti bir puan demek.
Turizm her gecen gtin globallesiyor ve buna ayak
uydurmak elbette kolay degil. Fakat HelloOtel
ekibi bunu gayet iyi yonetiyor. Tourism Explorer
dergisi de bunun en yeni kaniti. Sizlere daha nice
sayilar diliyorum!

SEALIFE KONSEPTI

Sealife ailesi olarak ¢ok farkli segmentasyonlar-
da cesitli driinlerimiz mevcut. Alanya, Kemer ve
Konyaalt'nda olmak lzere farkli tirde resort
otellerimiz var. Sealife Family Resort, Porto Bello
Resort & Spa Hotel, SealLife Lounge, Sealife Ke-
mer Resort, Sealife Buket Resort ve Sealife Royal
Suits gibi. Saglik turizmi, business ve spor gibi
cesitli calisma alanlarimiz da bulunmakta.

HELLOOTEL DESTEGI

HelloOtel Turbo Marketing ilk ¢iktigi andan iti-
baren kendileriyle ortak bir yol haritasi belirledik
ve bunun faydasini karsilikli olarak gériiyoruz.
Kendimizi grup olarak dogru ifade etme an-
laminda ve misafirlere dogru bilgi aktarma
agisindan bu platformu énemli buluyoruz.

Private OFM Antalya Hospital
Corporate and External Relations Manager

“OFM ANTALYA OFFERS NOT JUST
TREATMENT BUT SPEED, TRUST,
AND INTERNATIONAL-STANDARD
HEALTH EXPERIENCES.”

In recent years, health tourism has become
one of Turkiye's fastest-growing internation-
al sectors. Standing out with infrastructure
investments and medical expertise, Turkiye
is now a preferred center not only regionally
but globally. We discussed the present and
future of health tourism with Hakan Engin,
Corporate and External Relations Manager of
Private OFM Antalya Hospital.

TURKIYE HAS BECOME A TRUSTED BRAND
Turkiye has made significant progress in
health tourism recently. We are no longer just
a country offering price advantages but one
delivering quality services and trust. Especially
in dental health, hair transplantation, cosmet-
ic surgery, and organ transplants, Turkiye has
made great strides. We will definitely stand
out more in these fields in the future.

THE EUROPEAN MARKET PREFERS US

Engin explained the increase in patients from
Germany, the Netherlands, and the UK:
“Waiting times in Europe are very long. People
prefer Turkiye for faster, affordable, and qual-
ity healthcare. They also combine their treat-
ment with a holiday here. Additionally, we see
strong demand from Azerbaijan, Kyrgyzstan,
Kazakhstan, and Georgia.

PRIVATE OFM ANTALYA HOSPITAL

Our hospital is located in Antalya city center, 8
km from the airport. It is a 9-story facility with
71 patient rooms and 48 intensive care beds,
equipped with state-of-the-art medical devic-
es sourced from Germany,

meeting EU standards. ”

HAKAN

FNGIN
Private OFM Antalya Hospital
Corporate and External Relations Manager

“OFM ANTALYA, YALNIZCA TEDAVI
DEGIL; HIZ, GUVEN VE ULUSLARARASI
STANDARTLARDA SAGLIK DENEYIMI
SUNUYOR.”

Saglik turizmi son yillarda Ttrkiye'nin uluslararasi
alanda en hizli ylikselen sektérlerinden biri haline
geldi. Gerek altyapi yatirimlari gerekse hekim
kalitesiyle 6ne ¢ikan Turkiye, artik yalnizca bélgesel
capta degil, kiiresel anlamda da tercih edilen bir
merkez konumunda. Ozel OFM Antalya Hastane-
si'nden Kurumsal ve Dis lliskiler Midri Hakan
Engin'le gerceklestirdigimiz bu séyleside saglik
turizminin buginu ve yarini tizerine konustuk.

TURKIYE GUVEN VEREN BIR MARKA OLDU

Tiirkiye son dénemde saglik turizminde ¢ok ciddi
mesafe katetti. Artik sadece fiyat avantaji sunan

bir lke degiliz, kaliteli hizmet veren ve gliven
uyandiran bir tlkeyiz. Bilhassa agiz ve dis sagligl,
sa¢ ekimi, estetik cerrahi ve organ naklinde Tiirkiye
oldukga iyi bir gelisme kaydetti. ilerleyen siirecte bu
alanda ¢ok daha éne ¢cikacagimiz kesin.

AVRUPA PAZARI BIZI TERCIH EDIYOR

Ozellikle Almanya, Hollanda ve ingiltere’den gelen
hastalarin sayisinda buylik artis oldugunu belirten
Engin, bu artisin sebebini séyle acikliyor;
“Avrupa’da bekleme siireleri cok uzun. insanlar
hem daha hizli hem de daha uygun fiyata kaliteli
hizmet almak adina Tirkiye'yi tercih ediyor. Ustelik
tatillerini de burada gecirebiliyorlar. Ayrica Azer-
baycan, Kirgizistan, Kazakistan ve Glrcistan gibi
ulkelerden de yogun bir talep gortiyoruz.”

OZEL OFM ANTALYA HASTANESI

Hastanemiz Antalya il merkezinde, havaalanina
8 km. mesafede 9 katli, 48 yogun bakim yatagiyla
71 hasta odall, son teknoloji 6zellikli, Aimanya
kaynakli tibbi cihazlarla donatilmis Avrupa Birligi
standartlarinda bir hastanedir. Hastanemizde ¢ok
blytik bir 6zveriyle ¢alistigimizi séylemek ister-
im. Aslinda birincil hizmetimiz, Turizm Sagligi.
Antalya’dan Mugla’ya kadar farkli illerden gelen
hastalarimiz mevcut. Cok genis bir alanda hizmet
veriyoruz.

TOURISM EXPLORER
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Next-Gen
Hospitality:

Pricing Policies Managed by Algorithms

Yeni Nesil Oeloink:

Algorimmalcic Yoneulen Fivat Poliikas

HOTELS USING AI-BASED SYSTEMS
HAVE SEEN A 12% INCREASE

IN OCCUPANCY RATES.

The era of fixed pricing in tourism is
coming to an end. Room rates are now
being updated in real time—not just
based on demand but on dozens of
data points including weather condi-
tions and trending events on social me-
dia. Al-driven dynamic pricing is rewrit-
ing the rules of the tourism industry.

PRICING IS NOW MANAGED ‘LIVFE’
Traditional price lists have been re-
placed by real-time, Al-supported
pricing engines. These systems analyze
booking flow to automatically raise
rates during periods of high demand
and offer promotions during lulls to
maintain occupancy levels. This allows
hotels to respond much more nimbly to
seasonal fluctuations.

Widely adopted by major hotel chains,
these systems analyze a range of fac-
tors such as date, location, occupancy
levels, competitor pricing, weather con-
ditions, exchange rates, and even social
media trends to make instant pricing
decisions. As a result, room prices now
vary not just by day, but sometimes
even by the hour.
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Al TABANLI SISTEMLERLE CALISAN
OTELLERDE DOLULUK ORANI %12
ARTTI.

Turizm sektériinde sabit fiyat dénemi
sona eriyor. Oda fiyatlari artik yalnizca
talebe degil, hava durumundan sosyal
medyadaki etkinlik trendlerine kadar
onlarca veriye gére anlik olarak gin-
celleniyor. Yapay zeka destekli dinamik
fiyatlama, turizm sektériinde oyunun
kurallarini yeni bastan yaziyor.

FIYATLAR ARTIK ‘CANLI’ YONETILIYOR
Geleneksel fiyat listelerinin yerini artik
gercek zamanli, yapay zeka destekli
fiyatlama motorlari aldi. Bu sistemler,
rezervasyon akisini analiz ederek talep
artislarinda fiyatlari otomatik olarak
ylkseltiyor; talebin azaldigi donemle-
rde ise promosyon énerileriyle doluluk
oranini koruyor. Bu sayede oteller,
sezon dalgalanmalarina ¢ok daha cevik
bir bicimde yanit verebiliyor.

Ozellikle biiyik otel zincirlerinde kul-
lanilan bu sistemler, tarih, konum, dolu-
luk, rakip fiyatlari, hava durumu, déviz
kuru ve hatta sosyal medya trendleri
gibi faktérleri analiz ederek anlik karar-
lar aliyor. Yani artik oda fiyati sadece
guintine degil, neredeyse saate gore bile
degiskenlik gésterebiliyor.
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HOW Al IS TRANSFORMING

PRICING STRATEGY

Al doesn't just analyze data-it learns
continuously. Algorithms review past
booking trends, cancellation rates,

and guest behavior patterns to predict
future booking tendencies. This gives
hotel managers a clear mathematical
answer to the question, “What price will
ensure optimal occupancy?”

More importantly, Al optimizes not just
pricing but also timing. By analyzing
when bookings are made from specific
countries, the system can time its price
updates accordingly-offering a key
competitive advantage in international
tourism.

GUEST PROFILES ARE

NOW PRICE INFLUENCERS

Dynamic pricing can now be applied at
the individual level. Guests enrolled in
loyalty programs or displaying specific
booking behaviors can receive custom-
ized offers. For example, a guest who
has stayed at the same hotel during the
same period over the past three years
might be exempt from this year's price
increase. This approach rewards loyalty
and boosts satisfaction.

Additionally, personalized pricing sug-
gestions—based on how long a user
spends on the website, what room
types they browse, and what steps they
take in the booking funnel-are now
actively featured on many luxury hotel
websites.
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YAPAY ZEKA FIYATLANDIRMA SURECINI
NASIL DEGISTIRIYOR?

Yapay zeka sadece veri analizi yapmiyor;
surekli olarak égreniyor da. Otelin gecmis
rezervasyon verilerini, iptal oranlarini ve
misafir davranis kaliplarini analiz eden al-
goritmalar, gelecekteki rezervasyon egilim-
lerini kolaylikla tahmin edebiliyor. Béylece
otel ybneticilerine “ne kadar fiyat verirsem
daha ylksek doluluk orani saglarim?”
sorusunun matematiksel karsiligr acik¢a
sunuluyor.

Daha da 6nemlisi: yapay zeké yalnizca fiyati
degil, fiyatin zamanlamasini da optimize
ediyor. Hangi saat araliginda hangi tlkeden
rezervasyon geldigini analiz eden sistemler,
fiyat gtincellemelerini hedef kitleye gére
zamanlayabiliyor. Ozellikle uluslararasi tur-
izmde bu durum énemli bir rekabet avanta-
jisagliyor.

MISAFIR PROFILI FIYATI BELIRLIYOR
Dinamik fiyatlama artik bireysel diizeyde
bile uygulanabilir durumda. Sadakat pro-
gramlarina lye olan veya belirli rezervasyon
davranislari sergileyen misafirlere 6zel tek-
lifler sunmak gayet miimkin. Ornegin, son
t¢ yilda ayni dénemde ayni otelde kalan
bir misafir, bu yil fiyat artislarindan muaf
tutulabiliyor. Bu sistem hem sadakati 6diil-
lendiriyor hem de miisteri memnuniyetini
artiriyor. Ayrica kullanicilarin web sitesinde
gecirdigi stireye, inceledigi oda tiplerine ve
izledigi rezervasyon adimlarina gére geri
bildirim veren kisisellestirilmis fiyat teklifleri
artik bir¢ok Itiks otelin web sayfasinda aktif
vaziyette.

GELIR YONETICILERI

ICIN YENI BIR DONEM

Yapay zeka destekli fiyatlama sistemleri,
Revenue Management (gelir yonetimi)
ekiplerinin is yikinu azaltirken ayni zaman-
da stratejik kararlari daha hizli almalarini
sagliyor. Otel yoneticileri icin bu sistemler,
yalnizca kGri maksimize etmek degil; ayni
zamanda dogru misafiri, dogru zamanda,
dogru fiyata kazanmak anlamina geliyor.
Bu durum ézellikle sehir otelleri, resort

A NEW ERA FOR REVENUE MANAGERS

Al-powered pricing systems not only
reduce the workload of Revenue Manage-
ment teams but also enable faster, more
strategic decision-making. For hotel man-
agers, this isn't just about maximizing
profit-it's about securing the right guest,
at the right time, at the right price. This

is especially critical for city hotels, resort
properties, and large businesses focused
on MICE tourism, where offering different
prices to different guests on the same
night isn’t surprising but a professionally
managed necessity.

CAN SMALL HOTELS KEEP UP?

Yes-but they need scalable software solu-
tions. Today, many local and internation-
al tech firms offer subscription-based,
cloud-based dynamic pricing systems
tailored for small and mid-sized hotels.

These platforms make Al advantages
more affordable and accessible.

The biggest opportunity for small hotels
lies in integrating with channel manage-
ment systems, enabling them to auto-
matically update prices across online
platforms. This reduces manual errors,
saves time, and enhances
competitiveness.

THE FUTURE: PREVENTATIVE STRATEGY
AND HYPER-PERSONALIZATION

In the near future, dynamic pricing sys-
tems are expected to expand beyond
hotels into areas like villa rentals, cruises,
and experience-based tourism. In the
“price + experience” equation, systems
without Al will struggle to stay competi-
tive.

These technologies focus not just on pric-
ing, but also on emotion. By analyzing a
user’s holiday search history, the system
can predict whether someone is looking
for “a quiet getaway” or “an escape into
nature,” offering hyper-personalized rec-
ommendations accordingly.

tesisler ve kongre turizmi yapan biyuk
isletmeler icin hayati 6nem tasiyor.
Cunku ayni tesiste, ayni gece icinde
farkli misafirlere farkl fiyatlar sunula-
biliyor - ve bu durum sasirtici olmaktan
Ote profesyonelce yénetilen bir gerekli-
lik.

KUCUK OTELLER BU SISTEME UYUM
SAGLAYABILIR MI?

Elbette, ancak bunun icin 6lceklenebil-
ir yazihm ¢6zimleri gerekiyor. Bugin
bircok yerli ve yabanci firma, kicik

ve orta blcekli oteller icin abonelik

bazli, bulut tabanl dinamik fiyatlama
sistemleri sunuyor. Bu sistemler, yap-
ay zekanin avantajlarini daha uygun
maliyetlerle erisilebilir hale getiriyor.
Kicuk oteller icin en 6nemli firsat, kanal
yo6netimi (channel manager) sistemleri-
yle entegre calisarak online platformlar-
da otomatik fiyat glincellemeleri yapa-
bilmek. Béylece hem manuel hatalarin
onine geciliyor hem zaman kazaniliyor
hem de rekabet giicti korunmus oluyor.

GELECEK: ONLEYICI STRATEJILER VE
HIPER-KISISELLESTIRME

Ondmdiizdeki yillarda dinamik fiyatlama
sistemlerinin sadece otel sektértinde
degil, villa kiralama, cruise seyahatleri
ve deneyim turizmi gibi alanlara da
yayilmasi bekleniyor. “Fiyat + deneyim”
denkleminde yapay zeka ile ¢calismayan
sistemlerin rekabet glicu giderek azala-
cak.

Bu teknolojiler yalnizca fiyata degil,
duyguya da odaklaniyor. Kullanicinin
tatil arama ge¢misinden aldigi verileri
analiz ederek, “bu kisi nispeten sakin bir
tatil planlyor” ya da “sehirden uzaklasip
dogada olmak istiyor” gibi éngortiiler
sunan yapilar, hiper-kisisellestirilmis
teklifler sunabilecek.
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A NEW STANDARD OF .
UXURY TRAVEL LUKS SEYAHATIN

YENI STANDARDI

Exclusivity has been truly redefined — -

R = ==

with the transformation of Antalya Antalya Havalimani'nda yasanan

Airport. Introducing FTA Exclusive déndisiimle birlikte “ayricalik” kavrami
Lounges, a visionary hospitality con- tamamen yeniden tanimlandi. FTA Exclusive
cept that reshapes the modern travel Lounges markasi altinda hayata gegirilen bu , . . , o
experience. Built undef asingle, re- vizyoner misafir agirlama konsepti, modern Pre\{lously kpown as CIP SerV|ce§, thg Oncederj CIP Services ola"ra.l.( b/{/nen ayri-
f{ned brand, FTA Exc_Iuswe Lounges, seyahat deneyimini kékten degistiriyor. Anta- excluswg offerings ha\{e eyolveq S|gn_|f|- cal:{d/ h/zmetler, bu yil buytik bir evrim
brlng together thrge tiers of elevated lya'min gelisen uluslararasi kimligini yansitan cantly this year. Blooming in spring with gecirdi. Bahar aylarmcja acilan yeni loque
service Comfort, Elite, Premlum each siklikla tasarlanan FTA Exclusive Lounges; the opening of the new lounges, FTA a{an/ar/qu FTA I_.-'xclus:ve Lounges tim ozel
designed to meet the Filverse peeds of Comfort, Elite ve Premium olmak izere iic Exclu'swe Lounges unites all echgswe h/zmet'/er/ tek bir ¢cati altinda birlestirerek
today's travelers, all with the signature farkil hizmet katmaniyla giiniimiiz services under one brand, marklng a hem hizmet tasariminda hem de marka
elegance of Antalya’s evqlvmg interna- yolcularinin cesitli beklentilerine yiiksek major trapsformatlon in both service yapisinda énemli bir déntistime imza atti.
tional identity. standartlarda yanit veriyor. design and brand architecture.
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Comfort delivers essential lounge amenities,
paired with FTA's signature attention to ser-
vice and detail.

Elite offers a refined experience with
time-efficient advantages and dedicated
spaces designed for those who seek efficien-
cy without compromising on style or service.
With thoughtful conveniences and a high-
end environment, Elite is ideal for those who
value their time and appreciate comfort with
distinction.

Premium represents the highest expression
of comfort and discretion within the FTA
Exclusive Lounges offerings. Reserved for
those who value complete privacy and ex-
ceptional service, this tier provides access

to an entirely private area styled with the
sophistication of a luxury hotel. A dedicat-
ed entrance welcomes guests into a calm,
seamless experience, supported by personal
assistants, gourmet dining, curated enter-
tainment, and apron-side private vehicle
transfers that deliver travelers directly to
their aircraft.

EXCELLENCE IN EVERY DETAIL

Whether it's a quiet moment in a massage
room, a gourmet meal, or entertainment
options like billiards and console games,

every element of FTA Exclusive Lounges are
curated to elevate the time spent at the air-
port. This isn't just a lounge - it's a seamless

continuation of your luxury experience.

ANTALYA: THE RISING
GLOBAL DESTINATION
FOR LUXURY TRAVEL

As Antalya Airport evolves into a hub of
high-end hospitality, FTA Exclusive Lounges
stand at the heart of this transformation.
With its renowned resorts and curated
travel offerings, Antalya was already a rising
star - now, with the airport’s transformation
and FTA Exclusive Lounges, it confidently
claims its spot among the world's top
luxury destinations.
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Comfort -Temel lounge olanaklarinin yani
sira, FTA'nin 6zenli hizmet anlayisi ve detay-
lara verdigi énemle tamamlaniyor..

Elite - Zamanin verimli kullanimi ve
kisisellestirilmis alanlariyla, stil ve konfordan
odiin vermeden seyahat etmek isteyenlere
hitap ediyor. Yiiksek kaliteli ortam ve 6zel
imkanlarla, zamani degerli olan yolcular icin
ideal bir deneyim sunuyor.

Premium - FTA Exclusive Lounges’in sundugu
en ust dizey konfor ve mahremiyetin simgesi.
Tamamen kisiye 6zel bir giris, liiks otel konfo-
runda tasarlanmis 6zel alanlar, kisisel asis-
tan hizmeti, gurme lezzetler, seckin eglence
secenekleri ve apron lzerinden dogrudan
ucaga transfer ayricaliklari ile benzersiz bir
seyahat deneyimi vadediyor.

MUKEMMELLIK DETAYLARDA GIZLI

[ster masaj odasinda huzurlu bir an, ister
gurme bir yemek, ister bilardo ve konsol
oyunlariyla gecen eglenceli dakikalar olsun
FTA Exclusive Lounges, havalimaninda gecir-
ilen zamani liiks bir deneyime déndsturdyor.
Bu sadece bir lounge degil; konforunuzun ve
sikliginizin yolculuk boyunca kesintisiz devam
ettigi ayricalikli bir alan.

ANTALYA: LUKS SEYAHATIN
YUKSELEN GLOBAL MERKEZI

Antalya Havalimanr'nin yiksek standarth mis-
afir agirlama vizyonuyla gecirdigi dondsimiin
merkezinde FTA Exclusive Lounges yer aliyor.
Zaten dlnyaca (nli tatil kéyleri ve seckin
seyahat deneyimleriyle dikkat ceken Antalya,
bu yeni yatirimla dinyanin énde gelen liiks
destinasyonlari arasinda iddiali bir konum
elde ediyor.

As the Tourism Explorer editorial team, -

we sat down with Serkan KARAHATAY,

CCO of Fraport TAV Antalya Airport,

to discuss this bold new vision, the

evolving expectations in luxury

travel, and the future of Antalya
Airport.

Tourism Explorer: Which pas-
senger profile was targeted in
the design and service content
of the new Premium Lounge
and Elite Lounge?

Serkan Karahatay: Our new Elite
Lounge and Premium Lounge were
conceptualized to meet the expectations of
distinct segments within the high-value trav-
eler profile - each with its own definition of
exclusivity and comfort.

The Elite Lounge is designed for travelers
who value efficiency, guided service, and ele-
vated travel comfort. From the moment they

arrive, passengers benefit from exclusive
services including dedicated check-in and
security passage, escorted passport control,
and continuous assistance all the way to the
lounge. The lounge itself offers a spacious
and calming environment where guests can
unwind or stay productive. Optional ame-
nities such as a PlayStation room, massage
services, premium beverages from the bar,
and a la carte dining create a high-quality,
personalized pre-flight experience.

On the other hand, the Premium Lounge
was developed for those seeking the pin-
nacle of luxury and absolute privacy. They
access the lounge through a completely pri-
vate entrance and are provided with exclu-
sive apron-side transfers during both arrival
and departure. Designed like a boutique
hotel suite, the Premium Lounge includes an
ultra-all-inclusive concept, featuring game
zones with billiards and PlayStation, a premi-
um selection bar, a la carte gourmet meals,
and massage services. Every detail ensures
that the airport is an integral part of a seam-
less luxury journey with the high quality
service.

In short, while both lounges target the up-
per-tier traveler, the Elite Lounge serves
those who value streamlined, high-comfort
experiences, whereas the Premium Lounge
is crafted for travelers who prioritize com-
plete discretion, exclusivity, and an uninter-
rupted luxury ecosystem.

]

Fraport TAY
ANTALYA
Airport

Bizler de Turizm Explorer ekibi olarak, Fraport
TAV Antalya Havalimani CCO’su Serkan Kar-
ahatay ile bu cesur vizyonu, liiks seyahatte
degisen beklentileri ve Antalya Havalimanir'nin
gelecegini konustuk.

Tourism Explorer: Yeni Premium ve Elite Lounge
alanlarinin tasariminda hedeflenen yolcu profili
kimlerdir?

Serkan Karahatay: Yeni Elite ve Premium Lounge
konseptlerimiz, yiiksek degerli yolcu profili icinde
yer alan farkli segmentlerin beklentilerini karsila-
mak lzere tasarlandi. Her segment, ayricalik ve
konforu kendi bakis acisiyla tanimliyor.

Elite Lounge - zaman ybnetimine énem veren,
yoénlendirme ve yliksek konfor arayan yolcular
icin ideal. Ozel check-in ve giivenlik gecisinden,
refakatli pasaport kontroliine kadar stiren kesinti-
siz destek, yolculuk boyunca konforu garantiliyor.
Lounge alani ise genis, huzurlu ve lretken kalmak
isteyen yolcular icin ¢cok uygun. PlayStation odasi,
masaj hizmeti, seckin icecekler ve a la carte yemek
secenekleriyle kisisel bir seyahat 6ncesi deneyim
sunuyor.

Premium Lounge - ise [tksin ve tam mahremiye-
tin zirvesini arayan yolcular icin gelistirildi. Tama-
men 6zel bir giris, apron tzerinden dogrudan
ucaga transfer imkani, ultra her sey dahil konsepti,
oyun alanlari, bilardo, PlayStation, seckin bar
secenekleri, gurme a la carte yemekler ve masaj
hizmetleriyle kusursuz bir deneyim sunuluyor.
Havalimani, ytksek standartli yolculugun ayrilmaz
bir parcasina dénisdyor.

Ozetle, iki lounge da iist segment yolcu kitlesine
hitap ediyor; ancak Elite Lounge zamani verimli
kullanan konfor odakli yolcular i¢in, Premium
Lounge ise mahremiyet, ayricalik ve kesintisiz likst
onceliklendiren yolcular icin tasarland..

TOURISM EXPLORER
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Tourism Explorer: How will this lounge
investment strengthen Antalya Airport’s
position in the international market?

Serkan Karahatay: This strategic investment
reinforces Antalya Airport’s status as a pre-
mium gateway on the international stage. By
aligning our infrastructure with the expecta-
tions of high-end global travelers, we differ-
entiate Antalya from other regional airports.
The new Premium Lounge demonstrates

our commitment to not only high-volume
tourism but also high-quality service, cater-
ing to a segment that values consistency,
luxury, and attention to detail. As the airport
becomes a seamless extension of the desti-
nation itself, it enhances Antalya’s image as a
world-class tourism hub. Such advancements
are pivotal in attracting luxury hotels, luxury
travel operators, and VIP clientele - position-
ing Antalya Airport as both a logistical center
and a benchmark for excellence in passenger
experience.

Tourism Explorer: What kind of collabora-
tion do you foresee between the airport,
hotels, and tour operators?

Serkan Karahatay: We believe the airport is
the starting point of a destination’s hospitali-
ty, and collaboration with hotels and tour op-
erators is key to delivering a consistent guest
experience. Our partnerships aim to extend
the same level of luxury and personalized
service offered by the hotels into the airport
environment - ensuring an uninterrupted,
end-to-end experience.

Antalya is a diverse holiday destination,
offering everything from budget-friendly
getaways to ultra-luxurious villa retreats. The
hotels and agencies we collaborate with also
segment their guest services accordingly.
Through our diversified lounge offerings, we
can now mirror this range - ensuring that
each travel profile finds a service that fits
their expectations.

For instance, Premium Lounge services are
a perfect match for guests staying in high-
end villas or suites at Antalya’s luxury hotels.
These travelers often seek the same levels
of privacy and personalized service through-
out their journey, and our Premium concept
allows them to carry that experience seam-
lessly from hotel to airport. By aligning our
service model with our partners’ segmen-
tation strategies, we ensure that the guest
experience remains fluid, personalized,

and coherent - from first arrival

to final departure.
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Tourism Explorer: Bu lounge yatirimi Antalya
Havalimanr'nin uluslararasi pazardaki konumunu
nasil gliclendirecek?

Serkan Karahatay: Bu stratejik yatirim, Anta-

lya Havalimanr'ni uluslararasi sahnede birinci
sinif bir giris noktasi olarak konumlandiriyor.
Altyapimizi, tst segment yolcu kitlesinin beklentil-
eriyle uyumlu héle getirerek Antalya’yi béigedeki
diger havalimanlarindan ayristiriyoruz. Premium
Lounge, sadece ylksek hacimli turizme degil, ayni
zamanda yuksek kaliteli hizmet anlayisina olan
bagliligimizi gésteriyor. Havalimani, artik Anta-
lya destinasyonunun dogal bir uzantisi olarak
konumlaniyor; bu da Antalya’yi diinya ¢capinda dst
segment turizm merkezi haline getiriyor. Bu tir
gelismeler; Iiks otelleri, (st diizey seyahat oper-
atorlerini ve VIP misafirleri cekmek agisindan kritik
6neme sahip.

Tourism Explorer: Havalimani, oteller ve tur
operatérleri arasinda nasil bir isbirligi dngériyor-
sunuz?

Serkan Karahatay: Havalimani, bir desti-
nasyonun misafirperverlik deneyiminin basladigi
ilk noktadir. Oteller ve tur operatérleriyle is birligi,
konuk deneyiminin tutarl bir sekilde sirdirtlmesi
icin kilit rol oynuyor. Amacimiz; otellerin sundugu
kisisellestirilmis hizmet kalitesini havalimani
deneyimine entegre ederek kesintisiz bir seyahat
sureci yaratmak.

Antalya, ekonomik tatil seceneklerinden ultra Iiks
villa konaklamalarina kadar genis bir yelpaze
sunuyor. Is birligi yaptigimiz oteller ve acenteler

de kendi hizmet anlayislarini bu cesitlilige gére
sekillendiriyor. Lounge hizmetlerimiz sayesinde her
yolcu profiline hitap eden esnek secenekler suna-
biliyoruz.

Ornegin, Premium Lounge hizmetleri, Antalya’nin
liiks otellerinde villa veya siitlerde konaklayan
misafirler icin ideal. Bu yolcular, yolculuklarinin
her asamasinda mahremiyet ve kisisellestirilmis
hizmet bekliyor. Biz de Premium konseptimizle
otelden havalimanina kadar bu deneyimi kesinti-
siz bir sekilde strddriiyoruz. Bdylece tiim hizmet
modelimiz, partnerlerimizin segmentasyon strate-
jileriyle uyum icinde ilerliyor.

Tourism Explorer: Gunimduzde liiks kavrami sa-
dece fiziksel konforla sinirli degil. Size gére modern
yolcular icin “Itiks” nasil sekilleniyor?

Serkan Karahatay: Modern yolcular icin Iiks
artik sadece fiziksel unsurlarla tanimlanmiyor;
zamanlarina ve tercihlerine gésterilen saygi én
plana ¢ikiyor. Zaman yénetimi, kisisel alan ve
kisisellestirme, gercek anlamda liiks deneyimin
temelini olusturuyor.

Tourism Explorer: Today, the concept of
luxury goes beyond just physical comfort.
In your opinion, how is the idea of
“luxury” evolving for modern travelers?

Serkan Karahatay: Modern travelers in-
creasingly define luxury not only by phys-
ical attributes, but by how their time and
preferences are respected. Time efficiency,
personal space, and customization now sit at
the core of what makes an experience truly
luxurious.

For many, luxury means having control -
whether that's through exclusive passage
services that minimize waiting, access to qui-
et spaces for reflection or productivity, or the
ability to tailor their environment according
to their mood. Some guests prioritize relax-
ation through amenities like massage rooms
or gourmet dining, while others value digital
connectivity and leisure spaces like game
rooms or private entertainment zones.

This is why our services are designed around
flexibility and segmentation. By offering var-
ious personalized touchpoints, from curated
food menus to private check-in lounges and
lifestyle-based features, we meet travelers
not only where they are - but how they want
to feel. The future of luxury lies in the abili-
ty to adapt to individual expectations while
creating a truly effortless and elevated sense
of exclusivity.

Bircok yolcu icin liiks; kontroli elinde tutabilmek
demek. Ornegin, 6zel gecis hizmetleriyle bekleme
strelerinin minimize edilmesi, huzurlu alanlarda
dinlenme veya ¢alisma imkani sunulmasi ya da
ortamin ruh haline gére sekillendirilmesi biyik
onem tasiyor. Kimi misafir icin masaj ve gurme lez-
zetler rahatlamayi ifade ederken, kimisi icin dijital
baglanti ve 6zel eglence alanlari 6n planda.

Bu nedenle, hizmetlerimizi esneklik ve segmenta-
syona gére kurguluyoruz. Kisisellestirilmis mendile-
rden ézel check-in alanlarina, yasam tarzi odakli
ozelliklerden ézel hizmet noktalarina kadar farkl
temas noktalari sunuyoruz. Yolcularimizin yalnizca
nerede olduklarina degil, nasil hissetmek istedikler-
ine de odaklaniyoruz. Gelecegin Iiksu; bireysel
beklentilere uyum saglarken zahmetsiz, 6zgin ve
ayricalikl bir deneyim sunabilmekte yatiyor.

Tourism Explorer: Yolcu deneyimini gelistirmek
adina yakin gelecekte baska hangi yenilikleri plan-
liyorsunuz?

Serkan Karahatay: Gelecek vizyonumuz; dijital
doénusum, sarddrdlebilirlik ve kisisellestirmeyi bir
araya getiren hibrit bir stratejiye dayaniyor. Yapay
zeka destekli hizmet platformlari, biyometrik gecis
sistemleri ve yolcu davranislarina anlik uyum
saglayan dinamik segmentasyon araclari plan-
larimiz arasinda.

Ayrica surdurulebilir inovasyon énceligimiz. Enerji
verimliligi, tek kullanimlik materyallerin azaltiimasi
ve yeme-icme alanlarinda yerel tedarikci kul-
lanimini tesvik ediyoruz. Lounge ve hizmetlerimizi
sadece konfor ve hiz odakli degil, cevresel sorum-
luluk bilinciyle yeniden tasarliyoruz. Sarddrdle-
bilir yaklasimi yolcu deneyiminin her asamasina
entegre ederek, hem yolculara hem de gezegeni-
mize hizmet eden, gelecege hazir bir havalimani
ekosistemi yaratmayi hedefliyoruz. Gercek liks;
cevresel ve sosyal sorumlulukla el ele yirimeli.
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Organizations of Uzbekistan

Predictions from Industry Professionals

Global Baks:

Sekior Profesyonellerindon Ongortilor
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Tourism professionals from a wide geography - including Uz-
bekistan, Kazakhstan, Georgia, Tunisia, and Russia - continue
to share their insights and experiences on the 2025 tourism
season. These experienced voices offer valuable reflections
on evolving traveler preferences, digital transformation,
sustainability, new destination trends, and the growing role
of B2B networks. As the global tourism landscape continues
to shift, their perspectives provide an essential compass for
industry professionals navigating this dynamic terrain.

Ozbekistan, Kazakistan, Gircistan, Tunus ve Rusya gibi farkli
cografyalardan turizm profesyonelleri, 2025 turizm sezonuna
dair deneyimlerini paylasmaya devam ediyor. Deneyimli isimler;
degisen turist beklentileri, dijital dondsum, sdrddrdlebilirlik, yeni
destinasyon trendleri ve B2B isbirliklerinin artan roli lzerine
kapsamli degerlendirmeler sunuyor. Hizla degisen kiresel turizm
ortaminda, bu gortsler sektordeki profesyoneller icin giiclt bir
yol gésterici niteligi tasiyor.

26 Years of Developing the

Hospitality Industry

Over the past quarter-century, the Asso-
ciation of Private Tourist Organizations of
Uzbekistan (APTOU) has become a key driv-
er in the country’s tourism industry. Found-
ed in 1998 with government support, the
association today unites over 300 market
participants - from major tour operators to
family-run guesthouses - creating a unified
professional ecosystem.

APTOU's main areas of activity include advo-
cating for its members’ interests, developing
human resources, and promoting Uzbeki-
stan on the global tourism stage. In the past
seven years, more than 5,000 professionals
have completed its training programs. Reg-
ular workshops, webinars, and international
internships help tourism professionals stay
up to date with the latest trends.

Special focus is placed on sustainable tour-
ism initiatives. In 2024, with support from
USAID, a large-scale regional project was
implemented. It included the creation of

a certification system for accommodation
providers, the introduction of a star classifi-
cation for guesthouses, the development of
cross-border tourism packages across Cen-
tral Asia, and digital skills training for small
and medium-sized business owners.

TashkentTravelMart - 2024:

A New Level of Professional Dialogue

A highlight of the year was the internation-
al TashkentTravelMart exhibition, which
gathered representatives from 25 countries.
One of the standout events was the TRAVEL-
HUB Uzbekistan conference, focused on the
digital transformation of the industry. The
B2B sessions led to the signing of over 150
promising contracts.

“Modern tourism is unthinkable without
deep digitalization,” APTOU notes. “The
adoption of Al solutions, process automa-
tion, and the development of digital skills
are now essential for competitiveness.”

Ozbekistan Ozel Turizm Kuruluglari Dernegi:
Misafirperverlik Endiistrisinde 26 Yillik Gelisim
Son ceyrek yiizyilda, Ozbekistan Ozel Turizm Kuru-
luglari Dernegi (OTKD), lkenin turizm sektériiniin
baslica itici gticlerinden biri haline geldi. 1998 yilinda
hiikiimet destegiyle kurulan dernek, bugtin biyuk
tur operatorlerinden aile isletmesi konaklama tesis-
lerine kadar 300'Un tzerinde sektdrel katimciyr bir
araya getirerek bltiinlesik bir profesyonel ekosistem
olusturuyor.

Dernegin temel faaliyet alanlari; tyelerinin haklarini
savunmak, insan kaynagi gelisimini desteklemek

ve Ozbekistan'in turizm potansiyelini uluslararasi
alanda tanitmaktir. Son 7 yilda 5.000'den fazla sektor
profesyoneli, OTKD'nin egitim programlarindan gecti.
Diizenli olarak gerceklestirilen atélyeler, web semin-
erleri ve uluslararasi staj programlari, sektér tem-
silcilerinin glincel trendleri yakindan takip etmesini
sagliyor.

Sarddrdlebilir turizme yénelik projelere ézellikle
onem veriliyor. 2024 yilinda USAID destegiyle
yurutulen kapsamli bir bolgesel proje kapsaminda;
konaklama tesisleri icin bir sertifikasyon sistemi
gelistirildi, misafirhaneler icin yildiz siniflandirmasi
uygulamaya konuldu, Orta Asya ¢capinda sinir dtesi
tur paketleri olusturuldu ve KOBI sahiplerine dijital
beceriler kazandirildl.

TashkentTravelMart-2024: Profesyonel Diyalogda
Yeni Bir Seviye

Yilin éne ¢ikan etkinliklerinden biri, 25 tlkeden tem-
silcileri bir araya getiren uluslararasi TashkentTrav-
elMart fuari oldu. Etkinlik kapsaminda diizenlenen
TRAVELHUB Uzbekistan konferansi ise turizm sek-
torindn dijital dénisimiine odaklanarak biyuk ilgi
gordu. iki giinliik B2B gériismeler sonucunda 150'den
fazla umut vadeden anlasmaya imza atildl.

“Modern turizm, derinlemesine dijitallesme ol-
madan artik diisiintilemez,” diyor OTKD yetkilileri,
“Yapay zekG ¢6zimlerinin benimsenmesi, stire¢lerin
otomasyonu ve dijital yetkinliklerin gelistirilmesi,
rekabetci kalmak icin artik vazgegilmez.”

26 yillik faaliyet stiresince OTKD yalnizca Ozbek tur-
izm sektériinu guclendirmekle kalmadi, ayni zaman-
da bélgesel diizeyde profesyonel diyalogu da niteliksel
olarak bir ust seviyeye tasidi.
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Tourist Season 2025:

A View from Tunisia

Fathi Mrad, Director of Wave Travel Agen-
cy and a tourism professional with twenty
years of experience, shares his expert per-
spective on the current season. According to
him, the top three destinations of 2025 are
TUrkiye, Thailand, and Tunisia itself, which
offers unique opportunities for alternative
tourism, business travel, and excursion
programs.

Among the key challenges of the season,
visa restrictions stand out most significantly.
Mrad rates them the highest possible-10
out of 10-in terms of difficulty. Temporary
restrictions on direct flights also affect agen-
cy operations. However, there is no notice-
able shortage of air transportation, and the
activity of online aggregators is considered
moderate.

An analysis of the client base shows that
most travelers are looking for the optimal
balance between price and quality, under-
standing the value of reasonable compro-

mise. Around 60% are willing to pay for
quality, but within a defined budget. VIP cli-
ents and those choosing solely based on the
lowest price represent a very small share.

For successful performance this season,
Fathi Mrad highlights several especially
important factors. Personal relationships
with hoteliers are of primary importance,
allowing for quick resolution of any client
issues. Continuous staff training through
educational platforms and webinars is also
critical. Particular attention is given to digital
marketing. Finally, professional interaction
on B2B platforms, where best practices can
be shared across the industry, rounds out
the list.

“Today, success in tourism depends on
balancing tradition and innovation,” notes
Fathi Mrad. “It is the only way to guarantee
impeccable service for clients.”
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WAVE TRAVEL AGENCY / Hammamet, Tunisia

2025 Turizm Sezonu:
Tunus’tan Bir Bakis
Yirmi yillik turizm tecriibesine sahip Wave
Travel Ajansi Direktért Fathi Mrad, mevcut
sezona dair uzman goruslerini bizlerle pay-
lasiyor. Kendisinin aktardigina gére, 2025'in
en ¢ok tercih edilen g destinasyonu Turki-
ye, Tayland ve alternatif turizm, is seyahat-
leri ve kdltirel geziler icin essiz olanaklar
sunan Tunus oldu.

Sezonun temel zorluklari arasinda vize
kisitlamalari 6zellikle 6ne ¢ikiyor. Mrad,

bu kisitlamalari zorluk derecesi agisindan

10 uzerinden 10 olarak degerlendiriyor.
Direkt ucuslara getirilen gegici sinirlamalar
da acentelerin ¢alisma sistemini etkiliyor.
Buna ragmen havayolu tasimaciliginda bir
eksiklik gézlemlenmiyor ve ¢evrimici seyahat
platformlarinin etkinligi ise orta seviyede
seyrediyor.

Mudsteri portfoyu analizine gore, turistlerin
biyik cogunlugu fiyat ile kalite arasinda

en iyi dengeyi ariyor ve makul bir uzlasinin
degerini biliyor. Yaklasik %60 kaliteli
hizmet icin belirli bir btitce dahilinde édeme
yapmaya hazir. Yalnizca en dusik fiyati
hedefleyen ya da VIP hizmet talep eden
mudisteri orani ise olduk¢a diistk.

Bu sezon basarili olabilmek icin Fathi Mrad
birka¢ 6nemli unsura dikkat gekiyor. Otel
yoneticileriyle kisisel iliskiler ncelikli 5nem
tastyor, clinkd bu sayede musteri talepleri
hizlica ¢éziilebiliyor. Personelin egitim
platformlari ve web seminerleri araciligyla
strekli olarak gelisimi de ayni derecede
o6nemli. Dijital pazarlamaya da 6zel 6nem
veriliyor. Listenin sonunda ise sektérel en iyi
uygulamalarin paylasilabildigi B2B plat-
formlarinda profesyonel etkilesim geliyor.

“Bugtin turizmde basari, gelenek ile yeniligin
dengeli bir sekilde harmanlanmasina bagli,”
diyor Fathi Mrad. “Msterilere kusursuz
hizmet garantisi vermenin tek yolu bu.”

Tourist Season 2025:

A View from Georgia

According to Mamuka Jikia, an experienced
head of the Georgian tour operator
Novatour with 20 years in the industry, the
current 2025 season is marked by several
distinct trends. Traditional destinations
continue to lead the market: tourists active-
ly choose beach holidays in Turkiye, sunny
Egypt, historically rich Greece, the luxurious
UAE, and the exotic Maldives.

However, the 2025 season is not without
its challenges. Major difficulties stem from
transportation restrictions, including a
reduced number of flights and changes to
established routes. Visa issues have also be-
come a serious concern, as many countries
have tightened requirements and extend-
ed processing times. Additionally, growing
competition from large online aggregators
demands greater attention from travel
agencies and tour operators to the quality
of their services.

Today'’s tourists fall into four main catego-
ries: 10% are VIP clients, 50% value quality
but have budget constraints, 25% seek a bal-
ance between price and quality, 15% choose
solely based on the lowest price, often at
the expense of comfort.

To succeed under these conditions, the
expert recommends focusing on three key
areas. First, continuous learning and profes-
sional development through participation

in specialized industry events is essential.
Second, it is important to make better use of
B2B platforms, which significantly enhance a
tour operator’s potential. Finally, special at-
tention should be given to the development
and implementation of effective incentive
programs for partner agencies.

As Mamuka Jikia emphasizes, in a rapidly
evolving market, only up-to-date knowledge
and strong, reliable partnerships can ensure

sustainable success.

Mamuka
Jikia

Director
NOVATOUR / Thilisi, Georgia

2025 Turizm Sezonu:
Giircistan’dan Bir Bakis
20 yillik sektor tecribesine sahip Gurci tur
operatoéri Novatour'un ydneticisi Mamuka
Jikia’ya gére, 2025 sezonu belirgin bazi egilim-
lerle 6ne ¢ikiyor. Geleneksel destinasyonlar
liderligini stirdiirmeye devam ediyor: turistler
Tirkiye'de plaj tatillerini, Misir'in glinesini,
tarihi zenginlikleriyle Yunanistan’i, ltiks BAE'yi
ve egzotik Maldivler'i tercih ediyor.

Ancak 2025 sezonu bazi zorluklarla da karsi
karsiya. Ulasim kisitlamalari - ucus sayisinda-
ki azalma ve alisilmis rotalardaki degisiklikler
- ciddi sorunlara neden oluyor. Vize sirecleri
de ciddi bir engel haline gelmis durumda; pek
¢cok llke vize kosullarini sikilastirdi ve islem
strelerini uzatti. Buna ek olarak, biyiik online
seyahat platformlariyla artan rekabet, seya-
hat acenteleri ve tur operatérlerinden hizmet
kalitesine daha fazla odaklanmalarini gerek-
tiriyor.

Glnumdz turistleri dért ana gruba ayriliyor:
%10u VIP musteriler, %50'si kaliteyi 6nemsey-
en ancak bltcesi sinirli olanlar, %25 fiyat-ka-
lite dengesini arayanlar, %15'i ise yalnizca

en duslik fiyata odaklanan, konfordan 6diin
vermeye hazir olanlar.

Bu kosullarda basarili olabilmek icin Mamuka
Jikia ti¢ temel alana odaklanilmasini 6neriyor.
Oncelikle, sektérel etkinliklere katilim yoluyla
strekli egitim ve mesleki gelisim blyiik 6nem
tasiyor. Ikinci olarak, tur operatérlerinin
potansiyelini énemli éi¢tide artiran B2B plat-
formlarinin daha etkin kullaniimasi gerekiyor.
Son olarak, partner acentelere yénelik etkili
tesvik programlarinin gelistirilip uygulanmasi
blylik fayda saglayacaktir.

Mamuka Jikia’'nin vurguladigi gibi, hizla
degisen turizm pazarinda istikrarli basari an-
cak glincel bilgiye ve glivenilir is ortakliklarina
dayali bir stratejiyle mimkun.
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Touring Voyages Algerie y (o o)
Sales and Marketing Manager ; Last Minute Tours LLC

Réda,
Ammar

Tourism Season 2025:

Realities and Prospects

Reda Ammar is a seasoned professional
with 20 years of experience in the tourism
industry, specializing in Sahara tours and
cultural excursions. As Sales and Marketing
Manager at Touring Voyages Algerie, he
actively promotes Algeria as a unique desti-
nation that masterfully blends rich cultural
heritage with thrilling Sahara adventures.

His expertise allows him to accurately identi-
fy current market trends and the expec-
tations of travelers seeking the best value
for money. In 2025, the industry is showing
steady growth, quickly adapting to evolving
economic realities and the shifting demands
of modern tourists.

Despite increasing competition, Algeria
continues to stand out thanks to its cultural
depth and the captivating landscapes of the
Sahara. However, success in today's market
requires constant product innovation. A key
trend is the rise of combined tour packages,

merging historical sightseeing with adven-
ture-based activities.

In the current landscape, strong B2B rela-
tionships are more crucial than ever. Mutu-
ally beneficial cooperation with hotels and
local operators enables agencies to offer
clients exclusive experiences and flexible
pricing. A win-win strategy is no longer just a
buzzword - it's a prerequisite for sustainable
business.

In 2025, digital marketing has reached new
heights. Beyond traditional advertising tools,
virtual tours, Al-powered travel assistants,
and personalized itinerary recommenda-
tions are playing an increasingly important
role. Trend monitoring, solid partnerships,
and creative digital solutions form the three
pillars of success. Agencies that are ready
to transform quickly don't just survive the
intense competition - they are setting new
industry standards.

36 TOURISM EXPLORER

2025 Turizm Sezonu:
Gergekler ve Perspektifler
Reda Ammar, Sahra turlari ve kiltirel geziler
konusunda uzmanlasmis, 20 yillik deneyime sahip
bir turizm profesyoneli. Touring Voyages Algerie
sirketinde Satis ve Pazarlama Mdd(irii olarak
gorev yapan Ammar, zengin kiltirel mirasi ve
etkileyici Sahra deneyimlerini ustalikla harman-
layan essiz bir destinasyon olarak Cezayir'in
tanitimini aktif sekilde ytirtitmektedir.

Sahip oldugu uzmanlik, gliniimdz turistlerinin
beklentilerini ve pazar egilimlerini dogru analiz
etmesine olanak tanimaktadir. 2025 yili itibariyla
sektor, degisen ekonomik kosullara ve seyahat-
severlerin yeni taleplerine hizla uyum saglayarak
istikrarli bir biiytime sergilemektedir.

Artan rekabete ragmen Cezayir, kilttrel zengin-
ligi ve bliytleyici Sahra manzaralariyla cazibesini
korumaktadir. Ancak giinimtizde pazarda basari
elde etmek, urtinlerin siirekli olarak yenilenmesini
zorunlu kilmaktadir. One ¢ikan temel egilimlerden
biri, tarihi gezilerin macera odakli aktivitelerle
birlestirildigi kombine tur paketlerinin hazirlan-
masidir.

Glnumdz kosullarinda givenilir B2B is birlikleri
her zamankinden daha buyiik 6nem tasimaktadir.
Oteller ve yerel operatérlerle strddiriilen karsilikli
faydaya dayali isbirlikleri, acentelere musterile-
rine 6zel firsatlar ve esnek fiyatlar sunma imkani
saglamaktadir. “Kazan-kazan” stratejisi artik sa-
dece popliler bir kavram degil, strddirtilebilir bir is
modeli icin zorunluluktur.

2025 yilinda dijital pazarlama da yeni bir boyu-
ta ulasmustir. Klasik reklam araglarinin yani

sira sanal turlar, yapay zekd destekli seyahat
danismanlari ve kisisellestirilmis gezi énerileri
giderek daha bliylik rol oynamaktadir. Trend taki-
bi, gticlii ortakliklar ve yaratici dijital ¢bziimler,
basarinin tzerine kuruldugu (¢ temel yapi tasidir.
Hizli déniistime agik olan acenteler yalnizca yogun
rekabet ortaminda ayakta kalmakla kalmiyor,
ayni zamanda sektortin yeni standartlarini da
belirliyor.

Sergey Agafonov CEO of

“Last Minute Tours LLC", with 28 years of
experience in the travel industry, ana-
lyzes the current 2025 season.

In his view, the traditional top three desti-
nations remain unchanged: Turkiye firmly
holds first place, followed by domestic
tourism within Russia and Egypt sharing the
second and third spots.

The main risks of the season are related to
the ongoing effects of sanctions, although
the situation with air travel is gradually sta-
bilizing. Visa regulations have become more
stringent - processing now takes about a
month, and visas are issued strictly for the
travel dates.

A notable feature of the season has been
the entry of new players into the tourism
market - banks and online marketplaces.
However, their attempts to mass-sell pack-
age tours have so far seen little success due
to a lack of professional expertise in this
highly specialized field. The core mass-mar-
ket traveler continues to seek the best
value for money, although the VIP segment
remains active.

In a rapidly evolving tourism landscape,
successful agency operations require a com-
prehensive approach. It is essential to build
and maintain direct relationships with hotel
representatives, enabling quick resolution
of client issues. Continuous professional de-
velopment is equally important. The current
environment calls for active use of digital
tools - from social media to targeted adver-
tising. The development of the B2B segment
is gaining particular importance through
specialized platforms such as HelloOtel,
which open new opportunities for profes-
sional growth and collaboration.

According to the expert, despite all the
changes, the fundamental principles of the
tourism business remain the same: profes-

sionalism, customer orientation, and the
ability to adapt to new realities.

28 yillik turizm tecriibesine sahip olan
“Last Minute Tours LLC” Genel Miidiirii
Sergey Agafonov,

2025 sezonunu degerlendiriyor. G6zlemler-
ine gore, geleneksel lclii liderlik siralamasini
koruyor: Turkiye saglam bir sekilde birinci
sirada yer alirken, i¢ turizm (Rusya) ve Misir
ikinci ve tg¢tincd sirayr paylasiyor.

Sezonun baslica riskleri, yaptirimlarin
devam eden etkileriyle baglantili. Ancak ha-
vayolu tasimaciligi durumu giderek istikrar
kazaniyor. Vize siireci ise daha kati hale
gelmis durumda - basvurular yaklasik bir ay
surtyor ve vizeler yalnizca seyahat tarihleri-
ni kapsayacak sekilde veriliyor.

Bu sezonun dikkat ¢ceken bir ézelligi de
turizm pazarina yeni oyuncularin - bankalar
ve cevrimici pazar yerlerinin - girmesi oldu.
Ancak bu yeni girisimcilerin, paket turlarin
toplu satisinda gereken profesyonellikten
yoksun olmalari nedeniyle ciddi bir basari
elde ettikleri sdylenemez. Bugtiniin kitle-

sel turisti hala en iyi fiyat-kalite dengesini
ariyor; VIP segment ise varligini stirddirdiyor.

Hizla degisen turizm sektoriinde basarili ola-
bilmek icin ajanslarin butincdl bir yaklasim
benimsemesi gerekiyor. Otel temsilcileriyle
dogrudan temas kurmak ve bu iliskileri
surdirmek, karsilasilan sorunlarin hizlica
¢6ztilmesini sagliyor. Strekli mesleki gelisim
son derece dnemli. GliniimUz kosullari,
sosyal medyadan hedefli reklamlara kadar
uzanan dijital araglarin etkin kullanimini zo-
runlu kiliyor. HelloOtel gibi dzel platformlar
tzerinden B2B alaninda gelisim saglamak,
yeni isbirlikleri ve profesyonel biytme icin
buylk firsatlar sunuyor.

Uzmanin géristine gére, tim bu degisimlere
ragmen turizm sektériintn temel ilkeleri
degismiyor: profesyonellik, musteri odaklilik
ve yeni kosullara uyum saglama yetenegi.
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Kyrgyzstan in the 2025 Tourist Season:
New Opportunities

According to Aizhan Amangeldieva, Chief
Specialist of the Tourism Development
Support Fund of Kyrgyzstan, the year 2025
has become a turning point for the country’s
tourism industry. The current season shows
steady growth in demand for niche tourism
experiences. Cultural and educational tours
along the Great Silk Road and programs in-
troducing nomadic traditions are in demand
year-round. Seasonal activities are distribut-
ed as follows: trekking and mountaineering
(April-October), beach holidays (May-Sep-
tember), and ski tours (December-March).

The main challenge remains transportation
accessibility (rated 6 out of 10),

particularly in remote regions. However,
the visa regime remains liberal, and air con-
nectivity is stable.

Currently, most tourists (70%) seek services
offering an optimal balance between price
and quality. Additionally, 40% are willing

to pay more for enhanced comfort and
unique experiences. The premium segment
accounts for 30%, while 20% prefer bud-
get-friendly options.

Key priorities for the 2025 season include
strengthening industry partnerships, of-
fering personalized services for VIP clients,
active promotion through social media,
and maintaining ecological balance. Direct
relationships with hotels and a focus on
traditional (offline) training methods also
play a significant role. B2B cooperation is
developing rapidly, enabling the exchange
of professional expertise.

“Kyrgyzstan offers unique tourism prod-
ucts,” says Aizhan Amangeldieva. “Our
mission is to maintain a balance between
infrastructure development and the preser-
vation of natural heritage.”
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of the Kyrgyz Republic
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and International Cooperation Department

2025 Turizm Sezonunda Kirgizistan:
Yeni Firsatlar

Kirgizistan Turizm Gelistirme Destek
Fonu’nun bas uzmani Aizhan Amangeldie-
va, 2025 yilinin tlkenin turizm sektoru igin
dénim noktasi oldugunu belirtiyor. Mevcut
sezon, ozel ilgi alanlarina yénelik tatil tiirler-
ine olan ilginin istikrarli bicimde arttigini
gosteriyor. Blyiik [pek Yolu boyunca diizen-
lenen kiiltiirel kesif turlari ve gbcebe ge-
leneklerini tanitici programlar yil boyunca
yogun talep gortiyor. Mevsimsel faaliyetler
ise su sekilde dagiliyor: trekking ve dagcilik
(nisan-ekim), plaj tatili (mayis-eylil), kayak
turlari (aralik-mart).

Sektoriin en blytik sorunu hala ulasim im-
kanlarinin sinirhligi (10 dzerinden 6 puan)
ve bu durum 6zellikle uzak béigelerde daha
da hissediliyor. Buna karsin, vize rejimi
olduk¢a esnek ve ucus baglantilari istikrarl
seyrediyor.

Bugtin turistlerin biytk ¢cogunlugu (%70), fi-
yat-kalite dengesini gézeterek hizmet almayi
tercih ediyor. Ayrica %40’ konfor ve ézgiin
deneyimler icin daha fazla 6deme yapmaya
hazir. Premium mdisteri orani %30 iken,
9%20'lik bir kesim daha ekonomik alternati-
fleri segiyor.

2025 sezonunun odak noktalari arasinda
sektérler arasi is birliklerinin gliclendir-
ilmesi, VIP musterilere 6zel kisisellestirilmis
hizmetlerin sunulmasi, sosyal medyada
aktif tanitim ¢alismalari ve ekolojik dengeyi
koruma éncelikli yer aliyor. Otellerle dogru-
dan temas ve geleneksel (yiiz yiize) egitim
ybntemlerine verilen 6nem de dikkat ¢cekiy-
or. Sektor deneyimlerinin paylasimi adina
B2B isbirlikleri de hizla gelisiyor.

“Kirgizistan essiz turizm drdnleri sunuyor,”
diyor Aizhan Amangeldieva. “Bizim gorevi-
miz, altyapi gelisimiyle dogal mirasin korun-
masi arasinda dengeyi saglayabilmek.”

Tourism Season 2025:

Realities of the Southern Market

Natalia Gamenko, Deputy Director of Sales with
over 20 years of experience in the travel indus-
try, observes that in 2025, traditional demand
remains strong for departures from southern
airports. Turkiye, Egypt, the UAE, and Thailand
continue to lead the charts. A noteworthy
newcomer this season is Sri Lanka, which has
gained popularity among tourists from Russia’s
Southern Federal District. For travelers flying
out of Moscow, the Maldives, Indonesia, China,
and other exotic destinations are particularly

appealing.

The 2025 season also brings several challeng-
es: a shortage of available flights, inconve-
nient layovers, widespread flight cancellations
(FlyDubai's New Year cancellations left a lasting
impression), and stricter visa regulations. Many
countries, including Cyprus and several Euro-
pean nations, have significantly tightened entry
requirements. Combined, these factors create
a complex environment for travel agencies.

Another trend this season is the emergence

of large aggregators; however, their market
impact remains limited for now. Most travelers
continue to rely on professional travel agen-
cies, valuing their personalized service and
expertise.

An analysis of the customer base reveals
several distinct categories. Around 20% are
VIP clients willing to pay for premium service.
The majority (60%) are travelers seeking the
best value for money. Another 20% opt for
budget-friendly options while still considering
overall quality. Clients focused solely on the
lowest price are extremely rare.

To remain effective under current market con-
ditions, travel agencies must build direct rela-
tionships with hoteliers, invest in staff training,
implement digital tools, engage in B2B industry
communication, and combine online solutions
with traditional familiarization tours.

Natalia
Gamenko

Deputy Director of Sales
Rozovyy Slon Rashpilevskaya / Krasnodar, Russia

2025 Turizm Sezonu:

Giiney Destinasyonlarinin Gergekleri
20 yili askin turizm tecribesine sahip satis
mdaddr yardimcisi Natalia Gamenko'ya gore,
2025 yilinda gtney havaalanlarindan hareket
eden turistler arasinda geleneksel destinasyon-
lara olan talep devam ediyor: Tiirkiye, Misir,
BAE ve Tayland héla en cok tercih edilen yerler
arasinda. Bu sezonun yeniligi ise, Gliney Feder-
al Bolgesi'nden turistler arasinda olumlu geri
dénusler alan Sri Lanka oldu. Moskova ¢ikish
seyahatlerde ise Maldivler, Endonezya, Cin ve
diger egzotik destinasyonlar ragbet gortyor.

2025 sezonu, birtakim risklerle birlikte geliyor:
yetersiz ugus kapasitesi, elverissiz aktarmali
seferler, cok sayida ucus iptali (6zellikle Fly-
Dubai’nin yilbasindaki iptalleri dikkat ¢ekti) ve
vize kurallarinin sikilastirilmasi gibi zorluklar
One ¢ikiyor. Kibris ve Avrupa tlkeleri dahil olmak
lzere pek cok tlke giris kurallarini ciddi sekilde
zorlastirdl. Bu etkenler, seyahat acenteleri icin
olduk¢a karmasik bir ¢calisma ortami yaratiyor.

Sezonun dikkat ceken bir diger 6zelligi ise blytk
online seyahat platformlarinin ortaya ¢ikmasi.
Ancak su an icin bu platformlarin piyasadaki
etkisi sinirli. Cogu turist hala profesyonel seya-
hat acentelerine giiveniyor ve onlarin sundugu
bireysel yaklasimi takdir ediyor.

Mdisteri verilerinin analizi, giinimdiz turistlerinin
birkag¢ kategoriye ayrildigini gosteriyor. Yaklasik
%20'si premium hizmetler icin ddeme yapma-
ya hazir VIP misterilerden olusuyor. %60’k
kesim ise fiyat-performans dengesini arayan
kitleyi olusturuyor. Geri kalan %20 ise “fiyat-ka-
lite” prensibini anlayan, blitce dostu tekliflere
ybnelen muisterilerden olusuyor. Sadece en
dusik fiyati arayan mdsteri tipi ise ¢cok nadiren
gorultyor.

Mevcut kosullarda seyahat acentelerinin et-

kin ¢alisabilmesi icin otelcilerle dogrudan
baglantilarini gelistirmeleri, personel egitimine
yatirnm yapmalari, dijital teknolojileri uygulama-
lari, sektor ici B2B iletisim kanallarini kullan-
malari ve online formatlari geleneksel tanitim
turlariyla birlestirmeleri gerekiyor.
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Tourism Season 2025:

Realities and Prospects

Ekaterina Egorova, CEO of the Mos-
cow-based FAETON Line Travel Agency
with 25 years of industry experience,
shares timely insights into the current
tourism season. According to her observa-
tions, the traditional destinations - Turkiye,
Egypt, and the UAE - continue to dominate
in 2025.

The key risks this season are distributed
as follows: Visa challenges (7/10): Stricter
entry regulations continue to complicate
travel planning, Flight limitations (6/10):
Unstable schedules remain a persistent
headache for tour operators, Aggregator
pressure (5/10): Digital giants are increas-
ing competitive pressure on traditional
businesses.

However, a welcome surprise in 2025 has
been the near elimination of flight avail-
ability issues (1/10), marking a significant
improvement from previous years.

Travelers have become highly selective.
Only 3% fall into the VIP category, while
the majority are thoughtful tourists seek-
ing the best balance of price and quality.
Just 10% of travelers are solely focused
on the lowest cost, disregarding service
quality.

Egorova emphasizes the critical impor-
tance of direct communication with hotel
managers to swiftly resolve operational
issues. Continuous staff training through
webinars and workshops - especially for
young professionals - is becoming essen-
tial for success. Digital promotion is also a
top priority, including work with reels and
stories, as well as active engagement in
the B2B segment through platforms like
HelloOtel, which facilitates knowledge ex-
change and sparks new ideas for business
development.
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Ekaterina
Egorova

CEO
FAETON Line Travel Agency

2025 Turizm Sezonu:
Gergekler ve Perspektifler
25 yillik sektor deneyimine sahip FAETON
Line Seyahat Acentesi’nin Moskova merkezli
Genel Midlrt Ekaterina Egorova, 2025 tur-
izm sezonuna iliskin giincel degerlendirmel-
erini paylasiyor.

Egorova’ya gore geleneksel destinasyonlar
olan Tiirkiye, Misir ve BAE bu yil da lider-
liklerini sdrddrdyor.

Sezonun baslica riskleri su sekilde
siralaniyor: Vize zorluklari (7/10): Seyahat
planlamasini zorlastiran sikilasan giris
kurallari, Ugus kisitlamalari (6/10): HAlG is-
tikrarsiz olan ugus tarifeleri, tur operatorleri
icin 6nemli bir sorun, Dijital agregatérlerin
baskisi (5/10): Dijital devlerin geleneksel
acenteler (izerindeki rekabet baskisi artiyor.

Buna karsin, 2025 sezonunun sevindirici
gelismelerinden biri de tasima yetersizligi
sorunlarinin neredeyse tamamen ortadan
kalkmis olmasi (1/10).

Glnumduz gezginleri son derece segici
davraniyor. Sadece %3’liik bir kesim VIP seg-
mentte yer alirken, biyik cogunlugu fiyat ve
kalite dengesine énem veren bilingli turis-
tlerden olusuyor. Turistlerin yalnizca %10y,
hizmet kalitesini gbz ardi ederek tamamen
disuk fiyat odakli karar veriyor.

Egorova, otel yéneticileriyle dogrudan
iletisimin énemini ézellikle vurguluyor;

bu sayede sahada olusabilecek sorunlar
hizlica ¢éziilebiliyor. Basari icin, ézellikle
geng calisanlara yénelik webinar ve atdlye
calismalari yoluyla siirekli personel egitimi
sart hale gelmis durumda. Dijital tanitim
faaliyetleri de bliyiik 6nem tasiyor; reels ve
story gibi iceriklerle etkilesim saglaniyor.
Ayrica, HelloOtel gibi B2B platformlarda
aktif olmak, bilgi paylasimini destekliyor
ve is gelistirme adina yeni fikirler ortaya
¢ikariyor.

Analysis of the 2025 Season by

Jalal Ismailov, General Director

of the Azerbaijan Tourism Board
Representative Office in Russia
According to current data for the 2025 sea-
son, beach tourism continues to lead among
tourist preferences. For Azerbaijani travelers,
a stable top three destinations has emerged:
Turkiye remains the undisputed leader, fol-
lowed by Russia in second place-thanks to its
cultural tourism offerings and historical ties-
and Georgia in third, attracting travelers with
its geographic proximity and Black Sea resorts.
Growing interest is also noted in destinations
such as Serbia and Montenegro in Europe,
Kazakhstan and Uzbekistan in Asia, and Qatar
in the Middle East.

Transport links between Russia and Azerbai-
jan are seeing peak activity: AZAL operates 28
weekly Baku-Moscow flights, Aeroflot runs 14

per week, and additional flights are available

from cities like Yekaterinburg, St. Petersburg,
and Tyumen. The visa regime remains liberal:
most of the popular destinations for Azerbai-
jani travelers-including Turkiye, Georgia, and

Russia-do not require a visa.

This season, competition between digital ag-
gregators and travel agencies continues: the
former lead through volume and special con-
ditions, while agencies stand out by offering
better service and responsiveness.

Azerbaijan welcomes a wide variety of tour-
ists-from VIP guests to transit travelers-but the
premium segment remains the most resilient
to currency fluctuations.

Throughout the 2025 season, travel agents

are consistently improving their skills through
webinars and conferences, actively adopting
digital tools, and strengthening B2B partner-
ships with hotels and tour operators. The key
success factors in 2025 are professional adapt-
ability, deep expertise, and the ability to com-
bine tradition with innovation.

Jalal_ ,
Ismailov

General Director
Azerbaijan Tourism Board
Representative Office in Russia

Azerbaycan Turizm Biirosu Rusya
Temsilciligi Genel Miidiirii
Jalal Ismailov’dan 2025 Sezonu Analizi
Mevcut verilere gére 2025 sezonunda plaj

tatili hala turist tercihleri arasinda liderligini
koruyor. Azerbaycanli turistler icin net bir ilk
t¢ destinasyon sekillenmis durumda: Tiirkiye
tartismasiz liderligini sirddriirken, ikinci sira-
da kultir turizmi ve tarihi baglari sayesinde
Rusya yer aliyor. Uciincii siradaysa, cografi
yakinhigi ve Karadeniz kiyisindaki tatil kéyleriyle
Glrcistan bulunuyor. Avrupa’da Sirbistan ve
Karadag, Asya’da Kazakistan ve Ozbekistan,
Orta Dogu'da ise Katar gibi destinasyonlara
olan ilginin de giderek arttigi gézlemleniyor.

Rusya ile Azerbaycan arasindaki ulasimda ise
yogun bir trafik s6z konusu: AZAL, Baki-Mosko-
va hattinda haftada 28 ugus gerceklestirirken,
Aeroflot haftalik 14 sefer diizenliyor. Ayrica
Yekaterinburg, St. Petersburg, Ttiimen ve diger
Rus sehirlerinden de ucuslar mevcut. Vize
rejimi ise olduk¢a esnek: Azerbaycanlilarin en
¢ok tercih ettigi destinasyonlar olan Tiirkiye,
Glircistan ve Rusya icin vize gerekmiyor.

Bu sezonda, dijital seyahat platformlari (aggre-
gator) ile acenteler arasindaki rekabet devam
ediyor. Dijital platformlar hacim ve ézel sartlar
sayesinde 6ne cikarken, acenteler hizmet kali-
tesi ve hizlariyla fark yaratiyor.

Azerbaycan, VIP misafirlerden transit yolculara
kadar oldukga cesitli turist profillerini agirliyor.
Ancak doviz kuru dalgalanmalarina karsi en
dayanikli grup premium segment oluyor.

2025 sezonunda seyahat acenteleri; web
seminerleri ve konferanslarla kendilerini
surekli gelistirmekte, dijital araclari aktif olarak
kullanmakta ve otel ile tur operatorleriyle olan
B2B ortakliklarini gticlendirmektedir. Bu yilin
basari faktorlerini ise profesyonel esneklik,
derin uzmanlik ve gelenek ile yeniligi bir arada
yurutebilme becerisi olusturuyor.
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Deputy Director
Dorogoby Agency

Tourism Expert, YouTube Blogger,

Coach and Trainer in sales, Personal Branding,
and Social Media.

Owner of the travel company Turbar Lounge

2025 Turizm Sezonu:

Ukraine, Kyiv

25 yillik deneyime sahip bir turizm uzmani olan

Tourism Season 2025:

An Expert Perspective

Yury Makarevich, Deputy Director of Doro-
goby LLC with 18 years of experience in
tourism, shares his insights on the current
season. Turkiye remains the undisputed
leader in demand, thanks to its Mediterra-
nean and Aegean resorts. A major high-
light is last year's newcomer-the “Egyptian
Maldives” in El Alamein-which is showing a
record number of repeat visitors. The UAE,
Qatar, and Egypt's classic resort destina-
tions also continue to be popular.

In Belarus, the primary flight program is
operated by Belavia, offering routes to
Turkiye, the UAE, Egypt, and other coun-
tries. Additional options are provided by
Flydubai, with direct flights to Dubai and
access to exotic destinations via connec-
tions. With minimal risks related to

air travel, tourists are primarily
concerned about weather conditions

at resort locations.

Belarusian travelers mostly prefer fam-
ily vacations with a strong emphasis on
child-friendly infrastructure. Mid-range
hotels with good service remain top sell-
ers, while niche tourism products are also
gaining popularity. Given the short sum-
mer season, high-quality beach holidays
are particularly in demand.

For travel agencies, direct contact with
hotel managers remains critical for resolv-
ing non-standard issues. Continuous staff
training, in-depth product knowledge, and

participation in professional events-in-
cluding HelloOtel forums-are essential for
success. Effective use of digital marketing

tools has also become a key factor.

Working in the B2B segment opens up
new opportunities for professional growth
and experience sharing. Today's tourism
landscape demands a comprehensive
approach that blends traditional methods
with innovative solutions.
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Bir Uzmandan Giincel Gériiniim

Turizm sektoértinde 18 yillik deneyime sahip
olan Dorogoby Ltd. Sti.'nin Genel Miidiir
Yardimcisi Yury Makarevich, bu sezonla
ilgili gbzlemlerini paylasiyor. Orta ve Ege
Denizi kiyilarindaki tatil beldeleriyle Tiirki-
ye, tartismasiz sekilde talebin lideri konu-
munda. Gegtigimiz yilin dikkat ¢ceken yeni
destinasyonu El-Alameyn’deki “Misir Maldiv-
leri” ise tekrar gelen turist sayisinda rekor
kirarak blytik ilgi gortyor. BAE, Katar ve
klasik Misir tatil kbyleri ise her zamanki gibi
popdlerligini koruyor.

Belarus'ta ana ugus programi, Tiirkiye,

BAE, Misir ve diger llkelere uguslar sunan
Belavia havayolu tarafindan saglaniyor. Ek
secenek olarak Flydubai, Dubai’ye direkt ve
aktarmali egzotik destinasyonlara uguslar
gerceklestiriyor. Ucus riskleri minimum sevi-
yede oldugu icin turistlerin asil endisesi tatil
beldelerindeki hava kosullari oluyor.

Belaruslu turistler agirlikli olarak ¢ocuk
dostu altyapiya sahip aile tatillerini tercih
ediyor. lyi hizmet sunan orta fiyat seg-
mentindeki oteller satis lideri konumunu
korurken, ayni zamanda nig turizm trin-
lerine olan ilgi de artiyor. Kisa yaz sezonu
nedeniyle kaliteli plaj tatilleri ézellikle
ragbet gortiyor.

Tur acentelerinin basarili olabilmesi icin
hala otel yoneticileriyle dogrudan iletisim
kurmasi, beklenmedik durumlara hi-

zli ¢oziim dretebilmesi, surekli egitimle
urdin bilgisini derinlestirmesi ve HelloOtel
platformu gibi profesyonel etkinliklere
katilimi kritik énemde. Ayrica dijital tanitim
araglarinin etkili kullanimi da basari icin
vazgecilmez hale gelmis durumda.

B2B segmentinde ¢calismak, profesyonel
gelisim ve meslektaslarla deneyim pay-
lasimi agisindan yeni firsatlar sunuyor.
Modern turizm, geleneksel yéntemlerle
yenilik¢i ¢oziimlerin bir arada kullanildigi
batinsel bir yaklasim gerektiriyor.

Alla Glyva, a tourism expert with 25 years of ex-
perience, founder of Turbar Lounge, coach, and
blogger, shares her analysis of the travel market

in 2025.

For Ukrainian travelers, tours departing from
Chisinau have recently become attractive due

to their lower prices-but they come with certain
nuances: low-cost airlines often experience flight
delays, and last-minute departures can be compli-
cated by inconvenient transfers.

European destinations also have their drawbacks.
Many tourists face variable airfares from low-cost
carriers and strict baggage policies. Furthermore,
partnerships with European tour operators often
yield lower commissions, making these destina-
tions less profitable for travel agencies.

Another challenge lies in working with Ukrainians
living abroad, who prefer to pay for tours in euros.
Not all travel agents-especially those registered

as sole proprietors (FOPs) in Ukraine-can process
such payments technically, limiting their potential
client base.

Bus tours remain popular thanks to their afford-
ability and ease of organization: a traveler simply
boards in one city and disembarks in another.
However, this format has significant downsides:
Long journeys that exhaust even seasoned travelers;
Border complications such as queues, delays,

and extra inspections;

Technical malfunctions that can disrupt the trip
entirely; Lower comfort levels compared to air travel,
especially at a low average price point.

Despite these disadvantages, demand for bus
tours remains strong, especially among bud-
get-conscious travelers.

The pandemic accelerated the digital shift: video
content has become the primary sales tool. Short
videos (Reels, TikToks) engage viewers, YouTube
reviews provide detailed presentations of tours,
and live streams create a sense of immediacy. The
key to success lies in expertise-deep knowledge
combined with energetic delivery builds trust and
drives the desire to book with you.

Alla Glyva, Turbar Lounge’un kurucusu, kog ve icer-
ik dreticisi olarak 2025 yili seyahat pazarini analiz
ediyor.

25 yillik deneyime sahip bir turizm uzmani olan
Alla Glyva, Turbar Lounge’un kurucusu, kog ve icer-
ik ureticisi olarak 2025 yili seyahat pazarini analiz
ediyor.

Ukraynali turistler icin son dénemde Kisinev ¢ikisli
turlar uygun fiyatlari nedeniyle cazip hale geldi. An-
cak bu turlar bazi zorluklar da barindiriyor: diistik
maliyetli havayolu firmalarinda sik yasanan ucus
ertelemeleri ve acil kalkislar sirasinda yasanan
aktarma problemleri gibi.

Avrupa destinasyonlari da bazi dezavantajlara
sahip. Pek ¢ok turist, distik maliyetli havayollarinin
sabit olmayan fiyatlari ve siki bagaj sinirlamalari
ile karsilasiyor. Ayrica Avrupali tur operatorleri-

yle calismak genellikle daha disik komisyonlar
anlamina geliyor, bu da acenteler icin bu bolgeleri
daha az karli héle getiriyor.

Yurtdisinda yasayan Ukraynalilarla ¢calismak da
ayri bir zorluk. Bu kisiler genellikle turlari euro cin-
sinden édemek istiyor ancak ézellikle Ukrayna’'da
FOP (bireysel girisimci) olarak faaliyet gésteren
acenteler teknik olarak bu imkani sunamayabiliyor.
Bu durum da potansiyel musteri kitlesini daraltiyor.

Otobdis turlari hala uygun maliyetleri ve kolay
organizasyonu nedeniyle populerligini koruyor:
yolcunun tek yapmasi gereken bir sehirde otoblise
binip digerinde inmek. Ancak bu formatin bazi
onemli dezavantajlar da var:

- Cok uzun siren yolculuklar, en dayanikli gezgin-
leri bile yorabiliyor;

- Sinir gecislerinde olusan uzun kuyruklar, gecikm-
eler ve ek kontroller;

- Teknik arizalar nedeniyle seyahatin iptal edilme
riski;

- Ozellikle disiik biitceli turlarda, ucak yolculuk-
larina kiyasla daha az konfor.

Tim bu olumsuzluklara ragmen, ézellikle bitceye
duyarli turistler arasinda otobds turlarina olan ilgi
sdrtyor.
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General Manager
Atlas Hotel Baku / Baku, Azerbaijan

In recent times, Azerbaijan’s tourism industry

has faced significant challenges. Military conflicts
between India and Pakistan, as well as between
Israel and Iran, have led to an approximate 40%
decrease in inbound tourist traffic. The situation
has been further aggravated by the cancellation
of most direct flights from these countries, as well
as from the UAE, severely limiting travel opportu-
nities. However, despite these difficulties, Azer-
baijan retains key competitive advantages - most
notably its simplified visa application process via
the online platform asanvisa.az, considered one
of the most user-friendly systems globally.

An essential aspect of tourism development lies
in the cooperation between travel agencies and
reliable travel package platforms. This approach
minimizes the risks tourists may face due to un-
foreseen circumstances, while providing agencies
with a stable source of income. This is especially
relevant for the budget travel segment, where
clients seek the best value for their money. For
example, Atlas Hotel Baku is specifically oriented
toward such guests - those who value comfort but
must remain budget-conscious.

For travel agencies, maintaining strong commu-
nication with hotels is absolutely critical. Regular
updates on current prices, renovations, special
campaigns, and promotions allow agents to offer
their clients the most up-to-date and beneficial
options. In a highly competitive market, speed
and accuracy of information are key success
factors.

In terms of global trends, 2025 shows growing
demand for destinations far from conflict zones.
Tourists now prefer countries such as Turkiye,
Thailand, and European nations where safety and
stability are assured.

The role of social media in modern tourism
cannot be underestimated. Social platforms have
become not only marketing tools, but also essen-
tial channels for feedback. Through social media,

travelers can quickly access information about
hotels, read authentic guest reviews, and see how
hotels respond to customer feedback. This trans-
parency plays a crucial role in building trust and
customer loyalty.
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Son dénemde Azerbaycan’in turizm sektoru ciddi zorluk-
larla karsi karsiya kaldi. Hindistan ile Pakistan arasinda
ve israil ile iran arasinda yasanan askeri ¢catismalar,
llkeye gelen turist akisinin yaklasik %40 oraninda azal-
masina neden oldu. Bu durumu daha da zorlastiran bir
diger unsur ise, bu lkelerden ve Birlesik Arap Emir-
likleri'nden yapilan bir¢ok direkt ucusun iptal edilmesi
oldu. Bu gelismeler, seyahat imkanlarini 6nemli éi¢iide
kisitladi. Ancak tim bu zorluklara ragmen Azerbaycan
bazi rekabet avantajlarini korumaya devam ediyor. Bun-
larin basinda da diinyadaki en kullanici dostu sistemle-
rden biri olan asanvisa.az online platformu tizerinden
sunulan kolaylastirilmis vize prosedtru geliyor.

Turizmin gelisiminde 6nemli bir unsur da, seyahat acen-
teleriyle gtivenilir tur paketi satis platformlari arasindaki
is birligi. Bu tdr bir yaklasim, turistlerin karsilasabilecegi
beklenmedik durumlara karsi riskleri en aza indirirken;
acentelere de istikrarli gelir kaynaklari sagliyor. Bu
durum ozellikle fiyat-performans dengesine 6nem veren
bitce odakli turizm segmentinde biyik 6nem tasiyor.
Ornegin, Atlas Hotel Baku tam da bu hedef kitleye hitap
ediyor — konfor arayan ama ayni zamanda butgesini
g6z dniinde bulunduran misafirler.

Seyahat acenteleri icin otellerle yakin iliski icinde olmak
kritik bir neme sahip. Gincel fiyatlar, renovasyon-

lar, 6zel kampanyalar ve firsatlarla ilgili dtizenli bilgi
akisi, acentelerin musterilerine en gtincel ve avantajl
secenekleri sunabilmesini saglyor. Rekabetin yogun old-
ugu bir ortamda hiz ve bilgi givenilirligi basariy belirley-
en ana faktorler arasinda yer aliyor.

Ktiresel egilimlere baktigimizda, 2025 yilinda savas
bélgelerinden uzak destinasyonlara olan talebin arttigi
gozlemleniyor. Turistler, giivenlik ve istikrar konusunda
emin olabilecekleri Turkiye, Tayland ve Avrupa lkeleri
gibi destinasyonlari tercih ediyor.

Sosyal medyanin gliniimiiz turizminde oynadigi rol ise
kesinlikle géz ardi edilemez. Bu platformlar yalnizca
tanitim araci olarak degil, ayni zamanda etkili bir geri
bildirim kanali olarak da kullaniliyor. Sosyal medya
sayesinde oteller hakkinda anlik bilgi edinilebiliyor,
gercek misafir yorumlari analiz edilebiliyor ve yapilan
geri bildirimlere hizlica yanit verilebiliyor. Bu durum da
musteri gtveni ve sadakatinin olusturulmasinda biyuk
bir rol oynuyor.

Tourism Season 2025:
Expert Insights from the Kazakhstan
Tourism Association

Rashida Shaikenova is a leading figure in
Kazakhstan's tourism industry. As Director
of the Kazakhstan Tourism Association (KTA)
and President of the Kazakhstan Associa-
tion of Hotels and Restaurants (KAGIR), she
brings extensive experience and a deep
understanding of contemporary trends in
travel and hospitality. In this article, Rashida
Shaikenova shares her expert analysis of the
2025 tourism season, outlines key risks for
the market, and offers practical recommen-
dations for travel agencies and hoteliers.
What are the most in-demand destinations?
How is digitalization reshaping the industry?
And what skills are essential for today's tour-
ism professionals?

Read exclusive insights from one of the sec-
tor's most respected voices.

The year 2025 marks a new phase for Ka-
zakhstan's tourism market. The official
designation of the China Tourism Year has
strengthened Asia-bound travel both in-
bound and outbound. Visa-free travel for

84 countries and an open skies policy have
significantly improved transportation acces-
sibility, while the country’'s main air hubs—
Nur-Sultan and Almaty—offer direct flights
to dozens of destinations. This season, Asian
countries are experiencing record growth

in tourist flows and are setting global tour-
ism trends. The most popular destinations
include: Thailand, attracting travelers with its
unique blend of exotic culture, luxury beach-
es, and rich traditions; Vietham, known for its
affordability, stunning nature, and authentic
experiences; Bali (Indonesia), a top choice
for fans of premium resorts, natural beauty,
and spiritual retreats; Sri Lanka, offering a
perfect mix of beach holidays, natural land-
marks, and ancient cultural heritage; Japan,
impressing with its harmony of advanced
technologies, age-old traditions, and unique
landscapes.

President of the Kazakhstan Association
of Hotels and Restaurants (KAGIR)

2025 Turizm Sezonu: Kazakistan Turizm
Dernegi’'nden Uzman Goriigii

Rashida Shaikenova, Kazakistan turizm
sektoriintin énde gelen isimlerinden biri.
Kazakistan Turizm Dernegi (KTA) Direktordi
ve Kazakistan Otelciler ve Restorancilar
Dernegi (KAGIR) Baskani olarak turizm ve
konaklama alanlarinda genis deneyime

ve derin bir bakis acisina sahip. Bu yazida
Rashida Shaikenova, 2025 sezonuna dair
profesyonel gézlemlerini bizlerle paylasiyor,
pazar risklerini degerlendiriyor ve seya-
hat acenteleri ile otelcilere yénelik pratik
Oneriler sunuyor. En ¢ok talep goren des-
tinasyonlar hangileri? Dijitallesme oyunun
kurallarini nasil degistiriyor? Gunimiiz
turizm profesyonelleri hangi becerilere
sahip olmali?

Sektértin énde gelen uzmanlarindan birinin
goruslerini bu 6zel réportajimizda okuy-
abilirsiniz.

2025 yili, Kazakistan turizm pazari icin yeni
bir dénim noktasidir. Cin Turizm Yili ilani,
Asya’ya yonelik hem gelen hem giden seya-
hatleri giiclendirmistir. 84 tlkeye uygulanan
vizesiz seyahat ve acik semalar politikasi
ulasim erisimini énemli 6l¢ide artirmis;
tlkenin ana hava ulasim merkezleri olan
Nur-Sultan ve Almati, onlarca destinasyona
dogrudan uguslar sunar hale gelmistir. Bu
sezon, Asya Ulkeleri turizmde rekor diizeyde
biyime kaydederek kiiresel egilimlere yon
vermektedir. En poptler destinasyonlar ise
soyle: Tayland - egzotik kdltiir, liiks pla-
jlar ve kéklii gelenekleriyle dikkat ¢ekiyor;
Vietnam - uygun fiyatli secenekler, etki-
leyici doga ve otantik deneyimler sunuyor;
Bali (Endonezya) - list segment tatil, doga
harikalari ve spiritiiel atmosfer arayanlarin
tercihi; Sri Lanka - plaj tatili, dogal glizel-
likler ve kadim kdiltiirel mirasin mikemmel
bir birlesimi; Japonya - ileri teknoloji ile
geleneksel yasam tarzini harmanlayan
yapisiyla farkli bir deneyim sunuyor.
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These destinations are shaping a new di-
rection in the tourism market, meeting the
demands of the most discerning travelers.

Sustainable development and responsible
consumption have become central to the
modern tourism industry. At the same time,
the all-inclusive format remains in demand,
relieving tourists of concerns about extra
expenses.

There is a noticeable shift in traveler pref-
erences—more people are choosing less-
er-known destinations over overcrowded
capitals. For example, Reims in France and
Brescia in Italy are gradually replacing Paris
and Milan on must-visit lists.

Film tourism is experiencing a real explosion:
locations from The Lord of the Rings in New
Zealand and The Witcher sets in Eastern
Europe are attracting crowds of fans. The
release of upcoming films and TV series con-
tinues to fuel interest.

There is also strong demand for natural phe-
nomena, from the Northern Lights in Scandi-
navia to the glowing beaches of the Maldives.

At the same time, digitalization is reaching
new heights: Instagram and TikTok have be-
come full-fledged platforms for instant tour

bookings.

Kazakhstani tourists today are experienced
travelers who understand service quality
and value for money. Their priorities include
beach holidays, health and wellness tourism,
and rich excursion programs. International
partners note their curiosity and friendliness.

Most Kazakhstanis choose affordable tours
but are clearly aware of the difference
between budget and quality options. Two
main groups stand out in the market: those
willing to pay for premium service without
limits, and those looking for the best balance
between price and quality.

A special segment is youth under 35, who
prefer the cheapest options and organize
trips themselves via online platforms. VIP
tourists make up about 1%, while indepen-
dent young travelers account for 5-6%.

The modern tourism market faces a num-
ber of challenges that require professional
assessment. The shortage of transport
capacity, where demand exceeds supply, is
gradually being resolved through market ad-
aptation. Transportation services are increas-
ingly meeting traveler needs, especially on
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Bu destinasyonlar, segici turistlerin
beklentilerini karsilayarak turizm pazarin-
da yeni bir yén belirlemekte.

Sirdurdlebilir gelisim ve bilingli tiiketim,
gunumuz turizm enddstrisinin merkez-
inde yer almaktadir. Ayni zamanda, tim
hizmetlerin dahil oldugu (all inclusive) tatil
anlayisi da héla ragbet gérmekte; clinkii
turistlerin ek harcama kaygisini ortadan
kaldirmaktadir.

Turist tercihlerinde de belirgin bir degisim
yasaniyor; artik kalabalik baskentler yer-
ine daha az bilinen destinasyonlar tercih
ediliyor. Ornegin, Fransa’daki Reims ve
italya’daki Brescia, Paris ve Milano’nun
yerini almaya basladl.

Dizi ve film turizmi ise biylk bir yik-
seliste. Yiziiklerin Efendisi filmlerinin
cekildigi Yeni Zelanda ile The Witcher
dizisinin gectigi Dogu Avrupa lokasyonlari,
hayranlarin yogun ilgisini ¢cekiyor. Yeni
yapimlarin piyasaya ¢ikmasiyla bu ilgi
daha da artiyor.

Ayrica dogal fenomenlere olan ilgi de
oldukga yogun: iskandinavya'daki Kuzey
Isiklar1 ve Maldivier'in fosforlu plajlari
turistleri cezbediyor.

Bu arada dijitallesme de yeni bir seviyeye
ulasmis durumda: Instagram ve TikTok,
anlik tur rezervasyonlarinin yapildigi
gercek satis platformlarina déniismtis
vaziyette.

Kazakistanli turistler artik deneyimli
seyahatcilerdir diyebiliriz; hizmet kalitesini
ve alinan hizmetin karsiligini iyi biliyorlar.
Plaj tatilleri, saglik ve wellness turizmi ile
zengin kultirel/gezi programlari éne ¢ikan
tercihleri arasinda. Uluslararasi partnerl-
er, Kazakistanli turistlerin merakli ve dost
canlisi oldugunu vurguluyor.

Cogu Kazakistanli, uygun fiyath turlari
tercih etse de kalite farkinin ayriminda.
Pazarda ozellikle iki ana grup éne ¢ikiyor:
Ust dtizey hizmete sinirsiz 6deme yapma-
ya hazir olanlar ile fiyat-kalite dengesini
arayanlar.

Ayri bir segment ise 35 yas alti genclerden
olusuyor. Bu grup, en ucuz secenekleri
tercih ediyor ve seyahatlerini online plat-

Lake Kaindy

popular seasonal routes. The open skies
policy continues to prove effective, attract-
ing new international carriers and boost-
ing competition among airlines. In the
near future, low-cost carriers like Eastar-
Jet, SpiceJet, and T'way Air are expected to
enter the market, further stabilizing prices
and expanding route networks.

Potential restrictions on air travel due

to security concerns remain a significant
risk. Limitations on key international
routes could reduce tourist flow and affect
Kazakhstan's competitiveness. However,
active development of air connectivity and
continuation of the open skies policy pro-
vide a strong buffer against such risks.

The visa issue is gradually becoming

less acute thanks to consistent efforts to
liberalize the visa regime. The signing of
visa-free agreements with several coun-
tries, including the recent agreement with
Thailand (effective February 24, 2025),
has greatly simplified entry for foreign
tourists. This policy not only reduces
administrative barriers but also boosts
tourist flows and strengthens Kazakhstan's
position in the global tourism arena.

According to the legislation of the Republic
of Kazakhstan on tourism activities, travel
agencies act as intermediaries between
travelers and tour operators. In this sys-
tem, establishing personal contacts with
hotel management is not a primary task
for travel agents. Their main responsibil-
ities are ensuring that contractual obliga-
tions are fulfilled, providing clients with
complete information about available tour

formlar tizerinden bireysel olarak planliyor.
VIP turistler pazarin yaklasik %1'ini, bireysel
gencg gezginler ise %5-6'sini olusturuyor.

Modern turizm pazari, profesyonel analiz
gerektiren cesitli zorluklarla karsi karsiya.
Ozellikle ulasim kapasitesinin yetersizligi
(talebin arzi asmasi), zaman icinde piya-

sa tarafindan dengeleniyor. Tasimacilik
hizmetleri, 6zellikle sezonluk popdiler
rotalarda, giderek turist beklentilerine daha
uygun hale geliyor. A¢ik semalar politikasi,
yeni uluslararasi havayollarini cekmeye
devam ediyor ve havayollari arasinda
rekabeti artiriyor. Yakin gelecekte Eastarjet,
Spicejet ve Tway Air gibi disiik maliyetli ha-
vayollarinin pazara girmesi bekleniyor; bu
gelisme, hem fiyatlarin istikrarini saglayacak
hem de ucus rotalarinin genislemesine katki
sunacaktir.

Guvenlik kaynakli ucus kisitlamalari ise halad
o6nemli bir risk olusturmaktadir. Uluslar-
arasi glizergahlardaki sinirlamalar, turist
akisini azaltabilir ve Kazakistan'in rekabet
guiclint olumsuz etkileyebilir. Ancak hava
baglantilarinin aktif sekilde gelistirilmesi ve
actk semalar politikasinin sdrddrilmesi, bu
risklere karsi gliclt bir koruma saglamak-
tadir.

Vize konusu ise uygulanan liberallesme poli-
tikalari sayesinde giderek daha az sorunlu
hale gelmektedir. Tayland ile 24 Subat 2025
itibariyla ydrtirliige giren vizesiz seyahat an-
lasmasi da dahil olmak lizere bircok lilkeyle
yapilan bu tir anlasmalar, yabanci turistler-
in tlkeye girisini biiytik élctide kolaylastir-
maktadir. Bu politika sadece idari engelleri
azaltmakla kalmiyor, ayni zamanda turist
sayisini artirtyor ve Kazakistan'in kiiresel
turizm arenasindaki konumunu guclendiri-

yor.

Kazakistan Cumhuriyeti'nin turizm faali-
yetlerine iliskin mevzuatina gore, seyahat
acenteleri, gezginler ile tur operatérleri
arasinda aracilik gérevini tstlenmektedir.
Bu sistemde, otel yénetimiyle birebir temas
kurmak, seyahat acenteleri icin birincil
gorev degildir. Onlarin temel sorumluluklari;
sézlesme yikumluliiklerinin yerine getirilme-
sini saglamak, musterilere tur paketleri hak-
kinda tam bilgi vermek ve tur operatérleri-
nin hazirladigr hizmetlerle ilgili profesyonel
danismanlik sunmaktir.
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products, and offering professional consul-
tations on services developed by tour opera-
tors.

In contrast, for tour operators who develop
travel packages directly, establishing busi-
ness relationships with hotels and other
service providers is of strategic importance.
These contacts determine cooperation
terms, product quality, and competitive ad-
vantages in the market.

Ongoing professional development in cus-
tomer acquisition and database manage-
ment is becoming critically important for

travel agents. In a rapidly transforming tour-
ism market and amid growing competition,
professionals need continuous training that
includes mastering modern sales techniques,
improving client-oriented service, creating
tailored solutions, and enhancing custom-
er experience. Special attention should be
paid to adopting digital tools for client base
management, which is key to maintaining
competitiveness and delivering high-quality
service.

KTA and KAGIR actively participate in organiz-
ing and conducting various industry events.
Their experience includes successful orga-
nization of international tourism and hos-
pitality forums in major Kazakhstani cities.
They have a pool of qualified experts, and
many association members are themselves
professional trainers in various aspects of
the tourism industry. Regular participation in
workshops and partner discussions enables
knowledge sharing and expert evaluation,
which contributes to the sector’s profession-
al development.

While online formats have retained their
popularity since the pandemic due to con-
venience and wide reach-especially when
physical presence is difficult-the industry

is increasingly leaning toward in-person
meetings. Offline events allow participants
to experience the unique energy of face-to-
face communication, build stronger business
relationships, and engage more deeply with
professional topics.

KTA follows a hybrid event strategy, com-
bining the advantages of both formats. This
approach allows for participation from both

local and international players, creating an
inclusive platform for knowledge exchange.
In today's conditions, this model has proven
effective in meeting the diverse needs of the
professional community.

Personal meetings are particularly important
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Buna karsilik, seyahat programlarini dogru-
dan hazirlayan tur operatorleri icin oteller
ve diger hizmet saglayicilarla dogrudan is
iliskileri kurmak stratejik 6neme sahiptir. Bu
iliskiler, is birligi kosullarini, Griin kalitesini ve
pazardaki rekabet gtictini belirler.

Muisteri kazanimi ve veri tabani yonetimi
konularinda sirekli mesleki gelisim, seya-

hat acenteleri icin giderek daha kritik hale
gelmektedir. Hizla degisen turizm pazarinda
ve artan rekabet ortaminda, profesyoneller-
in stirekli egitim almasi gerekmektedir. Bu
egitimler; modern satis tekniklerini 6g§renmek,
mudisteri odakli hizmet anlayisini gelistirmek,
kisisellestirilmis ¢coziimler liretmek ve musteri
deneyimini artirmak gibi unsurlari icermelidir.
Ayrica dijital araglarin etkin sekilde kullanil-
masi, musteri portfoyi yénetimi agisindan
hayati 6nem tasimaktadir.

KTA ve KAGIR, sektorel etkinliklerin diizenlen-
mesinde ve yurutilmesinde aktif rol oyna-
maktadir. Kazakistan'in biiytk sehirlerinde
gerceklestirilen uluslararasi turizm ve kon-
aklama forumlarinin organizasyonunda
O6nemli bir deneyime sahiptir. Genis bir uzman
havuzuna sahip olan bu kurumlar, ayni
zamanda alaninda egitmen olarak faaliyet
gosteren bircok tyeye sahiptir. Atdlye calisma-
lari ve partner toplantilarina dizenli katilim,
bilgi paylasimi ve profesyonel gelisim agisin-
dan bliylk katki saglamaktadir.

Pandemi déneminden beri popdlerligini
surdiren cevrimici formatlar, kolay erisilebil-
irlikleri sayesinde haléa yaygin olsa da, sektor
yavas yavas yiz yuze etkinliklere yénelmekte-
dir. Fiziksel bulusmalar, katimcilara iletisimin
dogal enerjisini hissetme, daha gi¢lii is iliskil-
eri kurma ve profesyonel konulara derinleme-
sine odaklanma imkani sunmaktadir.

KTA, her iki formatin avantajlarini birlestiren
hibrit bir etkinlik stratejisi izlemektedir. Bu
yaklasim, yerel ve uluslararasi aktérlerin
katilmina imkan saglayarak kapsayici bir bilgi
paylasim platformu sunmaktadir. Ginimdiiz
kosullarinda bu model, profesyonel toplu-
lugun farkli ihtiyaglarini karsilamada etkili
oldugunu kanitlamistir.

Turizm ve konaklama sektériinde, insan iliskil-
eri ve atmosferin belirleyici rol oynamasi ned-
eniyle, yiiz yiize goriismelerin 6nemi bliyik-

in tourism and hospitality, where the human
factor and atmosphere play a decisive role.
Therefore, when planning events, we aim
for an optimal balance between digital and
traditional formats, taking into account the
specifics of the industry.

In today's tourism business, short video
formats have become a powerful marketing
tool. Their visual appeal and dynamic nature

are especially effective for engaging young
audiences-the main target group on social
media.

KTA places special emphasis on training
professionals to work with these formats by
including relevant modules in its educational
programs. Mastering modern digital tools
allows agencies to respond quickly to market
trends, strengthen their market position, and
build long-term relationships with clients. A
modern tourism manager must be proficient
in multi-platform solutions. One of the most
important tools in this regard is HelloOtel-a
convenient, multifunctional platform that
significantly simplifies the work of industry
professionals. Today's expert is a versatile
professional, equally comfortable working
with both traditional sales channels and digi-
tal marketing solutions.

tur. Bu nedenle etkinlik planlamasinda, dijital ve
geleneksel formatlar arasinda dengeli bir yaklasim
benimsenmektedir.

Glnumdiz turizminde kisa video formatlari guiclii
bir pazarlama aracina dontsmustiir. Gérsellikleri
ve dinamizmleri sayesinde ézellikle sosyal medya-
daki genc kitleyle etkili bir etkilesim kurmaktadirlar.

KTA, bu formatlara yonelik mesleki egitimlere 6zel
O6nem vermektedir. Egitim programlarina dahil
edilen ilgili modtiller sayesinde, seyahat acenteleri
modern dijital araclari etkili sekilde kullanmayi
o6grenmektedir. Bu da onlarin pazara daha hizl
tepki vermelerine, konumlarini gliclendirmelerine
ve musteriyle uzun vadeli iliskiler kurmalarina
yardimci olmaktadir.

GUndmduzun turizm ydneticisi, coklu platform
¢6ziimler konusunda yetkin olmalidir. Bu baglam-
da en énemli araglardan biri, turizm pro-
fesyonellerinin isini biiyiik élciide kolaylastiran ¢ok
fonksiyonlu bir platform olan HelloOtel'dir.

Yeni nesil uzman, hem geleneksel satis kanallarin-
da hem de dijital pazarlama ¢dziimlerinde yetkin,
cok yénlii bir profesyonel olmalidir.
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Breakfast [ laksii
Named the Best
in the World

Ttk Rahvalns:
Dumyerin En lvisi Secilcl
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World-renowned gastronomy guide
TasteAtlas has ranked Turkish break-
fast at the top of its “World’s Best
Breakfasts” list for 2025. Evaluat-
ing hundreds of local delicacies and
cultural tables, the platform selected
Turkey as this year's number one.
The announcement resonated widely
across both international gastrono-
my circles and social media.

Diinyaca unlu gastronomi rehberi
TasteAtlas, 2025 yili icin hazirladigi
“Diinyanin En lyi Kahvaltilari” listesinde
Tirk kahvaltisini zirveye tasidi. Yizlerce
yerel lezzeti ve kiiltirel sofrayi degerlen-
diren platform, bu yilin birincisi olarak
Tirkiye'yi secti. Karar, hem uluslararasi
gastronomi ¢evrelerinde hem de sosyal
medyada bliylik yanki uyandird.

ABUNDANCE, VARIETY,
AND CULTURAL DEPTH

TasteAtlas editors described Turkish break-
fast as “not just a meal, but a way of life.”
The broad spectrum - from white cheese to
black olives, the classic tomato-cucumber
duo to homemade jams, from fresh simit
and crispy boérek to menemen and clotted
cream with honey - was praised as a visual
and culinary feast. Moreover, the platform
highlighted the cultural emphasis on shar-
ing, stating that Turkish breakfast stands
out not only for its ingredients but for its
communal spirit.

LONG TABLES, DEEP
CONVERSATIONS OVER
STRONG TEA, AND THE

REVERENCE FOR TIME

SPENT AT THE TABLE

ELEVATE TURKISH BREAKFAST
INTO A SOCIAL RITUAL

ZENGINLIK, CESITLILIK VE
KULTUREL DERINLIK

TasteAtlas editorleri, Turk kahvaltisini
“sadece bir 6gun degil, bir yasam tarzi”
olarak tanimlad.. Beyaz peynirden
siyah zeytine, domates-salatalik ikilisin-
den ev yapimi regellere, sicak simitten
¢itir bérege, menemenden bal-kaymaga
kadar uzanan genis yelpaze hem gorsel
hem de damak tadi agisindan bir sélen
olarak nitelendirildi. Ayrica Tirk kah-
valtisinin zengin iceriklerden ziyade
paylasma kultiirtyle de 6ne ¢iktigina
dikkat cekildi.

UZUN SOFRALAR, DEMLI CAY
ESLIGINDE YAPILAN SOHBETLER
VE SOFRADA GECIRILEN
ZAMANIN KUTSALLIGI ELBETTE
BU GELENEGI “SOSYAL

BIR RITUELE” DONUSTURUYOR.
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A NEW TOOL OF
GASTRONOMIC DIPLOMACY

This success strengthens Turkiye's rising
profile in gastronomy and positions Turkish
breakfast as a form of “cultural branding.”
From international promotional campaigns
to the support of local production and the
marketing of touristic destinations, Turkish
breakfast is now set to become even more
visible on the global stage.

Across Turkiye, many hotels are transform-
ing breakfast into a ritualistic experience -
not just in terms of flavor, but also through
aesthetic, diverse, and immersive presen-
tations. From boutique hotels to luxury
resorts, the emphasis on local ingredients
and traditional serving styles plays a key
role in integrating this culinary heritage into
tourism. Breakfast lounges are evolving
beyond morning dining spaces into social
venues where guests create unforgettable

ABUNDANCE, VARIETY, PR memories.

AND CULTURAL DEPTH ..
IN TURKIYE, BREAKFAST IS

TasteAtlas bases its rankings on NOT JUST A WAY TO START

various criteria, including taste, use ’

of local ingredients, cultural con- THE DAY - IT'S A WAY TO

text, visual appeal, and the holistic COME TOGETHER.

experience. In this context, Turkish . . TASTEATLAS'S RECOGNITION

breakfast outshined others with its SHOWS THAT THE WORLD IS

deep-rooted tradition and its ability . -

to showcase rich regional diversity. NO LONGER JUST WATCHING
THIS CULINARY TRADITION,

BUT MAKING SPACE FORIIT.

LEZZETTEN KIMLIGE: TURK
KAHVALTISININ COK
KATMANLI HIKAYESI

TasteAtlas, degerlendirmelerinde lezzetin
yani sira yerel trun kullanimi, kiltiirel
baglam, gérsel sunum ve deneyim
bitinliga gibi kriterleri esas aliyor. Bu
baglamda Tiirk kahvaltisi; hem kéklii
gelenegi hem de bolgesel farkliliklari bir
arada sunma becerisiyle diger tlkelerin
kahvaltilarini geride birakmayi basard..
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GASTRONOMIDE YENI
BIR DIPLOMASI ARACI

Turkiye'nin gastronomi alanindaki yiikselen
profilini giiclendiren bu basari, ayni zamanda
bir “kultirel marka” niteligi de tasiyor. Yurt
disi tanitim kampanyalarinda, yerel tiretimin
desteklenmesinde ve turistik destinasyonlarin
pazarlanmasinda Tiirk kahvaltisi artik daha
gorundir olacak.

Ozellikle Tiirkiye'deki bircok otelin, kahvalti
sunumlarini sadece lezzet acisindan degil,
ayni zamanda estetik, cesitlilik ve deneyim
odakli sunumlarla birer ritiiele dénustirdiugi
de gézlemleniyor. Butik otellerden liiks tatil
koylerine kadar genis bir yelpazede, yerel
urtinlere ve geleneksel sunumlara verilen
6nem, bu gastronomik mirasin turizme ente-
gre edilmesinde 6nemli bir rol oynuyor. Kah-
valti salonlari sabah 6glnu almanin disinda,
konuklarin unutulmaz anilar biriktirdigi sosyal
mekanlar olarak konumlaniyor.

TURKIYE'DE KAHVALTI
YALNIZCA GUNE
BASLAMANIN DEGIL,
BIRLIKTE OLMANIN DA

BIR YOLU. TASTEATLAS'IN
BU SECIMI, DUNYANIN
ARTIK BU SOFRAYI
IZLEMENIN OTESINDE ONA
YER ACTIGINI GOSTERIYOR.
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Timeless
Comfort
Immersed
In Nature
Dogavic
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As you walk along the pine-scented
roads of Goynuk in Kemer, a refined
structure awaits at the shimmering
shores where the Mediterranean meets
the blue. Surrounded by nature, car-
rying the spirit of each season, this is
no ordinary destination. Kilikya Palace
Goynuk goes far beyond the tradition-
al concept of a holiday. It is a center
for discovery, culture, and sustainable
living.

The warm summer sun, gentle winter
rains, fresh beginnings of spring, and
serene farewells of autumn... Kilikya Pal-
ace brings the rhythm of the Mediterra-
nean to life across twelve months in a
storybook-like atmosphere. And it's not
just an accommodation experience—it's
a visionary model that prioritizes the
regional economy, local production, and
ecological balance.
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Kemer Géyniik'lin ¢cam kokulu yol-
larinda ilerlerken, Akdeniz'in maviyle
bulustugu piril piril kiyilarda ¢ok zarif
bir yapi karsiliyor sizi. Dogayla ic ice,
mevsimlerin ruhunu tasiyan essiz bir
durak... Kilikya Palace klasik bir tatil
anlayisini ¢coktan geride birakmis du-
rumda. Burasi konforun ¢ok étesinde
kesiflerin, kiltirin ve sdrddrdlebilir

yasamin merkezi.

Yazin simsicak ginesi, kisin tat-
lryagmurlari, ilkbaharin taze

baslangiclari ve sonbaharin dingin

vedalarsl... Kilikya Palace, Akden

iz'in

ritmini masalsi bir havayla 12 aya
yayiyor. Ustelik bu sadece bir konak-
lama deneyimi degil; béige ekono-

misini, yerel tretimi ve doganin

den-

gesini énceleyen vizyoner bir model.
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TOURISM EXPLORER 55

II mEmy,- - e
e
.:I - -l'-l"
- “l
: -
) B
A
T
—Ra
i.'; {III‘::?
% . L ’:'-"‘ﬁ"-":-“'
..ﬂ,'.'. - &



ismail Hakki Yilmaz

Coordinator Tourism Explorer

“WE ARE WRITING A BRAND-NEW
WINTER STORY FOR KEMER"

Kilikya Palace Goynuk's Sales and
Marketing Director, Ms. Cagla
Ercan, explains how they are trans-
forming the classic notion of a
Mediterranean winter vacation:

“We want to highlight that Kemer
is a unique region that can be en-
joyed year-round, not just in sum-
mer. That's why we are energizing
the winter season with details
like heated pools, wellness areas,
cultural tours, yoga activities, and
picnic excursions. Through nature
walks, bike tours, and trips to
historical sites and caves, we aim
to offer guests from all ages and
backgrounds an enriching experi-
ence.”

The recently discovered Byzantine
castle and nearby cave, current-
ly under restoration, are part of

Kilikya Palace’s social responsibility

efforts. The property also takes it
upon itself to protect the surround-
ing 2000-2500-year-old plane trees
and plans to open these cultural
treasures to guests through compli-
mentary winter tours.
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Ece irem Ding Cagla Ercan
Sales and Marketing Director

“KEMER'DE KI3 SEZONU ICIN YEPYENI BIR
HIKAYE YAZIYORUZ"”

Kilikya Palace Satis ve Pazarlama Direktéri
sevgili Cagla Ercan, Akdeniz'de kis tatilinin
klasik ezberini bozduklarini séyliiyor:

“Kemer'in yaz mevsimi disinda da yilin

her déneminde yasanabilecek essiz bir
cografya oldugunu ézellikle vurgulamak
istiyoruz. Bu nedenle isitmali kapali havu-
zumuz, wellness alanlarimiz, kiiltiirel
turlar, yoga aktiviteleri, piknik turlari gibi
detaylarla kis sezonunu hareketlendirmeyi
amacliyoruz. Doga yiirtiyiisleri, bisiklet
turlari, tarihi yerler ve magara gezileriyle
her yastan ve milletten misafirlerimize kesif
dolu bir deneyim sunmak arzusundayiz.”

Ozellikle yakin zamanda kesfedilen bélgedeki
Bizans kalesi ve magaranin tanitimi Kilikya
Palace’in sosyal sorumluluk projelerinin
o6nemli bir pargasi. Cevrede bulunan 2000-
2500 yillik Cinar agaglarinin da tanitimini
kendine gérev bilen Kilikya Palace, tim bu
degerleri kis sezonunda Ucretsiz kdltirel tur-
larla misafirlerine agmayi planiiyor.

COMFORT IN HARMONY

WITH NATURE

The high-class all-inclusive service concept
at the hotel is one of the key elements that
enriches the overall experience. Guests
enjoy a wide selection of buffet dishes, a la
carte restaurants, and chef-curated offer-
ings that cater to every palate. Spacious in-
door and outdoor dining areas host tranquil
breakfasts and joyful evening meals alike,
while seven distinct bars provide

relaxing or lively ambiances for every
moment of the day.

Cagla Ercan summarizes

their “High Class” concept:

“When designing our High Class concept,
we prioritized not only physical comfort
but also emotional and experiential fulfill-
ment. We focused on distinctive features
that could set us apart. New gastronomic
experiences are a priority for us. For exam-
ple, our Croissant Atelier has been ex-
tremely popular among guests-we offer a
wide variety of high-quality croissants. Our
Cocktail Bar serves flavorful and memora-
ble drinks, and every afternoon our patis-
serie presents freshly made soufflés. Our
Snack Bar, and the Asian, Italian, TexMex,
Anatolian restaurants all attract great
interest.”

A TASTE FROM LOCAL TO GLOBAL

Beyond luxury accommodation, Kilikya Palace
Goynlk also contributes to the local economy.
Their social responsibility projects centered on
Anatolian wines and local production are clear
examples of this.

Coordinator ismail Hakki Yilmaz emphasiz-
es the importance of giving local gastrono-
my its rightful place:

“For three years, our staff received profes-
sional training in wine. In our wine pre-
sentations, we focus on supporting local
and boutique producers. We work with
artisans and entrepreneurs from all over
Turkiye. We even offer wines made from
heirloom grape seeds. For us, the most im-
portant factor in gastronomy is never com-
promising on quality. This means choosing
branded products and always selecting the
best when it comes to food.”

In addition, the hotel's social responsibility
projects on carob cultivation and over 20
original recipes submitted to the Provincial
Directorate of Agriculture highlight their
commitment to regional development.

DOGANIN RITMINE

UYUMLU KONFOR

Tesiste high class her sey dahil hizmet anlayisi,
deneyimi zenginlestiren en nemli unsurlardan
biri. Misafirler giin boyu farkli damak zevklerine
hitap eden acik bliifeler, A la Carte restoranlar ve
ozel sef dokunuslariyla hazirlanan sunumlarla
agirlaniyor. Genis i¢ ve dis oturma alanlarina
sahip restoranlar, hem sakin kahvaltilara hem
de keyifli aksam yemeklerine ev sahipligi yapiyor.
Gunun her anina uygun 7 farkli bar ise sohbeti,
sessizligi ya da muzigi tamamlayan keyifli durak-
lar sunuyor.

Cagla Ercan, otelin High Class konseptini séyle
ozetliyor;

“High Class konsept anlayisimizi olustururken
misafirlerimizin sadece fiziksel konforunu
degil, duygusal ve deneyimsel tatminini de én
planda tutarak bir takim ¢alismalar yaptik.

Bu siirecte 6n plana cikabilecegimiz, farklilik
ve farkindalik olusturabilecegimiz icerikleri
bilhassa énceledik. Yepyeni gastronomik
deneyimler bizim icin 6nemli. Kruvasan Atoly-
emiz érnegin. Misafirler tarafindan yogun
talep géren bu atélyede pek ¢ok farkli cesitte
ve yliksek kalitede kruvasan sunuyoruz. Kok-
teyl Bar''mizda misafirlere son derece lezzetli,
deneyimlemeye deger icecekler ikram ediyoruz.
Pastane béliimiimiizde her 6gleden sonra

taze sufle sunumumuz oluyor. Alacarte Snack
Restoranimiz, Uzakdogu, italyan, TexMex ve
Anadolu lezzetlerinin sunuldugu Anadolu resto-
ranimiz da misafirlerden buyiik ilgi goriiyor.”

YERELDEN KURESELE UZANAN BIR TAT

Kilikya Palace ultra konforuyla turizmi destekle-
menin 6tesinde bolge ekonomisine de katki
sagliyor. Ozellikle Anadolu saraplari ve yerel
uretimle ydrdttikleri sosyal sorumluluk projeleri
bunun en somut 6rnegi.

Koordinatér ismail Hakki Yilmaz, yerel gas-
tronominin diinyada hak ettigi yeri almasi
gerektigini su sézlerle vurguluyor;

“U¢ yil boyunca personelimize uzmanlar
tarafindan sarap egitimleri verildi. Sarap
sunumlarimizda bilhassa yerel ve butik treti-
cileri desteklemeyi tercih ediyoruz. Tiirkiye'nin
farkli késelerinden Ureticiler ve yeni girisim-
cilerle ¢alisiyoruz. Ata tohumlarindan yetisen
tiztimlerle hazirlanmis yerel saraplarimiz
mevcut. Gastronomi konusunda bizim icin en
o6nemli nokta, kaliteden asla 6diin vermiyor
olmak. Kalite yaratirken en ¢ok dikkat ettigimiz
konu, marka drtinler kullanmak ve gida (iriin-
lerinde her zaman en iyi olani segmek.”
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WINTER IN THE MEDITERRANEAN:
NOT A LUXURY,

BUT A CONSCIOUS CHOICE

For those who seek to escape the
summer crowds and reconnect
with nature’s true voice, Kemer of-
fers a completely different experi-
ence in winter. When wave sounds
soften into whispers, sunsets linger
longer, and the streets resemble a
poetic mist, Kilikya Palace stands at
the heart of it all.

Cagla Ercan mentions their strate-
gic efforts to make Kemer’s winter
potential more visible:

“Kemer is a uniquely beautiful
region, though its distance from
the airport sometimes overshad-
ows it. As the Kilikya Palace fami-
ly, we are working hard to change
that perception. We want to show
that the Mediterranean is not
only a summer destination but
also a perfect winter escape. Once
our promotional preparations

are complete, we plan to offer
half-day complimentary tours to
guests and create winter tourism
potential through excursions to
nearby historical sites, cycling and
picnic tours, and nature walks.”
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Ayrica gectigimiz yil bolgede keciboynuzu
tizerine yiirttiilen sosyal sorumluluk pro-
jeleri ve Kilikya Palace énciiliigiinde hazir-
lanarak Tarim il Miidiirligii'ne sunulan
20’den fazla 6zgtin tarif, otelin yerel kalkin-
maya olan katkisini agik¢a ortaya koyuyor.

KISIN AKDENIZ'DE OLMAK BIR AYRICALIK
DEGIL, BIR FARKINDALIK

Yaz kalabaligindan uzak, doganin gercek
sesine kulak vermek isteyenler icin Kemer,
kis aylarinda bambaska bir hikaye yaziyor.
Dalga seslerinin fisiltiya dénustigd, gin
batimlarinin daha uzun sirdigd, sokaklarin
adeta bir siir gibi bugulandigi mevsimde,
Kilikya Palace bu atmosferin tam kalbinde
yer aliyor.

Cagla Ercan, Kemer'in kis potansiyelini
daha gériiniir kilmak icin yogun tanitim

ve pazarlama ¢alismalari yiiriittiklerini
belirtiyor;

“Kemer, aslinda dogasiyla essiz bir bélge.
Ne var ki havaalanina uzakligi nedeniyle
diger ilcelere gére biraz goélgede kalabiliyor.
Bizler, Kilikya Palace ailesi olarak bu algiyi
kirmak adina ciddi bir ¢caba sarf ediyoruz.
Akdeniz’in sadece yaz aylarinda degil

kisin da essiz bir kis kagis rotasi oldugunu
gostermeyi istiyoruz. Bu bélgedeki deger-
lerin tanitimiyla ilgili hazirligimizi tamam-
ladigimizda misafirlerimizi yarim giinliik
etkinlikler seklinde lcretsiz turlara ¢ikara-
cak ve kisa yonelik bir potansiyel olusturma
cabasi icinde olacagiz. Cevrede yer alan
tarihi mekanlara geziler, bisiklet ve piknik
turlari, doga ytirtytisleri gibi ¢esitli aktivi-
teler planliyoruz.”

INNOVATIVE DIGITAL EXPERIENCES
Kilikya Palace Goynuk also stands out with its
investment in digital infrastructure. Through
mobile check-in, loyalty programs, a digital
hotel assistant, and room selection features,
guests can fully personalize their stay.

Coordinator ismail Hakki Yilmaz
highlights a one-of-a-kind experience-the
hotel’s flight simulation center, unlike
anything else in the world:

“With access to data from all active air-
ports, guests can simulate real-time flights
and weather conditions for an immersive
virtual flying experience. This exclusive
application offers a truly unique breath of
fresh air to Mediterranean hospitality. We
always aim to deliver creative innovations
to increase guest satisfaction. Being a pio-
neer is part of our vision.”

A YEAR-ROUND ESCAPE

IN THE HEART OF GOYNUK

By staying open all year, Kilikya Palace Géynuk
is more than a hotel-it is a living, evolving,

and exemplary model of sustainable tourism.
Through local employment, eco-friendly initia-
tives, and ongoing contributions to the regional
economy, it presents a vision that touches the
Medliterranean’s future.

Winter in the Mediterranean is no longer a
distant luxury. It is a conscious choice-one of
self-care and reconnection with nature. And
this experience is made possible by Kilikya
Palace Goynuk.

YENILIKCI DIJITAL DENEYIM

Kilikya Palace Géyniik'lin vizyonu elbette dogayla
sinirl degil, dijital altyapi yatirimlariyla misafir
deneyimini bambaska bir noktaya da tasiyor.
Mobil check-in, sadakat programlari, otel asistan
ve dijital oda secimi (room selection) gibi ¢esitli
teknolojik yapilar sayesinde misafirler konakla-
ma sdrecini tamamen kisisellestirebiliyor.

Diinyada hicbir otelde benzeri olmayan ucak
simulasyon merkezi deneyiminden séz eden
[smail Hakki Yilmaz, yénetim olarak bu gibi
yaratici gelisimleri son derece 6nemsediklerini
belirtiyor.

“Tum aktif havaalanlarinin kayitl oldugu sistem
sayesinde misafirler, birebir rotada, hava kosul-
larini ayarlayarak sanal ucus deneyimi yasiyor.
Bu 6zgtin uygulama, Akdeniz'de konaklamaya
kesinlikle cok farkli bir soluk getiriyor. Misafir
memnuniyeti agisindan daima yaratici isler
yapmaya calisiyoruz. Onci olmak bizim vizyonu-
muz.”

GOYNUK'UN KALBINDE 12 AY SUREN BIR KACIS
Kilikya Palace Goynuk, yilin her ginu acik ka-
larak konaklama sunmanin yani sira sdrddrtile-
bilir turizmin yasayan, gelisen ve érnek goésterilen
bir modeli héline geliyor. Yerel istihdamdan

cevre dostu projelere, bélge ekonomisine
sagladigi surekli katkiyla, Akdeniz’in gelecegine
dokunan bir vizyon ortaya koyuyor.

Kisin Akdeniz'de olmak artik uzak bir liiks degil;
aksine farkindalikla segilen, kendine zaman ayir-
manin ve dogayla yeniden bulusmanin bilingli
bir yolu. Elbette Kilikya Palace Goynuk sayesinde.
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This city is not just a backdrop - it's a g

storyteller in its own right. It doesn't simply S
hold a scene; it gives it soul. Wherever the L IE_,L_
camera turns, Istanbul begins to speak. -?-'l"f‘
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Hicbir kadraja sigmayan Istanbul... Giizelligiyle
yalnizca sinemacilari degil, izleyicileri de biydleyen bu
kent, yillardir beyazperdede kendini yeniden ve yeniden
oynuyor. Ister bir James Bond kovalamacasi, ister sepya
tonlarinda bir Yesilcam aski olsun, Istanbul daima
Istanbul roliinde.
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Istanbul a city no single
frame can ever hold.

With its mesmerizing beauty, it
captivates not just filmmakers

but audiences across the world -
playing itself again and again

on the silver screen. From high-oc-
tane James Bond chases to the
sepia-tinted romances of Yesilcam,
Istanbul never pretends. It always
stars as... itself.

In this article, we trace the foot-
steps of this natural film set that
has enchanted viewers for gen-
erations. By visiting the locations
that hosted some of cinema’s most
unforgettable scenes, we re-read
Istanbul through the camera’s lens.

e 2
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Uluslararasi Yapimlarin izinde

[stanbul... Sinemanin tiim anlati evrenler-
ini tek bir ekranda bulusturabilen ender
kentlerden biri. Bati'nin rasyonelligini
Dogu’nun dissel diinyasiyla i¢ ice gegiren
bu kent, bazen modern bir casusluk
hikayesinin gerilimli fonu olurken bazen
de cocukluk anilarini animsatan bir sokak
melodraminin sicacik dekoru olarak
karsimiza cikar.

Eminéni’nin kalabaligindan
Kapalicarsi'nin ¢atisina atlayan James
Bond'u hatirlarsiniz. “SKYFALL” ile istan-
bul, adrenalini yiiksek sahnelerle dolu bir
diinya sehrine déntsmdusti. O sahnede
catidan catiya atlarken nefesimizi tut-
mustuk hep beraber. Sonrasinda Vefa'da
icilen bir bardak boza tiim maceranin
lezzetli bir finali gibiydi.

IN THE FOOTSTEPS OF
INTERNATIONAL PRODUCTIONS

Istanbul is one of the rare cities in the world that
can bring together every narrative universe of
cinema on a single screen. Merging Western ra-
tionalism with the dreamlike essence of the East,
it sometimes becomes the tense backdrop of a
modern spy thriller and at other times the warm
setting of a street melodrama that evokes child-
hood memories.

You may recall James Bond leaping from the
crowded streets of Eminonu to the rooftops

of the Grand Bazaar. In Skyfall, Istanbul trans-
formed into a high-octane global metropolis.
We all held our breath during those rooftop
stunts - only to unwind later with a glass of boza
in Vefa, a sweet finale to a wild ride.

In Inferno, Tom Hanks unravels historical mys-
teries in the shadows of Hagia Sophia, unearth-
ing the city’s ancient secrets. And with him,

we descended into the mystical realm of the
Basilica Cistern. Taken 2 shook the stones of
Sultanahmet with action-packed sequences, the
rooftops echoing with footsteps of suspense.

In Argo, the streets of Karakdy became
Tehran - a charming proof that this city doesn't
just host a story, it performs one.

BU SEHIR, SADECE _
BIR ARKA PLAN DEGIL
BASLI BASINA BIR ANLATICIDIR.

Tom Hanks'in “INFERNO”da Ayasofya’nin géigel-
erinde tarihi gizemleri ¢6zdigu anlar, istanbul'un
kadim sirlarini gin yiziine ¢ikarir nitelikteydi.
Derken, yine Tom Hanks’le beraber Yerebatan
Sarnici’'nin buaydli dinyasina inmistik. “TAKEN

2" nun aksiyon dolu sahneleriyle Sultanahmet’in
taslari sarsilmis, catilar kovalamacalarin ayak ses-
leriyle yankilanmisti.

TURK SINEMASININ IiZLERI; ASKIN VE
MELODRAMIN KENTI

Yesilcam'in istanbul’u kipir kipir delikanlilar, umut-
suz sevgililer ve géz yasartan trajedilerle dolu
unutulmaz bir hatiradir kuskusuz. Sadri Alisik’in
Cibali Karakolu'nda yakaladigi tebesstim, Ttirkan
Soray'in tek bakisiyla devirdigi kaleler... Beyoglu'nun
kaldirimlarinda ytirtrken halen Yesilcam'in etkisiyle
o eski zamanlarin fisiltilarini duymak mimkdndiir.

Nuri Bilge Ceylan’in istanbul'u ise bambaska bir
hikayedir; sessizligin sesiyle érulmus, agir cekimde
akan bir duygular sehri izleriz onun filmlerinde.
Ceylan’in kadraji Istanbul'u yagmurdan sonra agilan
gri bir gokyuzu gibi gésterir sanki. Bogaz asla bir
kartpostal renginde degildir, aksine sislerin ardinda
silik, uzak ve melankolik bir golgedir. Kentin her bir
detayinda yuzyillarin agirligini hissederiz bu filmle-
rde.
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THE TRACES OF TURKISH CINEMA:
A CITY OF LOVE AND MELODRAMA

Yesilcam'’s Istanbul is a bittersweet memory

filled with lively young men, hopeless lovers,

and tear-jerking tragedies. The smile Sadri Alisik
flashed in Cibali Karakolu, the way Turkan Soray’s
glance could topple empires - those moments
still echo on the sidewalks of Beyoglu. You can
feel the whispers of a bygone era with every
step.

Nuri Bilge Ceylan’s Istanbul is a different tale
entirely — a city of slow-moving emotions wo-
ven in silence. His lens shows Istanbul like a gray
sky clearing after rain. The Bosphorus is never a
postcard shade of blue, but a distant, mist-veiled
silhouette. Every detail in his films carries the
weight of centuries.

STREETS ILLUMINATED BY TV SERIES

In recent years, the magical world of Turkish TV
dramas has turned neighborhoods like Balat,
Fener, and Galata into pop culture stars. Colorful
bay windows, nostalgic doors, stone walls, and
local shopkeepers — every tourist visiting Istan-
bul now arrives eager to walk through scenes
from their favorite show, retracing their heroes’
steps.

DIZILERIN PARLATTIGI SOKAKLAR

Son yillarda televizyon dizilerinin buydlt dinyasi
sayesinde bilhassa Balat, Fener ve Galata birer
yildiz semte dénismdis durumda. Renkli cumbal
evler, nostaljik kapilar, tas duvarlar ve mahalle
esnaflari... Istanbul'u ziyaret eden her turist artik
kendi favori dizisinin sahneleri arasinda gezinmek,
kahramanlarinin adimlarini takip etmek istegiyle
dolup tastyor.

Istanbul, her dénemin, her tiiriin, her hikdyenin
icinde yer alabilecek kadar zengin; ama hicbir
zaman siradan bir dekor olacak kadar sessiz degil.
O, kimi zaman bir askin arka planinda agir agir
suzulen bir siliiet, kimi zaman bir kagis sahnesinin
en sert viraji. Ama en ¢ok da izleyenin gézlerinde
yasayan, filme degil hafizaya cekilen bir kent..

BU SEHIR, SADECE BIR ARKA

PLAN DEGIL

BASLI BASINA BIR ANLATICIDIR.
HIKAYEYE MEKAN DEGIL, RUH KATAR.
KAMERA NEREYE DONSE, iSTANBUL
ORADAN ANLATMAYA BASLAR.
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10 Unforgettable Films Set in Istanbul
[stanbulcda Gecen 10 Unutuimaz Fim

SKYFALL

Skyfall (2012)

As James Bond flies over the
rooftops of the Grand Bazaar
on her motorcycle, Istanbul
becomes the star of action
cinema.

James Bond, Kapalicarsi'nin

catilarinda motosikletle u¢arken

Istanbul, aksiyon sinemasinin
yildizina déndsiyor.

Topkapi (1964)

A classic heist at Topkapi
Palace - where history and
suspense meet in perfect
harmony.

Klasik bir soygun hikayesi: Top-

kapi Sarayr'nda gecen bu yapim,

[stanbul’un tarihiyle entrikayi
harmanliyor.
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Inferno (2016)

As Tom Hanks solves puzzles
in Hagia Sophia and the
Basilica Cistern, we follow
the trail of Istanbul’s timeless
secrets.

Tom Hanks, Ayasofya ve Yere-
batan Sarnicr’nda tarihsel

bilmeceleri ¢6zerken biz de kad-

im Istanbul’'un izini siiriyoruz.

The Accidental
Spy (2001)

Jackie Chan kicks, flips, and

leaps through Eminoénd and
the Grand Bazaar - Istanbul
at the center of action once
again.

Jackie Chan, Eminénii ve
Kapalicarsi sokaklarinda hem
dévisiyor hem zipliyor — Is-
tanbul aksiyonun merkezinde.

Taken 2 (2012)

Liam Neeson’s heart-pound-
ing chase through Sul-
tanahmet shakes the cob-
blestones with every step.

Liam Neeson, Sultanahmet
ve cevresinde soluk soluga
bir kovalamacaya girisiyor.
Her adimda meydanin taslari
sarsiliyor.

ek MELYRLE ST
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Istanbul Beneath
My Wings (1996)

A historical fantasy about
Hezarfen Ahmed Celebi -
blending myth, history, and
cinema into one frame.

Hezarfen Ahmed Celebi'nin
géziinden 17. yizyil istan-
bul'u; efsane, tarih ve sinema
ayni karede bulusuyor.

The International
(2009)

A political thriller set around

Istanbul Modern and the Gala-

ta Bridge, portraying the city’s
modern and chaotic face.

Istanbul Modern ve Galata
Koprasu etrafinda gegen politik
gerilim; Istanbul hem ¢cagdas

hem de kaotik yiziyle karsimiz-

da.

Distant (2002)

Life slows under Istanbul's
gray skies... Ceylan’s lens
captures deep loneliness
in the middle of the crowd.

Istanbul’'un gri gékytizii altinda

sessizce agirlasan hayatlar... Nuri

Bilge Ceylan’in kamerasi, kala-

baliklar icinde derin bir yalnizligi

anlatiyor.

Argo (2012)

Karakoy's streets double as
Tehran - a perfect exam-
ple of Istanbul's incredible
range.

Karakoy sokaklari bu kez
Tahran oluyor. istanbul, rol
yapabilen sehir kimligini bura-
da resmen zirveye tasiyor.

From Russia with
Love (1963)

Bond's first Istanbul adven-
ture: the Basilica Cistern,
Sirkeci Station, the Bospho-
rus... the city’s cinematic
legend begins here.

Bond'un ilk istanbul macerasi.
Yerebatan Sarnici, Sirkeci Gari
ve Bogaz... Istanbul sine-
manin bellegine ilk kez boyle
yazilyor.

We know this for certain: in Istanbul, the film never
really ends. There's no “THE END” here - only the lights
dimming as the camera turns to another story. In this
city, cinema isn't just an art form - it's a way of life. And

thank goodness for that.

"

Biliyoruz ki, Istanbul'da
film hicbir zaman sona
ermez, burada “THE END”
yoktur. Sadece isik bi-

raz kisilir ve kamera bir
baska hikayeye doner. Bu
kentte sinema bir sanat
degil, bir yasam bicimidir
ve iyi ki de oyledir...
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Four Countries,
Four Perspectives:

Luxury Tourism

Strategies in the

Global Market

Dénrt Ulke, Déirt Ya_ I

Global Turizmce

HOW IS THE CONCEPT OF
LUXURY EVOLVING

IN TURKIYE, RUSSIA,
EGYPT, AND THAILAND?

The concept of luxury in global tourism
is undergoing a major transformation.
Turkiye, Thailand, Egypt, and Russia -

- four distinct geographies, four unique
approaches—are each redefining
‘luxury tourism in line with their histori-
cal, cultural, and natural resources. But

. how do these destinations compete on
: the international stage?

i r
g
1k

TURKIYE, RUSYA,
MISIR VE TAYLAND'DA
LUKS ALGISI

NEREYE EVRILDI?

Kiiresel turizmde liiks kavrami yeni bastan
sekilleniyor. Tiirkiye, Tayland, Misir ve
Rusya; dért farkl cografya, dort ayri yak-
lasim. Her biri liiks turizmi kendi tarihi,
kultirel ve dogal kaynaklari dogrultusunda
tekrar tanimliyor. Peki bu destinasyonlar
uluslararasi pazarda nasil bir rekabet
stratejisi izliyor?

Over the past decade, the definition of “luxury”
in travel has shifted dramatically. Once synony-
mous with high-spending, comfort-focused holi-
days, luxury travel today has evolved into a much
more layered and experience-driven concept.

TODAY'S PREMIUM TRAVELER IS
NO LONGER JUST LOOKING FOR
FIVE-STAR HOTELS-THEY SEEK
AUTHENTICITY, SERVICE MODELS
ALIGNED WITH SUSTAINABILITY
PRINCIPLES, AND DESTINATIONS
RICH IN CULTURAL DEPTH.

This shift has forced countries to recalibrate
their tourism strategies. Geographic advantages,
historical legacy, culinary diversity, and spiritual
value all become unique selling points within the
luxury segment. As global competition intensi-
fies, a destination’s ability to differentiate itself is
now directly linked to its brand value and invest-
ment appeal.

In this article, we explore how Turkiye, Thailand,
Egypt, and Russia are each carving out distinctive
luxury strategies, through the lens of experience
design, infrastructure investments, and destina-
tion diversity.

Diinya turizminde “liks” kavrami son
on yilda radikal bir déntsim gecirdi.
Geleneksel anlamda yalnizca yiiksek
harcama gticiine dayali konforlu seya-
hatler olarak tanimlanan liiks turizm,
gunumdizde ¢ok daha katmanli bir
anlayisa evrildi.

BUGUNUN PREMIUM
SEYAHAT KULLANICISI
ARTIK SADECE BES
YILDIZLI OTEL
ARAYISINDA DEGIL;
OZGUN DENEYIMLER,
SURDURULEBILIRLIK
ILKELERIYLE UYUMLU
HIZMET MODELLERI VE
KULTUREL DERINLIGI
OLAN DESTINASYONLARA
YONELIR VAZIYETTE.

Bu degisim kuskusuz tlkelerin turizm
stratejilerini yeniden konumlandirmasini
zorunlu hale getirdi. Cografi avanta-
Jjlar, tarihi miras, gastronomik zenginlik
ya da spiritiiel unsurlar; her biri ltiks
segmentte farkli bir deger énerisine
doéndsebiliyor. Kiiresel rekabetin gider-
ek arttigr bu alanda destinasyonlarin
farklilasma kabiliyeti, dogrudan marka
degeri ve yatirim cekiciligiyle iliskili hale
geliyor.

Bu kapsamda Tiirkiye, Tayland, Misir
ve Rusya’nin ltks turizmde nasil
farklilastigini anlamak icin deneyim
tasarimi, altyapi yatirimlari ve desti-
nasyon cesitliligi Gzerinden detayli bir
yolculuga ¢ikiyoruz bu yazimizda.
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Experience - Based Luxury Rooted in Cultural Heritage

Turki

Kalwrel Mirasla Bianmlesmis
Dencvim Temell LUKs

Turkiye is emerging as a standout destination in luxury tour-
ism not just through its service quality, but through its deep
cultural legacy, geographic diversity, and experience-driven

approach. In key tourism hubs such as Bodrum, Gocek,

Cappadocia, Antalya, and Istanbul, high-end properties offer

guests a fusion of history, nature, and gastronomy.

Most of these properties prioritize not only luxury but also
sustainability, with architecture in harmony with local de-
sign, use of regional materials, eco-conscious practices, and
integration with local communities. Wellness and medical
tourism are also on the rise, particularly along the Aegean
and Mediterranean coasts.

With its layered identity, Turkiye is increasingly seen on the
global stage as a destination “where local character meets
universal comfort.” Beyond high-end hospitality, it offers a

holistic value proposition to its visitors.

Tirkiye, liiks turizm alaninda yalnizca fiziksel hizmet kalitesiyle
degil, kokli kaltirel mirasi, cografi ¢esitliligi ve deneyim odakli
yaklasimiyla da dikkat ¢ceken bir destinasyon olarak 6ne ¢ikiyor.
Bodrum, Gécek, Kapadokya, Antalya ve istanbul gibi stratejik
turizm merkezlerinde konumlanan st segment konaklama
tesisleri misafirlere tarih, doga ve gastronomiyi bitinlestiren
0zgun deneyim olanaklari sunuyor.

Bu tesislerin biiytik boltimd hem liiksii hem de sdrddrdilebilirligi
onceliklendiriyor. Yerel mimariyle uyumlu yapilar, bélgeye 6zgi
dogal malzemeler, cevresel hassasiyet ve toplumsal entegra-
syon gibi unsurlar Turkiye’nin bu segmentteki hizmet sunumu-
na entegre edilen temel degerler arasinda yer aliyor. Wellness
ve saglik odakli turizm, Tiirkiye'nin yiikselen dikeylerinden biri
olarak ézellikle Antalya ve Ege kiyilarinda én plana ¢ikiyor.

Cok katmanli yapisiyla uluslararasi turizm sahnesinde giderek
daha fazla “yerel kimlikle evrensel konforun birlestigi bir des-
tinasyon” olarak tanimlanan Tirkiye, liiks hizmetin yaninda
zZiyaretgilere aslinda bir degerler bittini 6neriyor.
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A Tourism Narrative Built on Art,
Architecture, and Prestige

Rusyva: Sanat, Mimari ve
Prestjle Kurgulanan
Turizm Anlavisi

For years, Russia equated luxury with grandeur, excess, and
wealth-gilded lobbies and private jets to Monaco defined the
scene. But over the last decade, the country has seen the rise
of a more refined form of luxury-quiet luxury.

In cities like Moscow and St. Petersburg, luxury is now being
redefined through cultural depth, imperial splendor, and
symbols of status. Former imperial palaces turned hotels,
exclusive art events, and gourmet experiences form the core
of Russia’s premium tourism offer.

Winter resorts in Sochi and Rosa Khutor now deliver year-
round luxury through ski tourism. However, geopolitical
conditions have led to fluctuations in Russia’s global market
share.

Rusya, liiks kavramini uzun yillar boyunca buytik, gosterisli ve
pahali olanla es tuttu. Sovyet sonrasi dénemle birlikte yiikselen
“yeni zenginlik” dalgasi, altin varakli lobilerden 6zel jetlerle Mon-
ako kacamaklarina uzanan bir trend yaratti. Ancak son on yilda
yeni bir déniistiim basladi; sessiz Itks. Rusya simdilerde Moskova
ve St. Petersburg gibi bliytik sehirlerde Itiks turizmi ytiksek kltir,
tarihi ihtisam ve stati sembolleri tizerinden yeniden tanimliyor.
Eski imparatorluk saraylarindan déndistirilmds oteller, 6zel
sanat etkinlikleri ve gosterisli gastronomi deneyimleri, tlkenin bu
segmentteki temel argtimanlarini olusturuyor.

Kis sezonunda Soci ve Rosa Khutor gibi béigelerdeki dag otelleri,
kayak turizmiyle birleserek dért mevsime yayilan bir liiks hizmet
profili sunuyor. Fakat mevcut jeopolitik kosullar nedeniyle
ulkenin uluslararasi pazar payinda dalgalanmalar da gézlenmiy-
or degil.



A New Luxury Rising from an Ancient Legacy

Egypt

Nhswr: Mirasin
[ 'zerine Insa cilon
Yeni Luks Kavranmu

Egypt stands out as a destination

that has redefined luxury through a
strong historical and cultural foun-
dation. High-end Nile River cruises,
luxury hotel developments around the
Giza Pyramids, and the restoration of
historic properties along the Luxor-As-
wan route anchor Egypt's premium
tourism offering.

Here, luxury is not just about com-
fort-it's about meaning and place. Ho-
tels integrated with ancient structures,
gastronomy rooted in local traditions,
and interiors inspired by timeless aes-
thetics give Egypt a unique identity in
the luxury space.

Misir, liiks turizm alaninda tarih ve
kultiirel miras temelli bir strateji ben-
imseyerek farklilasan destinasyonlar-
dan biri olarak 6ne ¢ikiyor. Nil Nehri
uzerinde diizenlenen yiiksek segmentli
cruise turlari, Giza Piramitleri ¢evresinde
yukselen yeni nesil otel projeleri ve
Luxor-Aswan hattindaki tarihi yapilarin
0zgtin restorasyonlari tlkenin bu al-
andaki konumunu gticlendiren baslica
dinamikler arasinda yer aliyor.

Liiks segmentte sunulan hizmetler el-
bette konforla sinirli degil; kiltiirel derin-
lik ve mekansal anlam da bu deneyime
entegre ediliyor. Antik déneme ait
yapilarla bitiinlesik oteller, béigeye dzgli
mutfak 6gelerini merkeze alan gastrono-
mik konseptler ve zamansiz bir estetikle
harmanlanan i¢ mimari anlayisi.

. _idurumda. -

Spiritual Minimalism and
Sensor Sophistication

Taviand: Spiriel Minmmahzm
ve Duvusal Zarafel

Thailand has positioned itself as a leader in wellness and
health-focused luxury tourism. In destinations like Phuket, Koh
Samui, and Chiang Mai, international hotel brands and bou-
tique retreat centers offer more than just comfort-they focus
on holistic well-being.

Programs include meditation, yoga, mindful eating, and tradi-
tional Thai therapies, creating an experience centered on inner
transformation rather than surface-level indulgence. Minimal-
ist design inspired by Eastern philosophy merges with refined
service to craft a new luxury language.

In the wake of the pandemic, the rising global interest in men-
tal detox and self-healing has made Thailand a top destination
not only for Asian travelers but also for high-net-worth tourists
from Europe and North America. The country now represents a
unique tourism ecosystem that blends tranquility with transfor-
mation.

Tayland, liiks turizmde ézellikle wellness ve health retreat odakli
konseptleriyle 6ne ¢ikan, bu alanda markalasmis destinasyonlar-
dan biri olarak konumlaniyor. Phuket, Koh Samui ve Chiang Mai
gibi bolgelerde faaliyet gosteren yiiksek segmentli uluslararasi otel
zincirleri ve butik inziva merkezleri misafirlere konforlu bir konak-
lama sunmanin étesinde holistik saglik yaklasimlarini da merkeze
alan, beden-zihin dengesine odaklanan kapsamli programlar
gelistiriyor. Meditasyon, yoga, mindful beslenme ve geleneksel Thai
terapileri gibi unsurlar Tayland'in liiks turizm anlayisinda ytizey-
sel tiiketimden c¢ok i¢sel doniisiim hedefini 6n plana ¢ikariyor.
Uzakdogu kultirinin dogalligiyla sekillenen bu deneyimler, rafine
hizmet anlayisi ve sadeligi esas alan mimariyle birleserek ¢cagdas
bir ayricalik dili yaratiyor.

Pandemi sonrasi degisen seyahat motivasyonlari dogrultusunda
ylukselise gecen “zihinsel arinma” ve “bireysel iyilesme” arayisi,
Tayland'i yalnizca Asya pazarinda degil, Avrupa ve Kuzey Amerika
menseli yiuksek gelir grubundaki turistler arasinda da cazip bir
rota haline getirdi. Bugtin Tayland, liiksiin sessizligiyle iyilesmenin
derinligini bir araya getiren 6zgin bir turizm ekosistemi insa etmis
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LUXURY IS NO LONGER
ABOUT OPULENCE-IT'S
ABOUT MEANING.

As the global tourism industry evolves,
the luxury segment is being redefined
with new depth and dimension. Turki-
ye offers experiential luxury grounded
in cultural identity. Thailand presents
wellness as a refined, spiritual journey.
Egypt merges antiquity with high-end
hospitality. And Russia crafts opulence
through cultural grandeur and histori-
cal prestige.

These four destinations not only com-
pete globally but also reflect diverse
lifestyles, values, and aspirations. In

this context, luxury is not just about of-
fering more—it's about building some-
thing more meaningful.
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LUKS; GOSTERISTEN DEGIL,
DERINLIKTEN BESLENEN YENI
BIR YOLCULUK BICIMI.

Kiiresel turizm enddstrisinde liiks ka-
vrami, giderek daha fazla anlam ve icerik
kazaniyor. Tirkiye'nin kultirel zenginlik-
ten beslenen deneyim temelli sunumu,
Tayland'in i¢csel dénusim odakli wellness
anlayisi, Misir'in tarihi ihtisamla sekillenen
miras turizmi ve Rusya’nin sanat ile presti-
ji harmanlayan gorkemli yapisi; her biri
liiksiin ¢ok yonlu dogasina farkl bir yorum
getiriyor.

Bu dért tlke, ltks turizmin geleceginde
yalnizca rekabet eden destinasyonlar degil,
ayni zamanda farkli yasam bicimlerinin,
beklentilerin ve deger sistemlerinin yansima
alanlari olarak konumlaniyor. Bu baglamda
liiks, yalnizca daha fazlasini sunmak degil;
daha anlamli olani insa etmekle esdeger
hale geliyor.

SEGMENTATION AND STRATEGIC
POSITIONING IN LUXURY TOURISM

TURKIYE
Key Strengths

Highlighted
Experiences

THAILAND
Key Strengths

Highlighted
Experiences

EGYPT
Key Strengths

Highlighted
Experiences

RUSSIA
Key Strengths

Highlighted
Experiences

Cultural depth,
geographic diversity

Gastronomy, Wellness,
Heritage Tourism

Spiritual - focused
experiences

Retreats, Spa,
Natural Simplicity
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TURKIYE
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One Cikan
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River Cruises
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Alanlar
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Giiclii Yon
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LUKS TURIZMDE
SEGMENTASYON VE STRATEJIK
KONUMLANMA
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cografi cesitlilik

Gastronomi,,
Wellness, Ktiltiirel miras
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Spiritiiel odakli
deneyim

Retreat, Spa,
Dogal sadelik
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Heritage oteller,,
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The Universal Qodes of a Dish with
Chef Omer Yalcin

An Ambassador

Between Tables:

Sofralcr Arast Bir Elc;
Sof Omer Yalemla
[abadgm Forensel Kocllan

A refined palate, a disciplined
kitchen, and a boundless vision...
Chef Omer Yalcin's career inspires
not only through the food he cooks
but the values he embodies. Born
in Gaziantep to an Arab father and
Turkish mother, Yalcin now serves
as Executive Chef at Rixos Radamis
in Sharm El Sheikh, Egypt. Far from
simply preserving his culinary her-
itage, he transforms it, amplifies it,
and brings it to tables around the
world. From Egypt to Russia, from
Turkiye to Tatarstan, this journey
bridges cultures and transcends
borders. We spoke with him about
the behind-the-scenes of his profes-
sion, the international gastronomy
scene, and his vision-he has cooked
alongside Michelin-starred chefs,
initiated zero-waste projects, and
mentors young chefs in his kitchen'’s
values.
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Rafine bir damak, disiplinli bir mut-
fak ve sinir tanimayan bir vizyon...
Sef OMER YALCIN'in kariyeri yalnizca
pisirdigi yemeklerle degil, temsil ettigi
degerlerle de ilham verici. Arap bir
baba ve Tiirk bir annenin ¢ocugu
olarak dogdugu Gaziantep mut-
fagindan yola ¢cikan Yalcin, bugtin
Misir'in Sharm El Sheikh kentinde,
Rixos Radamis otelinde Executive Sef
olarak gérev yapiyor.

Mutfak mirasini yasatmanin ote-
sinde onu déndusttrtyor, cogaltiyor
ve uluslararasi sofralara tasiyor.
Tiirkiye'den Misir'a, Rusya'dan
Tataristan’a uzanan bu yolculukta
kaltirler bulusuyor, regeteler sinirlari
astyor. Michelin yildizli seflerle ayni
mutfagi paylasan, sifir atik ilkelerine
duyarli projeler gelistiren ve gen¢
sefleri kendi mutfaginin degerleri-
yle bulusturmaya calisan Yalgin ile
meslegin mutfak arkasini, uluslar-
arasi gastronomi sahnesini ve kendi
vizyonunu konustuk.
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Having worked in Egypt
for about 1.5 years, which culinary differences
have you noticed?

Omer Yalgin: | first worked in Egypt in

2017, and now I'm here again. I'm part of a
one-of-a-kind project-something very mean-
ingful for my career. As someone of Arab heri-
tage, I'm already deeply familiar with Egyptian
culture, so being here hasn't changed much.
However, there are similarities and differenc-
es between Turkish and Egyptian gastronomy.
Many sweets and meze are quite similar, but
when it comes to main dishes and soups, the
spices and cooking techniques differ signifi-
cantly. My team and | teach Turkish culinary
culture to our local chefs while immersing
ourselves in Egyptian cuisine. In my view, you
must always respect and learn as much as
possible about the local culture.

As a chef representing
Turkish cuisine in Egypt, what does
this mean to you?

Omer Yalgin: Representing Turkish cuisine
means bridging cultural gaps by showcasing it
in Egypt, always using authentic and accurate
recipes on an international stage. We offer
guests—both local and international, espe-
cially those who've been to Turkiye and seek
Turkish flavors—a unique experience. We
promote the diversity and richness of Turkish
flavors and ingredients among Egyptians and
tourists, encouraging recognition and appreci-
ation of our culinary heritage.

What did events like the
“Four Hands Dinner” bring you? How was
cooking alongside Michelin-starred chefs?

Omer Yalgin: The “Four Hands Dinner” holds
great importance for me. Every chef dreams
of working with a Michelin-starred counter-
part. Over the past six years, in Russia, Turki-
ye, and Egypt, we've created these dinners for
our guests—my team and | feel very fortunate
to learn from top chefs and share the kitchen
with them.

Compared to working in
Turkiye, what differences have you observed
in Egypt's professional kitchen environment?

Omer Yalgin: It's hard to compare Egypt with
Turkiye or any country—I've worked in ten
countries so far. The experience in Turkish

kitchens—the chefs, the equipment, the prod-
ucts—is unique and unmatched. There are

significant differences.
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Misir'da yaklasik 1,5 yildir
gorevdesiniz. Bu stregte gastronomi agisindan
gozlemlediginiz farkliliklar neler oldu?

Omer Yalgin: Aslinda 2017 yilinda yine
Misir'da gérev almistim ve bir buguk yildir
tekrar Misir'dayim, dinyada neredeyse
ornegi olmayan bir projede gérev aliyorum
ve bundan dolayi da ¢cok mutluyum, ¢linki
kariyerim agisindan oldukca 6nemli. Misir'da
olmam genel olarak pek bir seyi degistirmiy-
or, zira Arap kékenli olmamdan étiiri Misir
kultirind fazlasiyla yakindan biliyorum. Tabii
ki gastronomi agisindan Tirk ve Misir mut-
faginda hem ortak yanlarimiz hem de cesitli
farkliiklar oldugunu séyleyebilirim. Mesela
serbetli tathlarimiz ve mezelerimiz ¢ogun-
lukla ayni veya birbirine epey yakin, ancak
ana yemeklerimiz ve ¢corbalarimiz agisindan
konusursak kullanilan baharatlar ve pisirme
teknikleri cok farkli. Ben ve ekibim, Tiirk mut-
fak kaltirind yerel seflere dgretirken ayni
zamanda Misir mutfak kaltirini de iyice
6grenmeye calisiyoruz. Bana kalirsa, bulun-
dugunuz llkenin kaltiriine saygi duyarak her
daim daha fazla bilgi sahibi olmaya ¢calismak
zorundasiniz.

Tirk mutfaginin tasiyicisi
bir sef olarak Misir'da mutfagimizi temsil et-
mek sizin icin ne anlama geliyor?

Omer Yalgin: Tiirk mutfagini temsil eden bir
sef olarak diyebilirim ki, mutfagimizi Misir'da
sergileyerek kilturel bosluklari kapatmaya

ve Tlrk gastronomisini uluslararasi alanda
daima orijinal ve dogru bir receteyle sunmaya
calisiyoruz. Ozellikle yerli ve yabanci misa-
firlere, daha 6nce Tiirkiye'de bulunmus ve Tirk
lezzetleri arayisinda olan misafirlerimize farkli
bir deneyim yasatiyoruz. Tiirk lezzetlerinin ve
malzemelerinin hem cesitliligini hem de ze-
nginligini Misir halkina ve turistlere gostererek
mutfak mirasimizin taninmasini ve dahasi
takdir edilmesini tesvik ediyoruz.

“Four Hands Dinner” gibi
uluslararasi etkinlikler size ne kazandirdi? Mi-
chelin yildizli seflerle ayni mutfagi paylasmak
nasil bir deneyimdi?

Omer Yalgin: “For Hands Dinner”in bende
cok énemli bir yeri vardir. Elbette her sefin
hayalidir Michelin yildizli bir sef olmak. Son
alti yildir Rusya, Tiirkiye ve Misir olmak tizere
Michelin chef “Four Hands Dinner” deney-
imini hem yasiyor hem de misafirlerimize
yasatiyoruz. Bu anlamda kendimi ¢ok sansli

Tourism Explorer: How do you manage
crisis moments in a professional kitchen,
especially within international teams?

Omer Yalgin: Crisis management is
crucial. You must fully grasp the entire
operation and maintain oversight of your
team. The most important step in a crisis
is staying calm-panic can lead to loss of
control. Analyze thoroughly and think
carefully before deciding. This applies in
kitchens across the globe.

hissettigimi séylemek isterim, ¢ciinki bu
sayede cok farkli seflerle ayni mutfagi
paylasma firsati buluyorum. Ben ve eki-
bim, éteki seflerin tecrtibelerinden epey
yararlaniyoruz.

Tourism Explorer: Tiirkiye'de ¢alistiginiz
dénemle kiyasladiginizda, Misir'daki
profesyonel mutfak ortaminda ne gibi
farklar gézlemliyorsunuz?

Omer Yalgin: Tiirkiye'yi calistigim her-
hangi bir tlkeyle kiyaslayamam sanirim.
Simdiye dek on farkli tlkede bulundum
ve calistim. Turkiye'deki mutfak tecriibe-
si, calismis oldugum sefler, kullandiginiz
ekipman ve driinler gercekten de
dinyanin hicbir yerinde yok.

Bu nedenle de Turkiye ve

obdr ulkeler arasinda cok
fark var.




Tourism Explorer: We know you emphasize
locally sourced ingredients. Which Egyptian
local flavors have impressed you?

Omer Yalgin: Egyptian specialties that stand
out include koshari (rice, pasta, lentils, fried
onions), ful medames (beans marinated with
herbs), baladi bread, and Umm Ali (baked
dessert). These reflect the rich diversity of
Egyptian cuisine. I'm also fascinated by the
200+ varieties of mango, as well as guava-a
pearlike fruit with a distinct taste used for tea;
we even grow the trees at our hotel and use
them fresh.

Tourism Explorer: Sustainability and
zero-waste are becoming essential in luxury
hotels. What's your approach?

Omer Yalgin: It's very positive that these
principles are gaining traction. Such hotels
fulfill their environmental and social respon-
sibilities while helping create a livable future.
Our approach focuses on renewable energy,
water conservation, waste management, using
local produce, and promoting eco-conscious
practices.

Tourism Explorer: What, to you,
is the fun side of gastronomy?

Omer Yalgin: To me, gastronomy’s fun side
includes enjoying delicious dishes, trying

new recipes, exploring other cultures, tasting
local foods, cooking with loved ones-an act of
therapy—as well as attending culinary events
to discover new flavors. | participate in all such
events. Being creative in the kitchen, treating
cooking as an art, and sharing these experi-
ences with guests brings me joy.
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Tourism Explorer: Profesyonel mutfakta kriz
anlarini nasil yonetirsiniz? Uluslararasi ekiple-
rde bu slirecler nasil isler?

Omer Yalgin: Profesyonel mutfakta kriz
anlarini yénetmek tabii ki cok Gnemli. Once-
likle bulundugunuz ortamda tiim operasyona
hakim olmak zorundasiniz, ayrica ekibinizi her
zaman kontrol altinda tutarak eksiksiz bilg-
iye sahip olmaniz da gerekir. Kriz anlarinda
evvela sakin kalmak en énemlisi, ¢clinki panik
yaparak kontroli kaybetmeniz mimkdin. Bu
nedenle karar vermeden 6nce iyice analiz edip
defalarca diistinmek gerekir. Elbette bu konu
tim diinya genelindeki mutfaklarda da gecer-
lidir.

Tourism Explorer: Menu olustururken yerel
uartinleri kullanmaya 6zellikle énem verdiginizi
biliyoruz. Misir'in hangi yerel lezzetleri sizi
etkiledi?

Omer Yalgin: Misir'in yerel lezzetlerinden

one ¢ikan bazi érnekler arasinda koshari
(piring, makarna, mercimek ve kizarmis sogan
karisimi), ful medames (cesitli otlarla marine
edilmis ¢irpilmis fasulye), baladi ekmek (tas
firinda pisirilen geleneksel ekmek) Umm ali
(firinda pisirilmis tath) gibi tatlar 6nemli bir
yere sahiptir. Bu lezzetler, Misir'in zengin ve
cok cesitli mutfak kdltirindn bir yansimasidir.
Beni 6zellikle etkileyen ise 200U askin cesidi ile
Mango oldu. Farkli boyutlarda, farkli koku ve
tatlarda tabii ki pek ¢cok Urtn var daha say-
abilecegim. Mesela Guava meyvesi; géruntusi
armuda benzeyen ama tadi armuttan ¢ok
farkli olan bu meyve cay olarak da kullaniliyor,
hatta otelimizde agaclari bile var; oradan taze
bir sekilde elde ediyoruz.

Tourism Explorer: Strddrdlebilirlik ve sifir
atik prensibi artik Iiks otellerde de 6nem
kazaniyor. Siz bu konuda nasil bir yaklasim
benimsiyorsunuz?

Omer Yalgin: Siirdiiriilebilirlik ve sifir atik
prensiplerinin liiks otellerde de énem ka-
zanmasi son derece olumlu bir gelisme. Bu
tur oteller ¢evreye ve topluma olan sorumlu-
luklarini yerine getirmenin yani sira gelecek
kusaklar icin daha yasanabilir bir diinya
yaratilmasina katki saglar. Bu konuda ben-
imsememiz gereken yaklasim, yenilenebilir
enerji kullanimi, su tasarrufu, atik yénetimi,
yerel lrtinlerin tercihi ve ¢evreye duyarli uygu-
lamalarin tesvik edilmesi.

Tourism Explorer: Gastronominin eglenceli
yuzii sizce nelerden olusur?

Tourism Explorer: You advise young chefs
not to turn their backs on Turkish cuisine.
What are its greatest strengths?

Omer Yalgin: If you aim to be a professional
chef, you must learn your own cuisine and cul-
ture first. Turkish cuisine’s strength lies in its
rich variety, its encouragement of healthy and
balanced eating, and its respect for regional
and traditional dishes. It has grown richer
over time by embracing diverse influences.
As someone from Gaziantep-a culinary leader
with 106 registered geographic products (and
over 1,000 nationwide-l encourage young
chefs to research constantly. For those work-
ing abroad, learning a foreign language is key
for better expression.

Omer Yalgin: Gastronominin eglenceli yiizii
bence lezzetli yemeklerin keyfini ¢cikarmak,
yeni yemek tarifleri denemek, farkl mutfak
kiltirlerini kesfetmek, bulundugunuz Glkenin
yoresel tat ve lezzetlerini deneyimlemek,
sevdiklerinizle birlikte yemek pisirmek ki bu
hem sevginizi pekistirmeye yarar hem de

bir nevi terapidir. Ayrica yemekle ilgili etkin-
liklere katilarak yeni lezzetler tanimak da
gastronominin keyifli tarafini olusturabilir.
Bundan oturt ben sahsen tum etkinliklere
katilmaya ¢alisirim. Tim bunlarla birlikte mut-
fakta yaratici olmak, yemek yapimini bir sanat
olarak gormek ve yemekle ilgili deneyimleri
misafirlerle bulusturmak beni mutlu eder.

Tourism Explorer: Geng seflere Tiirk mutfagi-
na sirtlarini dénmemeleri gerektigini soyliiyor-
sunuz. Sizce bu mutfagin en gucli yanlari
nelerdir?

Omer Yalgin: Her zaman séyledigim gibi, pro-
fesyonel bir sef olmak istiyorsaniz énceliginiz
daima kendi mutfaginiz ve kendi kiltiiriintzi
6grenmek olmali. Ttrk mutfaginin en gugli
yanlari; cok zengin ve cesitli lezzetleri, saglikli
ve dengeli beslenmeyi tesvik eden yapilari,
yoresel ve geleneksel yemeklere verdigi dnem-
dir bence. Ve genc sefler kesinlikle bunun
farkinda olmak zorundadir. Tirk mutfagi tarih
boyunca farkl kiltiirlerden etkilenerek zengin-
lesmis ve genis bir yelpazede yemek cesitliligi
sunmustur. Bu nedenle Tiirk mutfagi uluslar-
arasi alanda da hizla poptilerlik kazanmayi
basarmistir. Gaziantep'te sef olarak ¢alismis
biri olarak, ki burayi her zaman yakindan izler
ve gururlanirim, su an Gaziantep'te 106 adet




CHEF OMER YALCIN'S
CULINARY JOURNEY IS MORE
THAN COOKING-IT'S CULTURAL
TRANSLATION AND VALUE-LED
REPRESENTATION. WHILE
REINTERPRETING TRADITIONAL
FLAVORS WITH MODERN
TOUCHES, HE SUCCEEDS IN
GIVING CUISINE A UNIVERSAL
LANGUAGE. HIS WORDS
INSPIRE YOUNG CHEFS TO CON-
TINUOUSLY CREATE, EXPLORE,
AND STAY TRUE TO

THEIR ROOTS. HE VIEWS
GASTRONOMY NOT JUST AS

A PROFESSION BUT A WAY OF
LIFE. HIS STORY REMINDS US:
EVERY DISH CARRIES IDENTITY,
MEMORY, AND VISION.

Tourism Explorer: You're active on social
media. How does a chef's digital presence
reflect in kitchen practice?

Omer Yalgin: Being active online helps a
chef reach broader audiences. Chefs are
unique: yes, | think of myself this way. We
must be present online—sharing recipes,
visuals, and inspiring followers. Social
media is highly impactful: young chefs
find new ideas and role models, and gain
expressive freedom. But it must be used
wisely and professionally. Many guests
come to our hotels because of social
media—visiting places I've posted about. It
keeps you relevant and current. | believe
life gains depth by sharing.

Tourism Explorer: What upcoming proj-
ects await you? Will you return to Turkiye
or take roles in other countries?

Omer Yalgin: I'm currently the Culinary
Director for one of the world's largest
gastronomy projects—with two years until
completion. Rixos has many ongoing proj-
ects in Egypt, which we're proud of. | have
no other plans yet—I feel at home here.
When current projects conclude, | may
plan a return to Turkiye.

tescilli cografi isaretli tiriin bulundugunu
soylemek isterim. Gaziantep, Tirkiye'de
cografi isaret tescilinde liderlik yapan bir
sehirdir, Turkiye genelinde 1000'i askin tescilli
uriinimdz vardir. Diinyada bunun bir érnegi
daha yok, bu sebeple diyebilirim ki, gen¢ se-
fler her zaman arastirmaci olsunlar. Bilhassa
yurtdisi hayali olanlar icinse kendilerini daha
iyi ifade etmek adina yabanci dil 6grenimi
cok énemli.

Tourism Explorer: Sosyal medyada da old-
ukca aktifsiniz. Bir sefin dijital diinyada aktif
olmasi mutfak pratigine nasil yansiyor?

Omer Yalgin: Sosyal medyada aktif olmak,
bir sefin dijital diinyadaki varligini artirmasi-
na olanak tanir ve ayrica genis bir kitleye
ulasmasini saglar. Bizler, sefler olarak, 6zel
insanlariz. Evet, kendimi bdyle tanimliyorum
ve hep boyle hissediyorum. Bizler her zaman
aktif olmak zorundayiz. Sosyal medya plat-
formlarini kullanarak yemek tarifleri pay-
lasabiliyor ve lezzetli yemekleri gérsel olarak
paylasarak takipgileri motive edebiliyoruz.
Sosyal medyadaki paylasimlar aslinda ¢ok
etkili oluyor, 6zellikle de geng sefler hem yeni
fikirler edinebiliyor hem érnek alabiliyor hem
de kendilerini daha iyi de ifade edebilme
olanagi buluyorlar. Fakat sosyal medyayi

da dogru bicimde kullanmamiz gerektigine
inaniyorum. Amacina uygun sosyal medya
kullanimi mesleki a¢idan oldukga yararl.
Ornegin benim bircok misafirim gittigim
otellerde konaklar, daha énce gittigim yer-
leri ziyaret eder. Sosyal medya her anlamda
daha popliler ve giindemde olmanizi sagliyor
ve bence hayat da paylastikca glizel.

SEF OMER YALCIN’IN MUTFAK
YOLCULUGU YALNIZCA IYI YEMEK
PISIRMEKTEN IBARET DEGIL; AYNI
ZAMANDA KULTUREL BIR AKTARIM,
DEGERLERLE ORULMUS BIR TEM-

SIL BICIMI. GELENEKSEL LEZZETLERI
MODERN DOKUNUSLARLA YENIDEN
YORUMLARKEN, MUTFAGIN DILINI
EVRENSEL KILMAYI DA BASARIYOR.
SOZLERIYLE GENGC SEFLERE ILHAM
VERIYOR; DURMAKSIZIN URETMENIN,
ARASTIRMANIN VE KOKLERINE SADIK
KALMANIN ONEMINI VURGULUYOR.
GASTRONOMIYI BIR MESLEK DEGIL
BIR YASAM BICIMI OLARAK GOREN
YALCIN'IN HIKAYESI, MUTFAKTAN
CIKAN HER TABAGIN AYNI ZAMANDA
BIR KIMLIK, BIR HAFIZA VE BIR VIZYON
TASIDIGINI HATIRLATIYOR BIZE.
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An Innovative Tool for Travel Agencies
in the Era of Digital Communication

ourist Helpe

Otel

Tourist helper

In today’s competitive and rapidly digi-
tizing travel industry, effective commu-
nication and automation tools are key
to success. The HelloOtel
TurboMarketing system continues to
evolve, offering partners cutting-edge
solutions. One such innovation is the
Telegram bot Tourist Helper-a multi-
functional assistant for travel agents
and tourists that streamlines customer
management, enhances service quality,
and unlocks new revenue streams.

CLIENT DATABASE MANAGEMENT
AND SMART NOTIFICATIONS

Tourist Helper helps to organize your
client base and establish efficient com-
munication with travelers. To register

a client, simply provide them with a
personalized QR code or link from your
HelloOtel account (under the “Tourists”
section). After a quick registration, the
traveler is automatically added to your
database, with their contact details se-
curely protected and never shared with
third parties.
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Dijital lfetisin
Cagncla Sevahat
Aceniclori lcin
Yeniiker Bir Arac

Gunimduzde rekabetin yogun oldugu
ve hizla dijitallesen turizm sektérinde
etkili iletisim ve otomasyon araglari
basari icin kritik bir 6neme sahip.
HelloOtel TurboMarketing sistemi ise is
ortaklarina ileri seviye ¢6zimler suna-
rak gelisimini sirddrdyor. Bu yenilikle-
rden biri olan Telegram botu Tourist
Helper, seyahat acenteleri ve turistler
icin cok islevli bir asistan olmanin yani
sira musteri yonetimini kolaylastiran,
hizmet kalitesini artiran ve yeni gelir
kaynaklarinin kapisini aralayan bir
model olarak 6ne ¢ikiyor.

MUSTERI VERITABANI YONETIMI VE
AKILLI BILDIRIMLER

Tourist Helper, misteri portféyinizi
diizenlemenize ve gezginlerle etkili bir
iletisim kurmaniza yardimci oluyor.

Bir musteriyi kaydetmek icin HelloOtel
hesabinizin “Turistler” sekmesinden
kisiye 6zel bir QR kodu veya baglanti
saglamaniz yeterli. Hizli bir kayit islem-
inin ardindan mdusteri veritabaniniza
otomatik olarak ekleniyor. lletisim
bilgileri gtivenli bir sekilde korunuyor ve
asla uctincu taraflarla paylasiimiyor.

BILDIRIM OZELLIGI ILE
YAPABILECEKLERINIZ;

Metin, fotograf, video ve etkilesimli
digmelerle kisisellestirilmis mesajlar

goéndermek.

Mesajlari en uygun zamanda
iletilmek tzere planlamak.

Gonderim oncesinde alici listelerini
diizenlemek

Teslimat istatistiklerini takip etmek.
e
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Helloote|

Taurist helper

SEAMLESS CLIENT COMMUNICATION

AND ADDITIONAL EARNINGS

Tourist Helper ensures hassle-free in-
teraction between agents and travelers:
Clients can instantly contact you via the
“Contact a Travel Agent” button, with
notifications sent directly to your email.
All conversations are accessible in your
HelloOtel dashboard (“Dialogs” - “Con-
tact With Tourist”), allowing prompt
responses to inquiries.

MOREOVER, THE BOT OPENS

A NEW PASSIVE INCOME STREAM
Tourists can purchase HelloCell eSIM
cards directly in the bot, with 10% of
each sale automatically credited to your
wallet. Coming soon: hotel advertising
placements, with agent commissions
based on the number of registered
clients.
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SORUNSUZ MUSTERI ILETISIMI VE
EK GELIR FIRSATLARI

Tourist Helper, acentelere gezginler
arasinda kolay ve etkili bir iletisim
sagliyor. Musteriler, “Seyahat Acente-
siyle lletisime Ge¢” butonuyla anin-
da sizinle baglanti kurabiliyor. Bu
noktada bildirim dogrudan e-posta
adresinize iletiliyor.

Tim konusmalar HelloOtel paneliniz-
in (“Diyaloglar” “Turistle iletisim”) al-
tinda erisilebilir olup, hizli geri déniis
yapmanizi sagliyor.

BOT YENI BIR PASIF GELIR KAYNAGI
DA SUNUYOR

Turistler, bot tizerinden HelloCell eSIM
kartlari satin alabiliyor. Her satistan
%10 komisyon otomatik olarak hesa-
ba aktariliyor.

Ayrica ¢ok yakinda otel reklam alan-
lari da eklenecek ve kayitl misteri
sayisina gore acente komisyonlari
uygulanmaya baslanacak.

TOURIST - FOCUSED FEATURES

- CONVENIENCE FOR AGENTS

Tourist Helper not only simplifies agency
operations but also boosts client loyalty
with built-in services:

MULTILINGUAL TRANSLATOR
Supports 19 languages,
including voice input.

AIRPORT LIVE BOARDS
Quick access to flight sched-
ules across 16 countries, plus
a direct link to Flightradar for
real-time tracking.

EASY NAVIGATION
Instant access to maps for
stress-free travel.

HOTEL CATALOG

Details on partner hotels,
including photos, descriptions,
and locations. The list will soon
expand to include other popu-
lar accommodations.

INSTANT TOUR

QUOTE REQUESTS

Clients can immediately con-
nect with you via “Contact a
Travel Agent” button.

TURIST ODAKLI OZELLIKLER -

ACENTELERE KOLAYLIK

Tourist Helper yalnizca operasyonel siireci ko-
laylastirmakla kalmiyor, ayni zamanda ente-
gre hizmetlerle misteri sadakatini de artiriyor.

COK DILLI CEVIRMEN
Sesli giris dahil 19 dili
destekliyor.

CANLI UCUS PANOLARI

16 llkedeki ucus bilgilerine
hizli erisim + gercek zamanl
takip icin Flightradar baglantisi
saglaniyor.

KOLAY NAVIGASYON
Haritalara hizli erisim ile stressiz
seyahat olanagi sunuluyor.

OTEL KATALOGU

Is ortagi oteller hakkinda fotograflar,
aciklamalar ve konum bilgileri veriliy-
or. Bu uygulamaya ¢ok yakin zaman-
da popdler oteller de eklenecek.

ANINDA TUR TEKLIFI

“Seyahat Acentesiyle lletisime Ge¢”
butonuyla dogrudan baglanti kurula-
biliyor.

TOURISM EXPLORER
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FUTURE DEVELOPMENTS:

SALES AUTOMATION AND

NEW OPPORTUNITIES

Upcoming updates will integrate exclu-
sive hotel deals, including properties
outside the HelloOtel system. This will
let travelers easily request quotes while
enabling agents to process bookings
effortlessly.

TOURIST HELPER IS AN ALL-IN-ONE
SOLUTION, COMBINING:

CRM functionality
for client management.

Marketing automation
for targeted campaigns.

Revenue-generating platform
for extra earnings.

Tourist support hub
for enhanced service.

Best of all, the bot is completely free
for both agencies and travelers.

Don't miss this chance to elevate your
business—start using Tourist Helper
today before your competitors do!

( i
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GELECEK GELISTIRMELER: SATIS
OTOMASYONU VE YENI FIRSATLAR
Yaklasan gtincellemelerle, HelloOtel
sistemi disinda kalan otellerin ézel
teklifleri de entegre edilecek. Bu sayede
gezginler kolayca teklif alabilecek ve
acenteler islemleri zahmetsizce tamam-
layabilecek.

TOURIST HELPER, ASA GIDAKI
OZELLIKLERI TEK BIR PLATFORMDA
BIRLESTIRIYOR:

Miisteri yonetimi icin CRM islevselligi
Hedefli kampanyalar igin pazarlama
otomasyonu

Ek gelir icin kazang platformu

Gelismis hizmet igin turist destek
merkezi

Ve en giizeli: Bu bot hem acenteler
hem de turistler icin tamamen
licretsiz!

[sinizi bir (ist seviyeye tasimak icin bu
firsati kagirmayin — rakiplerinizden
once Tourist Helper'l kullanmaya
baslayin!

RIXOS

RADAMIS

SHARM EL SHEIKH

(Hlaivy Tale

awalls you lie

rixos.com + rixosracdamis



The Art
of Wellness
in Thailand:

L
L

Waking up to the scent of orchids, practicing breathwork among bamboo
groves, watching the sunset with a cup of ginger tea in hand... Thailand is

[ |
H eal I n more than just a tropical getaway — it's a land of healing where ancient
traditions transform the body and soul in perfect harmony.
- Blending mystical Eastern wisdom with modern therapies, these sanctuar-
a nCtua rle ies are designed to help you forge a deeper connection with yourself.
Here are the most inspiring wellness centers in Thailand, curated for
f B d Tourism Explorer readers.

Taviand ca Wellness Sanci:
Beden ve Zitun [gin O Sifa NoKiasi

WHERE ANCIENT EASTERN TECHNIQUES
MEET MODERN MEDICINE, THESE FIVE
EXCEPTIONAL DESTINATIONS OFFER NOT
JUST LUXURY, BUT REFINED PATHS TO
RECONNECT WITH YOURSELF.

Orkidelerin kokusunda uyanmak, bambu ormanlarinin arasinda nefes ¢calismalari
yapmak, zencefil cayi esliginde giin batimini izlemek... Tayland, sadece tropikal bir
kacis noktasi degil; ayni zamanda kadim sifa gelenekleriyle bedeni ve ruhu uyum
icinde déndsturen bir iyilesme cografyasi.

KADIM UZAKDOGU TEKNIKLERININ
MODERN TIPLA BIRLESTIGI BU BES OZEL
ADRES, YALNIZCA LUKSU DEGIL; KENDINIZE
DONUSUN EN INCELIKLI YOLLARINI DA
BERABERINDE SUNUYOR.

Uzakdogu'nun mistik bilgeligiyle modern terapileri bulusturan bu 6zel mekanlar,
kendinizle derin bir bag kurmaniz icin tasarland.. Iste, Tourism Explorer okurlari
icin hazirladigimiz Tayland'in en ilham verici wellness merkezleri!
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Chiva-Som,
Hua Hin

One of Thailand’'s most respected wellness
retreats, Chiva-Som has gained international
acclaim with its philosophy of “transforming

lives.” Nestled among lush gardens, Zen
courtyards, and a tranquil beachfront, the
resort offers personalized programs in Ayur-
veda, Thai massage, reflexology, and nutriti-
onal counseling.

Time slows here, and the body realigns
itself. Detox programs go beyond physical
cleansing to restore mental balance.

Recommended: Cell Vitality Program - de-
signed to combat chronic fatigue, this re-
juvenating package combines antioxidant
treatments and breathwork.

=11 Hw‘}
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Tayland'in en saygin wellness merkezlerinden
biri olan Chiva-Som, “yasarken doéniisim”
felsefesiyle diinya ¢capinda bir iine sahip. Genis
yesil alanlar, Zen bahceleri ve sakin bir kiyi
seridi icinde konumlanan otel, Ayurveda, Thai
masaji, refleksoloji ve beslenme danismanli-

&1 gibi bircok alanda kisiye dzel programlar
sunuyor.

Burada zamanin yavasladigini hissediyorsu-
nuz, beden sanki yeniden hizalaniyor. Detoks
programlari yalnizca fiziksel arinmayi degil,
zihinsel dengeyi de hedefliyor. Gil yapraklariy-
la hazirlanan banyolar ve mindfulness temelli
seanslar, misafirleri giinliik yasamin gurdilti-
stinden uzaklastirip i¢csel bir sessizlige tasiyor.

Tavsiyemiz: Cell Vitality Programi - kronik yor-
gunlugu hedef alan bu uygulama, antioksidan
bakimlardan nefes egzersizlerine kadar bircok

yenileyici teknigi bir araya getiriyor.
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Kamalaya Wellness
Sanctuary, Koh Samui

Built around the ruins of an ancient temp-

le, Kamalaya is a sanctuary that harmonizes
spiritual healing and physical detox. With the
ocean ahead and the forest behind, the set-
ting evokes a profound sense of stillness and
infinity. A few days here feel like shedding the
layers of modern life.

The center offers themed programs on stress
management, immunity boosting, digital de-
tox, and emotional balance.

Recommended: Emotional Balance & Inner
Harmony Program - a holistic journey that
helps clear emotional fatigue and reestablish
inner peace.

Bir tapinak kalintisinin ¢cevresine insa edilmis
olan Kamalaya, spiritiiel sifa ile fiziksel detoksu
birlestiren essiz bir siginak. Yiiztindzi okyanu-
sa dondigintzde arkanizda ormanin serinligi,
onundzde ise mithis bir sonsuzluk duygusu...
Burada gecirdiginiz birkag giin, modern yasamin
katmanlarini usulca soyup atmak gibi bir sey.

Otelin sundugu programlar arasinda stres
yoénetimi, bagisiklik gliclendirme, dijital detoks
ve duygusal dengeleme gibi temalar yer aliyor.
Terapistler, antik Cin tibbindan nefes terapisine
kadar uzanan genis bir bilgiyle ¢calisiyor. Gézle-
riniz kapaliyken bile doganin dokunusunu tim
varhiginizla hissediyorsunuz.

Tavsiyemiz: Emotional Balance & Inner Har-
mony Programi — duygusal yorgunlugunuzu
bedeninizden arindiran bu buttncdl terapi, i¢sel
dengenizi yeniden kurmanizi sagliyor.

RAKxa Wellness,
Bangkok

Located along the Chao Phraya River just out-
side Bangkok, RAKxa is one of Thailand’s most
advanced medical wellness centers. Here, sta-
te-of-the-art functional medicine is seamlessly
integrated with traditional Thai therapies. Spa
pavilions rise above the water, offering both
architectural beauty and ritualistic calm.Perso-
nalized wellness journeys - supported by gene-
tic testing - bridge science and nature. RAKxa's
highlights include immune-boosting protocols,
healthy aging programs, and nervous

system therapies, all conducted under

expert guidance.

Recommended: RAKxa Jai - meaning “healing
of the heart,” this therapy focuses on emotio-
nal release and heart-mind alignment.

Bangkok’'un hemen disinda, Chao Phraya Nehri
kiyisinda kurulu RAKxa, Tayland'in en ileri well-
ness tip merkezlerinden biri. Modern fonksiyonel
tip uygulamalarini kadim Tay terapileriyle bulus-
turan bu é6zel alan, sessizligi ve dogalligiyla dik-
kat cekiyor. Spa béltumleri su lzerinde yiikselen
pavyonlardan olusuyor; her adim hem mimari
hem de rittel bir deneyim sanki.

Burada genetik testlerle desteklenen kisiselles-
tirilmis wellness yolculuklari, bilimle dogayi bir
araya getiriyor. Uzmanlar tarafindan ydrditilen
bagisiklik gtclendirme protokolleri, saglikli yas
alma programlari ve sinir sistemi destekli uygula-
malar RAKxa’nin 6ne ¢ikanlari arasinda.

Tavsiyemiz: RAKxa Jai — “kalbin sifasi” anlami-
na gelen bu é6zel terapi, hem duygusal blokajlari
acmayi hem de kalp-zihin butdnligind yeniden

kurmayi hedefliyor.

The Barai Spa,
Hua Hin

With its beachfront location and mystical
architecture, The Barai evokes a symbolic
passage between body and mind. The dark-to-
ned stone walls, serene meditation zones, and
massive treatment rooms create a temple-like
atmosphere designed for inner transforma-
tion.The spa menu features aromatherapy
oils, hot stone therapies, and traditional Thai
healing rituals. Morning yoga sessions with
breathwork are especially magical at sunrise,
offering a deeply meditative start to the day.

Recommended: Royal Thai Touch Ceremony
- based on century-old techniques, this exten-
sive treatment relaxes muscles and balances

energy channels.

Denize sifir konumu ve mistik mimarisiyle The
Barai, beden ve zihin arasinda sembolik bir gecit
hissi uyandiriyor. Koyu tonlardaki tas duvarlar,
meditasyon alanlari ve devasa terapi odalariyla
adeta bir ritiel mekani gibi tasarlanmis. Her de-
tay, icsel dénusimu tesvik edecek sekilde 6zenle
dasunulmus.

Spa mendsinde aromaterapik yaglar, sicak tas
terapileri ve geleneksel Thai sifaciligi bir araya ge-
liyor. Ayrica The Barai'de nefes terapisi esliginde
yapilan yoga seanslari, ézellikle giin dogumunda
biydileyici bir deneyime dénusdyor.

Tavsiyemiz: Royal Thai Touch Ceremony — ylz
yillik tekniklerle uygulanan bu kapsamli bakim,
kaslari gevsetirken enerji kanallarinizi da denge-
liyor.

TOURISM EXPLORER
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Banyan Tree Spa
Sanctuary, Phuket

Set in one of Phuket's most peaceful cor-
ners, Banyan Tree Spa Sanctuary is a tranquil
retreat surrounded by lush tropical gardens.
Guests stay in private Thai-style villas, where
every day unfolds like a graceful ceremony.
Here, spa therapy is not just a treatment - it's
a philosophy. Sessions enriched with tradi-
tional Thai massage, Ayurveda, Indian head
massage, and Asian tea rituals awaken all five
senses. Personalized healing schedules, from
morning meditations to evening rituals, are
prepared for every guest.

Recommended: Rainforest Indulgence Jour-
ney Program - a sensory immersion blending
water, steam, heat, and aromas into one har-

monious experience.

Phuket'in en sakin bélgelerinden birinde, tro-
pikal bahgelerle cevrili bir huzur alani: Banyan
Tree Spa Sanctuary. Tay mimarisiyle insa edilen
ozel villalarda kalirken, her gliniiniiz adeta din-
gin bir térene donustyor. Burada spa deneyimi
sadece bir bakim degil, ayrica bir yasam felse-
fesi. Geleneksel Thai masaji, Ayurveda, Hint bas
masaji ve Asya ¢ay seremonileriyle zenginlesti-
rilmis seanslar, bes duyuyu birden uyandiriyor.
Ote yandan her misafir icin sabah meditasyon-
larindan gece ritiiellerine kadar gunliik bir sifa
takvimi hazirlaniyor.

Tavsiyemiz: Rainforest Indulgence Journey
Programi — su, buhar, sicaklik ve aromalarin
uyumlu gecisiyle yapilan bu deneyim, tim duyu-
lariniza ayni anda dokunuyor.

The global rise of wellness is more
than just a travel trend - it's a graceful
shift in how we experience life. Thai-
land is not only a tropical destination;
it's a land of healing that listens to
the soul, soothes the body, and turns
silence into serenity.

Every day here feels like a gentle
invitation to begin again. You wake
to a soft breeze, unwind in a warm
massage by midday, and fall asle-

ep wrapped in the scent of incense.
And finally, you realize: Embracing
yourself is the first step to embracing
life. Thailand doesn't just give you a
beautiful holiday - it offers a quiet yet
powerful reminder:

“You are worth it.”

Diinyanin her yerinde ytikselen wellness
trendi yalnizca bir seyahat bicimi degil,
yasama baska bir yerden bakmanin
zarif bir yolu da ayni zamanda. Tayland
ise egzotik bir seyahat rotasi olmanin
¢ok otesinde, ruhu dinleyen, bedeni
onaran ve sessizligi huzura ceviren bir
iyilesme cografyasi.

Burada her giin, doganin kalbinde
minik bir “yeniden baslama” daveti gibi.
Sabahlari hafif bir esintiyle uyaniyor,
oglenleri sicacik bir masajla gevsiyor,
aksamlari ise titsd kokulari arasinda i¢
huzura sariliyorsunuz. Ve nihayetinde
fark ediyorsunuz ki; Kendini kucakla-
mak, yasami da kucaklamak demek-
mis. Tayland size sadece glizel bir tatil
degil, kticiik ama kalpten bir hatirlatma
sunuyor

“Sen buna degersin!”

TOURISM EXPLORER
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Atlas
Hotel
Baku

Subtle Comfort
in the Heart of
Elegance
Zarafeiin Kalbincle
Sessiz ve Sehirll
Bir konfor

Sometimes, a city is not just about its crowds;
sometimes, a hotel becomes the beating heart
of that city's elegance. Nestled on Ahmad Ra-
jabli Street - where the energy of Baku'’s streets
meets architectural simplicity - Atlas Hotel Baku
invites you not just to a stay, but to a thought-
fully curated lifestyle. Quiet, refined, and sin-
cere....

Bazen bir sehir sadece kalabaliklarindan ibaret
degildir; bazen bir otel, o sehrin zarafetle atan
kalbi olur. Bakii’niin merkezinde, sokaklarin ener-
Jisiyle mimarinin sadeliginin i¢ ice gectigi Ahmad
Rajabli Caddesi’nde konumlanan Atlas Hotel Baku,
sizi yalnizca bir konaklama deneyimine degil, ince-
likle disindlmdis bir yasam alanina davet ediyor.
Gurdltasaz, olculi ve icten...

Tem
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With 78 elegant rooms designed to
meet the expectations of today’s
travelers, the hotel serves as both an
ideal hub for business trips and a se-
rene starting point for urban explor-
ers. Its interiors blend clean, modern
lines with a warm color palette, all
wrapped in a quiet urban charm. At
every turn, Atlas Hotel redefines the
essence of “city chic.”

WHERE COMFORT TAKES
SHAPE

Whether you stay for a night or a
week, Atlas Hotel's rooms are de-
signed to make guests feel right at
home. From standard single rooms
to spacious family suites and newly
renovated 36-square-meter deluxe
rooms, every guest can find a rhythm
that suits them. High-quality materi-
als, soundproof windows, centralized
heating and cooling systems, Ritu-
als-branded bath amenities, smart
TVs, and fast Wi-Fi all come together
to create a truly comfortable experi-
ence.

Large writing desks, sunlit sitting
areas, and thoughtful in-room touch-
es like complimentary tea, coffee,
and water form the foundation of
each room'’s identity. These spaces,
designed for both rest and productiv-
ity, offer a refreshing pause from the
pace of the day.
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Glnumduz gezginlerinin beklentilerine
yanit veren 78 odali bu zarif otel, hem

is seyahatleri icin ideal bir merkez hem
de sehri kesfetmek isteyen gezginler icin
huzurlu bir baslangi¢ noktasi niteliginde.
Modern cizgilerle dekore edilmis i¢
mekanlar, sicak renk paletleriyle tamam-
lanmis mobilyalar ve sessizligin icindeki
o zarif sehir atmosferi... Atlas Hotel, her
detayiyla ‘kentli siklik’ tanimini yeniden
yaziyor..

KONFORUN BEDEN
BULMUS HALI

Atlas Hotel'in sundugu odalar, kalis
suresi ne olursa olsun konuklarina ev
hissi yasatmak icin tasarlanmis. Standart
single odalardan, genis aile siitlerine

ve 36 metrekarelik yenilenmis deluxe
odalara kadar uzanan seceneklerde; her
misafir kendi ritmine uygun bir yasam al-
ani bulabiliyor. Oda icinde sizi karsilayan
kaliteli malzemeler, soundproof camlar,
merkezi isitma-sogutma sistemi, Rituals
imzali banyo urtnleri, akilli televizyonlar
ve hizli internet baglantisiyla donatilimis
bir konfor anlayisi sunuluyor.

Genis yazi masalari, dogal i1sikla aydin-
lanan oturma alanlari, ikram edilen ¢ay,
kahve ve su gibi ince detaylar ise her
odanin temel kimligini olusturuyor. Hem
dinlenmek hem lretmek icin tasarlan-
mis bu alanlar, giintiin temposuna ara
vermek isteyen herkese ferah bir durak
sunuyor.

REJUVENATION FOR BODY AND
MIND IN THE HEART OF BAKU

Whether you're in Baku for business or leisure,
mornings at Atlas Hotel begin not just with city
views, but with a sense of well-being. The hotel’s
SPA & Wellness center offers a large swimming
pool, in-room jacuzzi options, relaxing saunas,
therapeutic massages, and detoxifying treat-
ments. A haven where silence meets warmth,
this space offers a refined retreat from the fast
rhythm of city life.

A NEW ADDRESS
FOR CELEBRATION AND FLAVOR

Atlas Hotel also welcomes private events along-
side individual stays. The hotel features two
stylish restaurants, “Atlas” and “Arizona,” both
equipped with elegant designs, powerful sound
systems, and a menu crafted by a distinguished
Indian chef. From gala dinners to corporate
events, every gathering is curated with meticu-
lous attention to taste, ambiance, and detail.

BAKU'NUN KALBINDE BEDEN
VE ZIHIN YENILENIYOR

Seyahatiniz ister is ister tatil amacli olsun, Atlas
Hotel'de gtine yalnizca bir sehir manzarasiyla degil,
bir iyilik haliyle baslarsiniz. Otelin binyesinde yer
alan SPA & Wellness merkezi, misafirlerini biiytk
bir havuz, odalarda sunulan jakuzi secenegi, din-
lendirici saunalar, masajlar ve arindirici bakimlarla
karsiliyor. Sessizligin ve sicakligin birlestigi bu 6zel
alan, sehir hayatinin ritmine zarif bir ara vermek
icin en dogru yer.

ZIYAFETIN VE KUTLAMANIN YENI
ADRESI

Atlas Hotel sadece bireysel misafirlerine degil,

6zel organizasyonlara da kapilarini agiyor. Biri
“Atlas”, digeri “Arizona” isimli iki blyuk restoran;
zarif tasarimlari, guiclii ses sistemi ve Hintli sefin
hazirladigr 6zel mendileriyle, gala yemeklerinden is
toplantilarina kadar her tir etkinlikte fark yaratiyor.
Lezzetin, atmosferin ve detayin bulustugu bu sa-
lonlarda, unutulmaz anlar icin her sey en bastan
planlaniyor.
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QUIET LUXURY AMIDST
THE URBAN BEAT

If you're looking to blend into Baku's vibrant
rhythm while gracefully stepping outside of its
noise, Atlas Hotel strikes the perfect balance.
Neither overly lavish nor too minimal—it is just
right. And with its central location, it places you
just minutes from major business centers, shop-
ping districts, and cultural venues.

SEHRIN GURULTUSUNDE SESSIZ BIR
LUKS

Baki'ntn hizla akan ritmine uyum saglarken, ayni
zamanda ondan incelikle siyrilan bir konfor ariyor-
saniz, Atlas Hotel tam da bu cizgide yer aliyor. Ne
cok gésterisli, ne fazla sade; tam kararinda, tam
yerinde. Ustelik sehir merkezindeki konumuyla,

tum énemli is merkezlerine, alisveris noktalarina ve
kiltirel alanlara sadece dakikalar uzaklikta.

For more information and
reservations: www.atlashotelbaku.com
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Daha fazla bilgi ve rezervasyon icin:
www.atlashotelbaku.com
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Your Trusted Partner in Egypt
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Our mission is to connect travel
agencies with premier hotel
discounts in Egypt, ensuring
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‘ VIR & Ozel & Grup transferleri
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with the best deals {"ﬁ Multi-language speaking team
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PARTNER WITH US FOR SUCCESS
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Two Paradises
Where
Romance
Meets

History f %

Romanuzmin ve
Tarihin Bulustugu
K Cennet

HONEYMOON DESTINATION

- -.Ll,'
S\
r )

Y Honeymoon
In Egypt

NMisir da Baleyv
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https://unsplash.com/photos/kY-7tROuc7I

A Dreamlike

Honeymoon: |
Sharm El-Sheikh i
and Hurghada

As you embark on the first and most special journey
of your love, imagine a honeymoon where you'll cre-
ate unforgettable memories. In the enchanting atmo-
sphere of the Red Sea, Sharm El-Sheikh and Hurgha-
da-where luxury and romance intertwine-await to turn
your dreams into reality.

11 1

Riawva Gib Bir Balaya: 7\
Sarm I Sevh ve 7N
Hurghaclc

Askinizin ilk ve en 6zel yolculuguna ¢ikarken, unutulmaz
anilar biriktireceginiz bir balayi hayal edin. Kizilden-
iz'in biydleyici atmosferinde liiks ve romantizmin i¢

ice gectigi Sarm EI-Seyh ve Hurghada, hayallerinizdeki
balayini gercege dondiistirmek icin sizi bekliyor.
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THE JEWEL OF THE RED SEA
AND CAPITAL OF LUXURY

Located on the Sinai Peninsula
where the deep blue waters of the
Red Sea meet the golden sands of
the desert, Sharm El-Sheikh offers a
unique combination of luxury and
natural beauty. With its turquoise
sea, stunning sunsets, world-fa-
mous dive spots, and upscale
resorts, it has become one of the
most sought-after honeymoon des-
tinations.

This tropical paradise elevates
romance with five-star hotels,
gourmet restaurants, tailor-made
honeymoon packages, and cou-
ple-oriented activities. Whether you
wish to unwind at a spa, explore
the magical underwater world,

or embark on desert adventures,
Sharm El-Sheikh offers it all.

This exceptional destination at the
heart of the Red Sea promises to
meet all your honeymoon expecta-
tions.
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SARM EL-SEYH: KIZILDENIZ'IN
INCISI VE LUKSUN BASKENTI

Misirin Sina Yarimadasir'nda, Kizildeniz'in
masmavi sulariyla ¢élin altin sarisi kum-
larinin bulustugu bir noktada yer alan
Sarm El-Seyh, liks ve doga harikalarini bir
arada sunan benzersiz bir destinasyon.
Turkuaz rengi denizi, muhtesem gtin
batimlari, diinya capinda tnlii dalis nokta-
lari ve seckin tatil kéyleriyle balayi ciftleri-
nin vazgecilmez adreslerinden biri.

Bu tropikal cennet, bes yildizli otelleri,
gurme restoranlari, 6zel balayr paketleri
ve ciftlere 6zel aktiviteleriyle romantizmin
doruklara ¢tkmasini sagliyor. Ister dinlen-
mek ve spa keyfi yapmak, isterse sualtinin
biydlu dinyasini kesfetmek ya da ¢ol
maceralarina atilmak isteyin, Sarm EI-Seyh
size her seyi acgik¢a sunuyor.

Kizildeniz'in kalbinde yer alan bu essiz
destinasyon, romantik bir balayi i¢in tim
beklentilerinize tathlikla yanit veriyor.

LUXURY & COMFORT

Indulge yourself by staying in world-re-
nowned hotel chains, romantic bunga-
lows, or private villas with pools.

LUKS VE KONFOR

Diinyaca unlu otel zincirlerinin liiks
tesislerinde, 6zel havuzlu villalarda veya
romantik bungaloviarda konaklayarak
kendinizi simartin.

UNDERWATER PARADISE
Discover the mesmerizing underwater
world of the Red Sea with snorkeling or
scuba diving. Swim among vibrant coral
reefs and exotic marine life.

SUALTI CENNETI

Snorkelle dalis veya tiplt dalis yaparak
Kizildeniz'in biyduleyici sualti diinyasini
kesfedin. Rengarenk mercanlar ve egzo-
tik baliklar arasinda unutulmaz anlar

yasayin.

ROMANTIC SUNSETS
Refresh your love with a romantic din-
ner accompanied by a magical Red Sea
sunset.

ROMANTIK GUN BATIMI
Kizildeniz'in biydleyici giin batimi man-
zarasi esliginde romantik bir aksam
yemegi yiyerek askinizi tazeleyin.

DESERT SAFARI

Join desert safaris to get to know Bedou-
in culture up close and enjoy a romantic
night under the stars.

COL SAFARISI

Célde diizenlenen safari turlarina
katilarak Bedevi kilttrind yakindan
taniyin ve yildizlar altinda romantik bir
gece gecirin.
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ROMANCE AND SUNSHINE

ON THE SHORES OF THE
RED SEA

Imagine a honeymoon filled with
endless blue horizons, breathtak-
ing sunsets, and an atmosphere
made just for the two of you... One
of Egypt’'s most popular vacation
spots, Hurghada offers a one-of-a-
kind romantic escape on the Red
Sea coast.

THE ROMANTIC FACE OF
THE RED SEA

With its turquoise waters and soft
sandy beaches, Hurghada attracts
thousands of couples every year.
But it's not just sun, sea, and sand-
its vibrant marina, elegant restau-
rants, lively nightlife, and activities
designed especially for couples
make it truly stand out.

Whether you stay in a private pool
suite at a luxury resort or find se-
renity in a boutique hotel, Hurgha-
da offers something for every taste
and budget.
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KIZILDENIZ KIYISINDA
ASKIN VE GUNESIN IZINDE

Balayinizda sonsuz maviliklere uzanan bir
sahil, gbz alici giin batimlari ve yalnizca
size ait anlarla dolu bir atmosfer hayal
edin... Misir'in en popdler tatil desti-
nasyonlarindan biri olan Hurghada, Kizild-
eniz'in kiyisinda, romantik kacamaklar icin
essiz bir adres sunuyor.

KIZILDENIZ'IN
ROMANTIK Y(iZU

Hurghada, turkuaz rengi denizi ve yu-
musacik kumlara sahip plajlariyla her

yil binlerce ¢ifti kendine cekiyor. Ustelik
sadece glines, kum ve deniz degil; hareketli
marinasi, sik restoranlari, renkli gece ha-
yati ve ciftlere 6zel aktivite secenekleriyle
de 6ne cikiyor.

Ister liiks bir resortta 6zel havuzlu suitte
konaklayin, isterse daha butik bir otelde
huzuru yasayin, Hurghada her zevke ve
bltceye hitap eden secenekler sunuyor.

SUNRISE &

SUNSET EXCURSIONS

Take a camel ride across desert land-
scapes at sunrise, or enjoy a romantic
boat trip on the Red Sea at sunset.

_ GUNDOGUMU &
GUN BATIMI GEZILERI

Gln dogumunda ¢6l manzarasina karsi
deveyle gezintiye ¢ikin, giin batiminda ise
Kizildeniz (izerinde romantik bir tekne

turuna katilin.

Ean -

SNORKELING &
DIVING TOURS

Hurghada is home to some of the
world’'s most vibrant coral reefs and
marine life. Snorkel hand-in-hand or join

guided dives to discover this magical un-
derwater world together.

SNORKEL VE DALIS TURLARI
Hurghada, dinyanin en renkli mercan
resiflerine ve zengin sualti yasamina ev
sahipligi yapiyor. El ele snorkelle yiize-
bilir ya da rehberli dalislarla bu biydlii
dinyayi birlikte kesfedebilirsiniz.

SPA & WELLNESS

Pamper yourselves with couples’ spa
treatments at the hotel. Aromatherapy
massages, sea-view jacuzzis, and tran-
quil relaxation areas await.

SPA VE WELLNESS KEYFI
Otellerin sundugu ciftlere 6zel spa tera-
pileriyle balayinizi simartin. Aromaterapi
masajlari, deniz manzarali jakuziler ve
sessiz dinlenme alanlari sizi bekliyor.

A ROMANTIC NIGHT

IN THE DESERT

Enjoy a traditional Bedouin dinner in

a desert tent, chat around a campfire,
and experience a night under the stars.
Hurghada-based safari tours offer this
unforgettable experience.

COLDE ROMANTIK
BIR GECE

Geleneksel Bedevi ¢adirlarinda aksam
yemegi, kamp atesi etrafinda sohbet ve

¢ol yildizlari altinda unutulmaz bir gece...
Hurghada c¢ikisl safari turlariyla bu deney-
imi yasayabilirsiniz.
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The Era of Conscious Tourism:

Why independent
travel has become
the new standard?

Biinch Turizm Caag:
Bagimsiz Sevahat Noclon
Yeni Stanclart Hatne Geldh?

Olga Yurdam
Founder of the
Conscious Travel Club

THE FOUNDER OF THE BILINCLI SEYAHAT KULUBU
CONSCIOUS TRAVEL CLUB “TRAVEL TOGETHER TURKIYE"NIN
“TRAVEL TOGETHER KURUCUSU OLGA YURDAM,
TURKIYE”, SHARES HER PIYASA DALGALANMALARINA
UNIQUE EXPERIENCE IN KARSIN BASARILI BIR IS KURMA

BUILDING A THRIVING KONUSUNDAKI BENZERSIZ
BUSINESS DURING DENEYIMINI BIZLERLE PAYLASTI.
MARKET TURBULENCE
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Launched in 2020-the most challenging peri-
od for the industry-the project not only sur-
vived but demonstrated steady growth over
five years. The secret of success lies in a deep
understanding of shifting consumer demand,
analyzing statistics, and the ability to quickly
adapt products to new realities.

More and more modern travelers are willing
to pay for personalized tours, rejecting mass
package deals in favor of unique experiences.
The share of independent travel and small-
group tours has increased 3-4 times over the
past 1.5 years.

The trend toward hyper-personalization has
swept all segments: affluent tourists avoid
forced shopping stops, preferring leisurely

trips focused on cultural immersion. Even in

established destinations like Turkiye, demand
has shifted from all-inclusive hotels to niche
offerings-such as private hot air balloon rides
in Cappadocia or dinners with local produce
in neighborhood restaurants.

The main selection criteria and key
satisfaction factors for discerning travelers
are the details:

Aesthetic moments for social media-from
champagne breakfasts at sunrise to styled
photoshoots with local artisans;

Sektor icin en zorlu dénem olarak nitelendirilen
2020'de baslatilan bu proje ayakta kalmanin
Otesinde bes yil boyunca istikrarli bir blyime

de gésterdi. Basarinin sirri ise degisen tiketici
taleplerini derinlemesine anlamakta, istatistikleri
analiz etmekte ve Urtnleri yeni gercekliklere hizla
uyarlayabilme yetisinde yatiyor.

Modern gezginler artik kitlesel paket turlari red-
dederek daha 6zel, benzersiz deneyimleri tercih
ediyor ve dolayisiyla da kisisellestirilmis turlar icin
6deme yapmaya istekli hale geliyor. Son bir bucuk
yilda, bagimsiz seyahatlerin ve kiicik gruplarla
dizenlenen turlarin payi 3 ila 4 kat artmis durum-
da.

Hiper-kisisellestirme trendi tium seyahat seg-
mentlerini etkisi altina aldi; maddi durumu iyi
olan turistler, zorunlu alisveris duraklarindan
kaginarak kultirel derinlesmeye odaklanan sakin
ve anlamli yolculuklari tercih ediyor artik. Turkiye
gibi koklu destinasyonlarda bile talep, her sey da-
hil otellerden ziyade Kapadokya'da ézel sicak hava
balonu turlart ya da mahalle restoranlarinda yerel
urdinlerle hazirlanan aksam yemekleri gibi nis
deneyimlere kaymis halde.

Secici gezginler icin seyahat tercihlerini ve elbette
memnuniyet dizeyini belirleyen temel unsurlar
ashinda detaylarda gizli; sosyal medya icin estetik
anlar olusturmak gibi mesela. Gtn dogumunda
sampanyall kahvaltilardan yerel zanaatkarlar-

la yapilan konsept fotograf cekimlerine kadar

bu gibi estetik paylasim sunan deneyimler epey
revacta. cerik iiretim hizmetleri de éyle. Milenyum
kusaginin yarisindan fazlasi profesyonel video ve
seyahat tanitim filmi sunan turlari tercih ediyor
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Content creation services-more than half of
millennials choose tours with professional videos
and travel films;

Group compatibility-small groups of 10-12 peo-
ple, pre-matched by interests;

Celebrity-led tours-collaborations with bloggers,
actors, and musicians significantly boost booking
conversions.

One of the key factors influencing a client’s
choice is trust. It's essential to rely on verified
partners: from eco-certified guides to glamorous
camping organizers with impeccable reputations.
The vast majority of clients are willing to pay
extra for safety as a priority.

After transformative trips, 80% of tourists reject
template tours. This is no longer just a vacation
but an “investment” in emotions.

ornegin. Grup uyumu da baska bir odak noktasi.
ligi alanlarina gére énceden eslestirilmis, 10 ila 12
kisilik kiictik gruplarla seyahat etmek gibi. Bir de
Celebrity kisiler esliginde diizenlenen turlar var;
bloggerlar, oyuncular ve miizisyenlerle yapilan isbir-
likleri rezervasyon oranlarinda ciddi artis sagliyor
diyebiliriz. ;

Bir musterinin seciminde etkili olan en énemli
unsurlardan biri kesinlikle giiven duygusudur. Bu
nedenle, ekolojik sertifikali rehberlerden saglam bir
itibara sahip liks kamp organizatorlerine kadar
dogrulanmis is ortaklarina glivenmek hayati bnem
tasiyor. Musterilerin biytik cogunlugu, givenligin
oncelikli oldugu hizmetler icin fazladan édeme yap-
maya gondlli oluyor.

Déndstiriicu nitelikteki seyahatlerin ardindan turis-
tlerin %80’i artik kaliplasmis turlari reddediyor. Bu
durum bir tatilin ¢ok 6tesinde duygulara yapilan bir
“yatirim” halini aliyor.

Conclusion: In the era of the experi-
ence economy, the winners are op-
erators and agencies offering unique
stories, not standard itineraries.

The “Travel Together Turkiye” case clearly
demonstrates that even during a crisis, it's pos-
sible not only to sustain a business but to create
a successful niche model-if you accurately sense
the needs of your target audience.
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Sonu¢: Deneyim ekonomisinin hiikiim
siirdiigii bu cagda kazananlar, turistlere
standart rotalar sunanlar degil, 6zgiin
hikayeler yaratan tur operatorleri ve
acenteler olacaktir.

“Travel Together Turkiye” érnegi acikca gésteriyor

ki, bir kriz déneminde bile bir isi ayakta tutmanin
yani sira basaril bir is modeli olusturmak da pekala
mumkdan. Yeter ki, hedef kitlenizin ihtiyaglarini en
dogru sekilde hissedip anlayabilin!

Next-Generation Customer
Expectations and Experience -
Centered Marketing in Tourism

In today's tourism landscape, we're no lon-
ger addressing an audience simply “buying
holidays,” but rather engaging with a new
travel culture that demands experiences.
Especially driven by younger generations,
this shift means that travelers now base
their decisions not only on price or star rat-
ings, but also on a brand'’s story, its prom-
ise of experience, and its digital presence.

The Experience-Seeking

New Tourist Profile

Gen Z and younger Millennials approach
hotel choices with an experiential mind-
set rather than an instinctive one. It's not
about the square footage of a room, but
the memories to be created within it.
That's why their preferences are shaped by
content creators' reviews, the hotel's social
media vibe, video content, and authentic
guest experiences.

This audience often prefers a minimalist
boutique hotel with strong ambiance over
a massive resort. Because their expecta-
tions are clear: “How will | feel there? What
will I share? And what kind of experience
will | return with?”

Why Are Content and Experience
Marketing Critical for Hotels?

Today, hotel brands must go beyond sell-
ing stays—they must market stories. This
demands an original, content-driven, and
realistic communication strategy, far be-

Bahadir
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Turizmde Yeni Nesil Miisteri Beklentileri
ve Deneyim Odakli Pazarlama

Turizmde artik “tatil satin alan” bir kitle degil,
“deneyim talep eden” bir seyahat kiltiiriiyle
karsi karsiyayiz. Ozellikle gen¢ kusaklarin yén
verdigi bu yeni dénemde, mdisteriler karar
verirken yalnizca fiyat ve yildiz sayisini degil,
markanin hikayesini, deneyim vaadini ve diji-
tal varligini da dikkate aliyor.

Deneyim Arayan Yeni Nesil Turist Profili
Z kusagi ve geng Y kusagi, otel secimini yap-
arken sezgisel degil, deneyimsel distiniiyor.
Bir odanin metrekaresi degil, o odada
yasanacak anilar énemli hale geliyor. Bu
ytizden de tercihlerini; icerik treticilerinin
yorumlari, otelin sosyal medya enerjisi, video
icerikleri ve konuk deneyimlerine gore sekil-
lendiriyorlar.

Kimi zaman bu kitle, sade ama atmosferi
guiclu bir butik oteli, dev bir tesise tercih
edebiliyor. Clinki beklenti net: “Orada nel-
er hissedecegim, ne paylasacagim ve hangi
deneyimle dénecegim?”

igerik ve Deneyim Pazarlamasi Oteller
igin Neden Kritik?

Otel markalari artik yalnizca satis degil,
“hikaye” pazarlamak zorunda. Bu da ge-
leneksel reklam modellerinin 6tesinde, icerik
odakli, 6zgiin ve gercekci bir iletisim dili
gerektiriyor. YouTube videolari, reels icerikler,
Instagram canli yayinlari, otel icinde ¢ekilen
‘an’ temelli icerikler; potansiyel musteriler igin
hayal kurduruyor ve giiven sagliyor.

Seyahat icerikleri yalnizca bilgi vermiyor; bir
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yond traditional advertising models. You-
Tube videos, Instagram Reels, live broad-
casts, and spontaneous in-hotel moments
captured on camera inspire dreams and
build trust among potential guests.

Travel content does more than inform-it
conveys atmosphere, mood, and emotion.
For hotels, content marketing is no longer

just promotional; it's a persuasive tool and

a loyalty strategy. Collaborating with the

right content creators is one of the most

effective ways to convey a hotel's spirit to
the right audience.

Those Who Deliver Genuine
Experiences Will Win

Guests today don't just come to stay—they
come to engage. Cooking workshops - the
chef, local product tastings, wine pairings
at sunset, and live music evenings are

the kinds of moments that make a brand
memorable. When reflected online, these
experiences become the digital showcase
of the hotel.

The new generation of travelers isn't inter-
ested in telling people “where they stayed-
they want to tell what they experienced.
Hotels that recognize this shift and support
it with strong content strategies increase
not only occupancy, but also guest loyalty
and brand equity.

And this is exactly where content creation
comes into play for me.

It's not just about promoting a facility-it's
about capturing the atmosphere, the
experience, and the soul of the hotel and
bringing it to life for the viewer. That's what
truly matters.
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ortami, atmosferi ve hissi aktariyor. Bu neden-
le oteller icin icerik pazarlamasi artik sadece
bir tanitim degil, bir “ikna araci” ve sadakat
stratejisi haline geldi. Ozellikle dogru icerik
ureticileriyle yapilan is birlikleri, hedef kitleye
otelin ruhunu en etkili sekilde ulastirmanin
yollarindan biri.

Deneyimi Gergekten Sunabilen Kazaniyor
Artik misafirler, sadece ‘konaklamaya’ degil,
‘katilmaya’ geliyor. Sefle birlikte yemek
atolyesi, lokal driin tadimi, gin batiminda
sarap eslesmesi, mizikli aksam bulusmalari
gibi detaylar; markanin hafizada kalmasini
sagliyor. Ve tim bu deneyimlerin dijital plat-
formlara yansiyan yizd, otelin dijital vitrinine
déndistyor.

Yeni nesil turist, artik “nerede kaldigini”

degil, “ne yasadigini” anlatmak istiyor. Bu
déniisiimu gérebilen ve dogru icerik stratejile-
riyle destekleyen oteller, sadece doluluk degil,
sadakat ve marka degerini de artiriyor.

Benim icin icerik dreticiligi tam da bu nokta-
da devreye giriyor. Sadece bir tesisi tanitmak
degil; orada yasanan deneyimi, atmosferi ve
otelin ruhunu izleyiciyle bulusturmak... Asil
mesele tam da bu.
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