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Dear colleagues
and partners!

Over the past 30 years, the global tourism industry
has been rapidly developing, responding to the chal-
lenges of the times. Turkiye, due to its advantageous
geographical location, favorable climate, and optimal
price-performance ratio, was able to become one of
the leaders of international tourism in a relatively
short period of time. Today, this area is an absolute
example of successful growth. However, in the last
decade, increased competition in the global tourism
market has posed new challenges for Turkiye. Com-
petition now extends beyond countries to regions,
hotels and other players within the industry. Effective
marketing remains a key factor in maintaining the
competitiveness of hotels.

However, only 5% of hotels in Turkiye have the nec-
essary resources: a sufficient budget and qualified
specialists. Even with the availability of funding,
many face a shortage of professional staff. Realiz-
ing this market need, in 2017 we created HelloOtel,
the world's first electronic travel agent association,
which remains a unique platform today. Every year,
over 25 million travelers choose vacation with the
help of agencies that are members of HelloOtel. Our
system has proven that competent marketing is the
foundation of successful sales. HelloOtel provides
hotels with all the necessary tools, analytics, and a
large-scale B2B database, fully covering their strate-
gic promotion needs. Despite the general decline in
interest in offline events, HelloOtel has confirmed its
importance by becoming a co-organizer of the
Antalya Tourism Fair (ATF).

Thanks to the B2B support system, the exhibition
scales annually, strengthening its position as a key
industry event. Another important component of
successful marketing is the media space. Based on
many years of experience and an extensive B2B base,
HelloOtel launches Tourism Explorer magazine, an in-
novative media platform for tourism professionals. It
is not only a B2B news portal, but also a platform for
dialogue between experts from all over the world. We
invite you to join our project and open new horizons
together.

We wish you bright ideas, fruitful cooperation, and a
successful 2025 season!

Yours sincerely,
Sabir Mizam
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1 apTHepbl!

Ha npomsceHuu nocaedHux 30 1em Mupoeas mypucmu4eckas
ompac/as CmpemMumesibHO pa38u8aemMcs, 0omeeYyas Ha 86i1308b|
gpemeHu. Typyus, 6s1a200aps1 8b1200HOMY 2e02papuyeckomy
nosaoXeHuUto, 61a20NPUAMHOMY KAUMAMY U ONMUMAA6HOMY
COOMHOWEHUH YeHbl U Ka4ecmead, CM02/1a 30 OMHOCUMESbHO
kopomkuli CpOK CMame 00HUM U3 1UOep0o8 MexOyHAPOOHO20
mypu3ma. Ce200Hs 3mo HanpaeneHue - be3yc1o8HbIl npumep
ycnewHoz2o pocma.

O0Hako e nociedHee decsmusemue ycuneHuUe KOHKypeHyuu Ha
2/106a/16HOM MypuUCMUYeCcKoM pelHKe nocmasuso neped Typyueli
Hoeble 300a4u. Tenepb KOHKypeHYUs Ha6103aemcsi He MobKO
Mex0y CMpPaHaMU, HO U MeXcdy pe2uoHaMU, omeasMu U opy2umu
u2poKamMu eHympu uHAycmpuu.

KntoyesbiM pakmopom coxpaHeHUss KOHKYpeHmocnocobHocmu
omeseli ocmaemcs 3¢pekmueHsil MapkemuHa. OOHAKO AUWb
5% omeneli Typyuu obnadarom Heo6xo0UMbIMU PECYPCaMU:
docmamoY4HbiM 6r00Xemom U Keanuduyupo8aHHsIMU
cneyuanucmamu. Jaxce npu HaAUYUU QUHAHCUPOBAHUA MHO2UE
cmasakuearomcs ¢ Hexaamkoul npodeccuoHanbHbIX KaOpPos.

Oco3Haeas 3my nompebHocme puiHka, 8 2017 200y mMbl co3danu
HelloOtel - nepsyto 8 Mupe 31eKmpOoHHYH accoyuayuro
mypa2eHmos, Komopas u ce200Hs 0Cmaemcs yHUKAAbHOU
naameopmod. Exce200HO cgblwie 25 MAH nymewecmeeHHUKo8
8b16UPAOM 0MOAbIX C NOMOUWbIO Q2eHMCM8, ABASHULUXCA
yyacmHukamu HelloOtel. Hawa cucmema 0oka3aaa: 2pamMomHell
MapKemuHz — 0CHO8Q ycnewHsix npodaxc. HelloOtel
npedocmasssiem omessiM 8ce HE06X00UMble UHCMPYMeHMebl,
QHAIUMUKY U MacumabHyro B2B-6a3y, N0HOCMbIO 30KP6IBASA UX
cmpamezuyeckue nompebHOCMU 8 NPOOBUMCEHUU.

Hecmomps Ha obwuli cnad uHmepeca K opaaliH-Meponpuamusm,
HelloOtel noomeepousn ux 3Ha4UMOCMb, CMAB COOP2AHU3AMOPOM
Antalya Tourism Fair (ATF). baazodapsa cucmemHol B2B-noddepike,
8bICMABKA eXe200HO0 Macuwmabupyemcs, ykpensass ceou No3uyuu
KaK K1r04egoe ompacsegoe cobbimue.

Euje 00Ha saxcHAA cocMaes/aoWasa ycnewHo20 MapkemuHaa
- MeduanpocmpaHcmeo. Onupascs Ha MHO20/1emHul oneim u
obwupHyto B2B-6a3y, HelloOtel 3anyckaem xcypHan

Tourism Explorer - uHHo8ayUOHHY0 Meduanaam@opmy 044
npogeccuoHas108 MypusmMa. 3mo He Mosbko HOBOCMHOU
B2B-nopmasn, Ho u nnoujadka 0715 0uaa02a 3IKCnepmos

€O 8ce20 Mupa.

Mel npuenawaem 8ac npucoeduUHUMbCA K Hawemy npoekmy u
gmMecme omkpsIBaMb HOBbIE 20pU30HMbI. XKesnaem Apkux uded,
ns1000MeopHO20 COMpyOHUYeCmea U ycheuwHo20 ce30Ha-2025!

C ysaxceHuUem,
Cabup Muzam

TOURISM EXPLORER



Jennifer Lopez
Returns to the
Stage in Turkiye:
Where Music
Meets Tourism

Global pop icon Jennifer Lopez is set to
perform in Turkiye this summer as part
of her “Jennifer Lopez Up All Night: Live in
2025" world tour. She will take the stage
on July 1 at Regnum Carya Golf & Spa
Resort in Antalya, followed by a second
performance on July 4 at Yenikapi Festival
Park in Istanbul. These two major events
are expected to draw both local and inter-
national music lovers, particularly visitors
from the Gulf countries, Europe, and Rus-
sia - adding a vibrant cultural layer to their
summer travel plans.

Held in two distinct venues across Turkiye,
the concerts highlight the country’s cultur-
al diversity and capacity for hosting world-
class events. The Antalya show combines
luxury resort living with an open-air con-
cert by the sea, while the Istanbul perfor-
mance promises a high-energy festival
experience in the heart of the city.

Given LopeZ's global fan base, the tour is
anticipated to boost international interest
in Turkiye as a dynamic travel destination.

From luxury accommodations to culinary

tours, travel packages aligned with
the concert dates are already drawing
attention.

By bringing together music and tourism,
this event further strengthens Turkiye's
position as a leading cultural destination
on the global stage.
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Jsxennudep Jlonec
CHOBA TIOKOPAET

TYPCHRYIO CLCHY-
CUMOMO3 MY3bIKU
U TYPUCTUYECKOT'O

[IoTeHIa1Ia

Mupoeas non-ukoHa xceHHuUpep Jlonec
gelicmynum 8 Typyuu smum /1emom 8 pamKax
Mupogoz20 mypa «jennifer Lopez Up All Night:
Live in 2025». Mepsbili KOHYepm cocmoumcs
1 uros1 8 npemuasibHOM omesie Regnum
Carya Golf & Spa Resort (AHmManes), emopoli
- 4 urona Ha pecmusaneHol naowadke
Yenikapi e Cmambyne. Oxcudaemcs aHWAG2
cpedu mypeykux 3pumeseli U mypucmos u3
P®, EC u apabckux cmpaH, 014 KOmopbix 3mo
cmaHem KynbMuHayuel 1emHe20 omobiXa.

KoHyepmei 8 08yx yHUKAbHbIX T0KAYUSAX
Typyuu nod4yepkusarom Ky/semypHoe
pPa3Ho0bpa3ue CMpaHsl U eé cnocobHoCMb
NPUHUMaOMb UBEHMbI MUPOBO20 YPOBHS. B
AHmanse woy 06veduHuUm luxury omosix ¢
KOHYepmom y MOpsi HO OMKPbIMOM 8030yXe,
a 8 Cmaméyne 3pumeneli #ém 3Hepau4HsbIl
pecmusane 8 cepdye mezanoauca.

bnaeodaps 2nobaneHol 6a3e paHamos,

myp J.Lo ycunum mexcdyHapoOHs.Il

uHmepec K Typyuu KaKk OUHAMUYHOMY
HanpassneHur. Typnakemel, 8karo4arouue
/IOKCOBOE pasMeujeHue u 20Cmpomypel, yxe
8b13bI80H0M AHCUOMANC.

CausiHUe My3eikaneHoU UHOYCmMpUU €
mypucmuy4eckum cekmopom NoOHUMaem
MexOyHapoOHsIl aemopumem Typyuu &
cpepe kynbmypHo20 mypusma.

A smoother start
to your vacation:
Antalya Airport
unveils its

new terminal

As one of the Mediterranean’s most pop-
ular holiday destinations, Antalya now
welcomes international travelers with

even greater comfort, speed, and moder-

nity—thanks to the opening of its brand-
new airport terminal. Serving over 35
million passengers in 2024 alone, Antalya

Airport (AYT) has expanded its capacity to

80 million annually in response to growing
tourism demand.

The grand opening of the new terminal
took place with the attendance of Pres-
ident Recep Tayyip Erdogan. During the
ceremony, it was emphasized that the
expansion not only increases capacity but
also significantly enhances the overall pas-
senger experience.

For international visitors, these upgrades
mean shorter passport queues, faster
baggage claim, larger duty-free zones, and
state-of-the-art lounges. The terminal also
features environmentally friendly technol-
ogies and smart navigation systems de-
signed to make every step of the journey
smoother.

With millions of tourists arriving year-
round, this strategic investment is expect-
ed to further strengthen Antalya’s position
in both the European and Middle Eastern
markets. The new terminal is more than

a transit point—it's the place where your
vacation truly begins.

OTKpbITHE HOBOT'O
TepMUHAJIA

B AHTAaJIBE:
KOM(pOPTHOE
HAYAJIO

Ty TEIICCTBUA

AHmManes desnaem Hosebll peIBOK 8 pazsumuu
mypucmudyeckol UH$pacmpykmypebi,
0mKpeIgas 08epu HOB020 COBPEMEHHO20
mepmuHana asponopma. lpuHaswul 8 2024
200y ceblwe 35 MUANUOHO8 NACCAXUPOS,
asponopm (AYT) yseau4un nponyCckHyro
cnoco6Hocme 0o 80 MuANUOHO8 8 200.

TopxcecmeeHHOe omKpsImue ¢ yyacmuem
npe3udeHma Pedxcena Taliuna 3pdoz2aHa
noo4YepKHyo: NPoekm He MobKo
pacwupsem 803MOXHOCMU, HO U yayduiaem
Ka4ecmeo 06CayHUBAHUS.

Ana UHOCMPAaHHLIX Mypucmoe
MOOepHU3ayusl 03Ha4aem cokpaujeHue
oyepedeli Ha NOCNOPMHOM KOHMpOJe,
yckopeHHoe nosyyeHue 6a2axca,
pacwupeHHsle 30Hbl Obtomu-dpu u
cospeMeHHbIe /1ayHH-30Hbl.

CospemeHHble 3K0/102UYHbIe pewleHus

U UHMes11eKkmyasibHasa Hasuz2ayus 8
mepMuHase co30arm MakCUManbHO
KoM@popmHele yc108us 015 NACCAXUPO8.
Smom cmpamezuyeckuli npoekm ykpenum
no3uyuu AHmMabu Ha psiHKax Esponesi u
bauxcHe2o Bocmoka. Hogelli mepmuHan - He
npocmo mpaH3UMHQAs MoyYKa, a Mecmo, 20e
HayuHaemcsa saw omnyck.
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Istanbul Airport
Launches Triple
Runway Operation:
Taking the travel
experience

to new heights

One of Europe's busiest airports, Istanbul
Airport, began its “simultaneous triple
independent runway operation” as of April
17, 2025. This system allows three aircraft
to land and take off simultaneously, mark-
ing a first in Europe. The operation aims to
streamline air traffic flow and significantly
increase the airport’'s dynamic capacity.

Previously, Istanbul Airport’s capacity

was limited by its two runways, which
occasionally caused long waiting times
and congestion during peak travel hours.
However, with the introduction of the new
triple runway operation, it is expected that
flight traffic, especially during the summer
season, will be handled much more effi-
ciently. This development translates into
shorter waiting times, quicker departures
and arrivals, and faster baggage handling
for international travelers.

The upgrade at Istanbul Airport aims to
provide tourists visiting the city with a
more comfortable and efficient travel ex-
perience. This improvement is expected to
enhance Istanbul's appeal as an interna-
tional tourist destination, making the city
more accessible and attractive to travelers
worldwide.

8 TOURISM EXPLORER
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HOBbII1 YPOBEHb
I[IyTeIIeCTBUN

OOUH U3 CaOMBbIX 302pYHEeHHbIX a3p0NopPMo8
Esponsi — Cmambyneckuli aaponopm

— ¢ 17 anpensa 2025 200a esen cucmemy
“00HoBpemeHHOU He3asucumol pabomel
mpex 83/1emHO-N0CAO00YHbIX N0A0C”". IMO
nepeas e Eepone npakmuka, no3gosAarowas
CUHXPOHU3UPOBAMb 83/1€MbI U NOCAOKU
mpex camo/1emo8 00HO8pPEMeHHO, Ymo
3HAYUMesIbHO ygeau4yusaem NPonyCcKHyH
€nocobHoCMe a3ponopma.

Paboma ¢ d8yms 831€mHbIMU Nos0CaMU
Hepedko CMaHOo8UAACL NPUYUHOU 30mopo8
8 Yacel HaubobwWel 1emHOU aKMueHoCMu.
Tenepeb xce, ¢ ggodom mpemeeli B,
a3ponopm cmoxem becnpeniamcmeeHHO
CNpasaameCs ¢ 1IEMHUM NOMOKOM
Naccaxupos, 20paHMUpPys MUHUMA/bHOE
8pemMs OHUOAHUSA, MOMEHMANbHYH 8bI0aYYy
602a34a U UOeasbHYI CUHXPOHU3AYUH
nepecadox.

3mom anzpelio - He NPOCMO MexHUYeckoe
yAy4dweHue, a 8axHoIl Waz2 K HOBOMY
Ypo8H kompopma 014 20cmeli 20p00a.
Cmambyn ykpenasem ceoli cmamyc
271060/16H020 Xa6a, omkpeleas dgepu 0414
MU/I/IUOHO8 NymewecmeeHHUKO8 No ecemy

mupy.

Pick your cabin,
put on your shades:
this summer,

Lifeis Blue

This isn't just a vacation - it's an experi-
ence. Cruise travel is redefining the mean-
ing of a “sea holiday.” Pack your bags, start

your social media detox, and surrender
yourself to the slow, luxurious rhythm of
the open sea.

You wake up in Mykonos, enjoy a seafood
lunch in the shade of Amalfi lemons, and
sip an Aperol Spritz on deck at sunset with
the Mediterranean blue beneath your feet
and a sky full of stars above. Life, it seems,
is almost too beautiful here. A blissful
dream, far from the rush and crowds of
the world.

Today's cruise ships are more than just
modes of travel - they're floating lifestyles.
Michelin-starred dining, unlimited spa
indulgence, yoga sessions in the middle of
the ocean, and sunset DJ parties that light
up the deck. This isn't just a getaway; it's a
sweet, sun-warmed dream tinted entirely
in shades of blue.

“Aren’t | a Bit Too Young for a Cruise?”
Absolutely not. Café créeme mornings in
Saint-Tropez, breathtaking sunsets in
Dubrovnik, windblown salty hair on deck,
and Dubstep beats dropping from the D]
booth. This isn't a retirement fantasy - it's
a right-now, totally-in-the-moment expe-
rience. And the selfie lighting? Chef's kiss.
Don't forget to tag that mega-watt smile
and all the fun that comes with it!

JleTo B cuHUX TOHAX:
TPEeH/I ce30Ha

Xomume He npocmo omnyck, a Hacmosujee
npukaodeHue? Kpyusel 3acmaensrom
nepeocMbICIUMb NOHAMUE «MOPCKO20
omosixa». Cobepume 4emMOOaH®bI,
omka4YUMecs om coycemeli U NO2py3umecs
8 HemoponAuBsIl pUMM JU3HU 8
OMKpPLIMOM Mope.

lMpoceinatimecs Ha MukoHoce, 3a8mpakalime
MopenpodykKmamu 8 meHU aManbGumaHckux
/IUMOHO8 U nomszusaiime Aperol Spritz

Ha nasy6e nod mepyarowuMu 38630aMu C
beckpaliHel cuHesoli CpeduseMHO20 MOpA
nod Ho2amu. TUWUHA U 20PMOHUS 3Mo20
Mecma co30arom pa3umesbHbIl KOHMpPacm ¢
NpUBbLIYHBIM HOM UYMHbIM MUPOM.

CospemeHHble Kpyu3Hsle AaliHepel - 3mMo He
npocmo mpaHcnopm, a naasy4yue 0a3ucsl
POCKOWIU: YHUHbI OM MUW/IEHOBCKUX Wepos,
6eckoHe4Hble cna-npoyedypel, tio2a nocpedu
OKeaHa, 3axcu2amesibHele 8e4ePUHKU Ha
3akame... 3mo He nobez2 om peassHoOCMU,

a ménnas, NnponuMaHHas CoHYeM Meyma

8 0MmeHKax Aa3ypu.

Om6poceme cmepeomunsl: noyemy
Kpyu3sl NoKOpstom M0s1000€ NOKo/1eHUe
YmperHuii koge e CeH-Tpone, 3akamel

8 [y6posHUKe, 80/10CbI, pazeesarowjuecs
om eempa Ha nasyée, u MOUjHbIe 6acbl om
ouodicees - 3mMo He npepo2amusa CMapuwe2o
NOKO/IeHUS, 0 MOOHbIU mypucmu4eckuli
mpeHd. A oceewjeHue 0414 ceapu? [pocmo
udeansHoe! He 3a6ydeme 3aneyamseme
€800 0C/IeNUMEeNbHYH Y/blIOKY U MOpe
amouyud!
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The Digital Africa Tourism Fm

(Sharmeel Sheikh:

Revolutionin
Tourism: ‘
HelloOtel :"
TurboMarketing

As traditional methods give way to digital #

solutions in the tourism industry, innovative ' ﬂ
platforms are no longer just about conve- i

nience - they now offer powerful collabora-
tions and profitable business models. We
had a conversation with Olga Philippova Atli,
one of the executives behind the HelloOtel
TurboMarketing system, to learn more about
the vision and impact of this pioneering
platform.

Hellooie| 1o

Turbomarketing HPOPBIB B
VHAYCTPUN

TYPU3MA:

HelloOtel

TurboMarketing

[To mepe mozo, KOK mMpaduyUOHHble
Memoodsl ycmynarom Mecmo yuppossiM
peweHuAM 8 mypucmuyeckoli uHdycmpuu,
UHHOBAYUOHHbLIE naam@opmel nepecmarom
66Imb NPOCMO yOO6HbIM UHCMPYMEHMOM -
meneps OHU OMKPbLIBAOM 803MOXCHOCMU
019 MOUWjHbIX 0e/108bIx ceA3el U npubblIbHbIX
6usHec-modeneli. Mbl nozogopuau ¢ Onvzol
@ununnosoli-Am/sl, 00HUM U3 pykosodumesneli
cucmemel HelloOtel TurboMarketing, ¥mobesl
y3Hame 60/16WeE 0 PyHKYUOHANE U 3HAYEeHUU
3amoui n1ameopmel.

MARKETING SYSTEMS

Olga Philippova Ath

HELLOOTEL MEDIA & MARKETING DIRECTOR

Onbra @uaurnrioBa-ATyibl

AUPEKTOP 10 MEAVA N MAPKETUHTY HELLOOTEL

12 TOURISM EXPLORER TOURISM EXPLORER 13
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ymarketing 2024 Turbomarketing 2024

Tourism Explorer: Hello Ms. Philippova, thank
you for accepting our interview request. Today,
we'd like to talk with you about the remarkable
HelloOtel TurboMarketing system. Could you
briefly explain what this system is?

Olga Philippova Atli: Thank you, it's my plea-
sure. HelloOtel TurboMarketing is a centralized,
multifunctional platform that connects hotel
sales and marketing departments with travel
agencies, tourists, and relevant service providers.
Our goal is to digitally streamline operations and
connect all stakeholders in the industry more
efficiently.

Tourism Explorer: Can you tell us
about some of the specific technological solu-
tions your system offers?

Olga Philippova Atli: Of course. We've devel-
oped several digital tools to enhance the experi-
ence for travel agencies, tourists, and hoteliers.
These include Telegram bots like Tourist Helper
and Hotel Assistant, as well as a system called
Room Selection. These tools not only make the
holiday process smoother for travelers but also
increase guest satisfaction. They also make it
easier for hotels to operate and for guests to
purchase additional services. For example, with
Room Selection, guests can choose their pre-
ferred room in advance, and hotels can earn
additional income from this process.

14 TOURISM EXPLORER

Turbomarketing 2024

Hellooc| | /

Tourism Explorer: 30pascmeyiime, 2-xa
@ununnoea! Cnacubo, Ymo co2aacuauUCy Ha
uHmepawbro. Ce200HA Mbl Xomesau 66l 06¢cyouMe
YHuUKkaneHyto cucmemy HelloOtel TurboMarketing.
He mo2/u 6b1 861 8KpamMuye pacckazams, 4mo 3mo
3a cucmema?

Onsea Pununnosa-Amanel: Cnacubo 3a
npuznaweHue. HelloOtel TurboMarketing - smo
YeHmpanu308aHHAS MHO20QYHKYUOHANbHAS
naamegopma, komopas 06veduHsIem omaoessl
npodmx U MapkemuHaa omeseli, mypa2eHmcmaea,
UX KIUEHMO8 U NOCMasuwjuKo8 conymcmeyoujux
yenye. Hawa yens — yugposusuposame npoyeccsl
u cdesame g3aumodelicmaue 8cex y4acmHUKos
UHOycmpuu 6os1ee 3¢ppekmusHsIM.

Tourism Explorer: Pacckaxcume 0 HeKOmopesix
mexHo/102U4ecKUX peuweHuUsx, Komopele
npedsaazaem sawa cucmema.

Onvea ®ununnoea-Amanei: KoHeyHo. Mol
paspabomanu pAad yupposeix UHCMpPYMeHMos 0414
mypazeHmcms, mypucmos u omessepos. Cpedu
Hux - Telegram-6omel Tourist Helper u Hotel As-
sistant, a makoxe cucmema Room Selection. Smu
peweHusi He mosi6Ko 0enarom nymewecmeus
20pa300 npouje, HO U NOBbLIWAM YPOBEHb
yooenemeopéHHocmu 2ocmeli omesnel. Kpome
mo2o, 0aHHbIE MexXHO102UU NOMO2a0M OMeasM
onmumu3upo8ams pabomy u ygeauyusame
00x00 30 C4ém O0NOAHUMENLHbIX yCAY2.
Hanpumep, ¢ Room Selection 2ocmu omens mo2ym
3apaHee 8blbpames HOMep, a omeu - NoAy4YUms
00N0AIHUMeNbHYH NPUbLIb.

Tourism Explorer: You also mention a loyalty
system. How does that work?

Olga Philippova Atli: At the core of HelloOtel lies
our strategic loyalty model. The agency, through
our system, sends reservation details to the ho-
tels (that take part in our system) at the right time.
This system both increases guest satisfaction and
offers operational advantages to agencies. How-
ever, hotel managers and marketing teams bene-
fit the most from this system.

Tourism Explorer: And how do hotel marketers
teams benefit from this system?

Olga Philippova Atli: Reservations are made
through any operator, and through our system,
the relevant agency sends reservation informa-
tion to hotels. Thus the marketing departments
of hotels have access to unique statistical data
through our system. By this means, hotels can
forecast real occupancy rates in advance and de-
termine a solid pricing policy and marketing strat-
egy throughout the season. Additionally, detailed
reservation data enables hotels to better organize
guest stays, minimizing unexpected issues.

Tourism Explorer: Bel makce ynoMsiHyau cucmemy
nosineHocmu. Kak oHa pabomaem?

Onvea <dununnoea-Amnesli: B ocHose Hel-
loOtel  nexcum  cmpameauyeckaa — cucmema
/10516HOCMU. A2eHMCM8a Yepe3 Hawy naameopmy
omnpaeafarm  omeaaM-y4acmHukam  cucmemsl
demanu 6poHuposaHuli cpa3zy aubo 8ckope
nocie  6poHUPOBAHUA Yy  onepamopa. 3mo
nossiwaem y008/1emeopéHHOCMb 2ocmeli U 0aém
onepayuoHHsle  npeumyujecmsa. Ho 2nae8Hoe
npeumywecmeo umerom MeHeoxepsbl U omaoesbl
MapkemuHaa omesned.

Tourism Explorer: Kak umeHHO cucmema nomozaem
omesibHbIM MapPKemon02am?

One2a dununnoea-Amasl: bpoHUpPOBAHUSA, O
KOomopeix udem peys, Mo2ym 66ime COeNaHbI Yepes
1106020 myponepamopa. Hawa cucmema, 8 cgoro
ouepeds, ceoespeMeHHO U be3 3adepxcek nepedaém
omensmM UHPOPMayur 0 OaHHbIX 6POHUPOBAHUSIX.
Takum 06pa3om, MapkemuHz08ble omaesel omesel
nosyyarom 0ocmyn K YHUKQ/AbHOU cmamucmuke.
3mo no3eosnsem 3apaHee  NPO2HO3UPOBAMSb
PeanbHy 3a2py3Ky, 8bICmpausame 2pAMOMHYHO
YeHo8yr NoAUMUKY U NAGHUPOBAMb CMpPAme2uro
Ha 2nybuHy ce3oHa. Kpome moeo, demanusayus
OQHHbIX nomoz2aem MUHUMU3UPO8AMb

HenpedguOeHHbIE CUMyayuu npu pasmeujeHuu
2ocmedli.

TOURISM EXPLORER
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What is the current scope of your system?

Olga Philippova Atli: At the moment, approximately 80 hotels in Turkiye,
Egypt, Thailand, and Northern Cyprus are integrated into our system. We aim
to expand our geographic reach further. We currently have 1,200 regional
representative offices and around 25,000 travel agencies in our network. Our
headquarters is located in Antalya, but we have representatives in over 20
countries worldwide.

What other opportunities do you offer for agencies?

Olga Philippova Atli: We've developed several modules that help agencies
generate additional income. These include services such as yacht rentals,
transfer bookings, and eSIM card sales, alongside hotel reservations. This
way, agencies can offer comprehensive travel solutions that go far beyond
accommodation.

Kakoli oxeam y eaweli cucmeMsl HO mekyuyuti MOMeHm?

Onvea dununnoea-Amael: Celiyac 8 cucmeme cocmoum okoso 80 omeneli
Typyuu, E2unma, TaunaHda u CegepHo20 Kunpa, u Mel NAGHUPYeM pacwupsame
2eozpapuro. B Haweli cemu - 1200 pe2uoHaNbHbIX Npedcmasumenscmea U 0Ko/0
25 000 mypazeHmcme. [naeHsil opuc HelloOtel TurboMarketing Haxodumcs 8
AHManbe, HO y Hac ecmes npedcmasumesnu 8 6osee yem 20 CMPAHAX MUPAQ.

Kakue 803MoMHOCMuU cucmema npeaﬂaeaem azeHmcmeam?

Onvbea Puaunnoea-Amaei: Ml paspabomanu Modyau 015 00NOAHUMENbHO20
3apabomka: apeHdy axm, 6poHUposaHUe mpaHcPepos, npodaxcy eSIM-kapm

u dpyazue ycayau... 3mo no3gossem a2eHmMCmeam npedanazame KaueHmam
KOMNJIeKCHble mypucmuyeckue peuleHus.

Tourism Explorer: Can you also share
some details about your offline market-
ing activities?

Olga Philippova Atli: Certainly. We
regularly organize large-scale market-
ing events both in Tarkiye and abroad.
Applications for these events are made
through our system and thanks to our
organized and systematic B2B meetings,
we provide direct networking opportu-
nities between travel agencies and hotel
operators. We also offer complimentary
accommodation at partner hotels to
attending agencies. In this way, these
events provide great exposure for the
hotels and allow agents to experience the
properties firsthand.

Africa Tourism Forum
(Shafm el Sheikh) 2024

Tourism Explorer: Pacckaxcume o eawieli
oppnaliH-0eamensHOCMU.

Oneea Pununnosa-Amaneli: Mei peaynapHo
npog8oduM MacwmabHsle MapKemuH208ble
Meponpusmus Kak 8 Typyuu, mak u 3a
pybexcom. 3ad68Ku Ha y4acmue nodaromcs
yepes Hawy cucmemy, a 6s1a200aps
0pP20HU3080GHHLIM B2B-ecmpeyam,
a2eHmMcmea u omesu NoAy4arOm yHUKA/1bHble
803MOXCHOCMU 0/19 HEMBOPKUH2Q.
YyacmHukam 0aHHbIX Meponpusmul Mol
makce npedocmasssem becnsiamHoe
pasmewjeHUe 8 NapMHEPCKUX omessx. 3mo
om/auUYHsIl cnocob 0715 omeseli 3a98UMeb

0 cebe, a 019 02eHMO8 - IUYHO OYeHUMb
06vekm pasmeujeHus.
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Tourism Explorer: Tourism Explorer:

Lastly, how would you define the vision of Hel- Kak 661 861 Mo2/1u onucame HelloOtel TurboMarket-
loOtel TurboMarketing? ing u e2o muccuro? o
Olga Philippova Atli: HelloOtel TurboMarket- Onvea Pununnosa-Amaei: HelloOtel - smo i
ing is a one-of-a-kind platform in its field. Our YHUKQ/1bHOSA 8 CBOEM pode naampopma.
mission is to create an international marketing Hawa muccus - co30ame Mex0yHapOOHYH
arena for travel agencies, hoteliers, and service MapKemuH208yr Naowaodky 01 mypazeHmecms, o 4
providers. omesibepos u nposatidepos mypucmudeckux ycay2.
Yepes sopkuwionsl, popymel u mypucmuyeckue
Through organizing workshops, forums, and 8bICMABKU Mbl CNOCObCMBYeM pa3gumMuro
tourism fairs, we aim to support the growth of UHOYCMpUU HQ /I0KAA6HOM U 2/1060/16HOM YPOBHSX. =
the tourism industry on both local and global Celiyac mbl pabomaem Ha0 HOBbIMU NPOEKMAMU
levels. We are also currently working on several 0415 cPpepsbl 20cmenpuuMcmea - 0emanu packpoem
innovative projects for the hospitality and travel 8 bauxcatiwee spems.
industry, we will share the details soon.
Tourism Explorer: bonbwoe cnacubo 3a 6ecedy!
Tourism Explorer: Thank you very much for Mel1 ygepeHsi, ymo uHHosayuu HelloOtel okaxcym
your valuable insights, Ms. Philippova. We be- 3HaYuUMesbHoe 8AUAHUE HO mypucmuydeckul
lieve HelloOtel's innovations will make a signifi- cekmop.
cant impact on the tourism world.
Onvea Pununnosa-Amaei: Cnacubo 3a
Olga Philippova Atli: Thank you. | look forward 6ecedy! Mol nos1H6I 3HMY3UA3MA NPOOOAXAMb
to continuing this journey together as we shape cosmecmHyro pabomy Had yugppoesoli
the digital future of tourism. mpaHcpopmayueli mypucmudeckol ompacau.
At the moment, approximately 80 hotels
in Turkiye, Egypt, Thailand, and Northern <
| . . 000
o ."." Cyprus areintegrated into our system. 0,.9.° .:.:.:,:.:..... X .:.:,.,.
°0, o *  We aim to expand our geographic reach .:.:o:o.o 0.:.:.:.:.’ 20e® 0.:.‘
o . e 00 9.0 00
o.«"  further. We currently have 1,200 regional  [sleie e s mofeflatoe s ns @ ¢
. . e 0 08 9 0 090
o o representative offices and around '.‘.’.:.:0:0:0:0:0.0.‘.:.:0:0:0 ®
. o . . P OO0 ® 0090 o
009.% 25,000 travel agencies in our network. .:.'.:.:.:o:o:o.0.0.:.:.:o’o‘.:o *
C . . e 000 e0
% o Our headquarters is located in Antalya, :.:.:o:o:o:o.0.:.:.:.:.:0:.‘. o
e @ . . OO O
o but we have representatives in over 0292906 .o.:.:.:.:.: 20:%% ° .
. . o0 00 0. P ) ® 00
20 countries worldwide. o000 0 0 020.0,9.9.9,9.% "
WO
Ceituac B cucteme cocTouT okosio 80 oresneii
Typuunm, Erunra, Taunanga u CesepHoro Ruripa, n
! MBI I/TaHNPYEM PacCHIpATb Peorpa(])mo. B nameii
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~ Pole o
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Major Fairs
Shaped the
Outlook for
2025 Seasc

¥

I0UeBbIE BbIC
IpeJenIiv TPEHIb

4

The global tourism industry is step-
ping into the 2025 season with a series
of major fairs. Istanbul Tourism Fair
(2024), Utrecht Vakantiebeurs, ITB Ber-
lin, and MITT Moscow held in Turkiye,
the Netherlands, Germany, and Russia
respectively, brought together tourism
professionals and travel destinations
from around the world.

cobpanu eedyujux 3kcnepmoe u

HanpasseHuli co 8ce2o MUpa. 3m
naowadku cmaau Kamaausam
HOBbIX MpeHO08 8 chepe
nymewecmaud.

20 TOURISM EXPLORER

Ce3oH 2025 Havancs 0214 Muptaoﬁ
mypuHOycmpuu ¢ Yyepedsl MACWMAabHbIX
ebicmasok. ITB Berlin (FTepmaHus),
Moscow (Poccus), Utrecht Vakantie-
beurs (HudepaaHObI) u Cmambynsckas
mypucmud4eckas esicmaska ITF (2024)

MITT

npedcmasumeseli mypucmuyeckux

u

oM

i

= .j_‘ o
stanbul Tour: it (ITF)'2024:

A Meeting Point in the Heart of Turkiye

Cmam6yneckas mypucmuyeckas
ebicmaska (ITF) 2024: mecmo ecmpeyu 8
camom cepadye Typyuu

Beat in Germany

ITB Berlin 2025: cepdye mupoeou
mypuHoycmpuu e lepmaHuu

Utrecht Vakantiebeurs 2025:
The Dutch Market Is Reviving

Utrecht Vakantiebeurs 2025:
803poxdeHuUe 20/1/1aHOCK020 PbIHKA

Tourism Market

MITT Moscow 2025: Hogble Hanpae/sneHuUs
U pacmywuli uHmMepec pocculicko2o
mypucmu4eckoz20 pbIHKa
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Istanbul
Tourism Fair
(ITF) 2024

A MEETING POINT IN
THE HEART OF TURKIYE

The Istanbul Tourism Fair (ITF) was held on Octo-
ber 9-10, 2024 at the Yenikapi Eurasia Show and
Art Center. The fair showcased Turkiye's grow-
ing influence in global tourism and played a key
role in setting the tone for the 2025 season. ITF
offered valuable opportunities for both business
and knowledge exchange among tourism
professionals.

NOTABLE FOR ITS B2B FOCUS

Open exclusively to industry professionals, the
fair's B2B format enabled hotel managers, travel
agencies, tour operators, and service providers
to meet face-to-face.

TOURISM SUMMIT:
THOUGHT LEADERS ON STAGE

Panels held during the fair addressed key topics
such as digital transformation, sustainability,
and destination management, offering space for
industry experts to share ideas and insights.

ITF 2024 was more than a single event—it be-
came a meeting point that will leave a mark
throughout the year. With its rich content and
professional setup, the fair strongly reflected
Turkiye's tourism vision.

2ty 1y

: [
Disco e
ver inents i
2continents in Tjourney
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CTAMBYJIbCKAA TYPUCTUYECKAA
BbICTABKA (ITF) 2024: MECTO
BCTPEYU B CAMOM CEPALE TYPLUUN

Cmambynsckas mypucmu4eckas 8bICMasKa

(ITF), npowedwasna 9-10 okmsabps 2024 200a 8
gblcmasoyHoM yeHmpe Yenikapi Eurasia Show
and Art Center, npodeMoHCmMpuposana pacmyujee
gausHUe Typyuu Ha Muposol mypu3m U 300a1a
moH ce30Hy 2025 200a. Beicmaska npedocmasuna
YeHHble 803MOMCHOCMU KaK 0/151 6U3HeCa, mak u
019 06MeHa 3HAHUAMU Mexdy hpopeccuoHaIamu
8 cepe mypu3ma.

POKYC HA B2B

®opmam esicmasku B2B, omkpsimeili
UCKAH0YUMENbHO 0415 NPOopeccuoHano8 ompacau,
Nno3e0/us omesbepam, mypucmu4eckum
a2eHmMcmeam, myponepamopam U NoCMasujukam
ycny2 ecmpemumscs AUYHO.

TYPUCTUYECKUA CAMMMUT:
MHEHUA JINZEPOB OTPAC/IN

B pamkax s8bicmasku NpowiAu haHeNbHble
OUCKyCCUU, NOCBAUEHHbIE KNHOYEBbIM MEMAM
ompaciu: yugpposol mpaHcpopmMayuu,
ycmoUlivueomy pazeumuro U ynpaeneHuro
mypucmuy4eckumu HanpaeneHUsAMU. Bedyujue
3KCNepmMeol NOAYHUAU BO3MOMHOCMb 06MEHAMbCA
YeHHbIMU udesmMu U NPo2HO3aMU.

ITF 2024 cmana He npocmo meponpusamuem,

a 3Hakoeol naowadkodl, enusHue kKomopou
COXPaHUMCA 8 meYeHue 8cez0 200Q.

bnazodaps HacelweHHOU hpozpamme u
npogeccuoHanbHOU 0p2aHU3AYUU, 8bICMABKA SPKO
npodeMoHCMpUpPOB8aAAA Mypucmu4eckoe sudeHue

Typyuu.

THE DUTCH MARKET IS REVIVING

One of Europe’s most important tourism fairs,
Utrecht Vakantiebeurs 2025 was held in the
Dutch city of Utrecht from January 14-19. The
event showcased popular destinations for Dutch
travelers, with a focus on eco-friendly holiday
concepts and boutique hotel options. Dutch
visitors showed great interest in camping and
caravan holidays, hiking trails, and cultural heri-
tage tours.

TURKIYE INTRODUCED
NATURE AND CULTURE

At Utrecht Vakantiebeurs 2025, Turkiye high-
lighted its hidden gems along the Aegean coast,
hiking routes like the Lycian Way and Cappado-

cia, local cuisine, and sustainable tourism proj-
ects. With Dutch tourists increasingly interested
in nature-based holidays, green tourism and
agro-tourism (farm stays) were also featured.
Tour packages for top destinations such as
Alanya, Fethiye, Marmaris, and Cesme received
considerable attention.

TURKIYE'S STRONG PARTICIPATION

Turkiye took part in the fair with a broad delega-
tion led by the Turkiye Tourism Promotion and
Development Agency (TGA). The 200-square-me-
ter GoTurkiye booth in Hall 8 presented the
country's tourism potential and diversity to inter-
national visitors.ITF 2024 was more than a single
event—it became a meeting point that will leave
a mark throughout the year. With its rich content
and professional setup, the fair strongly reflected
Turkiye's tourism vision.

BO3POX/AEHUE
roJ/1IJIAH4CKOro PbIHKA

O0Ha u3 saxcHeliwux esponelickux
mypucmudyeckux selcmaeok Utrecht Vakantiebeurs
2025 npowna ¢ 14 no 19 sHeaps 8 204/10HOCKOM
2o0pode Ympexm. Meponpusmue npedcmasuso
nonyssipHele HanpaesaeHus 0/5 20A10HOCKUX
nymewecmeeHHUKO8 C 0CObbIM aKYEeHMOM Ha
3K0/102UYHbIe KOHYenyuu omasixa, 6ymuk-omenu,
KeMnuHau u aemonymewiecmaus, a makxce newue
Mapuwipymel U mypsl no KyAbmypHOMY HAC1EOUH..

TYPUWA NPEACTABUJIA TPUPO4HbBIE
U KYJIbTYPHBIE BOTATCTBA

Ha ssicmaeke Utrecht Vakantiebeurs 2025

Typyus coenana akyeHmM Ha c8OUX YHUKAAbHbIX
NpeonodeHUsAX: MaA0U38eCMHbIX HEeMYYHUHAX
Jeelicko2o nobepexcbs; newux Mapwpymax
(/lukulickas mpona, Kannadokus);, HAOYUOHAAbHOU
KyXHe; npoekmax 8 cgepe ycmoliyugo20 mypu3ma.
Ocobbili UHMepec 8b138a/1U IKOMYPU3IM U
azpomypu3mM (0mobiX Ha pepMax), a makice
nakemHsie mypesl 8 AnaHero, ®emxue, Mapmapuc u
Hewme. Takoli N00x00 udeasbHO coomeemcmayem
pacmyuwemy cnpocy 20AAaHOCKUX Mypucmos Ha
npupodoopueHMupPOBAHHbIU 0MObIX..

AKTUBHOE YYACTUE TYPLUUU

Typyus npedcmasuna MacwmabHyro desne2ayuro
nod pykogodcmeom A2eHmcmea no npoo8uUMeHU
u pazsumuro mypusma (TGA). Ha cmeHoe GoTlir-
kiye nnowjadero 200 keadpamHsix Mempoes 8

3ase Ne 8 mexOyHapoOHbIM nocemumensm

61710 hpedcmaessieHa 8Cs1 MHO202PAHHOCMb
mypucmu4ecko2o NOmeHyuaaa CMpaHsl.

TOURISM EXPLORER
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EXCLUSIVE RECEPTION
BY TURKISH AIRLINES

A special reception was held at the Turkish
Airlines stand on the opening day of the fair,
attended by Dutch tour operators. The event
focused on strengthening tourism cooperation
between the two countries.

TURKIYE'S GOALS
IN THE DUTCH MARKET

Turkiye aims to boost its tourism targets in the
Dutch market. Throughout the fair, Turkish tour-
ism professionals held one-on-one meetings with
their Dutch counterparts to build new partner-
ships for 2025. Turkiye's commitment to quality
service and diverse vacation options continues to
draw strong interest from Dutch travelers.

SKCKJ/IFO3UBHbIV MPUEM
OT TURKISH AIRLINES

B deHb omkpsimus eeicmasku Utrecht Vakan-
tiebeurs asuakomnaHus Turkish Airlines
0pP20aHU308G/10 CNeyuabHbIU npueM Ha ceoem
cmeHade ¢ yyacmuem 8edyujux 20A1aHOCKUX
myponepamopos. Meponpusmue 66110
nocesweHo ykpenaeHur mypucmu4ecko2o
compyoHuyecmea mexcoy Typyueld u
HudepaaHoamu.

CTPATETMNYECKUE LLEJIN TYPLUUN HA
ro/1J1IAH4CKOM PbIHKE

Typyusa cmasum ambuyuo3Hsie 300a4uU NO
HapawueaHur mypnomoka u3 HudepsaaHdos. B
PAMKAX 86ICMaBKU mypeykue npedcmasumenu
ompaciu npoeenu cepuro UHOUBUOYANbHbLIX
8cmpeY € 20/11aHOCKUMU KO/1/1€2aMU 015
popMupOBAHUS HOBbIX NAPMHEPCKUX
npozpamm Ha 2025 200. CmpemaeHue Typyuu
K KayecmeeHHOMY cepeucy U pa3Ho0b6pa3HbIM
8apUAHMam omaobixa No-NpexcHemy
8bi3bl8aem 60/16W0U UHMepec y 20A1aHOCKUX
nymeuwecmeeHHUKO8.

ITB Berlin
2025

THE HEART OF
TOURISM BEAT IN GERMANY

One of the world’s largest tourism fairs, ITB Ber-
lin was held in the German capital on March 4-6,
2025. With participation from more than 170
countries, the event offered a major platform
for both professionals and travel enthusiasts to
discover the latest trends and innovations.

This year’s highlights included sustainable tour-
ism, Al-assisted booking systems, blockchain
solutions, and the growth of luxury travel.
Eco-friendly hotels, low-carbon travel options,
and nature-based tourism models stood out as
major investment areas.

TURKIYE SHOWCASED
ITS STRENGTH AT ITB BERLIN

Led by the Ministry of Culture and Tourism,
Tarkiye took part in the fair with a special booth
organized by the Turkiye Tourism Promotion

and Development Agency (TGA), introducing the
country’s diverse tourism offerings. Destinations
such as Antalya, Istanbul, Cappadocia, and the
Aegean region attracted strong interest. Turkiye
also introduced its gastronomy, cultural heritage,
and health tourism in detail.

CEP/LLE MUPOBOU
TYPUHAYCTPUU B TEPMAHUN

OO0Ha u3 KpynHeliuux 8 MUpe mypucmuyeckux
gbicmaeok ITB Berlin npowsa 8 Hemeykol
cmosnuye ¢ 4 no 6 mapma 2025 200a. baazodapsa
ydacmuro 6osee 170 cmpaH, Meponpussimue cmaso
saxcHeliwel nnam@opmol 048 npodeccuoHan08
ompacau u arbumenel nymewecmesud,
HCENAUJUX NO3HAKOMUMbCA € HogelwuMU
mpeHOamMu U UHHosayuaMu. KaroyeseiMu memamu
3amoezo 200a cmanu: ycmodlyuselli mypusm;
cucmemsl 6POHUPOBAHUS C UCKYCCMBEHHbLIM
UHMesnnekmowm; 670k4eliH-peweHus,; pocm
cekmopa luxury-nymewecmeud. Ocoboe 8HUMAHUe
y0e/1A/10Cb 3K0A02UYHbLIM OMENAM, 80pUAHMAM
nymewecmeuli ¢ HU3KUM ypOo8HeM 8b16p0oco8
y2/1eKkuca020 203a U Modenu npupodooXpPaHHO20
mypu3sma.

TYPLNA TPOAEMOHCTPUPOBAJIA
CBOU NOTEHLUUNAJT HA ITB BERLIN

Mod pykosodcmeom MuHUcmepcmea Kynemypel
u mypusma Typyus npedcmasuaa Ha 8bicmaeske
cneyuanbHeIl CMeHO, 0P2aHU308AHHLIU
A2eHMcmeoM no NPOOBUNMEHUIO U

passumuro mypusma (TGA). Ikcno3uyus Apko
npodeMOHCMPUPOB8AIA 8CE MHO2006pa3ue
mypucmu4eckux 803MOXCHOCMel CMpPaHel.
Ocobbili uHMepec nocemumeseli 86138a/U
makue HanpasaeHus, Kak AHmanes, Cmambys,
Kannadokus u Jzelickuli pecuoH. OmodensHoe
8HUMGAHUe 6b1/10 yoesneHo npeseHmayuu
20CMPOHOMUYECKO20 Mypu3Ma, KyA6MypHO20
Hacnedus u MeOUYUHCKO20 mypu3ma.
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NEW PARTNERSHIPS
AND AGREEMENTS

Meetings with German tour operators resulted
in agreements to expand package tour options
to Turkiye. In 2024, 6.6 million German tourists
visited Turkiye, and the number is expected to
rise further in 2025.

GENERAL OVERVIEW OF THE FAIR

With more than 5,800 companies and around
100,000 industry representatives from 170 coun-
tries, the three-day event attracted record atten-
dance. ITB Berlin once again proved itself as one
of the world’'s most influential tourism events
and a central hub for the industry.

HOBBIE NNAPTHEPCTBA U
COrJIALLUEHUNA

B xo00e nepezos8opos ¢ HeMeykumu
myponepamopamu 611U 00CmMuUzHymel
002080pEHHOCMU O PACWUPEHUU ACCOPMUMEHMA
nakemssix mypoe 8 Typyuto. B 2024 200y cmpaHy
nocemusu 6,6 MU/NIUOHA HeEMeyKUx mypucmos, u 8
2025 200y oxcudaemcs danvHeliwul pocm 3mo2o
nokasamesns.

Ob30P BbICTABKU

3a mpu 0Ha pabomel ITB Berlin cobpana
peKkopOHoe Ko/u4ecmeo y4acmHukos: 6osee
5800 komnaHuli u okoso 100 000 ompacaessix
cneyuasnucmos u3 170 cmpaH. Beicmaska 8
oyepedHol pa3z nodmeepdusaa ceoli cmamyc
00H020 U3 CAMbIX 8USIME/bHbLIX MUPOBbLIX
mypucmu4eckux gopymos U K1K4ego20
ompacaego2o yeHmMpa.

Moscow 2025

NEW ROUTES AND GROWING
INTEREST IN THE RUSSIAN
TOURISM MARKET

Russia’s largest tourism event, MITT Moscow
2025, took place in Moscow from 18th to 20th
March with over 1,500 participants from more

than 60 countries. The fair offered insights into
the changing travel habits of Russian tourists and
their evolving destination preferences.

LUXURY, HEALTH,
AND SUSTAINABILITY
TRENDS CAME TO THE FORE

MITT 2025 showed that Russian tourists are
increasingly interested not only in traditional
holiday spots, but also in luxury travel, health
and wellness tourism, and gastronomy tours.
Eco-friendly practices, reduced carbon footprints,
and nature-focused holidays are also gaining
more attention among Russian travelers.

HOBBIE HATTPABJIEHVA N _
PACTYLUNN NHTEPEC POCCUUNCKOIo
TYPUCTUYECKOIO PbIHKA

KpynHeliwee mypucmuyeckoe meponpusimue
Poccuu - essicmaska MITT Moscow 2025 - npowsio
8 Mockee ¢ 18 no 20 mapma, cobpas 6osee 1 500
y4dacmHukos u3 60+ cmpaH. opym npedocmasun
YHUKQ/I6HYH 803MOXHOCMb U3y4Ume
MeHsrouwuecss npednoymeHus poccutickux
mypucmos U mpaHcpopmMayuro ux eslbopa
HanpaesaeHuli 0415 nymewecmaud.

TPEH/AbI POCKOLUUN, O340POBJIEHUA
W TEHAEHLUWN YCTOUYNBOIO
PA3BUTUSA BbILLJIN HA NEPBbIA
Mji1AH

Beicmaska MITT 2025 Hazas0Ho
npodeMoHCMpUpPO8aAsaa, Ymo pocculickux
mypucmos ce200Hs UHMepecyrom He mMos6Ko
MpaduyuoHHbIE Kypopmsl, HO U nymewecmaeus
npemuym-kaacca, MmeduyuHckul u well-
ness-mypus3Mm, a makxe 2acmpoHoMu4eckue
mypel. Ocobblli UHMepeC 8bi3bI8aEM 3K0A02UYECKU
omeemcmeeHHbIlU 0mobIx: omesu ¢ “3e1éHbIMU”
npakmukamu, nymewecmausi € NOHUXCeHHbIM
“y2nepooHbIM c1e00M” U HOMYpPAAUCMUYHbIEe
popmamel omaeixa Ha npupode.
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TURKIYE REMAINS A FAVORITE
AMONG RUSSIAN TOURISTS

Turkiye was among the most popular countries
at MITT Moscow 2025. At the special booth led
by the Ministry of Culture and Tourism and or-
ganized by the Turkiye Tourism Promotion and

Development Agency (TGA), popular destinations
like Antalya, Belek, Bodrum, Marmaris, Cappa-
docia, and Istanbul were highlighted. New agree-
ments signed with major Russian tour operators
point to a significant increase in the number

of Russian tourists visiting Turkiye in the 2025
season. Visa-free travel, affordable holiday pack-
ages, and quality service are among the main
reasons behind Turkiye’s continued appeal.

NEW COLLABORATIONS
AND AGREEMENTS

Turkish tourism professionals held meetings
with Russian tour operators and travel agencies
to expand package tour offerings to Turkiye.
Discussions focused on early booking campaigns
and new tour routes, especially for popular
holiday destinations like Antalya, Bodrum, and
Cappadocia.

FUTURE OF RUSSIAN TOURISM AND
NEW DESTINATIONS

While interest in alternative destinations such
as Asia, the Middle East, and Latin America has
been rising among Russian tourists in recent
years, Turkiye continues to maintain its strong
and reliable position in the Russian market.
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TYPUUNA OCTAETCA PABOPUTOM
CPEAUN POCCUNCKUX TYPUCTOB

Ha eeicmaske MITT Moscow 2025 Typyus
nodomeepousia cmamyc 00HO20 U3 CaMbIX
80CmMpebo8aHHbLIX HanpaeaeHuUl. Ha
cneyuanabHoOM cmeHoe nood PyKkoeooCmMeom
MuHucmepcmea kKysnemypel U mypusma Typyuu u
npu op2aHU3aYUOHHOU noddepxcke A2eHmcmea
no npodsuxceHuro U pazsumuro mypusma (TGA)
611U NPEACMas/ieHbl K/KYeaslie Kypopmel:
AHmaness, benek, boopym, Mapmapuc, Kannadokus
u Cmambyn. 3akirodyeHue Ho8bIX coaaaueHul ¢
KpynHelwumu pocculickumu myponepamopamu
ceudemesieCmayem o0 3Ha4UMesN6HOM pocme
nomoka mypucmos u3 Poccuu e ce3oHe 2025 200a.
OcHo8Hble pakmopbl Heu3MeHHoU nonyaspHocmu
Typyuu: 6e3gu3oeslli pexcum; docmynHsle
nakemHsie mypsl; 8bICOKUU YpOBEHb Ceps8uCa.

HOBBIE ITAPTHEPCTBA U
COrJIALLUEHUNA

[Mpedcmasumenu mypuHdycmpuu Typyuu npogeau
cepuro ecmpey ¢ pocculickumu myponepamopamu
U mypazeHmcmeamu 015 pacwiupeHus
accopmumeHma nakemHsoix mypos 8 Typyuro.
OCHOBHbLIMU MeMaMu nepe208opo8 cmManu
KaMNOHUU paHHe20 6pOHUpPOBAHUSA U pa3pabomka
Hosbix Mapwpymos. Ocoboe sHUMaHUe 66110
y0eneHo k4eabiM HaNPAaeaeHUAM: AHMAnAus,
bodpym u Kannadokus.

BY/YLLEE POCCUIACKOI0 TYPU3IMA:
TYPLNSI VS HOBbIE HAMPABJIEHUS

B nocnedHue 200b1 pocculickue mypucmei
nposesasaom ece 60/b6WUG UHMepec K
a/1bMepHamMuUBHeIM HaNpaeaeHUsaM 8 A3uu, Ha
bauxcHem Bocmoke u 8 JlamuHckoU Amepuke.
O0Hako Typyus, o6a1adas nposepeHHoU
penymayued u cmabusibHbIM KO4eCmeoM ycye,
npodosxcaem yodepxcueame AUdUpPyrouUe
no3uyuu cpedu pocculickux nymewecmeeHHUKOS,
deMOHCMpuUpys 308UOHYH ycmoU4u8oCme Ha
(OHe HoBbIX MypuUCMUYECKUX MpeHAo8.
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New Erain 2026

DIGITALIZATION, SUSTAINABILITY AND
PERSONALIZED VOYAGES TO TAKE CENTER STAGE

The tourism sector is expected to go through a significant transforma-
tion in 2026 season, with digital tools, eco-friendly holiday concepts
and tailor-made travel experiences becoming more prominent. Top-
ics like Al-powered travel planning, eco-conscious accommodation
options, and health tourism will likely lead the agenda at ITF, Utrecht
Vakantiebeurs, ITB Berlin and MITT Moscow for the 2026 season.

In Europe, ecological hotels and nature tourism will continue to rise;
in Russia, luxury and wellness holidays will stand out; while in the
Netherlands, outdoor experiences like camping and cycling tourism
will attract growing interest.

Turkiye aims to quickly adapt to these changes through sustainable
tourism projects in its Aegean and Mediterranean regions, health
tourism offerings, and premium hotel options. 2026 is already being
seen as a year of transformation in tourism.

By closely following these developments, Turkiye will continue to
strengthen its competitive edge in international markets.

HoBas spa 2026 rona

LPPOBU3ALMSA, YCTONYNBOE PASBUTUE
N NEPCOHA/IU3NPOBAHHbLIE NMYTELUECTBUA
BbiINAYT HA NMEPBbIU NJ1AH

Typuctmnyeckas oTpac/ib OXMAAET 3HaUNTeIbHbIX NMPeobpa3oBaHuii B
2026 roay, Korga uMdppoBblie NHCTPYMEHTbI, SKOIOrMYHbIe KOHLEeNLmn
oTAbIXa N UHANBUAYaNbHbIE TYPUCTUYECKME PeLLeHns 3anMyT
LEeHTpanbHOe MeCTO. Takme TeMbl, KaK NaaHnpoBaHve nyTeLlecTBui
C ucrnosib3oBaHnem NI, 3KonornyHble BapraHTbl pasMeLLeHns u
03/10POBUTE/IbHbIN TYPU3M, BEPOATHO, CTAHYT LIeHTPaNbHbIMU Ha
nosecTke AHs Ha ITB Berlin, MITT Moscow n Utrecht Vakantiebeurs.

B EBpone no nporHo3am npoAo/iKMUTCA POCT MOMNyAAPHOCTU
3KoOoTener 1 NpMPOAHOro Typmn3ma, B Poccnm ocobblii akLeHT byaeT
CZileNlaH Ha NnpeMunym-cermeHTe 1 wellness-oTabixe, a B HugepnaHaax
BO3pacTeT CNpoc Ha KEMMUHI N BEIOTYPU3M.

Typumst akTUBHO aAanTUPYyeTCs K 3TUM N3MEHEHVAM

yepes yCcTonYmMBbIe TYPUCTUYECKME NPOEKTbI B SreMCKOM 1
CpeAn3eMHOMOPCKOM pernoHax, passutme MeAnLMHCKOro Typr3sma
1 pacLuMpeHve npemMuanbHbIX BapuaHToB pa3MeLleHuns. 2026 rog
paccMaTpMBAaETCS Kak Nepunog TpaHchopMaLmm NHAYCTPUM Typrusma.

Bnarozaps onepaTMBHOMY pearvpoBaHMIO Ha 3TN TPeHZbl, TypLus
yKpennseT CBOU KOHKYPEHTHbIe MO3MLIMM Ha MeXAYHapPOAHbIX
PbIHKaX.
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bonpym: 3Be3m1a Jreiickoro Mops

NATURE AND HISTORY

Located along the Aegean coast,
Bodrum offers visitors an unforgettable
holiday with its whitewashed houses,
bougainvillea-lined narrow streets, and
stunning beaches-all while maintaining
its historical charm in the face of mod-

ern development. Once home to many
ancient civilizations, this region invites
exploration with its historical ruins and

cultural heritage.

TOURISM EXPLORER
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YHUKAJIbBHOE COYETAHUE
NMPUPOALI U UCTOPUU

PacnosioxceHHbIU Ha nobepexcse 32elicko2o
MOpSi, € €20 6e/10CHEeXHbIMU OOMaMU,
Y3KUMU YA04YKAMU, YKPAWeHHbIMU
by2eHsuUNAMU, U NOMPACAOWUMU
naaxcamu, bodpym cozdaem udeassbHele
ycnosus 0415 3anOMUHAOU,e20Cs1 0mOobIXa.
Bcé smo 2apmoHu4Ho coyemaemcs

C UCMopuYeckUM 04apo8aHUEM U
cospemeHHoU UHPpacmpykmypodu.
Kozda-mo 30ecs npoysemanu dpesHue
yusuau3ayuu, a meneps 3mom pe2uoH
npu2aawaem ucc1e008ame C80U PyUHbI U
Ky/bmypHoe Hacaeoue.
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LUXURY ACCOMMODATION AND
ALTERNATIVE TRAVEL OPTIONS

Bodrum appeals to all types of travelers with

a wide range of accommodation options, from
ultra-luxury resorts to charming boutique hotels.
In recent years, eco-friendly hotels and nature
integrated concepts have become increasingly
popular, especially among those looking for sus-
tainable travel experiences.

SUSTAINABLE TOURISM AND
A GREENER FUTURE

The Municipality of Bodrum and local businesses
actively promote sustainable tourism through
nature-conscious initiatives. Hotels that minimize
plastic use, prioritize energy efficiency, and
manage waste responsibly have positioned
Bodrum as a key ecotourism destination.

A focus on supporting local communities and
encouraging traditional production also helps
preserve the region’s natural beauty for future
generations.

POCKOLLIHBIE OTEJIN
N AJIbTEPHATUBHBIE
BAPUAHTbBI OT/AbIXA

bodpym npedaazaem 8apuaHmMel
pasmewjeHuUs Ha 0600 eKyc - om
Y1bMpa-HKCOBbLIX KYPOPMoe 00
YroOmHeIx 6ymuk-omesnel. B nocnedHue
2006l 8CE 60/1bUIYH NONYASPHOCMb
Habuparom 3Koa02U4HbIe omenu

U KOHYenyuu, 800XHOB/1EHHbIE
npupodod, ocobeHHO cpedu mex,

Kmo uwjem ycmodyuasie popmMamsi
nymewecmeud.

YCTOUYUBBIA TYPUIM U
3KOJIOrNYHOE BYAYLLUEE

MyHuyunaaumem bodpyma u mecmHsie
6U3HeCMeHbl aKMU8HO npodsu2arom
ycmodvusell mypu3m Yyepes
npupodocbepezaroujue UHUYUAMUBSI.
Omesnu, cokpaujaroujue ucnonb308aHuUe
naacmuka, onmumusupyroujue
3Hepz2onompebaeHue u
omeemcmeeHHO nooxoodsujue K
ymunau3sayuu omxodos, coenanu
boOpym knrodessiM HanpassieHUeM 045
IKomypu3sma. [1000epiKa MeCMHbIX
coobujecme u mpaduyUuoHHO20
npou3sodcmea makdxie nomozaem
COXPAHUMb NPUPOOHYH Kpacomy
pezuoHa 0418 6ydyujux NoKoseHUud.

TOURISM EXPLORER
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Natural Beauty and Beaches

Bodrum is home to some of Turkiye’'s most beautiful beaches and bays:

| IpyponHbie KpacoTbl U UK

bodpym cnaeumcs 0OHUMU U3 CAMbIX XCUBONUCHbIX nasxceli u 6yxm Typyuu:

Turkbuku
TiopkOI0OKIO

Yahkavak
HAnbikaBak

Gumiisluk
[ ToMIOIUTIOK

Known for luxury hotels, A peaceful and romantic
beach clubs, and a vibrant spot with seafront restau-
nightlife scene. rants.

Attracts international
yacht enthusiasts with
Yalikavak Marina, and of-
fers upscale shopping and
fine dining.

V3eecmeH ntokcogeIMu
omenAaMU, NASHCHbIMU POMAHMUYHOE Mecmo ¢
lMpuenekaem nrobumeneli Kkaybamu u spkol HoOYHoU pecmopaHamu Ha 6epezy
AxmuHaa, 6s102000pA HCU3HBIO. MOpH.

MapUuHe, a0 makie
npedsnazaem 3AuUmHell
WONUH2 U 20CMPOHOMUIO.

YmupomeopéHHoe u

B0drum is more than a hollday destination, it's a lifestyle.
~ With its stunning nature, historical richness, luxurious
accommodations, and vibrant atmosphere, Bodrum
contlnues to shlne as. the star of the Aegean. '

buie yem Mecmo am: omablxa bodpym - amo
Enaeoaapﬂ eenukonenHou npupoae GOaamomy

*amch pep ’anpyM no-npexmHemy. ocmaémes HeemyyHCUuHoli
Saeua(oao nobepexcoA. n
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Cultural and
Historical
Heritage

Bodrum stands out not only
for its coastlines but also for its
deep-rooted history:

RynbsrypHOe n
NCTOPUYECKOE
HaCJIeue

bodpym uzeecmeH He mosibko
ceouM nobepeixcbem, Ho u 6o2amoli
ucmopuel:

ENTERTAINMENT, NIGHT
LIFE, AND GASTRONOMY

Bodrum is also famous for its lively
nightlife and gourmet cuisine:

Bar Street: Known for its live music
venues and nightclubs.

Fine Dining: From Michelin-starred
restaurants in Yalikavak and Turkbuku
to elegant eateries across the region.
Seafood: GumUsluk’'s seafood
restaurants are a must for lovers of
Mediterranean cuisine.

PA3BJ/IEYEHUA, HOYHASA
XU3Hb U TACTPOHOMUA

bodpym markoice 3HameHUm
0)(UB/1EHHOU HOYHOU HCU3HbIO U
U3bICKAHHOU KyxHel:

Ynuya 6apoes: 30ecb pacnosoxeHsl
HOYHble Ky6bl U nA0WA0KU € HUeol
My3bIKOU.

Boicokasa KyxHA: om pecmopaHo8

C MUWNEHOBCKUMU 38€30aMU 8
SAnsikasake u THPK6HOKIO 00 3UMHbIX
3a8edeHuli No 8cemy pe2uoHy.
Mopenpodykmel: pecmopaHel
Momrowintoka - must-visit 014
yeHumeneli cpedu3eMHOMOPCKOU KyXHU.

Bodrum Castle & Museum of
Underwater Archaeology

bonpymcruii 3amok n Myseri
ITOJIBOJTHOM apXeoJI0Tnun

Built by the Knights of St. John, the castle is Bodrum'’s
iconic landmark and houses one of the world’'s most
important underwater archaeology collections.

[TocmpoeHHsIl pbiyapsamu-2ocnumansepamu, OaHHbIb
3aMOK 518/11emCcsi CUMBO/IOM 20p00Q, 20e XPaHUMCA 00HA
U3 saxcHelwux Konnekyuli Nno08oOHbIX apmepakmos.

Mausoleum of Halicarnassus

Magsoneii B l asimkapnace

Once one of the Seven Wonders of the Ancient
World, this monument showcases the region’s cultural
richness.

O0Ho u3 Cemu yydec ceema, deMOHCMpuUpyroujee
Ky/16mypHoe 602amcmeo pe2uoHa.
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A favorite for
Russian tourists

Turkiye’s
I-InC

Model =

usive

DaBopuT poccUiiCKUX TYPUCTOB
Typuus: cucrema “All-Inclusive”

Aleksei V. Erkhov
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Turkiye continues to be one of the top holiday destinations for millions of Russian
travelers each year. But what makes Turkiye so appealing to Russian tourists? Ac-
cording to Aleksei V. Erkhov, the Russian Federation’'s Ambassador in Ankara, the
answer is clear: the all-inclusive system.

Typyusa 2o0amu ocmaémcsa 00HUM U3 CaOMbIX NONYAAPHbLIX HanpasaeHuli 015 MUAAUOHO8
pocculickux nymewecmeeHHUKo8. Ho umo e denaem e€ cmose npussnekamensHol?
Mo cnosam Anekcesi Epxoea, nocaa Pocculickoli @edepayuu 8 AHKape, omeem o4yesudeH
- 3MO CUCMeMa «8C€ BK/AHOYEHO».

WHY IS TURKIYE A FAVORITE DESTINATION FOR RUSSIAN
TOURISTS?

Tourism relations between Russia and Turkiye have been strong for many years and
continue to grow stronger each season. Especially after 2016, the number of Rus-
sian visitors rose rapidly—reaching 7 million in 2019—making Turkiye the top holiday
choice for Russian tourists. After the pandemic, the sector saw a resurgence, and
2024 marked another lively year, particularly in popular coastal destinations like An-
talya, Bodrum, Marmaris, and Alanya, which offer high-quality services at affordable
prices.

NMOYEMY TYPLUNA - TOBUMOE HATPABJIEHUE POCCUSH?

Typucmuyeckue cesa3u Poccuu u Typyuu yKpenasromcs yxe MHo20 /em, U € KaXObiM
Ce30HOM UX nonyasspHOCMe mosasko pacmém. OcobeHHO nocae 2016 2000 nomok
pocculickux mypucmos pe3ko ygenu4qusncs, docmuz2Hys 8 2019 200y 7 MuUAAUOHO8
yesogek, Ymo coenano Typyuro 2/108HLIM KYPOPMHbIM HANpaeseHueM 0/ POCCUSH.
lMocne naHOemuu ompacie soccmaHosuaack, u 2024 200 8H08b 8b100/1CA OHUBAEHHBIM,
0CO6EHHO 8 npubpexcHbIX 20p00aX, MAKUX Kak AHmMasnes, bodpym, Mapmapuc u AnaHes,
20e npedsaazarom Ka4yecmeeHHsbIl cepsuc No 00CMynNHbuIM YeHam.
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Why is the All-Inclusive
System so attractive?

According to Ambassador Erkhov, Turkiye’s all-inclusive holiday model plays a key role in
attracting Russian tourists. This system is especially appealing to Russian families and large
groups who want a comfortable and budget-friendly vacation. But why exactly?

Great value Family-Friendly
for money: Concept:

Resorts and hotels in Turkiye

offer luxury holidays at rea- Services like kids’ clubs, anima-

sonable prices. Since flights, Unlimited tion .SQO\E)V.S’ agd w?ter p?rks
accommodation, meals, drinks, Food and Drink: fparr%\illliei- v\;ﬁﬁ Cmgra;%es or
and entertainment are includ- N '

ed in one package, it's a cost-ef- ~ Hospitality and generous meals

fective option for Russian are important in Russian cul-

tourists. ture. The open buffets, variety
of cuisine, and unlimited drinks
offered by Turkish resorts are
major attractions.

(CeMelHBIN OT/IbIX:

MUHU - Kﬂy6bl, OHUMAYUOHHGbIe

OTianyhoe : woy u akeanapku desarom

K oD ' Typyuro udeasnsHsIM 86160pOM
COOTHOIIIEHME s cemeli ¢ dememu.
[[eHa - Ka4eCTBO: Heorpannuyennoe

mypeykue omesau npedaazarom IIUTAHUuE "u
POCKOWHbIL 0mMAbIX NO

pasyMHoli yeHe. [10CKoALKY HallUTRIL
nepesém, npoxusaHue,
numaxue, Hanumku u
pase/seyeHus 8K/YeHb! 8
e0uHbIl nakem, 3mo 86I200HbIl
80pPUAHM 0/151 POCCUSH.

8 pycckoli Kynbmype 8axCHbI
20CMenpuuMcme0 U 0busbHbIe
3acmones. LLleedckue cmonkel,
pPAa3HO06PA3HASA KYXHA U
Heo2paHUYEeHHbIE HANUMKU 8
mypeykux omessix - 0OUH U3
2/108HbIX NAKCOB.
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[ louemy cucrema “BCE BRIIIOUEHO
TaK [pUBJIeKaTebHa?

Kak ommeuyaem nocon A. Epxos, umeHHO 3ma modeslb omabixa uzpaem K/04egyio posb 8
npueneveHuu poccuiickux mypucmos. Cucmema «all inclusive» oco6eHHo y0obHa 0n4 cemeli u
60/16WUX KOMNAHUL, KOMopble Xomsam KOM@OPpMHbIil U IKOHOMUYHbIU omOaebix. Tak 8 4YéM ce eé
npeumywecmea?

-y
No Language
Barrier:

. Many hotels and restaurants
Entertal_nment in tourist areas have Rus-
and ACthltleS: sian-speaking staff, helping

] ] guests feel at home.
Turkish resorts offer a wide
range of entertainment, from k) oo ST ¢
pool games during the day to ey, e Sl
shows at night. For Russian 7 QA PN

tourists, a vacation isn't just
about sun and sea - it's also

about full days of fun and ”
activities.

OrcyTerBue
A3BIKOBOI'O
Oapbepa:

80 MHO2UX OmMensax
U pecmopaHax ecme
PYCCKOA3bIYHbIT NePCOHA,
P&BBHG‘IGHI/IH Ha Ymo nomoz2aem 20CMAM

TI0GOI1 BKYC: yyecmeoeame cebs kak doma.

om OHesHbIX u2p y bacceliHa

00 8eyepHUX Woy - 8 mypeykux
omesniax cKy4ame He NPUOEMCS.
Ans poccusH omnyck - 3mo He
Mo/IbKO MOpe U CONHYe, HO U
HOCbIWeHHas pa3saekamesnsHas
npozpamma.
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TURKIYE'S STRENGTH AGAINST COMPETITORS

Turkiye's all-inclusive advantages set it apart from competing destinations such as
Egypt, Thailand, Greece, and the UAE. While Egypt stands out for affordability and
Thailand for its exotic nature, few countries offer an all-inclusive experience as wide-
spread and polished as Turkiye's. That's why many Russian tourists still choose Tur-
kiye.

KOHKYPEHTHBIE NTPEUMYLLECTBA TYPLUUUN

Cucmema «8CE€ 8KIOYEHO» B8bI20OHO omaudyaem Typyuro om Opya2ux HanpaeneHud,
makux kak E2unem, TaunaHo, peyus u OA3. Ecau E2unem npuesnekaem HU3KUMU
yeHamu, a TaunaHd — 3K30mMuKol, mo HeMHo2ue CMpPaHsl MO2Ym npPeodsaoXuUmes CmMosb
OMJIAXCEHHY U pacnpoCmpaHEHHYH cucmemy «8cé 8k/arYeHo», Kak Typyus. ViMeHHo
no3momy MHoz2ue poccusiHe no-npexcHeMy omoarom eli npednoymeHue.

LOOKING AHEAD: TURKIYE’'S EXPECTATIONS FROM THE
RUSSIAN MARKET

For 2025 and beyond, Turkiye is preparing new investments to strengthen its leading
position in the Russian tourism market. Large hotel chains are planning special cam-
paigns for Russian guests, and new agreements with tour operators aim to attract
even more Russian travelers in the coming years.

In summary, Turkiye's all-inclusive model is more than just a vacation package - it's a
complete experience filled with comfort, entertainment, and value for Russian tour-
ists. If TUrkiye continues to modernize the system and improve service quality, it will
likely remain the top choice for Russian holidaymakers in the years ahead.

[1J71AHbI HA BYAYLEE

B2025 200y u danee Typyus 20mosum Ho8ble UH8eCMUYUU, YmMobbl yKpenume 1Uudepcmao
Ha pocculickom mypucmu4eckom pbiHKe. KpynHele omessHele cemu paspabamelgarom
cneyuansHele npeodnoxeHus 044 2ocmell u3 Poccuu, a HO8ble C021aWeHUs C
myponepamopamMu NoMo2ym npusseys ewyé 60bwe mypucmos 8 bauxcaliuiue 200sbl.

Typeykas cucmema «8CE 8KAHOYEHO» - 3MO He NPOCMO NAKeMHbIU 0MObIX, 0 NOAHOYEHH®bIU
onelm, coyemarouyuli KoMpopm, pazesnedeHus U 8e1200y. [1p0A0/MHASA pa38UBAMb CEPBUC
u yiy4uame Ka4yecmeo ycaye, Typyusa cMoxem yoepxcusame nepgeHcmso 8 pelimuHzae
pPOCCUlICKUX KYpOPMHbIX HaOnpaesneHud.

RIXOS

RADAMIS

SHARM EL SHEIKH

(Haivylale

awaits you hie
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i

rixos.com ¥f rixosradamis
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Giza, one of Egypt's most historically significant regions, continues to captivate visitors
from around the globe with its thousands of years of heritage. Located about 20 kilo-
meters west of Cairo, this ancient city is home to some of the most iconic structures
from the Pharaonic era. Symbolizing the power and architectural brilliance of Ancient
Egypt, the Pyramids of Giza stand as timeless monuments to the pharaohs’ quest for
immortality.

Beyond its architectural wonders, Giza held great political, cultural, and religious
importance as a central hub of Ancient Egypt. Its proximity to Memphis, the former
capital, made it the ideal site for the royal necropolis. Built during the Fourth Dynasty
in the 26th century BCE, the Pyramids of Giza are the only remaining s from
the Seven Wonders of the Ancient World.
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[u3a, 00UH U3 CamMbIX UCMOpUYECKU 3HAYUMbIX pe2uoHos8 Eaunma, npodoaxcaem
04aposeieame hocemumeseli CO 8C€20 MUPA CBOUM HAC/AeOUEM, HACYUMbIBAIOWUM
meics4u em. PacnosoxceHHsIlU npumepHo e 20 kusaomempax k 3anady om Kaupa, smom
0pesHuli 20p00 XPaHUM 00HU U3 CAMbIX 3HOKOBbIX COOPYH#eHUl 3NnoXU GapaoHos.
[Mupamudsl [u3sl, 01UYeMBOpPAOWUE MO2YUWeCma0 U CmpoumesasHoe UCKyccmeo
OpesHee2aunemckol Yueuau3ayuu, Cayxam HemaeHHbIMU C8UOemMe6CmaeamMu Hax bl
papaoHos8 0bpecmu 8eYHYH HCU3Hb.

[Tomumo apxumekmypHsix dyodec, [U3a uMesna 02poMHOe NOAUMUYECKOEe, Ky/aA6mypHOe
U pesiu2uo3Hoe 3Ha4YeHuUe Kak YyeHmpasasHell y3en JpesHe2o Eaunma. bauzocme

k Mem@ucy, bbisweli cmoauye, c0enana eé udeanbHsIM Mecmom 0715 HeKponoss
npasumesned. [locmpoeHHeble 80 8pemeHa Yemeépmoii duHacmuu e XXVI eeke 00 H.
3., nupamuosl [u3el - €OUHCMBEHHbIE COXPAaHUBUIUECS coopyxceHUs u3 Cemu Yyodec
ApesHezo mupa.




A WORLD HERITAGE SITE
PROTECTED BY UNESCO

In 1979, the Pyramids of Giza were
inscribed on the UNESCO World
Heritage List, recognized as one of
the world's most significant cultural
sites in need of preservation. UNE-
SCO’s commitment extends beyond
the physical protection of the mon-
uments, focusing also on managing
tourism in a sustainable way.

In recent years, various conserva-
tion efforts have been introduced
to minimize the impact of mass
tourism and urban expansion.
Electric vehicles, restricted visitor
access, and comprehensive resto-
ration works are among the mea-
sures implemented to preserve this
extraordinary heritage for future
generations.
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OBbEKT BCEMUPHOTO
HACNIEANSA NO4 3ALYNTON
FOHECKO

B 1979 200y nupamuosi [u3el 6biau
gKk/1t04eHbl 8 Cnucok BcemupHo20 Hacnedus
FOHECKO kak 00uH u3 eaxHeliuux
Ky/1bmypHbIX 065eKMO08, HyMOaroWUXCs 8
COXpaHeHuU. B 30Hy omeemcmeeHHocmu
FOHECKO exodum He mosabko ¢pu3uyeckas
COXPOHHOCMb 06bEKMO8, HO U 8HeOpeHue
c6a/1aHCUPOBAHHbIX N0OX0008 K UX
mypucmu4eckomy Ucno/a6308aGHUI.

B nocnedHue 20061 b6bi1u 8HEOpeHsbI
pa3/UYHbIe MepPbl NO COXPAHEHU, YMOobbl
MUHUMU3UPOBAMb 8/AUSHUE MACCOB020
mypu3mMa u 20p00CcKoli IKCNAHCUU.
Snekmpomobunu, 02paHuUYeHHsIl docmyn
015 nocemumesel U KOMN/AeKCHble
pecmaspayuoHHsle pabomel - 80mM AUWb
Hekomopele U3 Mep, HanpasaeHHbIX Ha
COXPOHeHUe 3Mo20 YHUKA/b6HO20 HaCedus
015 6ydywux nokosaeHud.

GIZA'S PYRAMIDS: A TESTAMENT TO ANCIENT ENGINEERING

Located on the Giza Plateau, the three major pyramids were built by some of Ancient Egypt's most
powerful pharaohs:

NMAPAMUAbI TN3bl: CBUAETE/IbCTBO APEBHEITO NH)XXEHEPHOIO MACTEPCTBA

PacnonoceHHsle Ha naamo [u3el, mpu eeaukue NUPamMudsl 6bi1U NOCMPOeHbI CaMbIMU
MozyujecmeeHHeIMU papaoHamu JpesHezo Ezunma:

THE GREAT PYRAMID OF KHUFU (CHEOPS):

Constructed between 2580-2560 BCE, this was the tallest
man-made structure in the world for centuries, standing

at 146 meters. It is estimated that approximately 2.3 mil-

lion limestone blocks were used in its construction.

BEJINKASA ITUPAMULAA XEOTICA (XY®Y):

lMocmpoeHHas mexdy 2580-2560 200amu 90 H. 3., OHA
HO npomsAxXeHUU 8eK08 0CMaesasacs CaOMbIM 8bICOKUM
PYKOMBOPHbLIM COOpYHEeHUeM 8 Mupe, docmu2as

146 mempos. 1o oyeHKam 0415 eé cmpoumenscmea
UCNo/163080/10Ck 0KO/0 2,3 MUAAUOHA U38ECMHAKOBbIX
6/10K08.

THE PYRAMID OF KHAFRE:

Built by Khufu's son, Khafre, this pyramid appears taller
due to its elevated location, though it is slightly smaller
than the Great Pyramid. Adjacent to it stands the Great
Sphinx of Giza-one of the most remarkable and iconic
features of the entire complex.

NMAPAMULAA XE®PEHA:

[MocmpoeHHas coiHoMm Xydy, Xagppod, 3ma nupamuda
Kax#emcs 8blWie U3-30 C80€20 8038bIUEHHO20
pacNooNeHUs, Xoms Ha CAMOM Oe/le OHO HEMHO20
MeHbwe Beaukol nupamudel. Padom ¢ Heli 8o3ebiuiaemcs
Benukuli CpuHKC [u3bl - 00HA U3 CaOMbIX 8NeYaMASHUUX U
3HaKo8bIX 0emaseli 8ce20 KOMN/eKca.

THE PYRAMID OF MENKAURE:

The smallest of the three, this pyramid was built using
limestone and granite under the rule of Pharaoh Men-
kaure.

NMAPAMULAA MUKEPUHA (MEHKAYPA):

Camas ManeHsKas U3 mpéx, oHa 6el/10 NOCMPOEHA U3
U38eCMHAKA U 2pAHUMA 80 8peMeHa npaeseHus ¢apaoHa
MeHkaypa.
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The precise techniques used in con-
structing the pyramids remain a
mystery, though Egyptologists widely
believe that ramps and highly ad-
vanced construction methods for the
time played key roles.

GIZA TODAY: A CULTURAL
AND TOURIST LANDMARK

Since being recognized as a World
Heritage Site, efforts to preserve and
promote Giza’s monuments have
transformed the area into a model of
sustainable cultural tourism. Drawing
millions of visitors annually, the Pyr-
amids of Giza contribute significantly
to Egypt's tourism economy. Smart
tourism initiatives, augmented reality
tours, and spectacular nighttime light
shows create a rich, immersive expe-
rience for modern travelers.

With its enduring historical signif-
icance and commitment to future
preservation, Giza continues to in-
spire awe - not only for history en-
thusiasts but for anyone seeking to
connect with one of the world’'s most
treasured cultural legacies.

To4Hble Memodsl cmpoumenscmea
nupamud ocmaromcs 3a2adkol, xoms
e2unmosio2u cYUMaKm, 4Ymo KaK4esyro
pO/b Cbl2paau NAHAYCbl U nepedogele
015 mo20 8pemMeHU MexHO/A02UU.

M3A CETOAHA: KY/1b TYPHbIA
N TYPUCTUYHYECKUUN CUMBOJT

Cmamyc ob6vekma BcemupHo20
Hacneduss N0380/1U peasau308ame
KoMnsiekc mep, npespamuguwiuli 30Hy
nupamud u3bl 8 06pa3yosesili npumep
20PMOHUYHO20 COYEeMAHUS COXPAHeHUs
Ky/1bmypHO020 HaC1e0us U pazeumusi
mypu3ma. Kak 271a8Hb6le mypucmuyeckue
docmonpumeyamensHocmu, smu
OpesHue NaMAMHUKU 8HOCAM
02pOMHbIl 8KAAO 8 IKOHOMUKY

Ezunma. CospemMeHHble mexHos02UU,
makue Kak UHmMepakmueHsie 2uos| ¢
AR-3n1eMeHmMamu, cucmemsl “yMHo20
mypu3ma” u 3pesuwyHeie eeyepHue

woy, 3Ha4umesibHo obo2auwjarom
sneyamsaeHuUs nhocemumesnedi, co30aeas
3¢ppekm nosHO20 noepyxeHUA 8 3NoXy
¢dapaoHos.

bnazodaps ceoeli Henpexodsauwjeli
ucmopuyeckoli 3Ha4UMOCMU U
CMpemMAeHUr K COXpaHeHuro, Mu3a
npodosmcaem 800XHOBASIMSG - He
moseKo robumeseli ucmopuu, Ho

U 8cex, Kmo xo4em NpuKoCHymaucs K
O00HOMY U3 COMbIX YEHHbIX KY/bMYypPHbIX
Hacaedul mupa.
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CEKPETbI BKYCA

An unforgettable
culinary journey:

fapmoHuYyHoe  coyemaHue  eKkycoe  co3daem
Henoemopumyo  CUM@OHuUK, Oenas  Kaxcooe
611000 HaCMosAWUM npou3sedeHuUeM UCKyccmea.

The Magical World
of Thai Cuisine

Thai cuisine holds a
unique and special
place on the world’s
culinary stage. It's
more than just a
menu of dishes - it's
a rich cultural expe-
rience. Every meal
brings together a
symphony of four
core flavors: spicy,
sweet, sour, and
salty.

Hesa0biBaemoe
raCTPOHOMUYECKOE
[Ty TeIIeCTBUE:
BOJIIIIEOHBIN MUP
TallCKOU KyXHU

Talickas KyxHs 3aHUMaem
ocoboe Mmecmo 8 Muposoli
20CMpoHOMuUU. 3mo He NPocmo
pA0 onpedeneHHsIX 671100, a
HacmoAwul KynemypHsil
oneim, 06beouHAWUU Yemeoipe
0CHOB0NO/020OWUX BKYCa:
ocmpell, cAa0kudl, KUcaell u
coseHsbIU.

THE SECRETS OF FLAVOR

Each Thai dish is like a carefully crafted work of
art, blending flavors in perfect harmony. The heat
comes from chili peppers, sweetness from sugar
cane, sourness from tamarind or lime juice, and
saltiness from soy or fish sauce. These four fla-
vors are the essential building blocks of Thai cui-
sine.

A CUISINE OF SHARING AND
TOGETHERNESS

Thai cuisine is not only about taste - it's also a
social experience. Meals are meant to be shared
with family and friends, turning the table into a
warm and inviting place. Every dish symbolizes
hospitality and the joy of sharing.

REGIONAL IDENTITY

Thailand's five regions each offer their own cu-
linary identity. In fact, every town may bring its
own local twist to traditional recipes. This variety
makes the country’s culinary landscape incredibly
rich and diverse.

WORLD-FAMOUS DISHES

Signature dishes like Pad Thai, Tom Yum Kung,
Massaman curry, and Som Tam are more than
meals - they are cultural ambassadors. Each one
takes you on a flavorful journey through Thailand.

Ocmpomy npudaem nepey 4uau, ¢1a00CMb -
MpPOCMHUKOBbIU Caxap, KUCAUHKY - MaMapuHO uau
CoK aalima, a coneHocms - polbHbIlU Uau coeesbili
coyc. 3mu uHzpedueHmMsl POpPMUPYOM YHUKAAbHbIU
8Kycoeoli npopuas, omaudarowuli malickue 611000
0m KyXOHb Opy2ux CMpaH.

KYXHA EQUHEHUA

B TaunaHOe eda - 3mo He npocmo npuem NUU4U,
a coyuansHelli pumyan. bawda nodaromcs 044
obwe2o cmosa, cozdaeas ammocpepy menaa u
eduHeHus. Tpane3a cmaHosumcsi nogodoMm 0/
obweHus, a 2ocmenpuumMcmeo u weopocmes - ee
HeomveMmaeMol 4Yacmeolo.

PETNOHAJIbHOE PASHOOBPA3UE

Talickaa KyxHA HeOOHOPOOHQ: KaxOwlli U3 namu
pe2uoHo8 CMpPAaHbLI npedsaazaem C80U KyNUHAPHbIE
mpaduyuu. Jaxce cocedHue 20poda  mMo2ym
youensame 8apuayuUAMU KAQCCU4eckux peyenmos.
S3mo  pa3Hoobpasue  Odenaem  Ky/AUHAPHbIU
AaHOWAaPmM CmpaHel HesepossmHO 6o2ameiM U
PA3HO06PA3HBIM.

BCEMUWPHO N3BECTHbIE bJTIO4A

Smu KynuHapHele wedespsl - nad mad, Mom M,
Kappu MaccamaH U CoOM mam - npedcmasasom
coboli He npocmo 61w00a, a Hacmosujue
2acmpoHomuyeckue cumeonsi TaunaHoa. [lpobys
UxX, 8bl cosepuiaeme Hacmosujee nymewecmeue
no cmpade, 20e kaxcoelli apomMam pacckaseleaem

C8010 YHUKQ/IbHYH UCMOPUIO.
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8 Must-Try Dishes

Each dish is a reflection of Thailand’s rich cultural heritage.
Whether from a street cart or a local restaurant, they're
worth trying for an authentic taste of Thailand.

3 OJIIOf], KOTOPbIE CTOUT
orpoOOBaTH

Talickas KyxHs - 3mo He npocmo eoa, a ompaxceHue Ky/Abmypesl, ucmopuu
u mpaduyui. Om yAuYHbIX 30KYCOK 00 U3bICKOHHbIX peCMOPAaHHbLIX 671100 -

Pad Thai

Thailand’'s world -
famous street food
classic. Thin rice noo-
dles stir-fried with
chicken or shrimp,
egg, peanuts, green
onions, and lime
juice. A delicious mix
of sweet, sour, and
mildly spicy flavors.

[1ayg Taii

Knaccuka ynu4yHol
edel. TOHKas pucosas
Aanwa, obxapeHHas
C Kypuyel unu
Kpesemkamu, AUYOM,
apaxucom, 3e/1eHbIM
J1YKOM U COKOM
Aalima. BrkycHas
CMecb C1a0KUX,
KUCAIbIX U C1e2Kka
0CMPpbIX 8KYCO8.

TOURISM EXPLORER

Tom Yum
Kung

A hot and sour
shrimp soup en-
riched with lemon-
grass, galangal, black
mushrooms, lime
leaves, and chili.
Spicy and refreshing
at the same time.

Tom
Am Rynr

Ocmpo-kucselli

Cyn u3 Kpesemox,
0602auWeHHbI
/1EMOH2PACCOM,
20/10H2G/10M,
YyepHsIMU 2pubamu,
aucmeamMuU Aalima u
yunu.

Massaman
Curry

One of the most
beloved dishes from
Southern Thailand.
A mildly spiced,
creamy curry typical-
ly made with beef,
potatoes, onions,
and peanuts. Shows
the influence of
Indian and Muslim
cuisines.

MaccamaH
Rappu

OO0HO U3 cambix
AM06UMBbIX

61100 FOX3CHO20
TaunaHOa. Cnezka
npunpaeseHHoe
C/1UBOYHOE Kappu,
06bIYHO 20mosumcs
U3 208A0UHbI,
Kkapmoges,

JyKa U apaxuca u
deMoHCMpupyem
e/usHUe UHOuUlickol
U Mycy/nbMaHCcKoU
KYXOHb.

A very spicy salad
made from shred-
ded green papayas,
carrots, green beans,
tomatoes, and pea-
nuts. It can be served
very hot or mildly
spicy and is one of
Thailand’s most pop-
ular snacks.

CoMm Tam

OyeHb ocmpelli
canam u3
usmensyeHHol
3eseHol hanaliu,
MopKosu, 3es1eHol
¢aconu, nomudopos
u apaxuca. Eeo
MOXCHO hodaeamse
0YEeHb OCMpPLIM UAU
c1ezka ocmpoim, U
3Mo 00HQO U3 CaMbIX
nonysaApHeIX 30KyCOK
e TaunaHoe.

malickas 2dCMpoHOMUA ocmaesisem Heu32/1a0UMble enevYamsieHus.

Green Curry

A spicy curry made
with fresh green
chilies, typically
served with chicken,
eggplants, and basil
leaves, enriched with
coconut milk for a
bold, creamy flavor.

3ejieHoe
Kappu

Ocmpoe kappu,
npu2omoesieHHoe U3
ceexce20 3e/1eH020
nepya 4yuau, 066/4YHO
nodaemcs ¢ kypuyed,
bakaaxcaHamu u
AucmesAMuU 6a3unuKa,
obozauweHHoe
KOKOCO8bIM MO/IOKOM
01 npudaHus
APKO20 CIUBOYHO20
eKyca.

Kuai Tiao

A traditional Thai
noodle soup made
with beef, seafood,
or chicken. Often
seasoned with mint,
basil, and spices.

A favorite at street
food stalls.

Ryaii Tuao

TpaduyuoHHsbIl
madickuli cyn

c sanuwiod,
npu2omoeneHHbIl
U3 208A0UHbI,
Mopenpodykmos
unu Kypuyel. Yacmo
npunpaesnsemcs
mamod, 6a3uauKom
u cheyusiMu. 3mo
Aré6umoe 641000 Ha
YAUYHbIX 1I0MKAX C
edod.

Khao Niew
Mamuang

A popular Thai
dessert consisting
of ripe mango slices
served with sticky
rice, all sweetened
with coconut milk.
It's light and satisfy-

ing.

hxao Huo
Mamyanr

[MonynspHell nezkul
U cbimHebIl decepm,
cocmoswul u3
chesbiX IOMMUKO8
MaH20, nodasaemsil
C KaelKum pucom,
nooc/1au,eHHbIM

KOKOCO86IM MO/IOKOM.

Tod Mun Pla

Delicious fish cakes
made from minced
fish, red curry paste,
and basil leaves.
Usually served with
a sweet and sour
dipping sauce.

Toq Myn
llma

BkycHele komaemel
u3 pblbHO20 Ppapwia,
KpacHol nacmel
Kappu u aucmees
6asunuka. O6bIYHO
nodaromcs ¢ Kucio-
C/1G0KUM COYCOM.
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The radiant star
of the Red Sea

Sharm
El-Sheikh

[Hapm-amb-1lleitx: cusrommas
sreMuyxnHa hpacnoro mops

Egypt's touristic heaven, Sharm El-Sheikh, welcomes visitors all year round with its
crystal-clear waters, luxury resorts, and breathtaking coral reefs. Located at the
southern tip of the Sinai Peninsula, this captivating destination offers the perfect -
setting for both relaxation and adventure.

Ezunemckuli mypucmuyeckuli pal LLlapm-376-LLlelix kpyenelli 200 ecmpedyaem 2ocmel
KPUCMOABHO YUCMbIMU  800aMU, POCKOWHbLIMU KYpopmamu U NOMmMpACarnwumu
Kopasa08bIMU pUGaMU. PacnonoxeHHsIl Ha toxHoU Yyacmu CuHalicko2o nosyocmposa, .
amom 3axeamelgarowjuli Kypopm npedsaazaem udeasnbHele yca08uUs Kak 0415 omosixa,
mak u 0414 npukaroyeHud.
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With its stun
marine biodivers
and diverse activ
Sheikh promises an unfol
experience for every type
eler. For those seeking the perfe

blend of history, adventure, relax-

ation, and entertainment, this Red
Sea paradise is a destination not to
be missed.

yousumesnbHsIM N00
peweHebesbHbIMU 0MesIbHbIML
KoMnaekcamu u 6e32paHuYHbIMU
803MOMHOCMAMU 015 pa3eneyeHud.
Tem, kmo uwiem udeansHoil 6aNAHC
ucmopuu, NpuKALYeHUU, peaakca

U secesbs, 3mom patickull y20/10K
KpacHo2o Mops — oba3amesbHbll
NyHKM K noceujeHuro.

LUXURY ACCOMMODATION
AND AN UNFORGETTABLE
HOLIDAY EXPERIENCE

Sharm El-Sheikh boasts a wide range of accom-
modation options, from international hotel
chains to boutique beach resorts. Known for its
five-star hotels and all-inclusive offerings, the
region delivers high standards of comfort and
service. Renowned resorts such as the Four Sea-
sons Resort, Rixos Premium Seagate, and Baron
Resort set the bar high, meeting the expectations
of even the most discerning travelers.

EASY ACCESSIBILITY AND
CONVENIENT TRAVEL

Sharm El-Sheikh International Airport is easily
accessible via direct flights from many cities
across Europe and the Middle East. With efficient
airport transfers to hotels and the city center,
visitors can begin their holiday experience as
soon as they arrive.

A PARADISE FOR NATURE LOVERS
AND ADVENTURE SEEKERS

Sharm El-Sheikh is recognized as one of the
world’s top diving destinations. Its vibrant cor-

al reefs and rich marine life make it a favorite
among divers. The Ras Mohammed National
Park offers some of the most stunning underwa-
ter scenery in the Red Sea. For those who prefer
land-based adventures, ATV safaris in the Sinai
Desert and cultural tours offering a glimpse into
Bedouin life are equally popular.

POCKOLUHOE PASMELLUEHUNE U
HE3ABbIBAEMbIN OTA4bIX

Ulapm-3ne-Llelix npedaazaem wiupokuli

86160p BAPUAHMOB NPOXUBAHUS - OM
MeXOYHAPOOHbIX 20CMUHUYHbIX cemeli 00
b6ymuk-omeseli Ha nepgoli IUHUU. Pe2uoH
c1a8UMCA NAMU38€3004YHbLIMU OMENAMU C
cucmemoli «8CE 8KKOYEHO», 2aPAHMUPYOUUMU
8bICOKUU ypos8eHb KoMpopma u cepsuca. Takue
3HameHumMele Kypopmel, Kak Four Seasons Resort,
Rixos Premium Seagate u Baron Resort, 3a0arom
Uck/IrYUMensHele CmaHoapmel, y0oenemeopss
3aNpocsl 0axe CaMbIX 83bICKAMENbHbLIX
nymeuwecmeeHHUKO8.

Y/JO6HOE TPAHCIOPTHOE
COOBLYEHNE

MexcoyHapoOHsil aaponopm LLlapm-3a6-Lllelixa
npuHuUMaem npsamesle pelicsl U3 MHO2UX 20p0008
Esponel u bauxcHe2o Bocmoka. baazodaps
bbiIcmpoMy mpaHcgepy do omenel U yeHmpa
20p00a, 20CMu Mo2ym HAYame HACAaXOamMbCs
0mMObIXOM Cpasy no npubsimuu.

PAU 4151 TIOBUTEJNIEV MPUPOAbI N
3KCTPUMA

Ulapm-316-LLlelix exodum & Yucao Ayqywux oalie-
HanpaeneHul mupa. E2o kpacoyHeie Kopasnosele
pugel u 602amelli NOOBOOHbIU MUP hpueaekarm
datligepos co ecezo caema. HayuoHabHsIl

napk Pac-Moxammed npedaazaem camele
gneyamassroujue No08ooHsle nelizaxu KpacHo20
mMops. TeM, Kmo npedno4umaem NpuKAYeHUs
Ha cywe, npudymcsa no ekycy capapu Ha
keadpoyuknax no CuHalickol nycmeiHe u
3KCKYypCuU, 3HaKomAuue ¢ Kyabsmypol 6edyuHos.




Through the
Kaleidoscope of

Where past
meets present

| astarcrast oarms:
HeOEeCHDIN JIeTOICEIT
CramOyra

The Galata Tower is Istanbul’s story, etched into the sky.
Each of its stones stands like a sentence layered from cen-
turies past. No matter what changes in this city, the Galata
Tower watches life from the same height. Yet the view it
gazes upon is never the same.

67 Mempoe KaMeHHOU No33uu, ycmpemaEéHHol 8 Hebo

- Flanamckasa 6aWHA 8eKamu 3anucsisaem Uucmopuro
20poda, 6yomo nepo Ha nepzameHme epemMeHu. Eé cmeHoi
- CMpaHUybl, 20e CMewanucs 2eHy33ckue, susaHmulickue u
OCMAHCKUE YepHUAaQ.

56 TOURISM EXPLORER f T s N TOURISM EXPLORER 57




Its foundations were first laid in the 6th
century as a lighthouse, but it was the
Genoese who gave the tower its current
form in 1348. Back then, it was called
Christea Turris - the Tower of Christ. The
name whispers to us that this towering
stone structure atop Galata was more
than just a military outpost; it carried
symbolic power. During the Ottoman
era, it became a pair of eyes watching for
fires - and in the legends, a dream from
which Hezarfen Ahmet Celebi took flight
on wings of hope.

Today, the tower plays
host to a different kind
of dream. Around it
are the warm aromas
of new-generation
coffee houses, re-
fined wine menus,
and mornings lit by
buttery croissants. Yet
no matter what chang-
es, Galata Tower still
silently watches over
Istanbul at the break
of every dawn. The
modern life unfolding
in the streets below
feels like another
chapter being added
to its age-old story.

m

PoxcdéHHas kak susaHmuulckul

MasK 8 6-M seke, caoli 3HaMeHUM®bIU
061Uk OHa 0bpena 8 1348-m 200y,
6102000ps 2eHy33yam. Tozoa eé
Ha3sieanu Christea Turris (bawHs
Xpucma) - He npocmo yKpenseHue,

a cumeos mo2ywecmea. BpemeHa
OcmaHckol Vimnepuu npespamusnu eé 8
0030pH020, C/1e051U4e20 30 NOHAPAMU,
a n1e2eHOapHeIl nosém XesappeHa
Axmema Yenebu dobasusn Kpelnbs 3moli
KameHHoU nmuue.

Ce200Hs y eé nodHoxmus
6ypaAUM UHAS HCU3Hb. B

€é meHu poxcdaromcs
apoOMamel A8MOPCKUX KOpeeH,
packpsigaromcs 6ymsoiaku
3/IUMHbIX BUH, G ympa 8 y4ax
gocxoodAaue2o Hao bocpopom
COHYA HAYUHAMCA C
Xpycma ceexceucne4yeéHHbix
KpyaccaHos. Ck8o3b 3my
cospemeHHyto cyemy
Fanamckas 6awHs
Heu3MeHHO ecmpevaem
Kaxcoelli pacceem, Kak
gcmpeyana cmosemus

Ha3ao. Kunswas y eé
OCHOBAHUS HCU3Hb Kaxemcs
Auws Hoeol esnaeoli 8

g8eyHoUl 1emonucu KaMHs.

i
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A DIFFERENT TASTE OF CITY LIFE

What you see from the top isn't just a view - it's a
table set with the ingredients of a fairytale. Fer-
ries cutting lines across the Bosphorus, domes
reflecting in the golden waters of the Golden
Horn, seagulls playing the lead role on a porce-
lain-blue plate... That table holds everything the
tower has witnessed for centuries: conquests,
fires, romances, partings - and now, photos tak-
en over a perfectly brewed coffee. This is a story
that can pull your emotions in any direction it
pleases.

THE MODERN FACE
OF GALATA TOWER

Around the tower, it's no longer just history that
lingers - the flavors of modern life waft through
the air. In the stone-paved alleys of the small
square, the morning scent of sourdough bread
rises gently. By noon, plates are adorned with
freshly prepared seafood. And in the late af-
ternoon, the day is bid farewell with a glass of
Bozcaada wine in a boutique bar. Perhaps you're
waiting for a barista to call your name, standing
on the very stones once trodden by a Genoese
merchant - such is the way time twists and turns
in Galata.

The tower still speaks - of ancient splendor, of to-
day’s love for detail, and of the mystery of what's
yet to come. Perhaps that's why, no matter how
many Instagram filters are layered on top, the
tower always stays the same: unpretentious,
enigmatic, and unforgettable.

OCOBbIV BKYC
rOPOACKOM XU3HU

Bud ¢ 8epwiuHbl — He Npocmo naHopama, a
CKO304YHbIU nupwecmeeHHsll cmos. lapomel,
paccekarowjue bocgop, kynona, mepyaroujue

8 8odax 30s10mo20 Poza, Yaliku, napsujue Ha
¢poHe pappopoeso-201y6020 Heba... Ha smom
«Cmosie» — 8Cs1 UCMopus 6aWHU: 3080e8aHUS,
noxapsl, POMAHbI, PACCMABAHUS, d menepb

ewé u udeanbHole Kaodpsl ¢ Yaweykol koge. Imo
nosecms, CnOCObHAS nepesepHymMs 8aUWIU IMOYUU,
KaK CmpaHuUyebl.

C OBPEMEHybIVI ObJINK
FAJIATCKOU BALLIHU

Y nodHoXUA 6aWHU 8UMAKOM yXEe HE MO/bKO
dyxu npowis1020 — 30ech Yyapum ammocpepa
cospemeHHOU HU3HU. Ha MOujeHbIX ya104YKax
naowaou No ympam pazaueaemcs apomMam
ceexcez0 x/1e6a, K N0AYOHIO 8 PECMOPAHAX
nodarom dapel MOPS, 0 HG 3aKkame 0eHb
3aeepwarom b6okasom suHa “bo30xaada” 8
yromHomM 6ape. Cmos 8 o4yepedu 3a Koge, 8bi
MO eme 0Ka3amuCsl HO mex CaMblX KOMHSX,
20e K020a-mo CMos/AU 2eHy33CKue Kynysl - mak
3amelinueo nepennemaemcs epems 8 [aname.

bawHs no-npexcHemMy 2080puUm € HaMU - 0 6b110M
g8esuYUU, 0 Ce200HAWHeM 8HUMAHUU K 0emasnsam U
0 malHax 2psadyujezo. V1 ckoabko bbl UHCMA2Pam-
punempoe HU Hak1adeleaU HA ee 06pA3, OHA
ocmaemcs Heu3MeHHoU: N0OAUHHOU, 3a2a004HOU
u He3zabsieaemod.
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Don't go up the Galata Tower just
for the view. Sit down for a warm
and heavenly morning coffee in
its shadow. As you climb its worn
stone steps, feel the breath of the
past. While looking out across the
city, allow yourself to step back
from the rush that dulls existence.
And perhaps, one evening, as you
bid farewell to Galata, raise your
glass at a nearby bistro to the set-
ting sun - and to the tower, along
with all the stories hidden between
its stones.tower always stays the
same: unpretentious, enigmatic,
and unforgettable.

COBET
YUTATEJIAM
TOURISM EXPLORER

He nodHumalimecs Ha

lFanamckyro 6aWH0 MO6KO

padu euda. HayHume ympo

C YaWKU apoMamHo20 Kope

8 eé meHu. [ToOHUMAsICb NO
CMépmeoiM 8peMeHeM CmyneHsM,
npucaywatimeces K wenomy
npowozo. Ha cmompoeoli
naowjadke no3gosibme cebe
8bIpBAMbLCSA U3 N0BCEOHEBHOU
cyemel. [Tycme 8aw NpouwyanbHsIl
geyep ykpacum 60kasa 8UHA 8 0OHOM
u3 Kage y OpesHUX CmeH - 8 YeCMeb
3akama u camol 6awHu, XxpaHawel
8 CBOUX KAOMHSX 6ecqucaeHHble
ucmopuu.
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R1IXOS

RADAMIS

SHARM EL SHEIKH

Rixos
Radamis
Sharm El
Sheikh

A cultural mosaic
that redefines luxury.
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| apMoHMA KyJIbTYD
1 HOBBIV CTaH/IapT
luxury-orypixa

Nestled along the turquoise shores of Egypt's Red Sea coast,
this new-generation luxury resort offers more than just a
holiday - it promises a story of admiration, indulgence, and
unforgettable experiences.

PacnonoxceHHsll Ha 6upro3oselx bepezax KpacHoz2o mops
Ezunme, 3mom omens KAACCA /IOKC hpedsaazaem He NPocmo
0mOsIx - OH dapum 8ocmope, HaciaxoeHue U He3abbleaemsie
amoyuu.
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9
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A NEW ERA OF LUXURY:
A PARADISE UNVEILED IN 2024

Opened in 2023, Rixos Radamis Sharm El
Sheikh brings a fresh wave of sophistica-
tion to Egypt's tourism scene. Spanning
an impressive 300,000 m?, the property
features 1,642 rooms and 26 private
villas. Its versatile architectural design
and stunning beachfront location, just 6
km from Sharm El Sheikh International
Airport, make it a standout destination.
The private sandy beach and seamless
connection to the sea create a unique
and immersive setting for holidaymak-
ers.

PA AN11 UCKYLLEHHbBIX
NYTELUECTBEHHUKOB

Omkpeoiswutics 8 2023 200y, Rixos
Radamis Sharm EIl Sheikh npueHocum
C8EXCYH0 BO/IHY U3bICKAHHOCMU

8 mypucmu4eckyro UHOyCmpuro
Eeunma. 3aHUMaOA 8ne4YaMAAWYHO
meppumopuro 8 300 000 M2 komnsekc
ek/1ro4yaem 1 642 Homepa u 26
npueamHeix eun. E20 yHugepcasnsHsil
apxumekmypHsil 0u3aliH u
nompscarowjee pacnonoxeHue

Ha bepe2y Mops, 8ce20 8 6 KM om
mMexoyHapodHo20 a3ponopma LLapm-
ane-Lllelixa, denarom e2o 8610AOUUMCS
mecmom 0719 omosbixa. YacmHeil
NecYaHsIl NAAXC U NAG8HbIU hepexod

K MOPtO C0300H0M YHUKA/bHYH
ammocgepy 015 2ocmedl.

B RapamS
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A STYLE FOR EVERY STAY

Accommodation options are thoughtfully divid-
ed into three thematic blocks: “Tirana,” “Blue
Planet,” and “Beach Side.” From 35 m2 superior
rooms to 185 m2 Royal Suites, the resort ca-
ters to both couples and families. Every room
includes a balcony or terrace, minibar, coffee
and tea set, bathrobe, and exclusive bathroom
textiles as standard.

A CULINARY VOYAGE:
. 3 OPEN BUFFETS,
16 A LA CARTE RESTAURANTS

Guests embark on a global gastronomic journey
across 16 a la carte restaurants and 3 buffet op-
tions. Highlights include L'Olivio (Italian), Rasam
(Indian), Cactus (Mexican), La Churrascaria (Bra-
zilian), Hayal (Turkish-Lebanese-Moroccan), and
Wabi Sabi (Japanese). A dedicated Kids Restau-
rant has also been carefully designed for young-
er guests.

WELLNESS REIMAGINED:
ANJANA SPA

The signature Anjana Spa, a hallmark of the
Rixos brand, offers a holistic rejuvenation expe-
rience with a diverse menu of Thai, Balinese, and
traditional Ottoman treatments. Spa services are
available for guests aged 16 and over.

CTUJTb HA JTFO60/ BKYC

BapuaHmel pasmewjeHUs mujamesnbHo pa3oesneHs!
Ha mpu memamuyeckux 6so0ka: «Tirana», «Blue
Planet» u «Beach Side». Om cmaHOapmHsix
HoMepos naoujadero 35 M? 00 KOPO1EBCKUX /IFOKCO8
8 185 M? - omesb nodxodum Kak 0414 nap, mak

u 0215 cemel. B kaxcdom Homepe ecme 6G/1KOH

unu meppaca, MUHU-6ap, kogeliHoll u YaliHell
Habopbl, XaAaMebl U 3KCK/HO3UBHbIE BAHHbIE
npuHadnexHocmu.

KYJINHAPHOE NMYTELLUECTBUE:
3 PECTOPAHA CO LLIBEJCKUM
CTOJIOM U 16 PECTOPAHOB

A LA CARTE

Focmu omnpaensaromcs 8 2aCMpPOHOMUYECKOe
nymewecmeue no 16 pecmopaHam a la carte u

3 0CHOBHbIM pecmopaHaM (omKpsimeil 6ygem).
Cpedu ustomMuHOK - L'Olivio (umanssaHCcKas KyxHs),
Rasam (uHodulickas), Cactus (MekcukaHckas), La
Churrascaria (6pa3unsckas), Hayal (mypeyko-
/IUBAHCKO-MapoKkaHckast) u Wabi Sabi (AnoHckas).
Ans oHeIx 20cmel npedycmMompeH cneyuansHsil
demckuli pecmopaH.

WELLNESS HOBOIO YPOBHS:
ANJANA SPA

@upmeHHsbIl cna-komnaekc Anjana, UsumHas
kapmoyka 6peHda Rixos, npedsnazaem nosHoe
06HOB/1EHUE, 30 CYem pa3HOObPA3HO20 MEHHO
madickux, 6aaulickux U mpaduyUuOHHbIX OCMOHCKUX
npoyedyp. Ycayau cna docmynHel 045 2o0cmeli om
16 nem.
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A PARADISE FOR
FAMILIES:
RIXY KIDS TOWN

Rixy Kids Town is far more than a
playground—it's a world of discov-
ery. It features a STEM laboratory,

driving school, robotics and coding
center, and a wide range of art-
based activities. Safe, educational,
and inspiring, it's a haven for young
explorers.

MORE THAN JUST
A HOTEL: THE RIXOS
RADAMIS EXPERIENCE

Rixos Radamis Sharm El Sheikh
delivers a multidimensional holiday
experience that fuses ultra all-in-
clusive hospitality with fine dining,
family entertainment, spa wellness,
and cultural enrichment. This is
not merely a resort—it is a tangible
expression of the “new generation
of holiday living.”

A highlight of the 2025 summer
season will be an exclusive con-
cert by Grammy Award-winning
artist Enrique Iglesias. Elevating
entertainment to a global level, this
event will once again place Rixos
Radamis in the spotlight as a star of
the region.

roPOAOK CHACTbA 414
MAJIEHbKUX TOCTEN:
RIXY KIDS TOWN

Rixy Kids Town — 3mo He npocmo
u2po.as 30Ha, a yenelli Mup
omkpeimud. 30ece ecmo STEM-
1060paMOopuUs, WKO/AA BOMOEHUS,
yeHmp pobomomexHuku u
Nnpo2paMMUpPOBAHUSA, O MAKH#Ce
MHOX#ecmeo meopyeckux
akmusumu. Rixy Kids Town - no-
HacmosAwemMy patickoe mecmo 045
10603HAMENbHBIX NOYEMyYeK, HOHbIX
usobpemameneli U HOYUHAOWUX
meopyos.

RIXOS RADAMIS:

IT4E 3AKAHYUBAETCA
[MOHATUE ‘OTEJIb' U
HAYUHAETCA NCKYCCTBO
FOCTENMPUNMCTBA

Rixos Radamis Sharm El Sheikh

npedsaazaem MHO202pAHH®bIU 0MObIX,

coyemarouuli cucmemy «yaempa
8ce BK/IHOYEHO», U3bICKAHHYIO KYXHIO,
pasenedyeHus 045 eceli ceMbU, Cha-
ycayau u KynemypHoe obozaujeHue.
Smo He npocmo omesib - 3Mo
gonsioujeHue «omaobixa HO8020
NOKOAEHUSI».

SApkum cobbimuem ce3oHa 2025 200a
cmaHem 3KCKAH03UBHbIU KOHYepm
obsaadamensa npemuu Grammy
SHpuke Nznecuaca. baazodapsa
KOHYyepmam Muposo2o Macumaéa,
Rixos Radamis eHoeb doka3sieaem
CB0H «38€30HYH0» NO3UYUHK 8 3MOM
pe2uoHe.

TOURISM EXPLORER
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Global Vision:

Predictions
’ from Industry
- Professionals

. | ToOGasIbHOE BUieHmeE:;
» . [IPOIr'HO3bI OT JIMACPOB
wg S  TTHIYCTPUN

Tourism professionals from diverse markets, ranging from Ukraine to India, Ka-
zakhstan to Moldova, share their evaluations and expectations for the 2025 season.
Let's take a look at the insights of the experts, who had the opportunity to reflect on
< changing travel habits, trends, industry risks, tourist profiles, the role of digitalization,
and B2B collaborations.

Bedyuwjue 3kcnepmesl mypucmu4ecko20 PbIHKA U3 pa3HbIX CMPaH-om YKpauHsl u Moadosel
0o KazaxcmaHa u VIHOuu - 0ensimcsa C8OUMU GHAAUMUYECKUMU NPO2HO3AaMU HA Ce30H
2025 200a. B amom Mamepuane Mbl CObpanu karoyegsle UHcalimel npogeccuoHasnos,
Komopele  oyeHUAU — MpaHcpopmayuro  npednoymeHul  nymeuecmeeHHUKOS,
aKmMyasneHele mpeHObl, NOMEeHYUAAbHbIE PUCKU, USMEHeHUs 8 Npo@uasx mypucmos,
8/IUSIHUE yugposusayuu u hepcnekmusel B2B-napmHepcme.
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Mahmud Badalov, director of the Chi-
nar-Tour with 27 years of experience in
tourism, shares professional forecasts for
the 2025 season.

Turkiye will remain the undisputed leader in
2025, a destination that has held the palm

for many years. Egypt can be ranked second,
while Vietnam, Thailand, the United Arab
Emirates, Qatar and Oman will share the third
position.

In today’s reality, it is important to be flexible,
for example, in the absence of direct flights,
convenient connecting options are offered.
Turkish airlines continue to expand their
route network. Short-term visas remain a
minor inconvenience for multiple trips.

An analysis of the profile of a modern tourist
shows the following distribution: 20% are VIP
clients for whom quality is more important
than budget, 50% are connoisseurs of the
optimal price-quality ratio, 10% are budget
tourists with an understanding of price-qual-
ity ratio, 20% are those who expect the maxi-
mum for the minimum cost.

To date, the following recommendations can
be identified:

Working with hotels: direct contact with man-
agement is the key to prompt resolution of
any issues.

Training and development: regular profes-
sional development through industry work-
shops and conferences, online webinars (sav-
ing time without loss of quality) and partner
discussions.

Special thanks should be expressed to the
HelloOtel platform and its creator Sabir Mi-
zam for an effective tool for interaction be-

tween hoteliers and travel agents.
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Mahmud
Badalov

Chinar-Tour
Director
Partner of HelloOtel System

Maxmy0 badanos, dupekmop komnaHuu “HuHap-
Typ” ¢ 27-nemHumM oneimom pabomel 8 mypusme,
deaumcs npogpeccuoHanbHeIMU NPO2HO3AMU HA
ce30H 2025.

be3sycnosHeim audepom 2025 2000 ocmaHemcs
Typyus - HanpaeseHue, yxe MH020 sem
yoepxcusarowjee nanbMy nepgeHcmea. Ha emopoe
Mecmo MOXHO omHecmu Eaunem, a mpemeoio
no3suyuro pazdenam BeemHam, TaunaHo, OA3,
Kamap u OmaH.

B ycnosusix cospemeHHol peanbHoCMu

BA}HCHO NPOSIBASMb 2U6KOCMb, HANPUMeEp, NpU
omcymcmeuu npsiMbix pelicoe npedaazaromcs
y006HbIe CMbIKOBOYHbIE 8apuaHmMel. Typeykue
a8UAKOMNAHUU NPOAOAMAOM paCcUUPMb
MapwpymHyto cems. KpamkocpoyHsle 8u3bl
ocmaromcsi HebobWUM Heydobcmeom 05
MHO20KPAMHbIX NOE300K.

AHaU3 hopmpema coepeMeHH020 mypucma
noka3seieaem cnedyroujee pacnpedesneHue: 20% -
VIP-knueHmesl, 019 KOMOpPbIX KAYECMBO 8AXCHEE
6ro0xema; 50% - yeHumenu onmumanbLHoO20
coomHouwieHUs YyeHsl U kayecmea; 10% -
6r00XxeMHbIE MypuUCMbl C NOHUMAHUEM
coomHouwieHUs YeHsl U kayecmea; 20% - me,
KMo oxcudaem MAKCUMYMQ 30 MUHUMQ/6HYH
cmoumMocme.

Ha ce200HAWHUT 0eHb MOXCHO 8bidenums
cnedyroujue pekoMeHoayuu:

Paboma c omenamu: onIMOU KOHMakm ¢
MeHeoXMeHMOoM - 307102 onepamueHo2o peweHuUA
N1106bIX 80npocos.

ObyyeHue u pazsumue: pezynsapHoe nogeleHue
KeanUGUKayuu Yyepes ompacsaeasie 8OPKWONbI

U KOHepeHyuu, oHAalH-8e6UHAPbI (3KOHOMUSA
gpemeHU 6e3 nomepu Ka4ecmeaa) u hapmHepckue
ouckyccuu.

Cnedyem ebipazume ocobyro 610200apHOCMb
naamgopme HelloOtel u ee co3damento Cabupy
Mu3samy 3a 3¢pekmusHbIl UHCMpPYMeHmM
83aumodelicmeus Mexody omesnsepamu u
mypaz2eHmamu.

Pavel Ganzevich, the Business Development
Sales & Marketing expert at TAT Travel
Agencies and Touroperator Travelon, ana-
lyzes the transformation of the Ukrainian
tourism market in the current conditions.

Due to restrictions on flights from Ukraine,
tourists actively use alternative airports: Chisi-
nau, Warsaw, Bucharest, less often Germany
and Hungary. Despite the difficulties, the
market is showing steady growth, and the
demand for organized tours remains high.
Transfer packages are especially in demand,
as the convenience of logistics has become a
key factor in choosing a tour.

The main audience of tourists has changed
somewhat. The key categories were: the 60+
contingent (those who have no travel restric-

tions) and single women. But conceptually,

family vacations are still the main thing.

Trends in destinations:

Turkey is still the leader of the summer sea-
son. Egypt and the UAE are the main destina-
tions for winter holidays. European resorts
(Montenegro, Bulgaria, Croatia) are growing
in popularity due to political factors.

Despite the concerns, large aggregators are
not putting pressure on the market — sales
of travel agents and tour operators contin-
ue to grow. At the same time, 50% of offline
agencies are closed, and the business has
switched to online mode. This has increased
the importance of working in social networks
(targeted advertising, content marketing)
and learning digital tools (lead management,
working with applications).

The key success factors are flexibility, digita-
lization, and partnership support between
operators and agents, as well as working with
B2B platforms such as HelloOtel, which has
become a must-have for agents, offering bo-
nus programs, direct contact with hotels, and
participation in special events.

Pavel Ganzevich

B.D.S.M. - Business Development
Sales & Marketing

TAT Travel Agencies + Touroperator Travelon

Partner of HelloOtel System

lMasen laH3esuUY, 3KCNepmM no pa3sumuro
6usHeca TAT travel agencies u Touroperator
Travelon, aHaau3upyem mpaHcgopmayuro
mypucmu4ecko20 pbIHKa YKPAUHbI 8 mekyujux
ycnosusx.

V13-30 02paHUYeHuUl Ha 8blaemsl U3

YKpauHsl mypucmesl aKmugHO UCNo163yrom
asnemepHamusHsle asaponopmei: KuwuHes,
Bapwasy, byxapecm, pexce — [epmaHuro U
BeHepuro. HecMomps Ha C/10#HOCMU, PbIHOK
deMoHCMpuUpyem cmabussHell pocm, a

CNPOC HO OP2aHU308AHHbIE MypblI oCMmaemcs
8bICOKUM. OCobeHHO 8oCMpebo8aHbI hakems| ¢
MpaHcpepom, mak Kak ydobcmeo 102ucmuku
CMasio Ka4esbiM GaKkmopom npu gelbope mypa.

TpeHOb!I HanpasaeHul:

Typyusi — no-npexcHemy audep 1emHe20 Ce30Ha.
E2unem u OA3 — 2n1a8Hble HanpasneHus 045
3UMHe20 0mOobIXa.

Esponelickue kypopmel (HepHoz2opus, boazapus,
Xopsamus) — pocm nonysasgpHocmu u3-3a
nosaumu4eckux ¢akmopos.

[Mocne nay3sel 8 opaaliH-MeponpusMuUAX
YKpaQUHCKUE a2eHmsl CHO8A MO2ym nocewjams
80pKWONGI, Npe3eHmMayuu U Kpyasele Cmosibl —
CNpPoC Ha makue GopmMamel pe3ko 8sipoc. A4
nododepxcku napmHepos TAT travel agencies

u Travelon akmueHo npogodsim eebuHapel, a
makxe obecneyuearom a2eHmMoes 3as58KamMu Yyepes
KpynHetiwuli B2C azpezamop otpusk.com u 6upicy
/Audos (2eHepayus cnpoca Yepes Facebook, Insta-
gram u dpyaue KaHasbl).

Typu3m YKpauHsl adanmupyemcs K HO8bIM
YCA08UAM, COXPAHAS CNPOC U HAX005
a/6mepHamMueHsle nymu pazeumus. Karoyessie
dakmopel ycnexa — 2ubkocme, yugpposusayus u
napmHepckas Nododepxcka Mexcoy onepamopamu
u azeHmamu, a makxe paboma ¢ B2B
naameopmamu, makumu, kak HelloOtel,
Komopas cmana must-have 0415 azeHmMos,
npeodsnazas 6OHyCHbIe NPO2PAMMSI, NPAMOU
KOHMakm ¢ omeAamu U y4acmue 8 cneyuasnbHelx
MeponpusMUsiX.
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Kairat Sadvakassov, Chairman of the Kazakh
Tourism National Company JSC, shares his
professional view on the upcoming tourist

season.

Kazakhstan is a promising destination on the
world tourist map, which attracts more and
more attention from travelers.

Almaty will certainly be one of the most pop-
ular destinations in the 2025 tourist season.
This city has become a major holiday desti-
nation for foreign tourists due to its unique
atmosphere and variety of tourist opportu-
nities. Almaty is surrounded by picturesque
mountain landscapes and 5 national parks,
which makes it an ideal place not only for
urban tourism, but also for exciting adventure
trips.

The Mangystau region is becoming no less
attractive for tourists. This region, located on
the coast of the Caspian Sea, offers tourists

a “warm beach”, a variety of services, as well
as an all-inclusive system in international and
local hotels. In addition, resort hotels are de-
veloping in the region, and charter programs
with packaged tours are provided for tourists'
convenience.

The city of Turkistan also deserves special at-
tention. Due to its unique historical heritage,
including UNESCO sites, and location on the
Great Silk Road, Turkistan attracts more and
more tourists. The city has a well-developed
modern infrastructure, and special “Yasa-

wi tours” are becoming especially popular
among tourists from Turkic countries. There
is great interest in Astana and the Akmola re-
gion, which includes the Burabay Resort area.

Kazakh Tourism NC JSC is ready to develop
cooperation in these and other areas.
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Kairat
Sadvakassov

Chairman
Kazakh Tourism National Company

Kalipam Cadeakacos, [lpedcedamens
lMpaeneHusa AO “HK “Kazakh Tourism”,
deaumcs npogeccuoHaAbHbIM 832/1500M HA
npedcmoAwuli mypucmuy4eckuli Ce30H.

KaszaxcmaH - nepcnekmugHoe HanpaesneHue
Ha Mupoeol mypucmuyeckol Kapme,
Komopoe npus/sekaem ace 60/buiee BHUMAHUE
nymeuwecmeeHHUKOS.

B mypucmuyeckom ce3oHe 2025 00HUM U3
CaOMbIX NONYAAPHbIX HanpasaeHul, 6e3yc108HO,
6ydem Anmamel. 3mom 20p00 CMas OCHOBHbIM
YyeHmpom 0719 omobIXa UHOCMPAHHbLIX Mypucmos,
61a2000aps ceoell yHUKaAbHOU ammocgepe u
PA3HO0BPA3U MypPUCMUYECKUX 803MONHOCMEU.
AIMamel OKpyXeH HUBONUCHbIMU 20PHbIMU
nedizaxcamu U 5 HAYUOHANbHLIMU NAPKAMU, YmMo
desaem e20 udeas1bHbIM MECMOM He MO/1bKO 0415
20p00CKO20 MYpPU3Ma, HO U 0151 y8/ekamesbHbIX
NPUKAKOYEHYECKUX N0e300K.

He meHee npuesnekameneHoOU 045 mypucmos
cmaHosumcs MaHzaucmayckas obaacme.

3mom pezuoH, pacnoaoxeHHsIU Ha nobepexcee
Kacnutickozo mops, npednazaem mypucmam
«Ménsibll NAAX», PA3HOO6pPA3HbIe yCayau,

a makxce cucmemy all-inclusive 8 omensax
MeXCOYHAPOOHO20 U /I0KA/bHO20 YPOBHA.

Kpome mozo, 8 pe2uoHe pazeusaromcs
KypopmHsle omeu, a 045 y0obcmea mypucmos
npedycmMompeHsl YapmepHsle NPo2PAMMbI C
nakemupo8aHHbIMU MypPamu.

[opod TypkecmaH makixe 3acyxusaem 006020
8HUMQAHUS. 30 c4em YHUKQA/IbHO20 UCMOpPUYecKo20
Hacaedus, sknovarouwe2o obvekmesl OHECKO,

U pacnosoxeHusi Ha Besukom LLlesakogom

nymu, TypkecmaH npus/aekaem 8cé 60sbuie
mypucmos. B 2zopode pazsuma cospemeHHas
UHPpacmpykmypa, a cneyuassHsle «fdccayu
mypel» CMaHo8amMcs 0cobo nonyapHeIMU cpedu
mypucmos U3 mrpKCKUX cmpaH. boaswodl
UHMepec nposeasemcs K AcmaHe u AKMOAUHCKOU
obaacmu, komopas ekarYyaem KypopmHyr 30Hy
bypabad.

AO “HK “Kazakh Tourism” 20moe pa3eusame
CoOmpyOdHUYECMa8o No 3MuM U Opy2um
HaNpPasaeHUsAM.

Lyubov Voronina, Managing Director of the
Let's Fly Tour Operator, with 21 years of
experience in the industry, shared her fore-
casts and key trends for the upcoming 2025
tourist season.

The main success factor is stability. Despite
the crises of recent years, the tourism market
has proven its resilience. The 2025 summer
season is expected to surpass last year's fig-
ures due to technological updates and indus-
try adaptation.

Flight restrictions remain relevant, but con-
necting flights no longer scare tourists. The
shortage of direct flights in some destinations
is holding back the flow of tourists, but if

you want, you can get almost anywhere. The
visa regime also varies. A number of coun-
tries have simplified the issuance of visas for
Russians, while some countries have not yet
made concessions.

Turkiye and domestic tourism are the leaders
of the season. Charter destinations (Egypt,
UAE, Thailand) will remain popular and Asia
will strengthen its position thanks to afford-
able flights. The south-eastern direction,
which can be reached by Chinese airlines, will
further increase the volume of tourist flow.

Social media and advertising are important
channels for attracting customers but re-
quire a competent approach. Working with
B2B platforms (for example, HelloOtel) gives
travel agents bonuses and prompt access to
information, which increases the loyalty of
tourists.

The main thing is to remember that in a
changing market, flexibility, expertise, and
customer orientation remain the main tools
for success.

Lyubov Voronina

Managing Director
Let’s Fly Tour Operator
Partner of HelloOtel System

Jll6oeb BopoHuHa, ynpasadrouuli dupekmop
myponepamopa Let’s Fly, ¢ 21-nemHum onsimom
pabomel 8 UHOyCmMpuu, N0deaAUAACs NPO2HO3AMU
U K/1104e8bIMU mpeHOaMu npedcmosauje2o
mypucmu4yecko2o ce30Ha 2025.

InasHbIl pakmop ycnexa — cmabuibHOCMb.,
Hecmomps Ha Kpu3ucel NOCIEOHUX 1em, PbIHOK
mypu3ma 00Ka3asa €80 ycmoliyusocme.
Oxcudaemcs, ymo semHul ce3oH 2025
npeg30lidém nokazamesau npows020 2004,
610200apA MexHo102U4eckUM 06HO8/AeHUAM U
adanmayuu ompacnu.

OzpaHu4yeHUA nepesnémoes ocmaromcs
aKmMyanbHbIMU, HO CMbIKOBOYHbIE pelicyl yice

He nyzatom mypucmos. Jepuyum npsamo20
a8UaCO06UeHUS HO HEKOMOPbIX HANPABAEHUSX
cdepxcusaem mypnomok, 0OHAKO NPU XeAaHuu
006paMbCA MOXCHO NPAKMUYeCcKU Kyoa y200HO.
Bus3oswlili pexcum makxice sapbupyemcs: psio
CMPaH ynpocmus 8610a4y 8u3 0418 POCCUSIH,
mo20a Kak HeKomopble CMpaHsl NOKA He udym Ha
ycmynku.

KpynHesie skocucmemsi u 6aHKU, npodaroujue
mypsl, MeHsoM PbIHOK, HO PO3HUYA omee4yaem
HobIMU cepsucamu. TypazeHmMsl 0CMaHymcs
80CMpebo8AHHLIMU, MAK KAK /H00SM

HYyXCHbI 100U, K1todesoe npeumyujecmeo -
nepCcoHaNU3UpPOBAHHLIU cepauc, Komopell
mpebyem NnoCMOSIHHO20 Pa38UMUS: 80PKUWIONGI,
KOMMYHUKAUUsi C ome/abepamu, oby4yeHue.

Coycemu u peknama - 8axcHvle KaHA1bl
npusneyeHUs KAUeHMo8, HO mpebyrom
2pamomHo20 nodxoda. Paboma ¢ B2B-
naam@opmamu (Hanpumep, HelloOtel) daém
mypazeHmam 60HyCbl U oNepamueHsIli docmyn
K UHOpMayuu, Ymo noseiLiaem N0A/1bHOCMb
mypucmos.

[nasHoe - NnoMHUM®b, YMO 8 ycnosusx
MeHAU|e20CA PbIHKAQ 2ubkocme, 3KCcnepmusa
U K/1lueHmoopueHmupoeaHHoOCmMb ocmaromcs
OCHOBHbIMU UHCMPYyMeHMamu ycnexa.
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Hasanov Nizami, founder and CEO of Aris-
tokrat Travel Azerbaijan (DMC & MICE), with
17 years of experience in the travel industry,
shares forecasts for the upcoming season
and key trends in the Azerbaijani market.

The main risks of the upcoming season (6/10)
are the shortage of air transportation and
economic and geopolitical restrictions on
flights, but visa issues remain transparent.
The market is gradually adapting to the global
trend of the growing influence of aggregators,
although this process is slower in Azerbaijan
than in other countries.

Tourists looking for a balance of price and
quality dominate (7/10). The middle segment,
who are ready to pay for comfort but within
the budget, is slightly less (5/10). VIP clients
and tourists who choose the cheapest tour
are represented less (3/10 each).

A prerequisite for the successful operation

of travel agents is their continuous develop-
ment. Online marketing, workshops, and part-
ner discussions help keep up with the times.
Social media and advertising are extremely
important tools for attracting customers.

Turkey remains the traditional leader among
the top destinations in 2025 but may lose
ground this year due to rising prices. The fo-
cus is on Sharm el-Sheikh, Europe, and Dubai.

As for B2B cooperation: working with pro-
fessional platforms such as HelloOtel is the
foundation of success. Their experience and
reputation help build effective partnerships in
the travel industry.

Flexibility, training, and the proper use of dig-

ital tools are key success factors in the 2025
season.
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Hasanov Nizami

Aristokrat Travel Azerbaijan
DMC & MICE

CEO -Founder

Partner of HelloOtel System

Husamu NacaHos, ocHosamesnw u CEO Aris-
tokrat Travel Azerbaijan (DMC & MICE), c
17-nemHumM onbImom 8 mypuHAycmpudu,
deaumcs npo2HO3aMu Ha npedcmoswuli ce3oH
U K/1toyesbIMU mpeHAamu a3epbalioncaHcKo20
PbIHKQ.

InasHele pucku npedcmosiuje2o ce3oHa (6/10)

- depuyum asuanepeso3ok U IKOHOMUKO-
2e0nosiuMuUYeckue 02paHUYeHUs NoaEémos,
00HOKO 8U308ble 80NPOCLI 0OCMAOMCA
Npo3pPaYHLIMU. PbIHOK NOCMeneHHo
adanmupyemcs K 2106016HOMY mpeHdy - pocmy
8/1UAHUS a2pe2amopos, xoms 8 AsepbalioxiaHe
amom npoyecc udém medneHHee, yeM 8 Opyaux
CMPAHOX.

JomMuHupyrom mypucmel, uwyujue 60aa10HC YeHsl
u kayecmea (7/10). Yymo meHbswe - cpedHull
cezMeHm, 20mossll N1amume 30 KOM$opm, HO 8
pamkax 6r00xcema (5/10). VIP-kaueHmel, a makxce
mypucmel, Komopsle 8bl6Uparom camsili dewéseblli
myp, npedcmasneHsl MeHswe (no 3/10).
O6s30mesbHbIM yco8ueM 05 ycneuHol
deamesIbHOCMU Mypa2eHmos A8/13emcs ux
HenpepeligHoe pazsumue. OHAAUH-MapKemuHe,
80pKWONLI U hapMHEpcKuUe OUCKyccuu nomoz2arom
uomu 8 Hozy co spemeHem. Coycemu u peknama

- KpaltiHe 8aX)(Hble UHCMpPYMeHMbl hpusie4yeHus
KAueHmos.

Cpedu mon-HanpasneHuli 2025 Typyus ocmaemcs
MpaduyUuoHHbIM 1UOEPOM, HO 8 3MOM 200y
MOX(em ycmynumse no3uyuu u3-3a pocma yeH. B
pokyce - LLlapm-3ae-Lelix, Espona u Ay6ad.

Ymo kacaemcsa B2B-compydHu4yecmesa: paboma
€ NPOPeCCUOHANbHBIMU NIAMPOPMAMU,
makumu kak HelloOtel, - ocHosa ycnexa. Vx
onLIM U penymayus noMo2arom 8bicmpaueame
3¢ppekmusHoe napmHEPCMB0 8 MypuHIyCmMpuu.
luékocme, obyyeHue u epamMomHoe
ucnose3o08aHue digital-uHcmpymeHmos -
K/toYesosle pakmopel ycnexa e ce3oHe-2025.

Philip Hulyi, the Chairman of the Republican
Union of Tourism Industry (or Belarusian
Touristic Union), analyzes the key trends of
the upcoming season.

The traditional routes - Turkey, Egypt, the
UAE, and Georgia - retain their leading posi-
tions. Oman is of great interest, especially in
combination with destinations in Southeast
Asia. The shortage of external offers is offset
by the growth of domestic tourism and trips
across Russia. European tours through the
airports of Vilnius and Warsaw, as well as bus
tours, remain available for Belarusians.
Compared to the crisis years of 2022-2023,
the current risk situation can be estimated
at 7 out of 10 points. The main difficulties
are the shortage of air transportation, flight
restrictions, visa difficulties, and competition
with digital aggregators.

The tourist market is represented by three
main categories: premium customers who
choose VIP packages, the main segment fo-
cused on the optimal price-quality ratio,
budget tourists for whom the main criterion is
the minimum cost.

Despite the digitalization of processes, per-
sonal connections with hoteliers remain
very important for travel agents. The ability
to quickly resolve issues is an indicator of
professionalism. Continuous learning is a
prerequisite for competitiveness. Live events
are preferable to online formats, although
the latter are useful as a reference resource.
Digital tools are important, but they should
not replace the main operational activity.
Audience coverage analysis remains a neces-
sary element of the work. B2B interaction is
of particular value.

Belarus's travel industry demonstrates sus-
tainability in the face of change. The combina-
tion of traditional approaches with adaptation

to new realities makes it possible to remain

competitive in the international market.

Pilip Hulyi

Chairman
Republican Union of Tourism Industry
(or Belarusian Touristic Union)

®ununn lynell, npedcedamens npasaeHuA
Pecny6aukaHCcK020 cot3a mypuHoycmpuu
benapycu, aHanusupyem kno4egobie meHoeHYUU
npedcmosuje20 ce30Ha.

TpaduyuoHHsie mapwipymel - Typyus, Eaunem,
OA3 u l'py3us - coxpaHarom audepckue no3uyuu.
MosbiweHHbIU UHMepec abi3bieaem OMaH,
0cobeHHO 8 KOMbUHAYUU C HaNpas/eHUsMU
FO20-BocmouHol A3uu. epuyum eHeuwHUxX
npeosnoxeHuli KoMneHcupyemcsi pocmom
8HymMpeHHe20 mypu3ma u hoe3okamu no Poccuu.
Ansa 6enopycos ocmaromcsi doCmynHsIMU U
egponetickue mypsl Yepes asponopmel BunsHroca
U Bapwasel, a makxce aemobycHsie mypel.

1o cpasHeHUro ¢ Kpu3ucHsIMu 2022-2023
2000MU, CE200HAWHIO CUMYAUyUI NO PUCKOM
MOXCHO oyeHUMs Ha 7 6ass108 u3 10. OCHOBHbIe
CI0MHOCMU: depuyum asuanepesosok,
02PaHUYEHUS N0/emos, 8u3ogsle C/IOXHOCMU U
KOHKYypeHYus ¢ 4yugppossiMu azpe2amopamu.
PeIHOK mypucmoe npedcmassieH mpems
OCHOBHbIMU KOMe20pUAMU: NpemMuasbHble
KaueHmel, selbuparoujue VIP-nakemsi; 0CHOBHOU
cezMeHm, opueHMuUpPOBAHHbIU HO ONMUMA/bHOE
COOMHOWeHUe YeHbl U kayecmaa; 6ro0xemHesle
mypucmel, 014 KOMOpPbIX 2108HbIU Kpumepul -
MUHUMQ/I6HAsA CMOUMOCMEb.

Hecmomps Ha yugposu3sayuro npoyeccos,
nNepCcoHa/IbHbIE C8A3U C omesibepamu

0CMaromMCcs 04eHb 8AXCHLIMU 0151 Mypa2eHMos.
B03MOXHOCMb 0NEpamueHo20 peweHus
80NPOCO8 - NOKA3amesb NPOGeCccuoHANU3MA.
HenpepsigHoe oby4yeHue - 06513amesieHoe yc1oaue
KOHKypeHmocnocobHocmu. Xuesie Meponpusmus
npednoymumesisHee OHAAUH-PopMamos, xoms
nocsiedHuUe nose3Hsl KaK cnpagoyHsili pecypc.
Lugposeie uHCMpymeHmMeol 8aXCHbI, HO HE 00AXCHbI
noomeHsamMb cob6oli 0CHOBHYI 0NepPayUOHHYH
desmenieHOCMb. AHO/IU3 0X8ama ayoumopuu
ocmaemcsi Heob6xo0UMbIM 3/1eMeHMOoM Pabomel.
Ocobyr yeHHocme npedcmasnsem B2B-
g3aumodelicmaue.

TypuHOycmpusa beaapycu demoHcmpupyem
ycmodliyugocme 8 yc08uUsX U3MeHeHUU.
CoyemaHue mpaduyUuoHHbIX N00X0008 C
adanmayuel K HO8bIM Peasausm no3eosdem
COXPAHAMb KOHKYPEeHMOocnocobHoOCmMe Ha
MeXCOYHapPOOHOM PbiHKE.
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Yulia Seitmambetova-Bekirova, CMO & Gen-
eral Advisor for Development at the tour
operator CENTRUM HOLIDAYS, with 15 years
of experience in tourism, shares the key
trends of the upcoming season.

In 2025, Egypt, the United Arab Emirates,
Oman, Vietnam, Latin America, Georgia, as
well as author’s tours of Uzbekistan, which is
becoming increasingly attractive to travelers
due to the variety of offers: cultural and his-
torical routes, ecotourism, gastronomic tours.
Uzbekistan is actively developing its tourism
infrastructure, offering high-quality services
to its partners.

There is no shortage of air transportation in
Uzbekistan. The largest private airline, Cen-
trum Air, has announced the launch of direct
flights between Uzbekistan and the following
cities: Moscow, St. Petersburg, Kazan and No-
vosibirsk. This will expand Uzbekistan's pres-
ence in the Russian market and increase the
accessibility of this destination for tourists.

There are three main categories of tourists:
20% are VIP tourists, for whom a high-quality
package is important without budget restric-
tions; 50% are mid—range tourists, focused
on a balance of price and quality; 30% are
newcomers to travel, expecting a high level of
service at a minimum cost.

Continuous learning is a prerequisite for
success. It is very important for both travel
agents and tour operators to participate in

workshops, webinars, and conferences in
order to strengthen ties with foreign partners
and promote Uzbekistan on the world stage.
Social media advertising plays a key role in
attracting customers. It is also important to
work with B2B platforms that open up new
business opportunities.
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Yulia
Seitmambetova
Bekirova

CMO & General Advisor
for Development ‘Centrum Holidays’

H0aus Ceummambemosa-bekupoea, 21a8HbI
CO8eMHUK NO paseumuro myponepamopa
CENTRUM HOLIDAYS c 15-nemHum onsimom
pabomesi 8 mypusme, 0eAUMCcs KA04Ye8bIMU
meHOeHYUAMU Npedcmosuje20 Ce30Ha.

B 2025 200y cpedu monossix HanpasaeHul
oxcudaromcea Ezunem, OA3, OMaH, BeemHawm,
JlamuHckasa Amepuka, [py3ud, a makxe
aemopckue mypsl N0 Y36ekucmaHy, Komopell
cmaHosuMCcs 8cé 6osee npussekamesbHeIM 0414
nymeuwecmeeHHUKO08, 651a200apsi pa3HO06pa3u0
npeonoxeHul: Kya6mypHoO-ucmopu4yeckue
Mapwpymel, 3Komypu3m, 20CmpoHOMUYecKue
mypel. Y36ekucmaH akmusHO passusaem
mypucmuy4eckyro UHGpacmpykmypy, hpeona2as
napmHEPam 8bICOKOKaYecmeaeeHHsle ycayau.

Jepuyuma asuanepego3ok 8 Y3bekucmaHe

He Habadaemcs. KpynHeliwas YacmHas
asuakomnaHus Centrum Air o6va8u1a 0 3anycke
NpAMO20 a8UACO0BWEHUSA MeXOy ¥Y36eKucmaHom
u ciedyrowyumu 2opodamu: Mockea, CaHkm-
[Temepbype, KazaHe u Hosocubupck. 3mo
pacwupum npucymcmeue Y36ekucmaHa Ha
pocculickom pelHKe U NogbicUm 0oCmMynHOCMb
O0OHHO20 Hanpas/eHus 014 mypucmos.

Cpedu mypucmoe MOXCHO 8bl0eIUMb Mpu
0CHo8Hble kamezopuu: 20% - VIP-mypucmel, 0415
KOMOopebIX 8axeH kKayecmeeHHsIlU mypnakem 6e3
o2paHu4eHuli no 6rooxemy; 50% - mypucmei
CpedHe20 ceameHma, opueHmMuUpPOBAHHbIE HQ
6asaHC yeHsl U kayecmea; 30% - HOBUYKU 8
nymeuwecmeusx, oxuoaroujue 8biCoOKUl yposeHb
cepsuca npu MUHUMA/6HOU CmMouMocmu.

[TocmosHHoe obyyeHue - 0643amesibHoe

ycnosue ycnexa. Kak mypazeHmam, mak u
myponepamopam 04eHs 8aXCHO y4aCmMeo8ams 8
gopKuwionax, 8e6UHAPAX, KOHpepeHYUsX, Ymobsl
YKpenname €es3u ¢ 30py6excHbIMU NapMHEPamu u
npodsu2ame Y36ekucmaH Ha MUpoegoli apeHe.
Peknama e coycemsx uzpaem Kar04Yesyro pose 8
npueseyeHUU KaueHmMos. Takxe 3Ha4yuma paboma
¢ B2B-nnam¢opmamu, omkpbi8arouuMu Ho8ble
803MOXHOCMU 04151 6U3Heca.
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Olga Zhukovskaya, a Marketer and sales
coach for travel agents and Founder of
“The Travel Agency” project and “The Trav-
el Agents” telegram channel, with 15 years
of experience in tourism, analyzes the key
trends of the upcoming season.

The 2025 season is characterized by moder-
ate risks. Transportation shortage (3/10) - no
significant increase in flights is expected, but
there is no acute shortage either.

Flight restrictions (5/10) - the geopolitical situ-
ation remains a factor of instability.

Visa difficulties (8/10) are the main problem
in the psychology of tourists who believe
that “visas are not given.” Competition with
aggregators (7/10) - new players are actively
entering the market, but their influence will
manifest itself later.

In 2025, the following categories of tourists
prevail: budget tourists (8/10) - expect the
maximum for the minimum price, connois-
seurs of quality (7/10) - ready to pay for
decent service, VIP clients (3/10) - few in num-
ber, but resistant to crises.

The following development strategies can be
distinguished for agencies:

Reorientation of the business model, namely:
becoming a tour leader, specialization in rare
areas, travel concierge services.

The balance of knowledge and sales: not
only studying the product, but also customer
acquisition techniques, learning how to work
with incoming requests, developing sales
skills.

Digital transformation, which includes:
mandatory presence on social networks,
work with advertising tools, use of

B2B platforms like HelloOtel.

Olga Zhukovskaya

Marketer and Sales Coach for
Travel Agents

Founder of “The Travel Agency” project

and “The Travel Agents” telegram channel

Onvea Xykoeckas, MapKemoso2 u 6usHec-
mpeHep ¢ 15-nemHUM onsiImom 8 mypu3sme
(npoekm 0518 mypazeHmoe «Ta Camas
Typpupma»), aHanusupyem Knroyegoble mpeHosl
npedcmosuje2o ce30Ha.

Ce3oH 2025 2000 xapakmepu3yemcs yMepeHHsIMU
puckamu. Aepuyum nepego3ok (3/10) -
cyujecmeeHH020 pocma pelico8 He oxudaemcs,
HO U 0cmpo20 Hedocmamka Hem. O2paHUYeHUA
nosemos (5/10) - 2eonosumuyeckas cumyayus
ocmaemcsa ¢aKmopoM HecmabubHOCMU.
Busossle cnoxHocmu (8/10) - 2naeHas npobaema
8 NCUX0/102UU MypUCMO8, cHUMarowWux, Ymo
“gu3bl He darom”, KOHKypeHyus ¢ azpecamopamu
(7/10) - HoBble U2POKU AKMUBHO 3aX00AM HQ
PbLIHOK, HO UX 8/1USHUE NPOoSA8UMCA No3xce.

B 2025 200y npeobnadarom caedyroujue
Kamezopuu mypucmos: 6ro0xemHsie mypucmel
(8/10), oxcudaroujue MakCuMyMa 3a MUHUMOAbHYHO
yeHy; yeHumenu kayecmea (7/10), 20moseie
naamume 3a docmoliHelli cepsuc; VIP-knueHmel
(3/10) - HeMHO204UC/IeHHbIe, HO ycmoul4ussie K
Kpusucam.

MosxHo ebidenums cnedyroujue cmpamezuu
passumus 045 a2eHmcme:
MepeopueHmayus 6usHec-Mo0enu, a UMEHHO:
CMaHos/eHUe MypAudepoM; cneyuanu3ayus
Ha pedKUX HanpaeneHusx; yciyau mpesesn-
KOHCbepxa.

banaHc 3HaHUU U NPOOaXC: He MOLKO U3yYeHue
npodykma, HO U MexHUKU npuene4eHus
KAueHmos; obyyeHue pabome ¢ 8X00AUUMU
3a468Kamu; pa3gumue HagelKog NPooaxc.
Hugposasa mpaHcpopMayus, 8ka04aOWas 8
cebs: obsiz3amesibHoOe npucymcmeue 8 coycemsix;
pabomy ¢ peknamMHsIMU UHCMpPYMeHmamu;
ucnoss3osaHue B2B-nnamegopwm (HelloOtel u
aHasoz2u).
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Khabibov Davlat Abdulloevich, Chairman
of the Association,Republic of Tajikistan,
Tourism Promotion Board, shares key
trends and strategies for the development
of the industry.

Tajikistan is focusing on three main areas of
domestic tourism in the upcoming season:
ecotourism, especially in picturesque moun-
tainous areas; cultural and historical tours
that provide an opportunity to get to know
the country’s rich heritage; and adventure
tourism for outdoor enthusiasts. There is also
increasing interest in health tourism, which
could be a new growth area.

The main risks of the industry include a short-
age of air travel (7/10), restrictions on flights
for security reasons (6/10), visa formalities
(5/10), and competition with digital platforms
(4/10).

The analysis shows the following distribu-
tion among tourists: 10% are VIP clients; 40%
are value-for-money connoisseurs; 30% are
budget tourists with an understanding of

the price-quality ratio; and 20% are tourists
focused exclusively on low cost.

Professional aspects and industry develop-
ment prospects: interaction with hotels (8/10)
- personal connections remain especially
important; professional development (9/10)
- continuous training in a dynamic market;
online events (8/10) - an effective tool for
professional development; digital marketing
(8/10) - a powerful promotion channel; B2B
interaction (9/10) - development of profes-
sional relations.

Tajikistan has significant tourism potential,
which is just beginning to unfold. The joint
work of the state and the private sector, the
introduction of modern technologies, and the
preservation of a unique cultural heritage will
allow the country to take its rightful place on
the world tourist map.
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Khabibov Davlat
Abdulloevich

Chairman of the Association
Republic of Tajikistan,
Tourism Promotion Board

Aaenam Xa6ubos, npedcedamens Coeema
no pazsumuro mypusma Pecny6auku
TadxcukucmaH, 0eaumcs Kar4yeaoiMu
mpeHOaMu U cmpame2uamMu pazeumus
ompacnu.

B Hacmynaroujem ce3oHe TadxcukucmaH desnaem
CmMasKy Ha Mpu KArYe8biX HaNPAB8aAeHUS
8HYyMpeHHe20 Mypu3mMa: 3KOmypusm - 0CO6eHHO
8 HUBONUCHbBIX 20PHbIX PE2UOHAX; KY/bMYpPHO-
ucmopu4eckue mypel - 3HAKOMCM8o ¢ 602amMbiM
HacnedueM CMpPaHsel; NPUKA0YeHYeckuli
mypusm - 018 arobumeneli GKMUBHO20 0MObIXA.
Takxe ommeyaemcs pacmyuuli UHmepec K
MeOUYUHCKOMY mypu3my, KomopsIl Moxem
cmame HogoU moykol pocma.

Cpedu 0CHOBHbIX puCKo8 ompacau

MOXCHO 8bl0enume caedyroujue: depuyum
asuanepesnemos (7/10); o2paHu4eHuUs
asuacoobujeHus no coobpaXeHUAM
6esonacHocmu (6/10); su3oasbie popmansHocmMu
(5/10); KOHKypeHYUs ¢ yuppossiMuU naameopmamu
(4/10).

Cpedu mypucmoe aHaAu3 nokassieaem
cnedyroujee pacnpedesneHue: 10% - VIP-kaueHmeol;
40% - yeHumenu onmuMasasHO20 COOMHOWeEHUS
yeHsl u kayecmsa; 30% - 6ro0xcemHsie mypucmel ¢
NoHUMaHUeM COOmHouwleHUs yeHa-kavyecmeo; 20%
- Mypucmesl, OpUEHMUPOBAHHbIE UCK/HOYUMESNLHO
HQO HU3KYyr0O cmouMocme. [IpogeccuoHabHble
acnekmel U nepcnekmuesi pa3eumusi ompacau:
e3aumodelicmaue ¢ omenamu (8/10) - nuYHbIe
C8A3U 0CMaromcsi 0CO6eHHO BAMCHLIMU;
noselweHue ksaaupukayuu (9/10) - nocmosiHHoe
oby4eHue 8 yc08UsX OUHAMUYHO20 PbIHKO,
OH/alH-Meponpuamus (8/10) - s¢ppekmusHsili
UHCMpYMeHm npogeccuoHas6Ho20 pa3eumus;
yuppoeol mapkemuHz (8/10) - MOWHbIU KAHA/
npodsuxceHus; B2B-e3aumodeticmesue (9/10) -
passumue npogeccuoHasbHbIX ces3el.
TadxcukucmaH o0b1adaem 3Ha4UMeNbHbIM
mypucmuy4eckum nomeHyuas0M, Komopsil
mo/ibko Ha4YuHaem packpeleamecs. CoemMecmHas
paboma 20cydapcmea U YaCMHO20 CeKmopa,
8HeOpeHue cospeMeHHbIX mexHon02ul u
COXpaHeHUe YHUKA/bHO20 Ky/bmypHO20 HACAe0us
no3e0/18m CmpaHe 3aHAMb 00CMoliHoe Mecmo Ha
mMupoegol mypucmu4yeckol Kapme.

Eugenia Clim, director of Oasis Tour Moldo-
va with 20 years of experience, shares her
forecasts for the upcoming season.

Turkey retains its leading position due to the
optimal price-quality ratio, as well as the ideal
infrastructure for family holidays. Bulgaria is
currently the most affordable option. Greece
is a great alternative for those who want to
diversify their holidays. Egypt is in demand all
year round and is a top destination due to the
optimal price-quality ratio. There is a growing
interest in Tunisia, Albania and Montenegro.
For connoisseurs of exclusivity, Vietnam, Mal-
dives, Bali, Zanzibar, Sri Lanka and Mauritius
are relevant.

On a 10-point scale, seasonal risks are as-
sessed as almost zero. There is no shortage of
transportation due to the availability of many
charter flights from Chisinau. Due to visa-free
entry to the EU for Moldovan citizens, visa
risks are not assumed. There is competition
with aggregators, but customers appreciate a
personal approach and personal contact.

Portrait of a tourist: 90% are tourists looking
for an optimal price-quality ratio; the VIP seg-
ment is small but stable; tourists who focus
only on low prices can be redirected to better
offers.

Tips for travel agents. Hotel connections are a
key success factor. Direct interaction speeds
up the resolution of any issues. Online train-

ing is an effective way to improve skills on the

job. Active social media promotion is a neces-
sity in modern tourism.

B2B platforms are an indispensable tool for
professional growth and quick communica-
tion with hotels. Special thanks to the HelloO-
tel system and personally to its founder Sabir
Mizam for creating a unique platform for
professionals.

Eugenia Clim

Oasis Tour
Director
Partner of HelloOtel System

EezeHus Knum, dupekmop Oasis Tour Mondoea
€ 20-nemHuUM onsimom pabomel, deaumcs
Npo2Ho3aMU Ha npedcmoAujuli Ce30H.

Typyus coxpaHsaem audupyroujue no3uyuu

30 c4em oNMUMabHO20 COOMHOWEHUs

YeHsl U kayecmea, a makie udeanbHol
UHPpacmpykmypel 015 cemeliH020

omaeixa. boseapus Ha 0aHHbIU MOMeHM

- camell 6r00xemHsIl eapuaHm. [peyus -
NpekpacHas anbmepHamMuead 045 mex, Kmo
xo4yem pa3Hoobpasumes omosix. Eaunem
80cmpeb0o8aH Kpy2elli 200 U A6/a5emcA
monoesIM HanpasaeHueM U3-3a ONMUMaAbHO20
COOMHOWeHUs YeHsl U kayecmea. Pacmém
uHmepec k TyHucy, ArbaHuu u YepHozopuu. /A4
yeHumerneli 3KCK03UBA OKMYyabHbI BeemHawm,
Mansdusel, banu, 3aH3ubap, LLpu-/laHka u
Maspukud.

o 10-601/16HOU WKa/e Ce30HHbIe PUCKU
OY€eHUBAOMCS NPAKMUYECKU KaK Hysegele.
Jepuyum nepeso3ok He npedsudumcs 88Udy
HOAUYUS MHOX(ecmea YapmepHeix pelicos u3
KuwuHéesa. banazodaps 6e3su3oeomy 8ve3dy 8
EC 0515 2paxc0aH Moadossl, u3oesle pucku He
npednosazaromcs. KOHKypeHyus ¢ azpe2amopamu
ecme, HO KJUeHMel YeHsm nepCcoHasnbHelli N00xo0
U IUYHbIU KOHMakm.

lopmpem mypucma: 90% - mypucmei,

uwyujue onmumMaabHoOe COOmHouleHue YeHsl

u kayecmea,VIP-cezameHm HeMHO204UC/EH, HO
cmabuseH; mypucmos, opueHmMuUpPOB8aAHHbIX
MO/ILKO HQ HU3KYH UeH)Y, B03MOXCHO
nepeopueHMuUpo8aMs Ha 60s1ee KaYeCMeeHHbIe
npednoxceHus. Coeemesi 0189 mypazeHmos. Ces3u
C omenamu - kato4egoll pakmop ycnexa. lpsamoe
g3aumodelicmeue yckopsem peweHue arbbix
g8onpocos. OHAAUH-06yYeHuUe - 3ppekmueHbili
Cnocob nosviweHUs Keaaupukayuu 6e3 ompsiea
om pabomesl. AKmugHoe npoosuxeHue 8
coycemsx - He06x00UMOCMb 8 COBPEMEHHOM
mypu3me.

B2B-naamegopmel 58150mMCcA He3aMEHUMbIM
UHCMPYyMeHmMoM 07151 NpOoPeccuoHanbHO20 pocma
u 6eicmpoli ces3u ¢ omensamu. OmoensHas
6s1a200apHocmes cucmeme HelloOtel u auyHo

ee ocHoeamesnto Cabupy Musamy 3a co30aHue
YHUKQ/6HOU n1am@opmel 018 npogeccuoHa08.
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Asylbek Aliev

Vice-president
Tourism Development
Support Fund of the Kyrgyz Republic

Gahryman Yunusov

Director
‘Hazar Merjeni’ Travel Operator

Asylbek Aliev, Vice-President of the Tourism
development support fund of the Kyrgyz Re-
public, shares his expert view on the upcom-
ing season and key changes in the industry.

The 2025 season for Kyrgyzstan is character-
ized by moderate risks: transportation short-
ages (5/10) - seasonal fluctuations in demand,
flight restrictions (2/10) - minimal impact,

visa issues (0/10) - open for most countries,
competition with aggregators (0/10) - the local
market is still poorly affected.

The main flow of tourists can be divided into
the following categories: tourists for whom
the minimum price of a package is important
but these tourists understand and realize
what the price-quality ratio is (6/10), tourists
for whom a high-quality package is import-
ant but there are budget restrictions (5/10),
VIP travelers (3/10), those who chooses the
cheapest tours (3/10).

Key markets: Western Europe, Southeast Asia,
the Middle East and the CIS countries. Is-
syk-Kul remains the main destination, but the
demands of tourists have begun to change.
There has been a decline in interest in beach
holidays. There is an increase in the popular-
ity of active tourism: trekking, cycling, moun-
taineering. The involvement in cultural, histor-
ical and adventure tours has increased.

Regarding digital tools and B2B cooperation,
we can say that social networks and targeted
advertising have become mandatory channels
of promotion, and working with the B2B seg-
ment helps to establish international partner-
ships and attract new customers.
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Aceblnbek Anues, suye-npe3udeHm OAO «®PoHI
nododepicku pazeumusa mypusma 8 Kelp2ei3ckol
Pecny6nuke», denumcs 3KCnepmHbsiM 832/15100M

Ha npe6cmo;7u4uii CEe30H U Knr4Yyeesblie USMeHeHUA

e ompacsau.

Ce3oH 2025 2000 0215 KeipabisacmaHa
Xapakmepu3syemcs yMepeHHbIMU pUCKAMU:

depuyum nepeso3ok - 5/10 (ce30HHbIEe K01ebaHUs

cnpoca); o2paHu4eHue nosnémoes - 2/10
(MUHUMOQ/IbHOE 8/1USHUE); 8U308bIe 8ONPOCH! -
0/10 (omkpeimelli pexcum 0415 6016WIUHCMBA
CMpPAaH), KOHKypeHyuA ¢ aepezamopamu - 0/10
(10KAA1bHBIU PbIHOK NOKA €160 30MpPOHYm).
OCHOBHOU NOMOK MypPUCMO8 MOXCHO Pa30eaums
Ha cnedyrowjue kKamez2o0puu: mypucmel, KOMopeIM
8UXXHA MUHUMOQ/IbHAA YeHa mypnakema, Ho

3Mu mypucmel NOHUMAOM U 0CO3HOKOM, YMO
makoe coomHouwieHue «yeHa - kayecmeo» (6/10);
mypucmel, KOMOPLIM 8AXEH KO4YeCmeeHHbIl
mypnakem, HO eCmb 02PaHUYeHUs no 6rodxemy
(5/10); VIP-nymewecmeeHHuku (3/10); me, kmo
gblbupaem camele Oewégsie mypel (3/10).
Knrouessie peiHku: 3anadHas Espona, H0zo-
BocmouHas A3us, bauxcHul Bocmok u

cmpaHsl CHI. Vicewik-Kyne ocmaémcs 2/1a8Hb6IM
HanpassieHueM, Ho 3anpPOoCcsI Mypucmos Ha4anu
MeHAMbCA: npousowesn cnad UHMepeca K
nasxuHoMy omoeixy. Habawdaemcsa pocm
nonyaapHOCMU AKMUBHO20 MypuU3MA: MPEKKUHe,
ge/s10Npo2y/KU, aNbNUHU3M. [Togsicunacs
808/14YEHHOCMb 8 KY/1IbMYypHO-UCmopuyeckue u
npuktoYeH4yeckue mypel.

KacameneHo digital-uHcmpymeHmos u B2B-
compyoHUYecmea, MOXCHO CKa3ameb, Ymo
coycemu U map2emupos8aHHAsA pekaama cmanu
06530mesbHbIMU KOHAAaMU NPOOBUNEHUS,

a paboma ¢ B2B-ceameHmom nomozaem
Haa#UBaMb MeXOYHAPOOHbIE NOPMHEPCMBA U
npussekams Ho8bIX K1UeHMos.

KelpabiscmaH 0esnaem cmasky Ha pazHoobpasue
mypucmu4eckux npooykmos - om mepmMasbHeixX
UCMOYHUKO8 00 IKCMPEeMAbHbIX MAPWPYMOs.
Ycnex cesoHa 6ydem 3a8ucems om adanmayuu
K HO8bIM 3aNpOCaM U 3¢ppekmusHo20
ucnose3oeaHus digital-pecypcos.

Gahryman Yunusov, Director of the travel
operator Hazar Merjeni with 25 years of
experience in tourism, talks about the key
trends of the 2025 tour season and the spe-
cifics of the Turkmen market.

Turkmen tourists most often choose Viet-
nam, China and Turkiye, as well as European
countries. Turkmenistan Airlines, the national
carrier, provides convenient connections via
Ashgabat to Bangkok, Kuala Lumpur and

Ho Chi Minh City, which makes

travel comfortable.

Tourists who appreciate the balance of price
and quality but are willing to pay for good
service, predominate. There is also a VIP
segment that enjoys European holiday des-
tinations such as London, Paris, Nice and
Courchevel.

The professionalism of a travel agent is the
key to success. In tourism, personal con-
nections with hotels are critically important
since it is helpful to quickly resolve customer
issues. Constant training is equally important.
Workshops, webinars and the exchange of
experience between colleagues increase the
level of service. Effective advertising on social
networks attracts customers, but requires a
competent approach. Working with B2B plat-
forms opens up access to exclusive terms and
simplifies interaction with partners.

lFaxpsimaH FOHycos, 2eHepanbHebIl dupekmop
mypucmuy4ecko2o onepamopa Hazar Merjeni ¢
25-nemHum cmadicem 8 mypusme, pacckassieaem
0 K/1toYesbIXx meHOeHYusax mypce3oHa 2025 u
0C06eHHOCMAX pbIHKA TypKMeHUCMaHa.

TypkmMeHCcKue mypucmesl Yyauje ece2o
gelbuparom BeemHam, Kumad u Typyuro, o
makie egponelickue cmpaHsl. HaUUOHAbHbIU
nepeso3yuk «Turkmenistan Airlines»
obecneyueaem yO00bHbIEe CMbIKOBKU Yepe3
Awxabaod e baHzkok, Kyana-Jlymnyp u XowumMuH,
ymo desaem nymewecmeusi KOMPOPMHbLIMU.

lMpeobaadarom mypucmel, yeHAujue 6anaHc
YeHbl U Kayecmea, Ho 20mossle niamums 3a
xopowud cepsuc. Bcmpeyaemcs u VIP-ceameHm
— rbumenu esponelickux Kypopmos: JIOoHOOHQ,
Mapuxca, Huyysl u Kypwasens.

lMpogeccuoHanusm mypazeHma sensemcs
30/1020M ycnexa. B mypu3me nuYHsle 853U C
omenaMU Kpumuy4ecku 80XCH6l — OHU NOMO2atom
onepamueHo pewams 80NpoCs! KAUEHMOB.

He meHee 3HaYUMO NOCMOAHHOE 06yYeHue.
Bopkwionel, 8eb6UHapsI U 06MEH 0N6IMOM MeXOy
Ko/1/1e20MU NOBLILUAOM YPOBEHb CEPBUCA.
SppekmusHaa peknama e coycemsax npussaekaem
K/UeHmos, Ho mpebyem 2paMomHo20 N00X00a.
Paboma ¢ B2B-nnamgopmamu omkpeieaem
00cmyn K 3KCK/H03UBHbIM YC/108UAM U ynpowjaem
e3aumodelicmsue ¢ NAPMHEPAMU.
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Natalie
Kvachantiradze

Chairperson

Georgian Tourism Association (GTA)
www.tourism-association.ge

Salma K Fahim

IAS Secretary Department of
Tourism, Govt. of Karnataka India

Salma Fahim, Secretary of Department of
Tourism of Karnataka, reveals the strategy
for the development of the region in the
new tourist season.

The 2025 tourist season in Karnataka demon-
strates a growing trend towards conscious
travel. Modern tourists prefer immersive
cultural experiences, choosing authentic cul-
tural practices, environmentally responsible
recreation formats, and unique natural loca-
tions. The region perfectly meets these re-
quirements with its rich heritage and diverse
landscapes.

The main gems of Karnataka are 3 UNESCO
sites (Hampi, Hoysala, Pattadakal temples),
the Chikmagalur coffee estates, Kabini and

Bandipur nature reserves, the developing
Gokarna and Karwar beach resorts, as well as
Bangalore, the center of business tourism.
70% of guests are domestic tourists inter-
ested in spiritual and historical sites, while
foreigners prefer ecotourism and adventure
activities. The growth of the premium travel
segment is particularly noticeable, whereas
the demand for budget vacations is gradually
decreasing.

Key tools for the development of the tourism
business: dependent contracts with hotels,
regular training (workshops, exhibitions), ac-
tive use of digital marketing, and participation
in international B2B events.The Department
of Tourism emphasizes the development of
online tools (including Reels content, and
collaborations with bloggers), holding virtual
events, and strengthening international part-
nerships through exhibitions such as MITT
Moscow, ITB Berlin, and WTM London.

“Karnataka offers a unique combination of
ancient traditions and modern technolo-

gies in tourism, creating ideal conditions for
conscious travel,” the Department of Tourism
notes.
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Casnma ®axum, cekpemaps N0 mypusmy
KapHamaku, packpeleaem cmpameauto
paseumus pe2uoHa 8 HOBOM MypUCMUYEeCcKOM
ce3oHe.

Typucmuyeckuli ce30H 2025 200a 8 KapHamake
deMOHCMpuUpyem PKO 8blpaXceHHbIU mpeHo
HQO 0CO3HAaHHbIe nhymeuwecmausi. CogpeMeHHble
mypucmel gelbuparom 2ay6uHy enedyamsaeHud,
omoasas npednoymeHue aymeHmMu4HeIM
Ky/1MypHbIM NPAKMUKAM, 3K0/102U4eCcKU
omeemcmeeHHbsIM popmamam omaosixa u
YHUKQ/IbHBIM NPUPOOHLIM 0KAYUAM. Pe2uoH ¢
e20 602amsIM Hace0ueM U pa3HOObPA3HbIMU
naHowapmamu udeasnsHo coomeemcmayem
3MUM 30NpPOCam.

InasHsle xemuyxruHs! KapHamaku - 3mo 3
o6vekma FOHECKO (Xamnu, xpamel Xolicana,
lMammadakan), kogeliHble nraHMayuu
Yukmazanypa, 3anosedHuku KabuHu u baHounyp,
passusarowjuecs nasxHele kypopms! [oKapHa u
Kapeap, a makxce baHzanop - yeHmp 0es08020
mypusma.

70% 2ocmeli cocmaenarom 8HympeHHue
mypucmel, UHmMepecyrouuecs Oyxo8HeIMU U
ucmopuyeckumu mecmamu. ViIHocmpaHyes (30%)
npussekarom 803MOXCHOCMU 0718 3KOMypu3Ma

u npukaroyeHut. OcobeHHo 3aMemeH pocm
npemMuym-ce2MeHma, 8 mo 8pems KaK cnpoc Ha
6r003emMHbIl 0MObIX NOCMeNeHHO CHUXCAemCS.

Kntoyesele uHCMpymeHmel passumus
mypbu3Heca: npAMsle KOHMPAKMel C 0measamu;
pe2y/isipHoe obyyeHue (80PKUIONbI, 8bICMABKU);
aKmueHoe ucnose3o8aHue digital-mapkemuHao;
y4yacmue 8 MexOyHapOoOHbIX B2B-Meponpuamusix.
JenapmameHm mypusma desaem ocobeili
aKYeHm Ha pa3eumuu OHAAUH-UHCMPYMeHmoa
(Reels-koHmeHm, KoAnabopayuu ¢ 6s102epamu),
npogedeHuU 8UPMYAbHLIX Meponpusmul u
YyKpensneHuuU Mexo0yHapoOHbIX NapmHepcms yepes
aeicmasku (MITT Moscow, ITB Berlin,

WTM London).

“KapHamaka npednazaem yHUKA/bHOE
coyemaHue opesHuUx mpaduyuli U cospemMeHHbIX
mexHoso2uli 8 mypu3me, c030a8as U0easbHble
ycnoeus 04151 0CO3HAHHbIX nNymewecmauil”, -
ommeyarom 8 denapmameHme mypu3mMa pe2uoHda.

Natalie Kvachantiradze, Chairperson of the
Georgian Tourism Association, evaluates the
key tourism dynamics shaping 2025.

In 2025, travelers seek lesser-known, peaceful
destinations to reconnect with nature and
avoid crowds. Wellness tourism is on the rise,
with demand for yoga, meditation, and de-
tox-focused programs. Eco-conscious travel is
also growing, with interest in national parks
and sustainable accommodation options.

Among the main risks of the industry are the
following: Transportation shortages (8/10),
Flight restrictions (8/10), Visa difficulties
(6/10), The impact of digital aggregators on
traditional sales channels (7/10).

Tourist Profile

Demanding travelers who value the quality

of service predominate (8/10 each for the VIP
and middle segment). Budget tourists who do
not take into account the relationship be-
tween price and quality are practically absent
(0/10).

For success in 2025, travel agents need to:
develop partnerships with hotels, constantly
improve their skills through workshops and
webinars, actively use digital tools, participate
in B2B events, including the HelloOtel plat-
form.

European and Asian countries offering rich
cultural experiences are becoming more
promising destinations. Special emphasis is
placed on seasonal features and local tradi-
tions.

Modern tourism requires a comprehensive
approach, and in 2025, success will be deter-
mined by the ability to offer customers a truly
unique and personalized experience.

Hamanu KeayaHmupadse, npedcedamens
Accoyuayuu mypusma lpy3uu (GTA),
aHaausupyem Karo4egole meHoeHyuu
npedcmosuje2o ce30Ha U Ux eAUsHUE Ha
UHOycmpuro.

CospemeHHble nymewecmeeHHUKU KapOUHANbHO
MeHSAoM c8ou NpednoYymeHus, 8elbupas
HecmaHoapmHele Mapuwpymel U OCO3HAHHbIe
popmamer omadeixa. 2025 200 nodmeepxdaem
3Mmy meHOeHYU - mypucmel ece yawje uzbeaarom
MQCCO8bIX HANPABAEHUU 8 NO/Mb3Y AyMeHMUYHbIX
gneyamsieHud.

Kntoyeabie mpeHObl CE30HA: pocm cnpoca Ha
wellness-mypesl ¢ KOMNIEKCHbIMU NPO2PAMMAamMu
(Gio2za, 0emokc, medumayus); NonyaAsSpPHOCMb
3K0/102U4H020 OMObIXA 8 HAYUOHA/IbHbIX

napkax u 3ano8eodHUKax; UHmepec K
20CMPOHOMUYECKOMY U NPUKIHOHYEHYeCKoMY
mypu3smy; 86160p Man0/HOHbIX oKAyul €
YHUKansHol ammocgepol. Cpedu 0CHOBHbIX
pUCKO8 OMPACAU MOXCHO 8bI0eUMb cAedyroujue:
depuyum mpaHCNopmHelx MowHocmel

(8/10); oepaHuyeHus asuacoobujeHus (8/10);
gu3o8ble c/1oxcHocmu (6/10); enuaHue yuppoassix
a2pe2amopos8 Ha MpPAaduyUOHHbIe KAHA/bI
npodaxc (7/10). Mpeobaadarom mpebosamesbHbie
nymeuwecmeeHHUKU, YeHAWUe Ka4yecmeo
cepsuca (no 8/10 94 VIP u cpedHez2o cezameHma).
brooxcemHele mypucmel, He y4umelgarowjue ces3b
YeHbl U Kayecmea, npakmu4yecku omcymecmayrom
(0/10).

Ans ycnexa e 2025 200y mypazeHmam
Heobxo0uMo: pa3susame hapmHepckue

C8A3U C ome/IAMU; NOCMOSHHO NO8bILIAMb
K8anUuUPUKaYU Yepes 8oPKUWIONs! U 8e6UHAPSI;
aKMUBHO ucnoss3oeams digital-uHcmpymeHmel;
y4yacmeosame 8 B2B-meponpusmusx, ekao4as
naameopmy HelloOtel. Eeponelickue u azuamckue
cmpaHel, npedaazaroujue 602amoili Kya6mypHsoil
onelm, CMaHoB8sAMCA ace 60s1ee nepcnekmMusHeIMU
HanpaeneHuamuU. Ocobelli akyeHm denaemcsa Ha
Ce30HHbIe 0CO6EHHOCMU U /I0KA/IbHbIE MPaduyuU.
CospemeHHbIl mypu3m mpebyem KoMN/aeKCHo20
nodxoda, u 8 2025 200y ycnex 6ydem
onpedesnamecs CNOCOBHOCMbIO NPeOOH UMb
KAUHMAM no-Hacmoswemy yHUKaA6HbIU U
nepcoHaNU3UPOBAHHbIU onbIm.
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NPUKAKOYEHUS, HaNOo/F
MoMeHmMamu. bupro30ea

6o2amoe kysnbmypHoe Hacaeoue.
ammoc@epy 0/19 POMAHMUKU. -

TaunaHoa y AHOaMaHcko20 mops, [1;
€34e200H0 NpUB/eKArM MU/UOHBI
ceoumu 6ecnodobHbIMU heﬁ3axca%
NASHAMU U SPKOU MeCmHOU Kyaem

0 CNoKoliHOM 0mOabixe UAU AKMUBHOM
'06a HanpaseHuUs hpedaazarm Ude
8apUAHMbI HA 10600 8KYC.
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A BLEND OF LUXURY
AND EXCITEMENT

Phuket, Thailand’s largest island,

is also one of the country’s most
popular tourist spots. Known for its
modern resorts, lively nightlife, and
luxurious holiday villages, the island
also enchants visitors with its natu-
ral beauty and cultural richness.

Patong Beach is Phuket's most
famous coastline, drawing atten-
tion day and night with its ener-
getic vibe. Enjoy a full day of water
sports, diving, and boat tours, and
in the evening, experience Thai-
land’s vibrant nightlife on Bangla
Road.

For those interested in cultural
discovery, landmarks such as the
Big Buddha, Wat Chalong Temple,
and Phuket Old Town are must-see
attractions. Nature lovers can join
tours to explore Phang Nga Bay or
the world-renowned James Bond
Island.

FAPMOHWS POCKOLUU U
A/ PEHAJINHA

xykem, kpynHeliwutli ocmpos
TaunaHOa, - 0OHO U3 CaMbIX
nonyAsipHLIX Mypucmu4eckux
HanpasaeHUl cmpaHel.
CospemeHHble Kypopmel,
0MHCUBNEHHAS HOYHAS HCU3Hb U
3/1UMHble omenu co4emaromcs
30ecb € npupodHol kKpacomol u
Ky/1emypHbeIM 6020MCcmaeom.

lasxc MNamoHe - camoe

usgecmHoe nobepedxcse [xykema,
npusaekaroujee 20cmeli Kak

OHeM, MaK u HOYb6H. [JHEM MOXCHO
3aHAMbCA 0aliBUH20M, BOOHbIMU
gudamMu cnopma uau omnpasuMeCs
HQ MOPCKYH NpO2Y/KY, O 8e4epom
OKyHymuCsi 8 ammocgepy madickol
HOYHOU XU3HU Ha baHana-Poyo.

Ansa yeHumenel kynemypesi
0653a0me/IbHO CMoum nocemume
makue docmonpume4amesnbHOCMU,
Kak xpam Bam YanoHz u Cmapelii
20p00 [Mxykema, Komopeil caragumcs
CBOUMU XPaAMaMU U CBIMUAUWAMU, O
makoie ygudems cmamyro Mapasuu
bydoesl. Jllvbumenu npupodel Mo2ym
omnpasuMsCs 8 Myp no 304u8y
lMxaH2 H2a unu Ha 3HaMeHUMell
ocmpoe xcelimca boHoa.
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A HAVEN SURROUNDED
BY NATURE

East of Phuket lies Krabi-an ideal
destination for couples looking to
immerse themselves in nature.
With its dramatic limestone cliffs,
untouched beaches, and
crystal-clear waters, Krabi

looks like it was taken

straight out of a postcard.

Railay Beach, considered one of the
most beautiful in the world, and
the Ao Nang area, with its tour-
ist-friendly beaches and facilities,
are among the top spots. Krabi's
iconic Phi Phi Islands offer breath-
taking views and pristine blue
waters. Snorkeling and diving here
reveal a rich and colorful underwa-
ter world.

Krabi is also a hub for outdoor ad-
venture. Rock climbing, hiking, cave
exploration, and kayaking through
mangrove forests offer couples

the chance to create unforgettable
memories in nature. For a taste of
local heritage, the Tiger Cave Tem-
ple is a fascinating cultural stop.

MPUPOAHbIN PAU 415
BJIFOBJIEHHbIX

K eocmoky om [lxykema
pacnonoxceH Kpabu — udeassHoe
HanpaesaeHue 044 nap,

Komopeie Xomsam nosHOCMbH0
no2py3umscsi 8 NPUPOOHYHO
Kpacomy. Vi3eecmHsIKo8ble CKasbl,
HemMpOoHymeole NASHU U KpUCmManbHO
yucmas 8oda desnarom Kpabu
NOXOMCUM HO OMKPLIMKY.

Masxc Pelinu, cuumarowyutics

O00HUM U3 CaMbIX KPpaCUBbIX 8

Mupe, u KypopmmHas 30Ha Ao HaHe

¢ pazeumoii uHppacmpykmypou
8x00sm 8 mon mecm 044
nocewjeHus. Ocmposa [xu-lIxu
nokopsom nompsacarowumMu sudoamu
u 602ameiM NOOBOOHbLIM MUPOM,
uoeasbHeIM 0419 CHOpKeAUH2a U
daliguHza.

Kpabu makoe npedsnazaem u
MQaCCy aKMUBHbIX pa3eaedyeHull:
CKQ/10/1G30HUE NO U38ECMHSKOBbLIM
ymecam, mpeKkKUuHz U ucciedosaHue
neujep, @ makxce KaakuHa cpeou
MaH2po8bIx 3apocsed.
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Each year, festivals such as Songkran—Thailand'’s tra-
ditional New Year celebration—offer visitors a unique
cultural experience. Boat festivals, sailing races, and
diving events in Phuket and Krabi also make the region
even more appealing to tourists.

Phuket and Krabi promise honeymooners a journey
filled with romance and adventure. Get ready to experi-
ence a dream honeymoon where you'll reconnect with
your partner and create memories to last a lifetime.

GETTING THERE

Phuket is easily accessible via Phuket Internation-

al Airport, which has direct flights from major cities
around the world. Krabi is well connected to Bangkok
and other major Thai cities via domestic flights. You
can also travel between Phuket and Krabi by ferry or
speedboat, making it easy to explore both destinations
on the same trip.

Ans noepysiceHUs 8 Ky/ibmypy cmoum nocemume
Xpam TuepuHoU lMewepsl, u3seCmHsIl memM, Ymo 8
neuwjepe, 80Kpy2 KomopouU OH 8bICMPOEH, HaX00AMCA
omneyamku 10N MU2pa HA KOMHe, a makxce cgoeli
Kpymot necmHuyel ¢ 1237 cmyneHamu, eedyweli Ha
CBAWEHHYIO 8epUIUHY CKA/bI, 20€ HOX00UMCS 8bICOKAS
cmamys cudswezo byodel.

Spkue exce200HbIe pecmueanu, makue Kak COH2KpaH
(matickuli Hoselli 200), darom 20CMAM yHUKAAbHbIU
Ky/1bmypHeil oneim. Pecamel, 0alisuH2-mypbl U
dpyaue cobeimus denarom [xykem u Kpabu euwje
npussekamessHee..

KAK 4OBPATbCA?

o lNxykema nezko 0obpamecs Yepes MexcoyHapoOoHbIl
asponopm, Komopell npuHUMaem npsimele pelicsl

U3 MHo2ux 20podos Mupa. Kpabu xopowo cesa3aH
8HymMpeHHUMU pelicamu ¢ baH2kokoM u opyaumu
KpynHeiMu 20podamu TaunaHoa. Mexcdy [1xykemom u
Kpabu kypcupyrom napomel U CKOpOCMHsle Kamepa,
4mo no3eosgem /1e2ko hocemume 0b6a HaNpasaeHus
30 00Hy noe30ky. lxykem u Kpabu obewjarom
HOB06PAYHbIM Nymewiecmaue, Hano/fHeHHoe
POMAHMUKOU U NPUKAOYEHUAMU — UOeasbHbIl
mMedo8wbIl Mecay, Komopelli 3aNOMHUMCSA HA 8CH
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TRAVEL GROUP

Your Trusted Partner in Egypt

Ball HageXXHblv napTHep Ha
Tepputopu ErvnTa

Our mission is to connect travel
agencies with premier hotel
discounts in Egypt, ensuring
exceptional value

Hawa Mmnuccma — npenocrtaBuTb
TYPUCTUYECKUM areHTCTBaM
SKCKMNIO3UBHbIE NMpeanoXXeHuUsa Ha
oTenun B ErmnTre, coxpaHaa 6anaHc
LLEHbl U KaYecTBa

WE ARE COVERING

Mbl NnpegocTtaBnsgem

Best market prices:

VIP & Privet & Group transfers Prefered partners rates

VIP, nHgmeuayanbHbie U e Jlydwimne ueHbt:

rpynrioBblie Tpchcbepbi DKCKIO3UBHbIE npenonoXeHms ot
rnapTHepoB

Hotel accommodation 24/7 Support

E with the best deals <.\ Multi-language speaking team
)

Iydqwmne npegnoxxeHua Ha Mopoeprkka 24/7
pa3MeLleHnsa B oTensax MHoroa3sbiyHaa KomMaHaa

PARTNER WITH US FOR SUCCESS

O6beguHUM ycunua gna obuwero ycnexa

(e) www.sundanceegypt.com =! mice.egypt@sundance.com



Kuat Kanafeyev

CONSUL GENERAL OF THE REPUBLIC OF KAZAKHSTAN IN ANTALYA

Ryar hana¢een

FEHEPAJIbHbIA KOHCYJ1 PECIYB/INKU KASAXCTAH B AHTAJIbE

A UNIQUE BLEND OF
NATURE AND HISTORY

We had a conversation with Mr. Kuat
Kanafeyev, Consul General of the
Republic of Kazakhstan in Antalya,
about his country's growing tourism
potential, developments in ecotour-
ism, and travel preferences of Ka-
zakh tourists.
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YHUKAJIbHOE COYETAHUE
nPUPOAbLI U NCTOPUN

Mol no2osopunu ¢ 2ocnoduHom Kyamom
KaHageesbiM, [eHepaneHbIM KOHCY/10M
Pecnyb6auku KazaxcmaH 8 AHmasee, o
pacmyuem mypucmu4eckom nomeHyuasae
€20 CMPAaHsl, pa3sumuu 3Komypusma

U npednoYmeHuUAX Ka3aXCmMaHCKUxX
nymewecmeeHHUKO8.

Kazakhstan’s
Unspoiled
Nature:

A Destination
Awaiting
Discovery

In recent years, Kazakhstan has increasing-
ly caught the attention of nature tourism
enthusiasts. With its vast steppes, stunning
mountain ranges, and well-preserved nat-
ural areas, the country stands out as a hub
offering sustainable and adventure-filled
travel experiences.

Kazakhstan is home to 13 national parks,
numerous nature reserves, and dozens of
natural monuments. These areas make up
approximately 9% of the country’s land-
mass - an expanse large enough to encom-
pass the entirety of the United Kingdom.

The Mausoleum
of Khoja Ahmed Yasawi

Herponyras
IpUpoJIa
KazaxcraHa:

HaIrpaBJICHUE,
KOTOPOE
FRIET CBOETO
OTKPBITUA

B nocnedHue 20061 KazaxcmaH ecé yauje
npusaekaem abumesnel NPUPOOHO20
mypu3ma. beckpaliHue cmenu,
gesiu4ecmeeHHble 20pHble xpebmel U
3an08e0Hble y20/1KU 0enarom cmpaHy
YeHmMpPoM ycmoui4ugeo20 U HaCbIWeHHO20
NpuUKAYeHUSMU omaobiXa.

30eckb 13 HAYUOHANLHBIX NAPKOS,
MHOX(eCmeo 30n08edHUKO8 U 0ecamku
NpUPOOHbLIX NAMAMHUKO8. Imu
meppumopuu 3aHUMarom 0kos10 9%
naowadu cmpaHel - 3mo 6osbuwe, YeM 8cs
BenukobpumaHus.

TOURISM EXPLORER 95



A GATEWAY TO SUSTAINABLE
TOURISM IN THE HEART
OF CENTRAL ASIA

One of the most striking aspects of ecotourism
in Kazakhstan is the wide range of adventur-
ous experiences that can be had across vary-
ing climates and pristine natural landscapes.
In a single region, it's possible to go hiking in
flower-filled valleys in the spring and explore

snow-covered mountain slopes. The areas sur-

rounding Almaty, as well as southern and east-
ern Kazakhstan, are ideal for these experiences.
Such incredible biodiversity makes the country a
destination open to exploration year-round.

Tourism Explorer: Mr. Consul General, could
you tell us about Kazakhstan’'s most prominent
tourism assets?

Kuat Kanafeyev: Kazakhstan, as the largest
country in Central Asia, offers vast natural beau-
ty, rich historical heritage, and modern cities—all
of which contribute to its strong tourism poten-
tial. Our main tourist attractions include natural
sites, cultural landmarks, and opportunities for
adventure tourism.
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WHHOBALIMIOHHbINA LIEHTP
YCTOMYNBOIO TYPU3MA,
OBBEAVNHAKOLNIA MPUPOJHOE
HAC/IEJVUE N COBPEMEHHbIE
3KOJIOrMYECKUE PELLUEHUSA B
CAMOM CEP/L|E LJEHTPAJIbHOM
A3UN

InasHas ocobeHHOCMb 3Komypusma 8 KazaxcmaHe
- pa3HO06pa3Ue NPUKYEHUU 8 PA3HBIX
KAUMamMuYeckux 30Hax. B o0HoM peauoHe MOXCHO
gecHol 2yame no ysemywjum 00AUHAM, 0 3UMOU

- NOKOPAAM®b 30CHeX(eHHbIe CKA0HbI. OKpecmHocmu
AIMamel, 102 U 80CMOK CMPAHbI UOeasbHbl 0415
makux eneyamseHuli. boeamas npupoda desnaem
KasaxcmaH HanpaeneHuem 014 nymeuwecmeuli
Kpy2nelli 200.

Tourism Explorer: focnoduH leHepanbHbIl
KOHCY/1, pacckaxcume, noxcanylicma, o 2/108HbIX
mypucmuy4eckux docmonpumMe4amensHocmsx
KasaxcmaHa.

Kyam KaHageees: KazaxcmaH,

3aHUMQS IUOUPYOUjee NOJ0XEHUE 8
LleHmpaneHOG3UAMCKOM pe2uoHe no
meppumopuu, 06100aem yYHUKAAbHbIM
coyemaHuem npupodHeix 6o2amcms,
MH0208€K08020 Ky/1bmypHO20 HAC/1e0UA U
OUHAMUYHO pa38UBAIOWUXCA Me2anoucos, Ymo
co30aem UCKIH0YUMeIbHble 803MOXCHOCMU 0414
pazsumus mypucmud4eckoli ompacau. OCHO8HbIe
HaNpas/aeHUsA 8KAKYAOM NPUPOOHbIe 06BbEKMel,
Ky/1lbmypHele NAMAMHUKU U 803MOXHOCMU 015
OKMUBHO20 0MObIXa.

Tourism Explorer: Let's begin with nature -
which regions stand out the most?

Kuat Kanafeyev: Aimaty and its surroundings
are among the top highlights. Surrounded by
mountains, the city boasts ski resorts like Shy-
mbulak, as well as natural wonders such as Big
Almaty Lake and Charyn Canyon.

Burabay (Borovoe) National Park is also very
popular and is often referred to as the “Switzer-
land of Kazakhstan.” Its lakes and forests are
particularly appealing for nature lovers.

In addition, the Mangystau Region offers unique
desert-like landscapes with sites such as the Ka-
plankyr cliffs and Bozzhyra Valley. Each of these
places promises a completely different nature
experience.

Tourism Explorer: What cultural and historical
attractions can tourists look forward to?

Kuat Kanafeyev: One of our most important
cultural centers is Turkistan. The Mausoleum of
Khoja Ahmed Yasawi, located there, is listed as
a UNESCO World Heritage Site and holds great
significance in Turkic-Islamic civilization.

Moreover, our capital city Astana (formerly
known as Nur-Sultan) stands out for its modern
architecture. Iconic landmarks like the Bayter-
ek Tower, Hazret Sultan Mosque, and the Khan
Shatyr are of particular interest to visitors.

Tourism Explorer: fasalime HOYHEM C
NpupoOHeIx 602amMcme - Kakue pe2uoHsl Haubosee
npume4yamesbHoI?

Kyam KaHageees: Anmamel u e2o0 okpecmHocmu -
00HO U3 2/108HbIX HanpaeneHul. [opod oKpyHEH
20pamu, 30eCb eCmb 20PHO/IbINHCHbIE KYPOPMel,
makue Kak LLibiM6ynak, a makxce npupooHsle
yydeca - bosbwoe AIMamMuHCKoe 03epo u
YapblHCKUU KOHLOH.

Takxe 04eHb NonyapeH HaYUOHAAbHbIU NapK
bypabali (boposoe), Komopblli HACMO HA3bI8AOM
«KazaxcmarckoU Llieeliyapueli». E20 03épa u seca
0cobeHHO npuesekarom abumesneli npupoosI.

Kpome mozo, MaHaucmayckas o061acme
npeodsazaem yHUKG/bHbIE NYCMbIHHbIE
naHOWaPmel, makue Kkak ymécsl KanaaHKelp u
donuHa bo3sxwipa. Kaxcooe u3 amux mecm dapum
cosepuweHHO pasHsle eneyamseHus om npupoosi.

Tourism Explorer: Kakue yHUKanbHsle NOMSMHUKU
ucmopuu u Kynemypsl x0ym 2ocmeli KazaxcmaHa?

Kyam KaHageee: O0HuM u3 Hawux saxcHelwux
Ky/1emypHbIX YeHMpos se/15emcs TypkecmaH.
Mae3oneli Xodxcu Axmeda Slcasu, pacnonoxeHHsIl
mam, 8K/KYEH 8 CNUCOK BcemupHo20 Hacnedus
FOHECKO u umeem 60s16W0€ 3Ha4YeHUE 8 MIOPKO-
ucaamckol yusuausayuu.

bosee moeo, Hawa cmoauya AcmaHa (paHee
usgecmHas kak Hyp-CynamaH) eeidengemcs

ceoeli cospemeHHoOU apxumekmypod. Takue
3HAKo8ble 00CMonpuMeyamenbHoOCMu, Kak 6awWHs
batimepek, medyems Xaspem CyamaH U KOMNsaeKkc
XaH LLlamelp, npedcmasasatom 0cobeblli uHMepec
0419 nocemumesneli.
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How is ecotourism and adventure tourism developing in
Kazakhstan?

Kuat Kanafeyev: These sectors are experiencing significant growth. Activ-
ities such as hunting, off-road expeditions, and trekking are increasingly
popular among travelers who want to immerse themselves in nature. Thanks
to Kazakhstan'’s diverse climates and geography, these experiences can be
enjoyed year-round.

How do Kazakh tourists choose their international travel
destinations?

Kuat Kanafeyev: Kazakh tourists evaluate different destinations based on a
range of criteria. Turkiye, Egypt, and Thailand are among the most preferred
countries.

Kak passusaromcs 3Kkomypusm U npukarodeH4eckuli mypusm
e KazaxcmaHe?

Kyam Kanageee: Smu HanpaesneHus 0eMOHCMpUpyrom 3Ha4yumenbHsIl pocm.
Takue 8udbl GKMUBHO20 0MObLIXA, KK 0XOMaA, 8HEOOPOXCHbIE IKCneduyuu u
mpeKuHe, CMaHoeAmMcs 8cé 60/1ee NoNyAsPHLIMU Cpedu nNymeulecmeeHHUKOS,
CMpeMAUUXCa No2py3umecsa 8 npupody. baazodaps pazHoobpasuro
KAUMAMUYecKux 30H U 1aHOwa@pmos KazaxcmaHa, no0obHsle eneyamseHus
docmynHsl Kpyasili 200.

Kak epaxcdaHe KasaxcmaHa eel6uparom HanpasaeHus 04
3apy6excHbIX N0e300K?

Kyam Kanagees: KazaxcmaHckue mypucmes! oyeHu8arom pasHele CmpaHsl
no pady kpumepues. Cpedu camsix npednoyumaemsix HanpaeneHul - Typyus,
Eaunem u TaunaHo.

TOP TRAVEL DESTINATIONS
THROUGH THE EYES
OF KAZAKH TOURISTS

What makes Turkiye so popular?

Kuat Kanafeyev: Turkiye is an extreme-
ly popular destination among Kazakh
travelers. Antalya and Istanbul are at the
top of the list, followed closely by Alanya,
Belek, and Kemer.

The fact that Turkiye is a Muslim country,
the cuisine being compatible with our
tastes, the shared historical and cultural
ties, and the visa-free travel policy all play
a significant role in this preference.

Additionally, Turkiye stands out with
its luxurious hotels and family-friendly
services.

MonY/SIPHbIE TYPUCTUYECKUE
HAMPABJIEHUS TTTASAMU
KA3AXCTAHLIEB

lMoyemy Typyus mak nonynsapHa?

Kyam KaHageee: Typyus - 00Ho u3

Cambix 80CMpeb08aHHbIX HaNPasaeHul y
Ka3axcmaHCcKux nymewecmeeHHUKos8. B
mone npednoymeHuli - AHmanes u Cmambéys,
c1edom udym AnaHes, beaek u Kemep.

Ha smom evib0op enusgem HecKobko
pakmopos: Typyus - Mycy/bMAHCKas CMPAHQ,
MecmHas KyxHs 6/1U3Ka HAWUM 8Kycam, y Hac
obwue ucmopuyeckue U KysbmypHele c8s3u, a
markdice delicmeyem 6e38U308610 pexcum.

Kpome moezo, Typyus seidendemcs
8bICOKOK/IOCCHLIMU OMeSIMU U Cep8uCoM,
OPUEHMUPOBAHHbLIM HA ceMeliHbIl 0MObIX.




What kind of appeal do Egypt and Thailand hold?

Kuat Kanafeyev: Egypt stands out with desti-
nations like Sharm El Sheikh and Hurghada. It's

a favored location during the winter months
thanks to its warm climate. Marine tourism and
diving opportunities are particularly attractive for
those interested in nature and the underwater
world.

Thailand draws attention with its exotic nature,
affordable vacation options, and tropical climate.
Cities like Pattaya, Phuket, and Bangkok are
highly popular among Kazakh tourists. The coun-
try’s vibrant nightlife and entertainment options
especially appeal to younger travelers.

If you were to
compare these

Yem npuenekamensHsl E2unem u TaunaHO?

Kyam KaHageees: Ecunem svidensemca makumu
Kypopmamu, Kak LLiapm-3ae-Lllelix u Xypeada.
3mo nonysnapHoe HanpaeseHue 8 3UMHUL Ce30H,
6s10200aps ménaomy kaumamy. Mopckoli mypusm
u dalisuHz 0C06eHHO UHMepecHsl Nb6UMensm
npupodsl U N0O8OOHO20 MUpPQ.

TaunaHA npusnekaem 3k3omuyeckoli npupodod,
00CmMynHeIMU YeHaMu Ha 0mobIX U mponu4eckum
kaumamom. Cpedu Ka3axcmaHCKUx mypucmos
ocobeHHo nonyaspHel [lammadis, lxykem u
baHaKOK. SIpKasi HOYHAS HCU3Hb U pa3e/edeHUs
desnarom amy cmpaHy udeasnbHol 07151 MO0OEXCU.

[.enm ecpaBHUTD
TU TPU

three destinations narpasienusa B

overall...

For family vacations,
Turkiye is by far the most
suitable destination.

Turkiye's advantages -

visa-free travel and omobix -
npeumywecmeo EF2unma.

easy access - also directly
influence travelers'
decisions.

For affordable beach
holidays, Egypt takes the

LIEJIOM...

When it comes to

adventure and
lead. youth travel, Thailand
is the top choice.

JocmynHell nAsCHsIU

besycnoeHoe 30 npukaoYeHUAMU U

3K30mukoli cmoum exame
8 TaunaHo.

Ans cemeliH020 omowbIxa,
6e3yC/108HO, /ly4Ywie 8ce2o
nodxooum Typyus.

JonosHumensHell naoc
Typyuu - 6e38u308sll
pexcum u yoobHas
/102UCMUKQ, YmMo makxce
e/ussem Ha 8b160p
mypucmos.
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In summary, Kazakh tourists prefer Turkiye for its
cultural ties and family-friendly holidays, Egypt for
affordable seaside getaways, and Thailand for
adventurous and exotic travel experiences.

M0de00s umoa, MOXHO cKa3ame, Ymo mypucmel u3
KazaxcmaHa esibuparom Typyuro us-3a KynemypHoul
6au3ocmu u Kom¢popmHo20 omosixa 0414 eceli cembU,
Eaunem - 3a Hedopozoii omasix y Mops, a TaunaHo - 3a
ApKue eneyamsieHUA U 3K30MuUKy.

With itsrich natural diversity,
cultural heritage, and developing
tourism infrastructure, Kazakhstan
is becoming an attractive
destination for both ecotourism
enthusiasts and travelers in search
of unique experiences. As Consul
General Mr. Kuat Kanafeyev
highlights, Kazakhstan is not just

a stopover - it’s a destination waiting
to be explored. There is no doubt
that the country will gain even
more visibility on the international
tourism stage in the years to come.

bnaropmapsa 6oraroii npupoje,
KYJIbTYPHOMY HACJIEJIIO 1
pa3BUBaIoIIEliCA TYPUCTUUECKON
uHppacTpykrype, Razaxcran cam
CTaHOBUTCSA NPUBJIEKATEIbHBIM
HarpaBJIeHUeM JIJIA JIoOUTesei
SKOTYPU3Ma 1 YHUKAJIbHBIX
nyreriecTuil. Rak nojpuéprupaer
reHepaJsibHbIl KOHCYI I'-H Ryar
Ranadeesn, RazaxcraH - He
IIPOCTO TPAH3UTHASA TOUKA,

a cTpaHa, KOTOPYIO CTOUT
nceJiefoBaThb. bes comnenus, B
OJIVKaiiIe rojapl oH 3aiiMET
emié dosiee 3aMETHOE MECTO Ha
MUPOBOI TYPUCTUUECKOI KapTe.
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Resort

A Mediterranean
retreat for families
and comfort seekers

JTaJIOH KoMmpopTa
1 TOCTelTPUIMCTBA
B caMOM cepjilie
Cpe3eMHOMOPbS

Located on the shores of Géynuk in Kemer, Mirage
Park Resort stands out with its five-star luxury,

nature-integrated ambiance, and family-friendly concept.

PacnosoxeHHbIlU Ha nobepexcse 8 nocesike [EUHIOK 6/1U3
Kemepa, namu3ee3doyHeili omens Mirage Park Resort
nokopsiem 2ocmedi pockowsro, 2apMoHuel ¢ npupodoli u

OpuUeHMUpPOB8AHHOCMbHO HA cemeliHbIl omOobiX.
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NATURE MEETS LUXURY

Spanning across 98,000 m?, Mirage Park
Resort offers a stunning setting where the
lush greenery of the Taurus Mountains
blends seamlessly with the turquoise wa-
ters of the Mediterranean. With 628 rooms
and a total capacity of 1,308 beds, the
resort ensures a comfortable stay for both
couples and large families. The property
consists of two buildings - the main block
and the park block - offering rooms with
either sea or mountain views.

COMFORT IN EVERY ASPECT

Accommodation options range from 26 m?
standard rooms to spacious 62 m? suites,
catering to various guest needs. All rooms
feature a balcony or terrace, minibar, LED
TV, central air conditioning, in-room safe,
bathroom amenities, and a complimentary
coffee and tea set as standard.

A PREMIUM GOURMET ULTRA
ALL-INCLUSIVE EXPERIENCE

In addition to the Olympos main restau-
rant, the resort caters to all palates with
its dedicated baby buffet and diet-friendly
options. A selection of a la carte restau-
rants draws attention with offerings from
Japanese and French cuisine to Teppanya-
ki shows and gluten-free dishes. Guests
staying for 7 nights or more are treated to
a complimentary dinner at the Phaselis
A La Carte Restaurant.

NPUPOLA Y POCKOLLIb B
UAEAJIBHOM COYETAHUUN

Ha meppumopuu naoujadero 98 000

M?2 packuHyaAcsa Hacmoawul pad, 20e
U3yMpyOHsle CK/I0HbI TagpCKUX 20p
ecmpeyaromcs ¢ bupro3o8sIMU 800aMU
CpeduzemHo20 Mops. Omesb pacnoaazaem
628 Homepamu (emecmumocms - 1308
2ocmeli) 8 08yx KOpnycax - OCHOBHOM U
napKoeoM, ¢ 8UOAMU HA MOpe U HA 20pbl.

BE3YMPEYHBbI/ KOM®OPT B
KAX/OW AETANIN

[ocmsam npedaazaromcs 8apuaHmel
pasmMeujeHUss om cmaHoapMmMHsIX HOMepos
(26 M?) 0o npoCMOopPHsIX /1HoKCOo8 (62

M?2). Bce anapmameHmel ocHaWeHsl
6asKkoHom/meppacod, MuHuU-6apom, LED-
menegu3opom, KOHOUYUOHepoM, celipom,
Ha60poM KocMemuku 018 80HHOU U YaliHo- — e
KOgelHbIMU NPUHA0AeHHOCMAMU. =

FTACTPOHOMUWYECKOE = e
COBEPLLIEHCTBO I10 CUCTEME
«YJ/IbTPA BCE BK/TOYEHO»

[Tomumo ocHosHo20 pecmopaHa Olym-
pos, omesib npedsaazaem cneyuansHell
demckuli 6ygpem, duemuyeckoe, 0 MakKx#ce
6e32/110meHo8o0e MeHK. [YpMaHo8 xdym
U3bICKaHHbIe a-/151 Kapm pecmopaHsl €
ANOHCKOU U pPpaHYYy3cKol KyXHAMU, O
makdice woy Teppanyaki. 3a6poHuposas
omOasix Ha 7 Ho4eli u 6osiee, 86l NoAyYUME
8 N00APOK POCKOWHBbIU YHUH 8 pecmopaHe
Phaselis.



WELLNESS, FITNESS,
AND ENERGY

Guests can unwind in the expansive spa
center featuring a traditional Turkish
bath, sauna, steam room, indoor pool,
and relaxation areas. Rejuvenating Thai,
Balinese, and Indian massages are also
available. For those looking to stay active,
facilities include a fully equipped fitness
center, aqua gym, morning workouts, and
yoga sessions.

i
! < = - "
e e m
» W -
E # -
g e 7 3¢ W

s S s S
s - = e pemp et ST T A
M\—n LAY, Tk AL WAl WY LIAN LA
- . it ¥

“upul

B &  me ol Ll L -&H ﬁ- Lot w" -
e A TG P T
ﬂmﬁm .m} m)‘ n: A _—y-i (%
vmmmmﬂ s AT

—

ENTERTAINMENT AND

SEA, POOLS, AND
BEACHSIDE BLISS

The property features a 450-meter
private sandy beach, an aqua park with
water slides, kids’ pools, relaxing pool
areas, and a heated indoor pool. For
beach lovers, the resort also offers a
pier and private pavilion areas.

A FAMILY-ORIENTED
PARADISE

The Mini Club provides a safe and
entertaining space for children aged

4 to 12, while teenagers (12-16) can
join age-appropriate activities and
tournaments. Families with infants are
supported with a comprehensive Baby
Concept that includes high chairs, baby
bathtubs, stroller rental, and specially
curated baby menus.

——

MOPE, BACCEViHbI

~ W AISKHbIVI OTAbIX

Omesnb pacnoaazaem cob6cmeeHHOU
450-memposoli nec4aHol NAAHHOU

30H0U, 20e 20cMu MO2ym HACAaMOamecs
30/10MUCMbIM NECKOM U /10CKO8LIMU
gosiHamu Cpedu3emMHo20 Mops. Ans
nbumerneli 800HbIX pa3zesedeHuli
060py0do8aH cospeMeHHbIl aK8ANApK,

a make npedycMompeHsl omaoesibHble
demckue 6acceliHel ¢ 6e30nacHol 2ny6uHoU
U yHOmHble pesniakc-30Hbl y 8006l 0414
83pocibiX. B npoxsnadHoe epems 2000

K ycy2am 20cmeli umeemcs Kpbimeoili
nodozpesaemsili 6acceliH ¢ KOMPOPMHOU
memnepamypoli 800sl. Ocoboe 8HUMAHUE
yoesneHo kompopmy yeHumenel NAAHHO20
omoabixa: HO meppumopuu umeemcs
cob6cmeeHHbIl NUPC U IKCKAHO3UBHbIE
NasubOHbI, 20€ MOXCHO yedUHUMbCA U
HOCAa0uUMeCs NOKOeM 8 meHu.

PAU 119 CEMEVHOIO OT/AbIXA

Mirage Park Resort co3dasn noucmuHe
patickue ycnosus 014 omosixa ¢ dememu
gcex so3pacmos. Mansiwu 4-12 nem 6ydym
8 sBoCmopze om demcko20 Kayba ¢ gece/nbiMu
uzpamu U meopyeckumMu Macmep-kKaaccamu.
Ansa nodpocmkos 12-16 1em op2aHU308aHA
30HO CO CNOPMUBHbLIMU Pa38/e4eHuUsIMU U
cospeMeHHbIMU akmueumu. A 014 CamblX
MaseHbKUX - ocobelli Baby Concept co ecem
Heob6xo0uMbIM: om YOOBHbIX CMY/bYUKO8

U 8aHHOYeK 00 apeHObl KOIACOK U
cneyuasbHO20 0emcKo20 NumMaHus. Baw
cemeliHbIl omnyck 6ydem no-Hacmosujemy
6e33a60mHeIm!

ACTIVITIES ALL DAY LONG

Daytime entertainment includes pool-
side games, tournaments, and creative
workshops. As night falls, the atmosphere
transforms with themed parties, outdoor
movie screenings, live music, and a lively
disco scene—ensuring the holiday rhythm
never slows down.

A TRULY ULTRA
ALL-INCLUSIVE VACATION FOR
THE WHOLE FAMILY

Mirage Park Resort stands out for its
commitment to accessible luxury and
all-encompassing family appeal. With its
seamless blend of comfort, child-friendly
services, and diverse activities, the resort
presents a compelling example of a Medi-
terranean getaway done right.
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SPA U PUTHEC - OA3UC
34 0POBbA U SHEPTU

[ocmu mo2ym paccrabumecs
npocmopHom SPA-yeHmpe, 20e
npedcmassneHsl MpaduyUOHHAs

mypeykas 6aHs, cayHa, napHas, Kpsimell
6acceliH U 30H6l 0MOAbIXa. JocmynHel
omoaaxcusarouyue madickue, banutickue u
aropeeduyeckue maccaxcu. [na arobumenel
aKmueHo020 omasixa 06opydoeaH
cospemeHHbIl pumHec-3a/, hpednazaromcs
3aHAMUSA aK8Aa3pobuKol, ympeHHuUe
MpPeHUpPOBKU U CeaHcs! toau.

AHUMALNA 24/7

AHem 2ocmeli #Oym uzpesl y bacceliHa,
cnopmueHsle mypHUpPLI U Meopyeckue
macmep-knaccel. C HacmynaeHuem ge4epa
ammocpepa MeHaemcA: HaA4UHAOMCA
memamudyeckue 8e4yepuHKU, KUHOCeaHCb!
noo omkpsIMsIM He6OM, Hugele
8bICMYyNAeHUs U 3aXcu2amesibHble
oduckomeku — pumm omobixa He
ocsabesaem HU HO MUHYMY.

UAEA/IbHBIA CEMEAHBIA
OT/AbIX 10 CUCTEME “Y/IbTPA
BCE BK/IOYEHO"

Mirage Park Resort nepeocmeiciusaem
CMaHOapmMesl NPEMUAILHO20 CeMEUHO20
omaeixa, coyemass 0eMOKPaAMUYHYH
pPOCKOWb U NPOOYMAHHbIE pewleHus 05
cemell. FapmoHuUs KoM$opma, cneyuanbHbIX
cepsucoe 0414 demeli U pa3HOOBPA3HbIX
pa3senedyeHuli desaem e20 3MaAN0OHOM
Cpedu3eMHOMOPCKO20 0MObIXA.
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A NEW HUB FOR
CULTURAL HERITAGE

Set to become the largest archaeological muse-
um in the world, the Grand Egyptian Museum
(GEM), located in Giza, is preparing to open its
doors to visitors in 2025. Situated just 2 kilome-
ters from the Pyramids of Giza, the museum
aims to showcase Egypt's rich historical legacy
and make a significant contribution to the coun-
try's tourism sector.

The GEM will house more than 100,000 ancient
artifacts, many of which will be on display for the
first time. One of the most anticipated features is
the entire collection of King Tutankhamun's trea-
sures, brought together under one roof. Addi-
tionally, visitors will be welcomed at the entrance
by a colossal 83-ton statue of Ramses .

The Egyptian government expects a surge

in tourism with the opening of the museum.
Considering the millions of annual visitors to
world-renowned institutions like the Louvre,
GEM is poised to further boost Egypt's tourism
appeal and contribute significantly to the nation-
al economy.

The museum is expected to be officially inaugu-
rated on July 3, 2025. While some sections have
already been partially opened to visitors, prepa-
rations are ongoing for full-scale operations.

Far more than a traditional exhibition space, the
Grand Egyptian Museum is designed to serve as
a cultural and educational hub featuring mod-
ern interactive experiences, learning areas, and
public events. It promises a unique experience
for anyone interested in exploring Egypt's vast
cultural heritage.

HOBbIVi LLEHTP KY/IbTYPHOIO
HACNEAUNSA

boabwol Eaunemckuli my3eli (GEM),
pacnosoxeHHsIl 8 [U3e, 20MosuMca 0MKpbIMe
ceou dsepu 015 nocemumeneli 8 2025 200y.

OH cmaHem KpynHelwuM apxeon02u4eckum
My3eem 8 mupe. Haxoodsice ecezo 8 2
kusomempax om nupamud u3sl, My3el npu3eaH
npodemMoHCMpUpPo8amMs 602amoe UCMopuYeckoe
Hacnedue Eaunma u eHecmu 3Ha4uUmMenbHeoll
8K/1G0 8 pazgumue mypucmu4yeckoz2o cekmopa
CMpPaHei.

B GEM 6ydym npedcmasneHsi 6o1ee 100 000
O0pesHUX apmepakmos, MHo2ue U3 KOmopbix
gbicmassam anepsbie. OOHUM U3 CaOMbIX
0XUOaeMbIX 3KCNOHAMO8 CMaHem NoAHAA
Koa/MeKyusi cokposuwy TymaHXamoHa, CObPaHHbIX
nod odHoli Kpelwel. Kpome mozo, y 8xoda 8 My3el
2ocmeli ecmpemum 83-moHHas cmamys Pamseca |l.

Eaunemckue enacmu npo2Ho3upyrom pocm
mypnomoka nocse omkpsIMuUs My3es. Y4umesieas
MHO20MU/AUOHHbIE NOMOKU eXe200HbIX
nocemumesieli Makux Ky/1bmoasix My3eeg Mupa,
kak Jlyep, GEM cmoxcem cyujecmeeHHO ycuaume
UHmMepec k Ezunmy kak mypucmuyeckomy
HanpaeeHuro U 8HeCMU 3HaYUMbIU K100 8
HOYUOHA/bHYH 3KOHOMUKY.

OpuyuansHoe omkpsimue My3es 3aN10HUPOBAHO
Ha 3 urona 2025 200a. Hekomopeie 30716l yice
4acmu4Ho AocmynHel 014 nocewjeHuUs, 00HAKO
nNosHOMacwmabHelIl 3anyck My3esi NOKa 8
npoyecce N0020MOBKU.

bosbwol Ezunemckuli Mmy3eli — 3mo He

npocmo 86ICMA8OYHOE NPOCMPAHCMB0. OH
300yMaH KaK Ky/1bmypHO-06pa308amesibHbIl
yeHmp ¢ cospemeHHbIMU UHMepaKmueHsIMu
3KCNO3UYUAMU, y4ebHbIMU 30HAMU U NYy6AUYHLIMU
meponpusmuamu. Myseli obeuwjaem cmame
YHUKQ/IbHbIM MeCmom 0/151 8cex, Kmo xo4yem
2/1y61ce N03HAKOMUMbCA ¢ Hacneduem JlpegHe2o
Eeunma.
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HittoueBble
OCOOCHHOCTU

My3es

Apxumekmypa My3es npedycMampusaem
8U3YQ/IbHYHO C8S3b C NUpamudamu u3ebl.

Current Updates
and Expectations

The opening is considered one of the most
important cultural projects of the 21st
century.

A significant revival in Egypt's tourism in-
dustry is expected following the museum'’s
launch.
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MewexooHas annes 0AUHOU 2 KM U WupuHoU
500 mempoe coeduHum my3eliHbIl KOMNAEKC C

Key Featuresand "

Mocne 3asepweHuss GEM npee3olidem

Significance Of naow,ade Jlyspa (73 000 keadpamHsix

Mempos) U cmaHem KpynHelwum my3eem 8

the Museum upe.

The museum will play a key role in pre-
serving and showcasing Egypt's historical

legacy.

. o Mys3eli npu3seaH ykpenume mypucmudyeckuil
The museum was designed to maintain a nomeHyuasn E2aunma u nonyaapusuposame Te I/Ie
visual connection with the Giza Pyramids. e20 Ky/bmypHoe Hacedue 8 2106a16HOM
wocumaSe. OOHOBJICHUA U

A two-kilometer-long and 500-meter-wide
walkway will directly link the museum com-
plex to the pyramids.

O;KUIaHUSA

Omkpeimue GEM cyumaemcs 00HUM U3
gaxcHeliwuXx KynemypHsix npoekmos XX eeka.

Once completed, GEM will surpass the Lou-
vre’s 73,000 square meters to become the
largest museum in the world.

3anyck My3es oxcusum mypucmu4eckyro
ompacas Ezunma.

The museum aims to boost Egypt's tourism
potential and promote the country’s cultur-
al heritage on a global scale.

Mys3eli 6ydem uzpame K/104esyH pob
8 COXpaHeHUU U deMoHCMpayuu
ucmopuyveckoz2o Hacnedus Eaunma.
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One of the continent’s most legendary beauty contests, which has been held for
20 years!

It was founded in 2005 by Leonid Karatygin, journalist, creator of radio companies,
fashion TV programs and magazines, guru of the modeling business. MISS SIBERIA,
the largest regional beauty contest in Russia, was organized in Tomsk. When it was
decided to expand the contest, an offer came from Astana.

The first MISS EURASIA was dedicated to the first anniversary of Kazakhstan's new
capital. The event was supported by the city administration and personally endorsed
by President Nursultan Nazarbayev. Leonid Karatygin considered him as the godfa-
ther of the project.

In 2010, Karatygin moved to Antalya, bringing with him his main brand - Eurasia Stars.
For the past 15 years, the contest has been held in the best hotels of Istanbul and
Antalya. In 2024, MISS EURASIA was held in Moscow for the first time thanks to the
partnership with Ekaterina Ladochkina, the owner of the Khrabrovo Estate.

OO0uH u3 cameix s1e2eHOaPHbIX KOHMUHEHMA/IbHbIX KOHKYPCO08 Kpacomel, KOmopbiii
HenpepbigeHO npoxodum Ha npomsiceHuu 20 nem!

OcHosanez082005200y JleoHUA Kapamsi2uH-XypHaAAUCM, co30amesas paduokoMnaHud,
MOOHbIX mesenpo2pamMm U JypHan08, 2ypy MooensHo20 busHeca. K momy epemeHu oH
yaxHce npoeodun e Tomcke kpynHelwuli pe2uoHanbHbIU KOHKYpC Poccuu - MUCC CUBUP.
lMpuwno epemsa pacuupsmecs, u npedsaoxeHuUe U3 ACmaHel CmMasao cydbbOHOCHbLIM.

Mepesili MISS EURASIA nocesmunu nepeoMmy OHK poxoeHUss HO80U CMoauysl
KazaxcmaHa. B op2aHu3ayuu y4acmeogas akumMam 20poda, a NampoHam 836/ Ha cebs
npe3udeHm HypcynmaH Hasapbaes, komopozo JleoHUd cyumaem KpecmHsiM Omyom
npoekma.

B 2010 200y Kapamei2uH nepeexasn 8 AHMaAuUt, a eMecme ¢ HUM — €20 2/108HebIl bpeHO
Eurasia Stars. locnedHue 15 nem KOHKypC npoxodusn & aydwux omensx Cmambyna u
AHmanuu. Ho e 2024-m, 6aa02000pa napmHepcmasy ¢ enadenuyeli ycadsbsl Xpabpogo
ExamepuHoU JladoykuHol, MISS EURASIA enepssie cocmosnca e Mockee.
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This year, the contest celebrated its 20th
anniversary! The MISS EURASIA 2025 final
took place in Antalya on April 27.

The winner joins the elite club called WIN-
NERS of Empire. You can watch the
highlights of the event on the website
Www.miss-eurasia.com

Over the years, the crown has been
awarded to beauties from Kyrgyzstan,
Kazakhstan, Yakutia, Uzbekistan, Hungary,
China, Ukraine, Israel, the Czech Republic,
Bulgaria, Turkey, and Russia.

The motto of the Eurasia Stars Empire is:
“Status and Influence. Honor and Will.”
According to Karatygin, these words are
not just a slogan, they are a way of life.
And he's ready to share it with a new gen-
eration of contestants in this thrilling 21st
century!
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B amowm 200y koHKypc omme4yaem 20-nemue!
®duHan ME-2025 npowen 27 anpens 8
AHmanuu. lNMNobedumensHUYa 8owina 8
anumHelil kay6 WINNERS of Empire, a apkue
MOMEHMbI MOXCHO y8udems Ha calime
WWW.MISS-EURASIA.COM.

3a 2006/ cyujecmeosaHuUs npoekma

KOpOHY noay4danu kpacasuysl u3 Kupausuu,
KazaxcmaHa, Akymuu, Y36ekucmaHa,
BeHepuu, Kumas, YkpauHel, Vi3pauss,
Yexuu, boneapuu, Typyuu u Poccuu.

Jesus Eurasia Stars Empire - «Cmamyc u
BausHue. Yecme u Boasi». [Ana JleoHuoa
Kapamei2auHa 3mo He npocmo ¢/108a, a
punocopus xu3zHu. Y1 oH 20moe desumecs
3MUM 3HOHUEM C HO8bIMU y4aCMHUYaMU 8
3axeameiearoujem XXI eexe!
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